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“Our use of animals as a food
production technology has
brought us to the verge of
environmental catastrophe, so
we’re doing something about it”
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Veganism is having more than a moment – it’s starting to look like the
future for all of us. That’s why it’s now getting the attention of major
retailers and serious investors, not to mention a host of tech startups.
Sorrell Downer reports

I

t was hailed as the best technological
innovation at January’s Consumer
Electronics Show by two independent
arbiters, Digital Trends and Engadget. And
it had nothing to do with VR or AR or AI.
It was Impossible Burger 2.0, a plant-based
burger that bleeds real beetroot juice blood,
straight out of the Silicon Valley labs of
Impossible Foods.
“Our use of animals as a food production
technology has brought us to the verge of
environmental catastrophe, so we’re doing
something about it,” says Impossible founder
Pat Brown in his mission statement. “We
found a way to make meat using plants, so
that we never have to use animals again.”
Food production is moving out of
agriculture and into the tech domain.
Where there’s an animal-derived product,
you’ll now find research, innovation,
startups, launches, marketing and sales.
Developments are coming thick and fast,
watched closely – and backed – by big

global hitters. The giants of technology,
from Bill Gates to Jeff Bezos, Twitter
co-founders Biz Stone and Evan Williams,
and Google co-founder Sergey Brin, have
all invested in vegan startups. Theirs is
much talk of missions, goals and, in Brown’s
words, of making Earth great again.
Back in the England of 1944, when Donald
Watson founded The Vegan Society, it was
more about principles. He advocated a life
excluding, as far as possible, “exploitation
of, and cruelty to, animals for food, clothing
or any other purpose”, and warned that
our use of all-natural resources was
unsustainable. For seven decades, the word
that he made up – vegan – was associated
with abstinence, sacrifice, sandals and
socks. Now it’s associated with a global
societal shift.
The vegan business boom is propelled
by both carrot and stick. The stick is the
consistent and compelling message that
our dependency on animals for food and
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