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It’s been an exciting few weeks for 
the Indian travel trade, with travel 

agents and hotel professionals 
networking at business events, 
trade expos, and travel marts.
The recently concluded WTM in 
London was an eye-opener for the 
travel trade fraternity across the 
world, who discussed industry’s 
emerging trends and disrupting 
technologies.
An interesting remark by Robert 
Michael Poole, ‘digital nomad’ 
and CEO of Plus Alpha, brought 
to the fore the goings-on in the 
social media influencers’ circle. 
Poole pointed out that Instagram 
influencers are doing nothing 
original. They are over-hyping 
destinations, he stated at the panel 
discussion.
“Instagram does tend to create 
a kind of herding mentality and 
influencers could do better. There’s 
a small niche of influencers trying 
to explore the truth of a country… 
not just the obvious photogenic 
spots,” he said at WTM London. 
He said that staged photographs 
mislead potential tourists. 
The panelists also pointed out the 
rise of technologies like smart 
speakers such as Google Home and 
Amazon Echo. 
Experts also touched upon the 
concept of smart airports, where, 
they claim, you will no longer need 
a passport to gain entry.
Back home, in our all-time beach-

favorite Goa, the state’s tourism 
department decided to explore 
new opportunities to reach out 
to travelers around the world. 
Over 300 buyers and media from 
around the world took part in Goa 
International Travel Mart (GITM) 
that was held from October 23 to 
October 25. Exhibitors showcased 
hotels, resorts, and adventure 
activities that Goa is famous for. 
The buyers were also ferried to 
Goa’s floating casinos to witness 
Goa’s emerging status as the casino 
destination.
The buyers were also taken on FAM 
trips to churches, spice plantations, 

and heritage trails. 
On the outbound front. regular 
roadshows are being held to 
increase traveler count from India. 
Serbia and Madagascar tourism 
boards recently met with Indian 
travel agents and tour operators 
to gather insights on the Indian 
market, which looks promising.  
Action-oriented initiatives such 
as these is bound to, the tourism 
industry is bound to close on a 
positive note this year. 
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The charming beach state of India, Goa has held the attention of travelers for decades. Is it the pristine 
beaches? The delicious food? Or the myriad experiences that the state offers? We think it’s a unique 

combination of everything. Standing out in Goa’s varied list of experiences for travelers is the Deltin 
Casinos. Deltin Royale, Deltin Jaqk and Deltin Caravela – a trio of casinos that offers luxury travelers an 
experience that is hard to match. Reminiscent of Las Vegas casinos, the Deltin Casinos hold their own with 
an undeniable old-world charm and contemporary decor. It offers a variety of international and local games 
right from poker, Indian flush, baccarat, blackjack, 3-card poker, money wheel roulette and many more– 
there is enough and more to keep every evening rolling. Deltin Casinos is not just one of the experiences 
that Goa offers, in fact; it’s the only experience that counts if you are looking for something different.

At the recently held World Travel Awards in 
Asia and Oceania Gala Ceremony in Phu 

Quoc, Vietnam, RezLive bagged two awards: Asia’s 
Leading B2B Travel Provider award and India’s 
Leading B2B Travel Provider award. Winning the 
award for Asia and India raises the standard for 
its competitors and recognizes RezLive.com as 
one of the most trusted brands of the B2B travel 
industry. “We are honored to receive these awards 
and are incredibly happy and proud of the people 
behind this. Achieving this was not an easy task 
as were competing with many good companies 
from the industry”, said Jaal Shah, GMD, RezLive.
com. “RezLive.com strongly supports innovation 
and in giving the best to its travel partners 
by continuously updating RezLive.com and 
providing the agents with some industry-first 
innovative features which make RezLive.com the 
No. 1 choice for travel partners across the globe. 

Nestled in the pristine Indian Oceans of the Maldives, Atmosphere Hotels & Resorts has announced the 
launch of their newest resort, VARU by Atmosphere in the Maldives. It is the 5th Maldivian property 

by the Atmosphere Group and 40 mins ride on a speed boat from Male International Airport to the North-
west of the Maldives. The motto of the new island is “Naturally Maldivian” and, therefore, the 5-star resort 
combines local tradition and culture with contemporary design and first-class service. VARU by Atmosphere 
features 108 luxurious villas that are a few meters from the white sandy beach with spacious interiors and 
outdoor decks, surrounded by lush green vegetation; while 69 Overwater Villas with signature Maldivian-
style interiors and direct access to the turquoise lagoon from the deck. VARU comes from the local language 
‘Dhivehi’ and means a life in abundance, strength and resilience and above all authenticity.

Re-discover Goa with Deltin Casinos

RezLive bags two 
excellence awards

GoAir partners with Skal 
to promote global travel

On the occasion of its inaugural Kolkata-
Singapore flight, GoAir has partnered 

with Skål - a professional forum of tourism 
leaders around the world, promoting global 
travel. The partnership was announced at 
an event organized by Skål, in Kolkata. GoAir 
worked with Skål to extend its reach in the 
travel and tourism world for the domestic and 
international markets. The event was attended 
by leading hoteliers, tour operators, and other 
tourism industry personnel. GoAir exhibited its 
flight offerings from Kolkata and other cities 
in eastern India to the present guests and 
reiterated GoAir’s commitment to developing 
a strong network in eastern India. Owing to the 
increasing demand in this region, GoAir has 
commenced flights from Kolkata to Singapore. 
GoAir’s flight G8 35 from Kolkata to Singapore 
will depart from Netaji Subhash Chandra Bose 
International Airport at 20:40 hours and reach 
Singapore’s Changi Airport 03:20 hours. The 
return flight G8 36 will depart from Singapore 
at 04:50 hours and will arrive in Kolkata at 
06:40 hours.

ScoutMyTrip wins 
entrepreneurship award

ScoutMyTrip has won the National 
Entrepreneurship Awards 2019 (NEAS 2019) 

in the Hospitality, Tourism, and Travel under 
the A3 category of the Enterprise Track.  In the 
award ceremony at Pravasi Bharatiya Kendra, 
ScoutMyTrip co-founders Deepak Ananth and 
Vineet Rajan were honored by Dr. Mahendra 
Nath Pandey, Minister of Skill Development 
& Entrepreneurship along with Jyotshna 
Sitling, Jt. Secretary of Ministry. ScoutMyTrip 
was recognized for its efforts towards not 
just helping travelers but more importantly 
generating job opportunities for the youth. 
Vineet Rajan, Co-Founder of ScoutMyTrip 
said, “When the government starts actively 
recognizing startups; it is a sure sign that the 
country has a thriving ecosystem for growing 
businesses. With NEAS, the government has 
successfully opened the doors of opportunities 
for new entrepreneurs.” With this program, 
experts or Scouts as they are called have been 
earning between Rs. 4000 to Rs. 6000 on an 
average every month for the last 8 months.

Zomato hosts Toyota 
Zomaland in Pune

Zomato hosted the biggest food carnival, 
Toyota Zomaland, in Pune on November 

16 and 17. The carnival witnessed 20,000+ 
attendees grooving over 10 stellar live 
performances and indulging in 500+ dishes 
offered by 53 of the city’s most celebrated 
restaurants. Chaitanya Mathur, Global Head-
Events, Zomato, said, “Zomaland Pune 
was sold out last year and we wanted to 
take last season’s legacy a step ahead with 
greater attractions for Pune. The carnival was 
completely packed on both the days and sold 
out on Sunday. It was really heartening to see 
20,000+ people enjoy Zomaland, and we are 
thankful to Pune citizens and authorities for 
making it the biggest food carnival the city has 
ever witnessed.” Visitors to the carnival in Pune 
relished food designed in five curated zones — 
Flavors of India, Dessert District, All American, 
Around the World and Little Asia, with Pune’s 
top restaurants including Burgemeister, Wok 
Express, Peter’s Pan, and L’Darado.

Atmosphere unveils VARU in the Maldives
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Traveling is fun. But the business 
of traveling isn’t. However, Sonal 

Vidyarthi, Founder & CEO of Shivoy 
DMC, has made both her passion. Set 
up in 2018, Shivoy DMC is emerging 
as the rising star in the Indian travel 
trade. The company recently won the 
award for the Best DMC of the year at 
India International Travel Mart (IITM 
2019). In an exclusive interview with 
Voyager’s World, Vidyarthi shares the 
making of the brand.

Tell us about the conceptualization 
of Shivoy DMC. What led to the 
formation of the brand? 
Shivoy DMC happened more out of 
passion rather than a business idea. 
I have always been passionate about 
traveling and exploring new places, 
people, and cultures. We wanted to 
share the same experience with others 
who love to travel, so I decided to start 
a destination management company. 
The idea was to become a master of 
few rather than being the jack of all 
trades. This is why as a company we 
chose destinations that are exciting 
with unique offerings for the traveler.

What destinations is Shivoy 
catering to? 
We started off with Bhutan, and we 
expanded to four other international 

destinations, including Israel, Sri 
Lanka, Azerbaijan, and Nepal. In 
domestic, we cater to the Northeast and 
Andaman & Nicobar Islands.

What kind of services does Shivoy 
offer?
Shivoy is professional services company 
with local knowledge, expertise, and 
resources, working in the design and 
implementation of events, activities, 
tours, transportation and program 
logistics. We provide a ground service 
based on local knowledge of our 
destinations. These services include 
transportation, hotel accommodation, 
restaurants, activities, excursions, 
conference venues, themed events, gala 
dinners, logistics, meetings, incentive 
schemes as well as helping with 
overcoming language barriers.
By acting as purchasing consortia 
from Shivoy DMC, our company can 
provide preferential rates based on 
the buying power, we have with our 
preferred suppliers.

How does Shivoy set itself apart 
from its competitors?
Shivoy DMC believes in the concept 
of creating experiences. We think 
global and act local. We promote the 
destination and everything that is 
available for our tourists to experience 
based on their interests.
Our vision is to create travel 

experiences that are unique and socially 
responsible, by offering reliable, cost-
effective, high-quality efficient and 
effective services to our customers.
Our mission is to manage the travel 
requirements of our customers and 
add value to customer’s travel spend. 
We tend to focus on the customers’ 
requirements and come up with 
effective strategies for meeting their 
demands in an efficient manner.

What kind of technologies is Shivoy 
using to cater to customers?
Besides social media tools to reach 
out to customers, we, at Shivoy DMC, 

have have been integrating with the 
latest technology. CRM has been 
the key to maintain our database. 
Accounting software also comes in 
handy. In the future, we would like to 
have our own app and GPRS tracking 
for tourists. We are keen on associating 
with technology companies that make 
our work easy.

What are the challenges of running 
a startup? How are you overcoming 
these?
When we started off, one crucial 
problem we faced was building trust 
among our partners and customers. We 
wanted to make sure our partners trust 
us with our destination management 
activities and support us in the setting 
up of destination offices. To ensure 
transparency, we devised a simple 
policy: We say what we do and we do 
what we say. We neither overcommit 
nor undercommit. This attitude has 
resulted in the market beginning to 
recognize us as a genuine company that 
delivers products and packages as per 
our promise.

What are the key characteristics 
required to sell travel better?
In order to excel in the business of 
travel, I strongly feel traits like integrity, 
teamwork, excellence, service, fun, 
focus, responsibility, loyalty, respect, 
and readiness could help.

CAROLINE DIANA

WOMEN IN TRAVEL

We tend 
to focus 
on the 

customers’ requirements 
and come up with 
effective strategies for 
meeting their demands 
in an efficient manner.

SONAL VIDYARTHI
Founder & CEO, 
Shivoy DMC

The MAKING of

SHIVOY DMC
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says Saldana who publishes his travel 
stories on Elmundook.
“In Goa, I learned about its wonderful 
people, enjoy its amazing flavors, its 
smells. To learn to smile most of the 
time and have a plan b in case the 
weather conditions are not ideal. That 

helps a lot to meet the smallest state 
in India but with a big heart,” says 
Saldana, who says he would inspire 
more Spanish-speaking travelers to 
visit Goa. 

‘Goa is India for Beginners’
For Vinod Adrian Brijbassi, a 
Canadian-based visual storyteller who 
publishes Vacay Network, Goa is the 
safest best for an international tourist.
“India for Beginners,” is what I would 
call Goa, he says.
He explained that Goa is the ideal 
place for most westerners who are 
visiting India for the first time.
“Goa is familiar, because of its European 
history, and it is also more laid back 
than Delhi, Mumbai, and Bangalore. 
The nightlife is similar to what you 
might find in Spain or Greece, but it’s 
also exotic because of the Bollywood 
influence. Goa also has many assets 
that westerners want: amazing beaches, 
inexpensive food and shopping, 
outstanding culinary experiences, 
friendly people who aren’t pushy, and 
wellness and spiritual experiences. 
The people are very friendly and 
accommodating; the vendors are not 
pushy and there are not a lot of street 
people; the drivers are helpful and 
trustworthy; the restaurant workers are 
happy and professional,” he says.
Canadian-born blogger Mariellen 
Ward has made India her home, 
and it’s been over a decade since 
she moved to India, and the country 
continues to fascinate her. Ward, who 
recently won the National Tourism 
Award for her blog Breathe Dream Go, 
is a solo traveler whose prime focus is 
on sustainable tourism.
“Goa to me is a combination of a 
relaxing atmosphere, great beaches, 
and a very unique culture that’s infused 
with many flavors. The Portuguese 
colonial period has left an indelible 
mark on the small, tropical state, 
and graced it with colorful villas, 
graceful churches, and charming 
neighborhoods. Showcasing the off-
the-beach-things to do in Goa is my 
main focus as a travel journalist and 
blogger. Goa is known worldwide for 

its beaches and relaxed “hippie” vibe, 
but there’s SO much more to the state. 
I would love to do a tour of the colonial 
architecture, for example, and dive into 
the history and the cuisine. I’m also 
interested in exploring wellness, Yoga, 
and Ayurveda in Goa. It’s becoming 
a rising star in India for wellness 
vacations,” she says.
Josip Novosel from Croatia, who 
publishes the bilingual blog called 
Flash. HR, says a tourist could expect 
pleasant surprises when in Goa.
“I didn’t know what to expect from 
Goa. I think that Goa is like life. It 
can be everything you want it to be. If 
you are searching for beautiful nature, 
long sandy beaches, luxury resorts, 
amazing food, adventure, culture, 
friendly people, wedding destination, 
you will find it in Goa. If you come to 
Goa for a crazy party, you will get it. If 
you just want to escape from everyday 

life and spend some quality vacation 
in an exotic place and not spend too 
much money, just enjoy a peaceful 
environment, you will also find this in 
Goa,” says Novosel.
Even for the Indian traveler who has 
visited Goa a zillion times, it remains 
an enigma. Casino tourism is picking 
up with players like The Big Daddy 
and Deltin Royale, who are combining 
the gambling experience with good 
food and great entertainment.
 Meenakshi Gupta, an enthusiastic 
blogger and world traveler, who runs a 
blog called Tanhadil has been visiting 
Goa for almost two decades, and the 
destination never fails to impress.
“I have been visiting Goa every year 
for the last 20 years and still have not 
explored enough. Every time I see 
something new. I unplug myself in Goa 
because good vibes happen on the tides! 
I am ‘Myself’ in Goa!” says Gupta.
For couple bloggers, Sandy and Vyjay, 
Goa is a destination with endless 
possibilities. “Every time we visit Goa 
we discover some new facet of the 
beautiful state. Goa is a never-ending 
voyage in itself with something amazing 
waiting at every bend in the road. Though 
beaches are an integral part of Goa, 
there is so much to explore here beyond 
the beaches, be its heritage architecture, 
natural wonders, or wildlife. There is 
always a reason to return to Goa,” says 
the enthusiastic duo.
Parasshuram Shalgar, contributor and 
senior editor with Blasting News, 
says Goa is for all age groups. “Goa 
is the best place in the world to be 
with family or friends whether it is 
vacationing or a short break. The scenic 
beaches, the climate, the nightlife all 
are very relaxing and rejuvenating.  
As a blogger, I would write on various 
facets of Goa like the biggest tourist 
attractions, Beaches, Water Sports, 
Night Life, Casinos, Culture, food - 
particularly rice with fish curry, etc, 
which will definitely help in boosting 
tourism in Goa,” he says.

Numbers don’t win battles, but they 
definitely win hearts. This was 

visibly evident in the Goa International 
Travel Mart 2019 (GITM 2019), 
which was held at Dr. Shyam Prasad 
Mukherjee stadium from October 23 to 
October 25.
Over 400 members of the global travel 
trade fraternity joined hands to discover 
the fascinating delights of Goa.
For the Indian travel trade, Goa isn’t 
unfamiliar territory. The state’s whole 
slew of beaches have lured many a 
travel buff and turned him/her into a 
travel writer or an influencer. Thousands 
of videos on Goa have gone viral since 
the inception of YouTube. Hashtag 
#Goa has been trending on Instagram, 
Twitter, and Facebook forever.
For travel agents, Goa is the safest best. 
With an array of holiday packages, 
which comprises a healthy blend of 
beaches, churches, temples, forts, and 
plantations, the itineraries are ideal for 
Free Independent Travelers (FITs) as 
well as Group Inclusive Tours (GITs).
One of the key components in the 
promotional strategy of Goa Tourism 
was to include and invite as many travel 
writers and bloggers to experience the 
state in all its grandeur.
Katie Treharne, the youngest journalist 
to be invited from the UK to take part 

in GITM sees Goa as a fusion of rich 
history and cultures.
 “I envisioned Goa as a destination 
defined by its sun, sand, and sea. Since 
arriving, I have experienced first-
hand that it is so much more. I have 
never visited a destination with such 
a harmony of history, cultures, and 
religions, which fuse together to create 
a state distinct from not just from the 
rest of India but also from the rest of the 
world. An overlying sense of kindness 
and openness followed me everywhere 
I moved in Goa, an affinity between 
all lives that seemed to continue into 
its sonorous natural beauty. There is 
so much more to Goa than the sand 
and sea. Its true nature can be found 

in abundance inland, from its bountiful 
spice farm to its architecture steeped 
in Portuguese traditions and its fervent 
waterfalls,” she said.

Goa is a paradise
Australian travel influencer Kimberly 
Conner who publishes Adventures and 
Sunsets, one of the most sought-after 
blogs by adventure travel enthusiasts, 
says Goa can be anything for anyone.
“To me, Goa is honestly whatever you 
want it to be. I learned that it really is 
the perfect destination for every kind 
of traveler, which is detailed in my 
article. Goa is a paradise to history 
buffs who want to visit historical sites 
and learn dramatic historical tales. 

Goa is paradise to foodies who want 
to trace back the roots of diverse and 
delicious cuisine. Goa is a paradise to 
adventurers who want to spend every 
waking moment exploring outdoors. 
Goa is paradise to backpackers who 
want to live cheaply, relax on the beach, 
and make friends. Goa is a paradise to 
luxury travelers who want to be waited 
on and have spa treatments. Goa is a 
paradise to people seeking spiritual 
awakening and ayurvedic lessons. Goa 
truly is paradise to everyone,” she says.
Music is an important component 
that attracts tourists to Goa. “I love 
the music scene in Goa. As well as 
blogging about travel I also blog about 
music festivals and music scenes all 
over the world (I’ve been to festivals 
on 6 continents now) and the fact that 
Goa is the birthplace of trance music 
excites me greatly. I love learning 
about the history of music here, the 
‘hippie trail,’ and how it has developed 
today to the trance parties on the 
northern beaches,” says Conner.
For Bo Saldana, a globe trotter and 
blogger from Spain, beaches are 
nothing new. Nonetheless Goa, with 
its fascinating history and delectable 
flavors, did offer him a new lease of life.  
“For me, Goa signifies disconnecting, 
resting, relaxing, learning from its 
rich culture, its past, and present, and 
contributing to its tourist future,” 

CAROLINE DIANA

COVERSTORY

AnytimeGOA
65 
Media

230 
Buyers

100 
Exhibitors 

GITM 
2019



Voyager’s World  |  November 2019  | P12 Voyager’s World  |  November 2019  | P13

The orange glow of the Arabian sea 
remained even behind my closed 

eyelids as I stretched backwards into 
downward dog. Fine grains of sand 
crinkled between my toes and the 
steady drum of the ocean rushing over 
the sand merged with the rhythm of 
my heartbeat, settling my mind into a 
state of complete serenity. Moving to 
the fiery procession of the sunset in 
the tropical seaside nirvana of Palolem 
Beach in South Goa, I surrendered 
myself to the haven of meditation, 
yoga, and healing which transforms the 
southside of the beach every evening. 
The everlasting beat of the psytrance 
parties and the flea markets of the 
North seemed a world away, and yet, 
there was a mere three hours’ drive 
between the two divides of Goa, a 
contrast which fulfilled my every 
expectation as a solo traveller. 
Travelling solo as a 21-year-old 
woman in India is a daunting prospect, 

even for someone with dozens of trips 
under their belt. As a solo traveller, 
and a woman, there are two things 
that I must prioritise: above all, 
safety and security, and, secondly, the 
discovery of a destination with a host 
of experiences and people.
I gained a sense of the multi-religious 
fabric of Goa by beginning my journey 
in Panjim, Goa’s austere state capital, 
and an eclectic hub of heritage and 
history. Beside the lifeline of the River 
Mandovi, I meandered around the 
contours of India’s only Latin Quarter, 
Fontainhas, where the traditional 
Portuguese taverns, confeitarias, 
and the multi-coloured houses of the 
Indo-Portuguese Catholic community 
continue traditions established during 
the Portuguese’s 450-year rule. 
Following every monsoon season, the 
cockerel-topped houses are painted 
to preserve their vibrant colours and, 
day by day, the history is celebrated 
through Portuguese-style cuisine, art, 
and European architecture. 

In neighbouring Old Goa, the 
architectural marvel of the ancient 
churches, ruins, and temples reinstate 
the amalgamation of religions in Goa’s 
history and present. Indian, Islamic, 
and Portuguese influences are woven 
into all aspects of life in India’s 
smallest state.
The unparalleled religious harmony, 
instilled with the spirit of “Sarva 
Sharma Sarva Bhava”, that all beings 
are equal regardless of their beliefs, 
fostered within me a sense of safety and 
security as a solo traveller. In moments 
of uncertainty or lost direction, I 
turned to Goans for guidance, and, on 
every occasion, I was met with respect, 
kindness, and an overlying desire for 
me to share in the fruits of Goa.
Only 18 kilometres north of Panjim, in 
Anjuna, I braced myself to be sucked 
into the dimension of psytrance, a sub-
genre of trance music distinguished by 
its layered melodies and high-tempo 
bassline, originating in North Goa.
Previously modest fishing villages, the 

towns of the north were transformed 
by the arrival of hippies in the 1960s, 
marking the beginnings of India’s 
hippie trail and the birth of Goa 
trance music. One of the best places 
to experience the psytrance scene is at 
the open-aired Hilltop Venue, which, 
by day, overlooks the rock-clustered 
beach. At night, I joined backpackers 
for the venue’s Diwali event and rode a 
scooter to the shadowed peak. Among 
the kaleidoscopic canopies, candles, 
and the throngs of bodies, I felt myself 
slip into the layers of melodies, until 
my mind had relinquished all of its 
worries to the trance.
By day, it is Anjuna’s flea market, 
every Wednesday, which holds the best 
bargain for solo travellers. The market 
sells items varying from yak cheese to 
jewellery and footwear, a legacy which 
continues from its original creation 
by the hippie generations to sell their 
European goods as a means of fuelling 
their new lives in Goa.
The joyride continues at Baga Beach, 

once a fishing village now transformed 
into a carnival of water sports and 
nightlife, and, further north, one can 
shimmy to the beat of Arambol’s 
drum circle, a nightly assemblage of 
children, locals, and travellers during 
which instruments and drums, of all 
shapes and obscurities, are pounded 
and strummed in the smoulder of the 
setting sun.
The local spirit, cashew feni, can be 
purchased from any of the surrounding 
markets, a piquant cocktail brewed 
locally from the cashew plant introduced 
by the Portuguese, and a subtle boost 
for the less musically-inclined.
I cruised from the north to the south 
using Goa Miles, Goa’s answer to 
Uber, and an affordable way to traverse 
the 100-kilometre coastline. Past the 
evergreen jungle and spice plantations 
fecund with the native species and 
aromatic spices of the region, I settled 
my next base in the tropical bliss of 
Palolem, an area enclosed by dense 
palm trees which breaks only for the 
emergence of its beach, a silky strip 
of white sand interspersed with stilted 
beach huts and sweeping palm trees.
First arriving into the serenity of the 
south, I was unsure and longed for 
the music and the lights of the north. 
Among the beach huts and tarpaulin, 
even the rustle of the wind within 
the palms and the gentle sway of the 
coconuts seemed slow and lazy. As a 
solo traveller, I wondered if I would 
be able to find the same excitement 
and dynamism that I had become 
accustomed to in the north.
Quickly, I fell into the patterns of the 
locals, rising with the sun, seizing the 
day, and filtering out with the sunset. 
The neon lights of Anjuna had been 
scattered, but the same vibrancy was 
reawakened by the deep blue, green, 
and orange hues of South Goa’s jungle, 
sea, and sand.
I navigated the roads by scooter or 
bicycle, manoeuvring between herds 
of wandering cows, and tuned into the 
little sensations: feeling the rush of 
the wind tighten the saltwater against 
my cheeks or the tiny grains of sand 
crinkle between my toes.

There was the seclusion of Butterfly 
Beach, accessible by boat dependent 
upon the pull of the tide, and, in 
welcome opposition, the anticipation 
of the beaches of Galibaga, Agonda, 
and Marjim, nesting sites for the Olive 
Ridley turtle between November 
and April. Other fishing coves, like 
Colombo Beach, I discovered through 
following unbeknown trails.
Nature’s song continues in the dense 
vegetation of Contigao Wildlife 
Sanctuary, on the Goa- Karnataka 
border, and home to creatures 
including the Indian pangolin, flying 
squirrel, and the Malabar pit viber, as 
well as a host of Goa’s 423 bid species, 
migratory and local. 
Even the celebrations in South 
Goa seemed designed to preserve 
the natural tranquillity. A welcome 
contrast to the perpetual parties of 
Arambol and Anjuna, in Palolem, 
silent-disco parties keep the peace 
while allowing partygoers to unleash 
their inner ecstasy.

The imposed noise ban makes way 
instead for South Goa’s public love 
affair with yoga, meditation, and 
aryuveda practices.
At sunset, the southside of Palolem 
Beach transforms into a site of 
meditation and yoga, with groups of 
people and individuals joining together 
to salute the sun’s vitalising force over 
Goa’s natural beauty, and its lifegiving 
province. As I had once done in the 
melodies of Anjuna’s psytrance, I 
relinquished my mind in favour of 
tangibility of the beats of the ocean’s 
waves and the rhythm of my pulse.
In Goa, there seemed to me to 
be a definitive divide between 
the intensity of the north and the 
serenity of the south, which, despite 
its prominence, creates a welcome 
anthesis which fulfilled my spirit 
as a solo traveller. Enveloped by 
the harmony of Goa’s culture and 
religions, I felt safe to explore every 
route, physical and spiritual, which 
Goa sprouted before me.

SOLOTRAVEL

Goa Solo
A mere three hours’ drive separates  

North and South Goa, a contrast which will fulfil every 
expectation of a solo traveller.

KATIE TREHARNE

A COASTAL PARADISE: Palolem Beach, South Goa Road

SUNSET YOGA: Palolem Beach, South Goa

PEBBLES AND MORE: Colombo Beach, South Goa

PHOTO CREDIT: 
KATIE TREHARNE



Voyager’s World  |  November 2019  | P14 Voyager’s World  |  November 2019  | P15

·  INDIA IS POISED TO BE THE WORLD’S FASTEST-GROWING OUTBOUND MICE TOURISM MARKET
·  INDIA OUTBOUND TOURISM MARKET IS EXPECTED TO EXCEED US$ 45 BILLION BY 2025
·  INDIA TO GENERATE MORE THAN 2 MILLION OUTBOUND MICE TOURISTS BY 2020
·  INDIA IS THE LARGEST SOURCE MARKET FOR DUBAI AND SINGAPORE MICE INDUSTRY
·  INDIAN MICE TRAVELERS LIKELY TO BECOME MAJOR SPENDERS IN THE UNITED STATES AND DUBAI

SOURCE: SERGEY PESTEREV

DINE LIKE THE

IN GOA
NAWAB 

There’s a lot going on in the world 
right now. Personal coaches are 

offering lessons on mindfulness and 
cognitive restructuring. Millions of 
dollars are being spent on the power of 
positivity. People are flocking to TED 
Talks to learn how your thoughts could 
take you places so you feel like a king.
But then that’s the longer and more 
exhaustive route — one that’d never 
strike you, especially when you are in 
Goa. Because in Goa, there are much 
easier ways to feel like a king.
For one, you could simply head to The 
Awadh House in Panjim.
A luxury restaurant nestled amidst 
the beachy coastal city, the edifice of 
The Awadh House is an enchanting 
time warp of sorts. On the outside, 
the peachy wall of the restaurant is 
reminiscent of an authentic yet fading 
Goan heritage. One the inside, you will 
find an elegantly decked micro palace 
in hues of red, gold, and green – the 

shades that will teleport you to the 
legendary Awadh culture.

What is Awadh?
Wrong question. Rather you should be 
asking, “Where is Awadh?”
Awadh, spelled Avadh or Oudh, is 
historic region of northern India, 
which now constitutes the northeastern 
part of Uttar Pradesh.

Awadhi cuisine: A tantalizing tale
One of the most sought-after cuisines 
in North India, Awadhi food has an 
interesting backstory. Legend has it 
that Nawab Wajid Ali Khan, a patron 
of arts and culture, is also a sucker for 
scrumptious food.
According to an old wives’ tale, the 
chubby Nawab could devour the meat 
of a fully grown buffalo in one sitting. 
However, all the biting and chewing 
wore him out. The Nawab, therefore, 
ordered his chef to soften the meat so 
he could concentrate on relishing its 
flavor rather than expend his energies 

on chewing. Tunday, the Nawab’s one-
armed royal chef Tunday marinated 
the meat for hours and minced it to 
perfection so it would melt in his 
mouth. Thus began the culinary birth 
of the Awadhi cuisine. Even today, the 
sons and grandsons of chef Tunday are 
on a quest to popularize the Nawab’s 
favorite among the world foodies.

But why an Awadhi restaurant in Goa? 
“Because the Goan society is similar 
to that of Lucknow,” says Gaurabh N 
Quenim, director, The Awadh House.
“People in Goa are humble. They 
appreciate their food. They are willing to 
accept something new and they are kind 
and inviting. I can say the process was 
fulfilling especially now when we see 
the acceptance and people welcoming 
these well-crafted Lucknowi recipes 
with an open heart. To be honest, 
marrying these two beautiful cultures 
was not a difficult task,” says Quenim.
The delectable munchies at The Awadh 
house is definitely a foodie’s delight. 

With the use of over hundred exotic 
spices, a great deal of effort goes into 
the making of each dish. Not just that. 
The founding team of The Awadh 
House spent a great deal of time in 
Lucknow, interacted with the traditional 
chefs, and explored Awadhi cuisine, 
both on the streets and gourmet setups, 
to capture its authentic flavors.
“Let me start by saying that the  
dishes are not simple. They need time 
and expertise to be invested. The 
Galouti kebab is minced mutton that is 
kept to marinate for a few hours. The 
Dal Awadh is kept overnight to cook 
and the biryani is cooked using dum, 
which demands its own time. Even the 
Nalli Nihari has to be carefully cured 
and then cooked. Our rituals even 
include making fresh masalas on a daily 
basis. How would all our dishes not 
demand this dedication, commitment 
and perfection? They belonged to the 
royal era after all. It would be criminal 
to not attempt to retain such traditions,” 
says Quenim.

CAROLINE DIANA
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Indian Wedding
Big Fat
The 

IMAGE CREDIT: VITALIY LYUBEZHANIN

If marriages are ‘Made in Heaven’ 
and with bills being paid on earth, 

it is a no-brainer that what goes 
around in between is the ‘Traversing 
Hell’ part of the deal!
Weddings in India is a mega-market in 
its own right, clocking $50 billion in 
turnover, which as per KPMG is only 
second to the United States, which 
does $70 billion. What normally 
was a celebration of the union of an 
unsuspecting couple is today one of 
the fastest-growing segments in the 
event-related industry and for same 
strange reason, the Wedding Industry 
along with religious travel in India is 
totally recession-free!
With a population of over a billion 
people, and with weddings costing 
anything between Rs. 5 lakhs to 
Rs. 5 Crores, the industry has 
never seen exciting times. When 
you throw in offerings such as 
Destination Weddings, Pre-Wedding 
Photography, Entertainment, 

Honeymoons, the era of travel-agents 
entering into this segment is all, but 
natural.
India Inc., which normally cries 
itself hoarse on falling sales and 
the impending slow-down does not 
have any qualms on unleashing its 
megabucks to create an experience 
that befits the bragging rights that 
come along with it.
Destination weddings have created 
an impact on the Indian hospitality 
and travel industry that had seldom 
seen before. Hotel chains now offer 
branded marketing propositions and 
offerings with packages thrown in for 
good measure.

What makes a Wedding Destination?
Easy and cheap visas: The bulk of 
the Indian Wedding market is highly 
cost-driven. The rule is simple, the 
higher the cost of visas, the lower the 
destination preference. Preference 
for Visa on Arrival / E-Visas / 
Group Visas. Long visa approval 
time over 7 days will help you stay 

uncompetitive. When free visas are 
thrown in, the number will swell!
There was one wedding group from 
Kolkata, which took over 20 helpers 
to lift the luggage of guests! The 
higher the number of documents 
for the visas, the less popular the 
destination gets. Credit to the US 
Consulates in India, they sometimes 
offer Group Visa interviews for 
Indians. Indians would be probably 
the only consumer anywhere in 
the world, wherein, if not for the 
cumbersome visa procedures, can 
actually plan and execute an event in 
Europe on a week’s notice! 
Direct flights and connectivity: 
Three - Four hours of flight-time 
are ideal, but not a compulsion! 
If you are looking at bigger group 
movements from India, the higher 
the connected cities are with the 
destination, the more chances of one 
bagging the event. Multiple Airline 
embarkation points are nice, but 
never underestimate the power of an 
Indian wedding group, where at one 

instance, a planner had to charter 
three aircraft to ferry marriage 
guests from Kolkata to Port Louis 
in Mauritius, paying three times the 
average fare!
If the criteria are not one of a ‘Big 
Fat Indian’ wedding, there are 
multiple boutique options for quaint 
destinations in the expensive and 
unique European hot-spots. There are 
options such as the town of ‘Verona’, 
a quaint little arty town located in 
Northern Italy, has gained popularity 
as the city of Romeo and Juliette! 
So much for Shakespearean love for 
picking out a destination to venue his 
masterpiece!
Closer home, destinations such 
as Bahrain, have taken marketing 
for destination weddings to a new 
level of detailing and hand-holding. 
Weddings bring more than a mere 
statistic to a destination. A successful 
Wedding will eventually deliver an 
experience that will end up a lifetime 
of word-of-mouth marketing.
There is a growing market for 

upmarket, luxurious, boutique 
weddings. Even in this case, it should 
be noted to include a vegetarian 
and Jain menu. The Indian luxury 
market is predominantly vegetarian, 
with over 80% of the top 500 richest 
people in the country, belonging 
to communities that can relish, 
endure and nurture vegetarianism! 
Remember, meeting a South African 
DMC, who had started working with 
the Indian market, remarking that for 
the first very time, he came across 
a term called ‘Non-Vegetarian’. If 
catering to a South Indian Wedding, 
don’t forget to offer Curd Rice, you’ll 
win them over for life! Well, just 
some food for thought!
Indian food: What is about Indians 
and their food preferences? Well, it is 
what it is...Indian food is mandatory 
for big groups, though some will 
surely try the local fare. Get your 
list of Indian restaurants out, speak 
with the Wedding Hotel on getting 
Indian food. Educate them about the 
preference for Indian food, Jain Food, 
Indian food (not Asian Vegetarian). 
Also, explore opportunities for Indian 
Chefs to fly down to help cater to the 
group. At most Indian mega weddings, 
having an Indian Maharaj being flown 
down is almost certain! The One big 
Gala Dinner can be a raucous affair, 
running late into the night on a heady 
mix of noise, music, and unlimited 
alcohol! Pre-warn the Hotel! You 
can also offer the hotel to take in the 
complete inventory. Taking a cue from 
the words from Don Corleone from 
The Godfather; “it is all about making 

an offer, he can’t refuse!”
Hotels and event infrastructure: 
Paramount! Indians rarely chose 
anything less than a four-star hotel’ 
Preference is given to hotels with 
good ratings, service standards and 
above all, flexibility. Big groups - get 
ready for requests for triple sharing, 
late-check outs (it can vary from 30 
minutes to 12 hours!) and last-minute 
cancellations / additions, etc. In 
Room-dining and baggage services are 
expected! The request is simple - Best 
in the ‘value-for-money’ deal-class. 
India is probably, the world biggest 
last-minute market and one’s ability to 
adapt would only enhance your ability 
to win-over! Indians cherish helpful 
assistance over the stiff-upper-lip 
extreme professionalism. 

What’s in it for the travel agent?
When the occasion demands 
undivided bliss, can travel agents 
be far behind? The travel-agent trait 
of bringing experience on the table 
is priceless when as a Destination 
Wedding client, you do not want to 
leave much to chance. 
Getting advice on best rates and costs, 
with inputs on baggage allowances 
and visa advice, a travel agent should 
be the first port of call! As a travel 
agent, being part of the Wedding 
Organizing Committee and part of 
the exercise, it is a great opportunity 
for referral businesses as most mega 
destination weddings are quite partial 
to having to put in a good word for 
the humble travel agent! You also get 
to book the Honeymoons as well. One 

does not really know with this big fat 
Indian weddings, as one travel-agent 
was asked to draft a three-month 
honeymoon itinerary across four 
continents and ten countries! 

What’s in it for the hotels?
What does it take to position your event 
spaces amid your glowing hotel brand? 
If your event-related Food & Beverage 
contributes more than 30% of your 
turnover, get a branding strategy! The 
hotel brands bring with it; ‘standards 
and total recall’, but the right unique 
brand identity for your event space 
and the ‘Experience ‘will make it stand 
out amid the hardened competition. 
Creating unique brand identities and 
focus for Event spaces will also take 
on branded hotels especially in the 
four and five-star segment.
Hotel biggies such as Marriott 
and Taj have already got on to the 
Wedding Destination Bandwagon. 
Somehow hotels around the world 
have always been reluctant a radical 
shift in branding strategy. But in 
an era, where the competition gets 
fierce, specialization takes over, it is 
never too late to reinforce branding 
standards on individual profit centers 
such as Event Spaces, Health Clubs 
and one might be tempted to add 
Laundry services to the list!
Creating and managing an ‘Event 
Space brand’ will bring in Event 
standards, improved guest feedback, 
and enhanced occupancies. Creating 
unique brand identities and focus 
for Event spaces will also help take 
on branded hotels especially in the 

four and five-stand segments. It is 
not far ahead that, with the increased 
demands with regard to technology, 
enhanced client requirements, the era 
of specialized companies managing 
Event spaces are not far behind! 
Outsourced Venue Management is a 
matter of time.
With made-to-order wedding-related 
occasions created out of thin air or a 
six-day long meticulously designed 
wedding, hotels in India never had 
it this good. The Indian hospitality 
industry’s unique revenue trait, where 
Food & Beverage contributes more to 
the revenue kitty than the segment is 
credited. 
The Meetings industry’s mite seldom 
goes challenged with the discerning 
Indian finds more occasions to 
celebrate! Events to celebrate 
Wedding and anniversaries, birthdays, 
kitty parties, family and friend’s get-
togethers, naming ceremonies and of 
course, the big fat Indian wedding all 
bring cheer to the table!
All about the wedding planner: As 
the entire event industry has evolved 
from being a one-stock Multi-
Event Manager to now of a niche, 
specialized role of being a ‘Wedding 
Planner’. It is not a necessity that 
big names handle big fat weddings, 
it is still about comfort levels and 
transactions are still relationship-
driven! The great Indian wedding war 
has just begun its climb up the value 
chain, with International planners all 
set to take the plunge into the Big Fat 
Indian Wedding market! Gear up for 
the ride of a lifetime…

ROHIT HANGAL

Weddings in India, is a mega-market in its own right, clocking 
$50 billion in turnover, which as per KPMG is only second to 

the United States, which does $70 billion.
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Palace hotels are dime a dozen, and 
such hotels across the world follow 

a simple mantra: Treat your guests well; 
make sure he/she is comfortable with 
the surroundings; give them what they 
want, blah, blah blah. However, when 
every hospitality brand speaks the same 
language, it becomes a Herculean task 
for the brands to stand out.
At Noor Mahal, things work a tad 
different. No doubt the independent 
hotel has adopted the same approach as 
the brands around the world. However, 
what it emphasizes on is how the 
customer is made to feel, even after the 
completion of the stay.
The key objective is to make sure 
that the guest checks out with good 
memories and comes back for more — 
all this at an affordable cost.
The mahal’s location itself has an 
interesting backstory. The majestic 
property stands tall in Karnal, a small 
city with a grand history. The historic 
city is named after Karna, who plays 
a significant role in the Indian epic, 
Mahabharata.

A guest-centric business model
Winners do things differently, and 
this is visibly evident in the creator 
of Noor Mahal, who adopted a guest-
first approach rather than a money-
first business model. During the 
early 2000s when hospitality brands 
were experimenting with sleek, 
contemporary architecture, Noor 
Mahal chose not to follow the herd. 
The independent hotel, instead, decided 
to celebrate the authenticity of the rich 

Indian heritage through its architecture.  
“Every aspect of Noor Mahal was 
designed and curated to give the 
perfect Indian royal experience to our 
guests. Even when we were building 
the hotel in the 2000s, the idea was to 
recreate the architecture of the royal 
era and recapture the grandeur of 
Indian palaces. The celebrated architect 
Nimish Patel and the internationally 
acclaimed Himmat Singh worked with 
us to give shape to our vision. We want 

travelers of both Indian and foreign 
origin to immerse in the real royal 
experience and really connect with our 
heritage,” said Chander Shekhar Puri, 
VP, Noor Mahal.   
 
The business of emotions
Be it palace or not, any place is only 
as good as the people in it. Thanks 
to the lofty but soothing interiors 
and charming smiles of the service 
staff, this palatial abode serves as 
an inspiration to businessmen and 
corporate professionals who can turn 
their ideas into reality.
A 2 night 3 day stay at Noor Mahal 
will draw you to the bigger picture and 
help you rid of petty ambitions. This 
is probably one of the reasons why 
Noor Mahal is emerging as the most 
sought-after MICE hotels. Corporates 
often hold their business meetings at 
this palatial venue. By the time they get 
back to the daily grind of the workplace, 
they are refreshed, rejuvenated and 
possess the drive to deliver more and 
achieve more.
Being a part of Delhi NCR, the hotel, 
which is known for its authentic 

Rajputani architecture, has a monopoly 
of over 250km, attracting corporate 
travelers from Gurgaon, Noida and 
Greater Noida. Noor Mahal, therefore 
becomes a weekend getaways for these 
corporate travelers.

Affordable wedding venue
Quick decisions and flexible policies 
are also making Noor Mahal the ideal 
wedding venue. In 2018, the palace 
played host to 137 big weddings. This 
year, the hotel intends to increase the 

number by at least 50%.
Besides Punjab, Noor Mahal is the 
most sought-after wedding hotel even 
for guests from Guwahati, Nasik, 
Surat, and other states. The palace is 
also a favorite among NRIs who are 
keen on not splurging too much.
“We are very much affordable. What a 
Udaipur or Jaipur hotel charges for a 
wedding destination, we are doing the 
same weddings in half the price. This 
attracts people who do not have big fat 
budgets,” says Manbeer Chaudhary, 

the founder-director of Noor Mahal.
His son Roop Pratap Choudhary, who 
has now taken over the reins as the 
hotel’s Managing Director, also shares 
the same values – to make Noor Mahal 
the royal abode of modern kings and 
queens.

Who is Noor Mahal for?
As an affordable luxury venue, Noor 
Mahal is apt for all demographics. 
“It is a palace hotel for people who 
are looking for a perfect relaxing 
staycation. It is for people who are 
looking for a dip in heritage and 

culture. It is for people who want to get 
away from the hustle-bustle of the city 
with their family. It is for those who 
are seeking an Insta-worthy wedding 
or MICE venue. We are fortunate to 
have earned the reputation as one of the 
most preferred wedding destinations in 
the country and a popular MICE venue 
for the past decade,” says Puri.
Noor Mahal houses 126 rooms, 
including a Presidential Suite 
(Khwabgah), 11 Suites, 78 Club Rooms 
and 31 Club Royal Rooms. The mahal 
also has five unique dining experiences 
and a 50,000 sq. ft. banquet floor.

CAROLINE DIANA

NOOR MAHAL
YOUR POCKET-FRIENDLY 
PALACE HOTEL
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THE PERFECT EVENTS 
DESTINATION

As the city gears up for 2020, a 
year in which it will begin hosting 

its largest-ever event – a World Expo 
– Dubai is this week showcasing its 
diverse business events offerings 
and capabilities to meetings industry 
professionals at IBTM World in 
Barcelona. Dubai Business Events 
(DBE), the city’s official convention 
bureau is once again leading Dubai’s 
strong presence at the trade show 
that was held from November 19 to 
November 21, joined by key partners 
and stakeholders as they collectively 
continue to grow the city’s business 
events sector, a key contributor to 
tourism and the wider economy. 
Taking place at the Fira Barcelona 
Gran Via, IBTM World has welcomed 
over 13,000 industry professionals, 
providing a business platform to 
promote Dubai’s qualities as the host 
city for meetings, conferences and 
corporate incentive travel programs 
during one of the largest and most 
significant trade events globally. 
DBE’s participation in the 2019 edition 

is aimed at further strengthening 
relationships with key decision-makers 
and influencers, and discuss how 
the bureau can support international 
business events taking place in Dubai. 
In addition to driving further visitation 
to the city, the business events industry 
highlights Dubai’s position as a global 
knowledge hub, with associations and 
organizations from around the world 
able to tap into and feed into its culture 
of collaboration and innovation.
Among the co-exhibitors joining DBE 
at IBTM World are Expo 2020 Dubai 
– showcasing the opportunities for 
meeting planners to host their events 
at the site or include visits into their 
itineraries – as well as 20 other key 
partners and co-exhibitors including 
Jumeirah Group, Dubai World Trade 
Centre and Nakheel, presenting the 
city’s world-class infrastructure and 
event capabilities across a variety 
of industries including hospitality, 
attractions, and venues. New and 
upcoming developments being 
highlighted by DBE and stakeholders 
include the vibrant new Al Shindagha 
Museum, which allows visitors to 

explore Dubai’s rich past, and The 
View at The Palm, a new observation 
deck towering 240 meters above 
Palm Jumeirah, as well as new hotels 
including Paramount Hotel Dubai and 
Sofitel Dubai Wafi. 
Issam Kazim, Chief Executive Officer 
of Dubai Corporation for Tourism 
and Commerce Marketing, said, “Our 
robust presence at IBTM World, along 
with valued stakeholders and partners 
from across the city, is a testament to 
the level of importance we place on 
promoting the city’s business events 
offering, and the crucial role this 
segment plays in our wider tourism 
strategy. As we look ahead to a 
monumental year for the city, DBE 
will continue to engage with business 
events professionals from around the 
globe to highlight the city’s capabilities 
in hosting business events of all sizes, 
and to put the spotlight on opportunities 
for knowledge sharing.”
Major business events on the horizon 
for Dubai include Amway APAC Expo 
2019 and the MDRT Global Conference 
2020, each expected to attract 
approximately 10,000 delegates, as 

well as the International Astronautical 
Congress 2020, the Global Symposium 
on Health Systems Research 2020 and 
the World Congress of Gastroenterology 
2021. Additionally, the city is set to 
host the second edition of the Dubai 
Associations Conference (DAC) across 
two days during December at the 
Dubai World Trade Centre (DWTC), 
bringing together industry experts from 
around the world in order to create a 
positive social impact by building the 
association community in the region.  
 Steen Jakobsen, Assistant Vice 
President, Dubai Business Events, said, 
“With multiple prestigious events in the 
pipeline, Dubai continuous to inspire 
meeting planners to bring their events 
to the city. During the third quarter of 
2019, DBE successfully secured 82 
international meetings, conferences 
and incentive travel groups to take 
place in Dubai. These outstanding 
results are a testament to the combined 
efforts from DBE offices around the 
world and Dubai’s stakeholders to 
position the city as a knowledge hub 
and by showcasing Dubai’s diversified 
offerings and state-of-the-art venues.”

VW BUREAU 

Major business events on the horizon for Dubai include  
Amway APAC Expo 2019 and the MDRT Global Conference 2020,  

each expected to attract approximately 10,000 delegates.
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The Meetings and Incentives industry 
has evolved, both globally and in 

India. Technology has disrupted the way 
the industry works, and it only makes 
sense for MICE players to adapt and 
offer solutions that satiate the needs of the 
customers. FCM, which is a big player 
in the travel trade, is now excelling as a 
business travel expert, catering to over 95 
markets across the globe. 
In a developing market like India, 
things are a tad different, but FCM in 
India is all geared up to grab the bigger 
chunk of the MICE market. 
Manpreet Bindra, Brand Leader, FCM 
MICE, shares some interesting findings. 
Bindra, who has been associated with 
FCM Travel Solutions for almost 
nineteen years, says that the industry 
has evolved for the better in a way that 
there is no one-size-fits-all approach. In-
depth research is a mandate for working 
on every client brief. “There is no 
shortcut to making a stellar itinerary,” 
says Bindra.
“Incentive trips are planned to the 
smallest detailing to create more 
experiential trips for travelers when 
compared to earlier. The planning starts 
from pre-tours, on-tours and post tours. 
With advancement in tech – use of 
technology for our back-end operations 
has automated a lot of our processes 
and in front use of mobile apps to make 
communication seamless with a lot of 
focus on event setups and AVs,” he adds.
One of the predominant trends that Bindra 
noticed is that the clients have begun to 
start conversations ahead of time. “This 
is a welcome change,” he says, as the 
number of passengers and logistical 
intricacies has increased drastically due 
to the well-traveled clients who expect 
extravagant experiences.
He explained that there is a higher 
demand to execute experiential 
itineraries flawlessly. “This will leave 
a memorable impact through sights and 
sounds from every location and portion 
of the event,” he says.
As a result, itineraries are being planned 
to the smallest of details. “Large 
groups would usually travel to nearer 
destinations like the Far East but lately 
the trend has shifted to include even 
long-haul destinations as well. Another 
interesting trend has been cruising which 
has lately picked up pace,” adds Bindra.
Part of making the itinerary also 
demands an understanding of places 
and people that would be ideal for the 
MICE audience. For FCM, it’s all about 
delivering a wow experience. 

“MICE destinations depend on various 
aspects of the client. It may be based 
on the budget, the flexibility in terms of 
Visa, logistics, etc. Clients will always 
look for the wow factor of a location and 
the brag value that it offers. Sporting 
events are also another factor affecting 
corporates’ decisions in choosing 
destinations. Media and Bollywood lend 
a hand in making customers think about 
destinations or special experiences that 
they would not have been interested in 
earlier,” says Bindra.
 
Customer service for MICE
Customer service professionals within 
the industry must always remember 
that no request is too small or big. In 
today’s world of ultra-customization, 
every single input from the clients is 
important. There must be a willingness 
to serve the customer to the best of 

one’s ability and not shy away from 
offering more than what is expected 
to ensure customer delight. “At FCM 
MICE, we believe in staying tuned 
with the event happenings and adapt to 
changing landscapes with an efficient 
team of professionals that is flexible in 
their approaches,” he says.
 
Technologies disrupting MICE 
Shedding light on the technologies 
disrupting travel, Bindra said that new 
tech tools have allowed visa processing 

periods to decrease drastically. 
“Multiple destinations now offer e-visas 
and visa-on-arrival making them much 
more accessible for a large group of 
travelers. The growing commonality 
of webcasting events and holdings 
webinars and virtual augmented reality 
has disrupted the MICE industry for 
sure,” he says.
 
Qualities of a proficient MICE agent
Highlighting the key qualities to survive 
in the travel trade, Bindra says that the 
travel profession is much more complex 
than it appears. It requires an aptitude for 
thinking on your feet and adapting one’s 
approach based on the different clients. 
A good eye for detail and the tenacity 
to take on challenges are also crucial in 
this ever-evolving industry. And finally, 
for anyone in this field, a passion for 
hospitality should be paramount. 

CAROLINE DIANA

FCM INDIA 
Crafting flawless itineraries

Customer service professionals within 
the industry must always remember that 
no request is too small or big.
MANPREET BINDRA
Brand Leader, FCM MICE



Heading to Australia? Don’t miss Festival X, Australia’s newest music festival, 
presented by Hardware, Onelove and Live Nation. Formed as a collaboration 
between industry leaders and teams behind some of Australia’s leading 
festivals, concerts and events, Hardware (Piknic Electronik, Babylon), Onelove 
(Stereosonic) and Live Nation (Splendour in the Grass, Falls Festival and 
Download) have partnered to launch Festival X. In its first year, the festival 
will travel to Showgrounds in Brisbane, Sydney and Melbourne.  The festival 
will showcase the best artists from across the world and within Australia, to 
fans right across the Eastern seaboard. Committed to bringing a quality event 
across multiple stages as well as a safe, well-priced experience for their guests, 
Festival X caters to fans from all genres of music with a line-up which reflects 
this.  Whether you’re into dance, hip-hop or pop – get ready – as this is the 
music festival to celebrate with your friends.

Festival X
November 29 to December 1, Australia

Get set for the 2nd Edition of Winter Afro-Latino Festival. Join the troop as 
they celebrate with a collaboration of Salsa Exeter, Kizomba, Bachata, Afro-
House, Modern Jive, West Coast Swing and Flamenco. An incredible line-up of 
Exeter International and Local Teachers and DJs will keep you entertained all 
weekend. The vibrant City of Exeter is the heart of Devon. Rougemont Castle, 
also known as Exeter Castle, is the historic castle of the city of Exeter, Devon, 
England. It was built into the northern corner of the Roman city walls starting 
in or shortly after the year 1068, following Exeter’s rebellion against William 
the Conqueror. In 1136 it was besieged for three months by King Stephen. An 
outer bailey, of which little now remains, was added later in the 12th century. 
The castle is mentioned in Shakespeare’s play Richard III in a reference to that 
king’s visit to Exeter in 1483.

Winter Afro-Latino Festival
November 29 to December 1, England

The Alhambra will host The Lights of Opera, a show featuring some 
of the most famous opera arias. With French singer Stanislas as 
musical director, this show with powerful sound and bold stage 
design makes classical music accessible to everyone. Accompanied 
by a full orchestra, the singers in The Lights of Opera revisit the 
greatest songs in the history of classical music. The Alhambra – a 
venue known for its eclectic programming – takes opera fans and 
the public at large on a musical journey featuring works by a variety 
of composers, from Mozart to Verdi.

FESTIVALS
WORLDof the

The Lights of Opera
December 28 to December 31, France

Big achievements are a result of tiny best practices. Ōtautahi Tiny Performance 
Festival draws together a new generation of physical performance makers in 
Ōtauatahi, Aotearoa and beyond. The festival embraces artists that are taking 
risks, pushing the boundaries and breaking new ground. Our festival is inspired 
by artists that spark dialogue by asking questions rather than providing the 
answers, work that is not easy but transcends our understanding of ourselves 
and our world and has the courage to speak to the challenges of our times. 
Ōtautahi Tiny Performance Festival is a platform for audiences to engage in 
the work of experimental and independent artists. The festival brings together 
a range of performance disciplines from Performance Art to Theatre, Dance, 
Music and Poetry for a day-long series of unmissable events. The organizers 
have curated work that is not necessarily easy but has the courage to speak to 
the challenges of our times. 

Kabkaban Festival, celebrated in the city of Carcar in Cebu, Philippines, is a 
dance ritual that’s believed to ward off evil spirits. The festival is meant to 
honor the town’s patroness, St. Catherine of Alexandria. The festival’s name 
originated from Kabkaban, a fern that’s grown in abundance in the city. 
Carcar, however, is also known for its heritage houses, and pork delicacies, 
namely lechon and chicharon. Carcar is also known for shoes. Basket-
weaving and bolo-making, along with wooden carpentry, are some of the 
cottage industries that a tourist would come across while visiting Carcar. 
Kabkaban Festival is celebrated annually on November 24 and 25. The 
festival, now in its 12th year, has been the epicenter of Cebu music and arts. 
The Kabkaban Festival also plays host to a float parade. The tradition, though 
believed to drive away evil spirits, is more of a celebration that brings in 
positive vibes to the city.

Kabkaban Festival
24 November to November 26, Philippines

Tiny Performance Festival

Christmas markets are a time-honoured Oslo tradition. The Christmas Fair at 
the Norwegian Museum of Cultural History is a popular tradition among both 
tourists and locals. The Christmas market has over 100 old-fashioned stalls 
where you can purchase homemade crafts, Christmas decorations, cakes, and 
other treats. The museum’s cafés are decorated for the holidays and serve 
coffee, gingerbread cookies, and other Norwegian Christmas specialties. In the 
decorated houses you can see how Norwegians have celebrated Christmas 
through the years. You can also visit Santa’s workshop and enjoy choral 
music and folk dancing. It is recommended to buy tickets in advance on the 
museum’s website. A visit to the open-air museum Maihaugen in Lillehammer 
during the first weekend of Advent is bound to tune your every sense into early 
cosy Christmas cheer mode. If you want to experience the good old Christmas 
feeling, you can visit historic homes decorated for Christmas.

Christmas Market
November 16 to December 30, Norway

Thailand has always been the most sought-after destination among Indian 
travelers. This holiday season, if you are looking to experience something exotic 
other than the regular shopping and lip-smacking Thai cuisine, head to Mae 
Hong Son, which now plays host to Bua Tong Blossom Festival 2019. The Bua 
Tong flowers have bright yellowish-orange hues. Originating in Central America 
and the Caribbean, Dok Bua Tong is said to have been brought to Thailand by 
Christian missionaries and was previously called the Bung Tong or Mexican 
Sunflower. The Bua Tong flower only blooms from November to December. 
During this period, the hills and valleys of Mae Hong Son turn bright gold when 
these wild sunflowers come into full bloom. The Doi Mae U-Kor mountain peak 
in Khun Yuam district is considered the largest and the most beautiful location 
to enjoy the spectacular bright yellow Bua Tong hills and valleys.

Bua Tong Blossom Festival
November 1 to December 10, Thailand

November 30 to December 1, New Zealand
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This, he said, had made him an advocate 
for the outdoors and wellbeing. He told 
how younger people could particularly 
benefit from spending more time in the 
natural environment. He spoke of the 
challenges for his children that “I did 
not have, and my parents did not have”, 
which arose from technology and told 
how the outdoors could bring relief.
“It’s that sense of respite it gives you 
from the unique stresses and strains of 
the 21st century. I see it as critical as 
a parent.”
Tourism to the Bahamas is showing 
signs it will recover quicker from 
the devastation caused by Hurricane 
Dorian two months ago than other 

Caribbean islands that have also been 
affected by huge storms in recent years.
Joy Jibrilu, Director General of 
Tourism for the Bahamas, told An 
Audience with The Caribbean Tourism 
Organization that Grand Bahama 
Island – one of two main islands most 
badly hit – is now 80% open, although 
the Abaco Islands will take longer to 
bounce back.
She described Dorian as “unprecedented 
in terms of strength and length of time 
that it stayed over the Bahamas”.
She said: “Dorian approached as a 
Category 2 storm and was projected to 
grow to a Category 3. We went to bed 
and woke up the following morning to 

a Category 5, reaching 220-mph-strong 
winds. The Abacos looked apocalyptic. ”
Immediately after the storm, the 
Bahamas got word out “to the 
world at large, to the industry and 
to the Caribbean” and received 
“unprecedented support”, she said.
However, much of the outside world 
thought the whole of the Bahamas was 
closed and people became afraid to 
visit, she added.
A campaign ’14 islands welcome 
you’ was launched, but “people felt 
guilty coming over on holiday and 
being seen to have a time on the 
beach while people were suffering”, 
Jibrilu recalled.

“But our message was that you can help 
us best by coming and contributing to 
the economy so that we can help those 
impacted. You will see the biggest 
smile from the people who know your 
money will be going to help them.”
Furthermore, China wants to encourage 
more influencers and bloggers to visit 
lesser-known parts of the destination 
through new social media channels.
China National Tourist Office London, 
which promotes tourism to China in 
the UK, Ireland, Norway, Finland and 
Iceland, has set up social media channels 
on Facebook, Twitter, Instagram and 
You Tube to increase awareness of the 
“spectacular, diverse land of China.”

This year’s World Travel Market 
in London received a stupendous 

response from the global trade 
community. While several exhibitors, 
hotels, and tourism boards were lauded 
for their innovation in the fast-paced 
industry, the experts also brought to 
the fore the challenges haunting the 
global travel trade. Here are some 
highlights.
In a thought-provoking session on 
WTM’s Global Stage, called How 
the Power of Live Entertainment Can 
Put a Country on the Youth Map, 
Malta’s Minister of Tourism Konrad 

Mizzi explained how the destination 
partnered with MTV and Nickelodeon 
to achieve its aim.
As a result, holidays to Malta amongst 
MTV viewers increased 70% over the 
last five years.
Visit Jersey has hailed the success 
of a marketing initiative with fitness 
app Strava that drove an increase in 
visitors to the island.
A WTM London panel session entitled 
New Tech, Audiences & Channels: The 
Shifting Landscape in Digital Brand 
Engagement yesterday, (Tuesday 5 
November) heard how Visit Jersey 
was the first destination management 
company to partner with the social 

fitness network, which is aimed 
primarily at runners and cyclists.
The initiative, the Jersey Runcation 
Challenge, in which participants 
signed up to run a marathon  
distance in 26 days, attracted nearly 
31,000 participants. The prize was a 
two-night ‘runcation’ and place in the 
island’s marathon.
“Sports tourism can be a compelling 
reason to visit a destination,” said 
Meryl Laisney, Visit Jersey’s head 
of product. She said sports tourists  
spent an average £785 per visit to the 
island, compared to £483 from other 
visitors and stretched Jersey’s shoulder 
season appeal.

The island receives three-quarters of 
its visitors during the April-September 
period and the marathon, in October, 
is seen as one vehicle for Jersey to 
increase its off season visitor numbers.
Visit Wales highlighted its Year of 
Outdoors 2020 at WTM London with a 
panel of adventurers including former 
Wales rugby international Richard Parks.
Parks was the first to climb the highest 
mountain on all seven continents and 
stand on the North and South Pole in 
the same calendar year. He told how 
the Welsh natural environment had 
helped him overcome “the darkest 
period in my life” when his career 
ended through injury.

VW BUREAU

WTM 2019 
Highlights

EVENTREPORT



Influencers’ lack of originality and 
authenticity on Instagram can 

contribute to both overtourism and 
unrealistic expectations, stated experts 
at the recently WTM in London.
“Instagram does tend to create a 
kind of herding mentality and they 
[influencers] could do better,” said 
Robert Michael Poole, ‘digital nomad’ 
and CEO of Plus Alpha, speaking 
in a session on Illusion or Reality? 
Influencers and branded content.
But, he added, some were shying 
away from the well-worn travel 
clichés. “There’s a small niche of 
influencers trying to explore the truth 
of a country… not just the obvious 
photogenic spots.”
Staged pictures that give an unrealistic 
impression of what to expect as a tourist 
are also an issue, panelists pointed out.
Visit Britain’s head of global PR 

Emma Mead said she asks influencers 
to make it clear, for instance, that if 
they took a crowd-free shot of a Game 
of Thrones location in Ireland that they 
did so at 4am.
Poole pointed out there was an irony 
that people increasingly sought 
‘authentic experiences,’ yet followed 
Instagrammers who pushed the 
opposite.
Meanwhile Jason Freeman, legal 
director of the UK’s Competition & 
Markets Authority said the body was 
cracking down on inauthentic and 
inaccurate social media posts, including 
un-flagged incentivized endorsements.
He warned that brands working with 
influencers were also responsible for 
the way in which they were being 
represented and should ensure that 
sponsored posts were tagged as such.
Audio platforms like smart speakers 
the Amazon Echo and Google Home 
are going to be the next big thing in 

influencer marketing, experts predicted 
at WTM.
Content Creation 2019-2025: What 
the next five years hold for influencers 
looked at the growth areas since 2014 
and gave predictions for the future.
Lisa Binderberger, founder of Boom 
Creative Lab GmbH said that voice 
activated search was becoming 
much more important and it was 
her key prediction for 2025. “We 
think about photos, about videos and 
about podcasts but we should also be 
thinking audio snippets.”
Audio content for devices like Alexa 
and Google Home was also one of the 
growth areas noted when Traverse, 
which hosts the largest influencer 
event in the European travel industry, 
revealed the results of its recent survey 
of members of the sector.
Ben Ebbrell co-founder of food 
and travel platform SORTEDFood 
similarly predicted that voice search 

on smart TVs would see a big increase 
as a marketing tool.
In terms of the way that influencers 
work, Binderberger predicted: 
“Influencer marketing has to move in 
house. I have an agency but we’re not 
here to do your social media, we’re 
here for inspiration, to talk through the 
strategy through you.”
Traverse found that blogs and 
Instagram had grown as the favoured 
platforms over the last five years with 
Pinterest increasingly rising. For the 
future, Tik Tok was expected to have 
a greater share.
There were indications too of 
influencers becoming more 
professional. In 2019, less than half of 
influencers surveyed by Traverse had 
never been asked to sign a contract, 
down from 70% in 2014.  Likewise, 
in 2019, 70% said they now always 
disclosed sponsored content against 
30% in 2014.

VW BUREAU
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AT AIRPORT

NOPASSPORT
CHECK-INS?Virtual assistants, multi-language 

websites and wearable technology will 
shape the future of digital travel.

The travel industry is on the verge 
of witnessing advances in digital 

and artificial intelligence for air travel.
Liam McKay, Director of Corporate 
Affairs at London City Airport told 
delegates it won’t be long before 
biometrics replace paper documents 
and check in will be carried out 
somewhere else.
During a session entitled Gathering 
Storms, Airlines and Airports, he said: 
“In the future, there will be less space 
than you expect for check in. It won’t 
be done in the future at an airport. It 
will be done at your office or at home.
“Currently, we have travellers flying 
from London City who work at Canary 
Wharf can drop off bags at their offices.
“Soon you’ll be able to turn up without 
your passport. It will be more or less 
a paperless experience based on 
biometrics. That future is much closer 
than you think.”
Hank Jan Gerzee, Chief Digital & 
Innovation Officer at Schiphol Airport 
in Amsterdam, told the moderator 
John Strickland the airport already 
has the facility for people to drop off 

luggage at the car park, before they 
get into the terminal.
In another development, the world’s 
first automatic bridge to allow 
passengers to walk off the aircraft 
and into the terminal, has been 
installed at Schiphol, speeding up the 
disembarkation process for flyers and 
helping aircraft to be more punctual.
Virtual assistants, multi-language 
websites and wearable technology will 
shape the future of digital travel.
The themes emerged in a discussion 
entitled ‘Genesys Session: The  
Future of Digital Travel’ led by 

Paul Richer, founder of technology 
consultancy Genesys.
Daniel Wishnia, chief digital 
transformation officer at German 
property company Aroundtown said 
the $2.1 billion purchase of Fitbit by 
Google two weeks ago illustrated how 
important wearable health and tracking 
devices would be in future.
“The message is prediction – to try and 
understand a person’s behaviour, to see 
what that person will choose and buy.”
Virtual assistance and voice technology 
were part of this future, he said. “It’s 
not only about the weather forecast, 

it’s about where can I go? My assistant 
knows I like sushi, and recommends 
restaurants that are nearby. This kind 
of data will lead us to understand how 
we approach our future customers.”
Devices like Alexa and Google 
Assistant will eventually shape travel 
decisions through learning more about 
our tastes, lifestyle and health, he said.
“The assistant will be interactive; it 
will know your calendar and tell you 
it’s time to take a break.”
Joel Brandon-Bravo, vice president of 
travel solutions at translation service 
TransPerfect warned of the need for 
multi-lingual approaches. He said that 
of the $30 trillion growth in middle 
class consumption predicted between 
2015 and 2030, only $1 trillion would 
not come from Asia. Similarly, there 
were no English speaking countries 
among the top 10 emerging markets.
Proxy technology, where an  
enquiry is redirected to a hosted site 
in the client’s own language, would 
permit new market penetration, he 
said. He also urged companies not 
to think that no new social media 
channels would emerge, citing the 
enormous recent growth of short form 
mobile video site TikTok.

VW BUREAU 
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ROBOT STAFF: 
Munich Airport and 
Incheon Airport has 
been using robots to 
handle some of the 
basic tasks.
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According to a new study released 
by the Center for Responsible Travel 
(CREST), there is a growing consumer 
demand for sustainable travel.
The new tourism industry study, “The 
Case for Responsible Travel: Trends 
& Statistics 2019,” highlights growing 
consumer demand for sustainable 
travel experiences and analyzes the 
role businesses and destinations 
play in mainstreaming responsible 
tourism. The report contends that while 
consumer demand for responsible 
tourism continues to grow, businesses 
and destinations have a central 
responsibility to raise awareness and 
educate travelers about sustainability.
 “With the growing threats of climate 
change, overtourism, overdevelopment, 
and poor development, there is no more 
time to waste,” said Gregory Miller, 
Executive Director of CREST. “We, 
as an industry, must come together and 
act as we never have before to protect 
our planet and its people. CREST’s 
Trends & Statistics report provides 
powerful and concrete examples of how 
destinations, companies, and travelers 
are working to be part of the solution in 
these challenging times.”
The Adventure Travel Trade 
Association’s Senior Director for 
Strategy and Impact, Christina 
Beckmann, observed in an April 2019 
report: “Modern travelers focused 
on having local, authentic, unique 
experiences often can’t help but to 
become aware of environmental or 
social issues in the places they visit. 
Especially as they are finding new ways 
to access local guides, their insight into 
local topics is enhanced. As well, our 
research has shown us that travelers 
want to learn and establish meaningful 
connections when they travel; this 

motivation aligns well with the trend 
toward more ethical behavior.” 14 The 
Transformational Travel Council works 
to “radically increase the likelihood 
of you having a life-changing travel 
experience.” 15 According to Lindsey 
Ueberroth of Preferred Hotels & 
Resorts, “it’s about human rights and 
sustaining communities. Travelers 
are seeking more than just a feeling 
of being transformed. They want to 
know that their travels are, in some 
way, just as fulfilling for others, too.” – 
Lindsey Ueberroth, Preferred Hotels & 
Resorts16 IHG CEO Keith Barr claims 
that the real pressure to curb plastic 
waste in hotels has come directly from 
guests, not new legislation. 
“Governments collectively haven’t 
taken significant action in this space. 
You’ve got municipalities and local 
jurisdictions, but the reality is our 
colleagues and our customers expect 
us to take a leadership position on 
things like waste.” 17 Sean Berenson 
of Flight Centre New Zealand said 
that “even luxury travelers are often 
strongly motivated by an internal 
transformational journey and seek 
authentic experiences that reach a 
deeper emotional level and align with 
their own personal values, passions and 
aspirations.”
The Adventure Travel Trade 
Association highlighted an Exodus 
Travels survey conducted by OnePoll 
of 2,000 Americans who travel 
internationally. 91% of travelers state 
that it’s important to take ethical trips. 
63% believe that this involves learning 
about the culture, 56% in learning 
simple phrases in the language, 56% in 
buying souvenirs from local merchants, 
54% in respecting monuments, and 44% 
in supporting local businesses.31 The 
study also shows people are becoming 
more aware of the impact they have 

when traveling, reporting 78% of survey 
respondents consider themselves to be 
more ethically conscious travelers than 
they were a year ago, and 39% have 
“travel guilt” after taking a trip that they 
now realize may have been unethical.
“Eco-labeling in tourism is widespread 
in terms of hotel certification and 
somewhat less so for tour operators, but 
both are poised to take off as travelers 
seek clear choices for sustainable 
tourism and businesses increasingly see 
the value of certification. Importantly, 
after 2+ years, GSTC has developed 
and refined an accreditation scheme 
that allows for meaningful eco-labeling. 
That supports clarity on the supply 
side, while we see positive change 
on the demand side as evidenced 
in a recent survey by Booking.com 
showing that 70% of global travelers 
say they would be more likely to book 
an accommodation knowing it was 
ecofriendly.” – Randy Durband, CEO, 
Global Sustainable Tourism Council 
(GSTC).
According to a 2019 Booking.com 
report, about 70% of global travelers 
affirm that they would be more likely 
to book an accommodation knowing it 
was eco-friendly. However, 72% are not 
aware of the existence of eco-labels for 
vacation accommodations. About 37% 
say that that an international standard to 
identify ecofriendly accommodations 
would encourage them to travel more 
sustainably, and 62% of those surveyed 
would feel better about staying in an 
accommodation that had an eco-label.
Many travelers are seeking 
opportunities to give their time, talent, 
and treasure to the destinations they 
visit. In a 2015 Tourism Cares and 
Phocuswright survey of 2,551 U.S. 
travelers, 55% indicated that within the 
previous two years, they had given back 
to a leisure destination, either through 

volunteering their time or through cash 
and/or in-kind donations.
Nearly half (48%) of all U.S. leisure 
travelers felt that it was very important 
for their spending and donations to 
positively benefit local communities 
within their vacation destinations. 
Causes that address issues related to 
basic necessities, such as food, water, 
and shelter, were the top philanthropic 
priority for 42% of U.S. travelers.
 According to a 2015 survey by the 
Marriott Rewards Credit Card from 
Chase, 84% of millennials, 68% of 
Gen X-ers, and 51% of Baby Boomers 
said that they would travel abroad 
to participate in volunteer activities. 
While the desire to give back is an 
inherently good thing, volunteer travel 
must be done right, or it may have 
an adverse effect. At the 2019 World 
Tourism Day Forum hosted by CREST 
and the Organization of American 
States, Claire Bennet of PEPY Tours 
and Learning Service highlighted the 
potential harm that volunteer travel 
can inflict on local communities. 
Voluntourism can foster inefficiencies 
and dependencies in local communities, 
spur orphanage trafficking and 
corruption, and even disrupt local 
power dynamics by reinforcing 
negative cultural stereotypes. Yet, 
volunteer travel also has the potential 
to be a “tremendous force for good 
when done right.” In order to avoid the 
common pitfalls, voluntourism must 
focus on the educational component, 
ensuring that all volunteers are  
learning before they are helping. 
“Service is not something volunteers 
can tick off the list on a two-week 
holiday – it is a lifelong commitment 
that may involve changing the way 
they live, travel, and give.”

VW BUREAU

SUSTAINABLE 
TRAVEL

ON THE RISE
About 70% of global travelers affirm that they  

would be more likely to book an  
accommodation knowing it was eco-friendly.
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In an effort to increase tourists from 
Gujarat and Madhya Pradesh, the 

Department of Tourism, Government 
of Karnataka, organized roadshows 
from November 12 to November 16 
to promote the various products and 
destinations of Karnataka.
The exclusive b2b roadshows were 
attended by more than 20 stakeholders 
from Karnataka and attracted 400 
discerning tour operators.
The objective of Karnataka Tourism 
is to promote the state as a leisure, 
MICE and wedding destination in the 
Indian market. The Karnataka Tourism 
Department organized a one-day 
roadshow in various cities to meet with 
travel agents and tour operators.    
The roadshow will have b2b 
interactions and presentations that 
will showcase the destination and also 
open up new avenues to showcase 
the destination in new light to the 
travel agents and trade. The roadshow 
brought to the fore different aspects of 
the tourism product, such as natural 
beauty, adventure, pilgrimage, cultural 
heritage.
Stakeholders, who exhibited at the 
roadshows include KSTDC, Jungle 
Lodges and Resorts, Windflower 
Resorts, Arjun Tours, SGR Tours, 
The Serai Resorts, The Trivik – 
Chikmagalur, Quality Holidays, Rashi 
Eco-venture, Country Club – Bandipur, 

Hamsa Tours – Hampi, Intersight 
Tours, and The Paul. 
TK Anil Kumar, Secretary, Tourism, 
Govt. of Karnataka, said, “Karnataka is 
home to a large and exciting portfolio 

of globally acclaimed tourism products 
with UNESCO World Heritage Sites, 
splendid wildlife and resplendent 
nature, virgin beaches to adorn. The 
roadshow will provide the impetus 

to the domestic inbound travel and 
would enhance the marketing efforts 
of Karnataka Tourism to promote our 
destinations to the travel trade.”
The primary focus of the roadshow is to 
increase the overall size of the tourism 
sector in Karnataka. This roadshow 
series will gather tour operators and 
travel agents, who are looking to find 
new destinations in Karnataka and 
engage fruitfully with the stakeholders 
of the state.”
Kumar Pushkar, Managing Director, 
KSTDC, said, “Karnataka recently 
organized the very successful inaugural 
edition of ‘Karnataka International 
Travel Expo’ in Bengaluru, and the 
roadshow is an excellent occasion for 
our stakeholders to renew contacts with 
the travel trade fraternity across India.”
He further added that the department has 
introduced new package tours to fit the 
specific needs of tourists, which were 
designed taking into consideration the 
requirements of the tourists and KSTDC 
would help plan the entire itinerary 
providing a seamless tour experience. 
Services offered in the package 
include transport, accommodation and 
sightseeing. “We are also offering online 
booking facilities on our site www.
kstdc.co,” he said.
The next editions of the roadshow 
will travel to Raipur, Bhubaneswar, 
Vizag, Chennai, Chandigarh, Jaipur, 
Guwahati, Kolkata, Delhi, and 
Mumbai.

Karnataka Tourism organizes multi-city roadshows 
VW BUREAU

Plot No. 15, H. No.: 3-41-374, 2nd Floor, Devi Temple Street, Lakshmi Nagar Colony, Picket Secunderabad - 500 026
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growth and establish an opportunity to create a brand new market. Medium sized 
Indian cities have emerged as one of the fastest growing markets or quality 

leisure products and 'Holiday Expo' is just the perfect Travel Exhibition 
reachout to this very market, thus ensuring your product 

profits to its optimum potential.
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VARANASI 
13,14,15 JAN 2020

COIMBATORE
17,18,19 JAN 2020

FLIGHTTALK

Virgin Atlantic has announced a 
new second daily service to Delhi 

Indira Gandhi Airport, commencing 
on March 29. The new flights to Delhi 
will go on sale on November 23. It 
will depart Heathrow in the morning 
complementing the airline’s current 
evening departure and offering more 
choice to customers traveling for both 
business and leisure between India and 
UK’s capital cities. Together with Delta 
Air Lines, Virgin Atlantic will offer 
seamless connections between Delhi 
and New York JFK, Boston, Detroit, 
and Atlanta via Heathrow.
The airline will also be re-timing 
its Mumbai flight to an evening 

departure from Heathrow, offering a 
more convenient choice for business 
customers. With the additional daily 
flight to Delhi and the newly launched 
Mumbai service, Virgin Atlantic will offer 
more choice to India than ever before.
Juha Jarvinen, EVP Commercial at 
Virgin Atlantic, said, “Next year will 
mark twenty years since Virgin Atlantic 
started flying to Delhi, and the service 
continues to grow in popularity for both 
business and leisure travel. 
The second daily service from 
Heathrow is an excellent opportunity 
to meet customer demand on this route 
and, coupled with our new service to 
Mumbai, we’re able to offer even more 
choice and unrivaled Virgin Atlantic 
service to customers traveling between 

the UK and India.’’
The airline has announced some 
further changes to its flying program 
in 2020. For transatlantic customers, 
the airline will fly its brand new A350 
to San Francisco from May 2020, and 
coupled with a new weekly flight, will 
boost capacity by 40,000 seats for the 

summer season. By August, Virgin 
Atlantic’s A350 aircraft will fly to five 
destinations across its network. The next 
routes to debut the aircraft will begin 
from Summer 2020. Johannesburg will 
debut the A350 with a daily service 
from March 2020. From April 2020, 
the A350 will fly daily to Los Angeles. 
There will be a daily A350 service to 
San Francisco from May 2020. There 
will be a daily A350 service to Lagos 
from August 2020.
Virgin Atlantic’s A350 aircraft took to 
the skies in September with an inaugural 
flight to New York. With a totally 
redesigned Upper Class cabin complete 
with Loft area as well as tailcam and 
new in-seat ordering feature, this new 
aircraft is revolutionising travel. 

Virgin Atlantic unveils 2nd flight to Heathrow
VW BUREAU

VW BUREAU

Emirates has signed a codeshare 
and interline agreement with 

SpiceJet to give travellers to and from 
India seamless access to a wider and 
a stronger route network. This is the 
first-ever codeshare agreement signed 
by SpiceJet.
From early 2020, customers traveling 
to India can take advantage of many 
more flight options on routes common 
to both airlines – Ahmedabad, Mumbai, 
Cochin and Delhi. Emirates’ customers 
can conveniently book and connect 
seamlessly in Dubai on direct services 
to Amritsar, Calicut, Mangalore, 
Madurai, Jaipur and Pune – routes 
served by SpiceJet. 
The codeshare agreement means 
travellers from across the globe can 
book a single ticket with attractive 
fares to any of Emirates’ nine points 
across India and connect onwards to 
172 domestic routes that are part of 
SpiceJet’s network. SpiceJet’s domestic 
network includes popular destinations 
like Goa, Dehradun, Dharamshala, 
Jaisalmer, Jammu, Srinagar, Leh, 
Guwahati, Pondicherry, Port Blair, 
Shirdi, Tirupati, Udaipur and Varanasi.
In this first phase of interline agreement 
customers can start booking flights 
from 25 November, for travel starting 
15 December 2019.
Adnan Kazim, Emirates’ Chief 
Commercial Officer said, “Emirates 
has historically shared a close and 
collaborative bond with India. In the 
last decade, we have flown more than 
50 million customers on our Indian 
routes, which we now serve with 
170 weekly services from Dubai. 
Our partnership will help us leverage 
SpiceJet’s extensive route network so 
that our customers who are visiting 
friends and family can fly closer to their 
hometowns, while tourists can more 
easily access many of the incredible 
sights and sounds India has to offer. This 
will also have a significant and positive 
impact on businesses in both countries 
and globally. We look to strengthening 
our partnership with SpiceJet even 
more in the coming months.”

Emirates, SpiceJet 
seal codeshare deal

Virgin Atlantic will 
introduce a second daily 
service between Heathrow 
and Delhi, offering 
108,000 additional seats 
for summer 2020.

BUSINESS NETWORKING: The sellers from Karnataka met with over 400 travel 
agents and tour operators in Gujarat and Madhya Pradesh.
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Madagascar National Tourism Board, 
in collaboration with Air Madagascar, 
Air Austral, Tsaradia and Air Mauritius 
held their first sales mission in India 
which was organized by ksaenterprise.
com with its four-city roadshow in 
New Delhi, Mumbai, Bangalore, and 
Chennai in October.

President and Chairman of Madagascar 
National Tourism Board, Narijao 
Boda, highlighted the destination’s 
unique features. Boda said, “We are 
pleased to tap the India market; as 
both countries have a long cultural 
and traditional connections, it will be 
easy to understand the requirement of 
the Indian market which is very much 
potential for any African country. 
We are very well aware of the strong 
outbound tourist growth of the Indian 
market and closely work with the 
local partners to attract more travelers 
from India. We are in plans for the 
familiarization trip for 40 travel agents 
to Madagascar, to the selected travel 
trade and media. The segments we 

want to welcome are honeymooner 
and nature enthusiast to explore 
Madagascar.” 
One of Madagascar National Tourism 
Board’s next steps is also to invite 
bloggers to discover the Treasure Island 
and thus reach Indian travelers online.
At present, there is no direct flight 

between India and Madagascar but 
Air Madagascar came with the great 
news to welcome Indian travelers with 
the direct flights connecting India’s 
financial capital with Madagascar’s 
capital town Antananarivo. The direct 
flight from Mumbai to Madagascar is 
expected to start from June 2020.

Rabaritsialonina Jaona, Overseas Sales 
Manager of Air Madagascar, said, “We 
are excited to announce that by June 
2020 Air Madagascar will connect 
both countries with the direct flight 
between Mumbai and Antananarivo 
the capital city of Madagascar. The 
direct flight will be of 6 hours journey 
bringing in Island Country closer to the 
travelers’ heart.”
Madagascar, being fourth largest 
Island country in the world offering a 
wealth of unique biodiversity, fosters 
the development of outstanding plant 
and wildlife that includes 43 National 
Parks, 294 bird species, 6 endemic 
baobab species, around one hundred 
lemur species and over 1000 species 
of orchids. There are abundances of 
adventure activities one can enjoy in 
Madagascar, to name few are – bird 
watching, trekking, hiking, scuba 
diving, sport fishing, kite surfing, 
sailing, whale watching, motorbike, 
quad, and mountain bike trekking.
Madagascar’s stunning beauty is so 
bountiful that a lifetime would not 
be enough to encompass them all. It 
is one of those rare destinations with 
the art of conjuring up your dream of 
getting away to discover the treasure 
island and cultures. The traditional 
and natural heritage of Madagascar 
is undoubtedly rich with 80% of its 
wildlife sanctuaries, national parks, 
beaches and adventure activities.

Madagascar hosts roadshows to rope in Indians
VW BUREAU

VW BUREAU

The National Tourism Organisation 
of Serbia, in association with Turkish 
Airlines, organized a roadshow for 
the first time in India. The roadshow 
comprised presentations that 
showcased the wonders of Serbia. The 
travel agents also participated in b2b 
workshops in two cities — Mumbai 
and New Delhi.
The Serbian delegation consisted of 
three representatives of the National 

Tourism Organisation of Serbia, 
including its CEO, Marija Labovic 
and market managers, and five Serbian 
DMCs (Balkan Travel Center, ISerbia 
travel, Glob Metropoliten, Kompas and 
Serbia incoming tours). The roadshow 
featured fruitful engagements between 
tour operators from both sides as well 
as a presentation of major tourist 
destinations and attractions of Serbia. 
Other than classic tourist visits and 
tours, Indian tour operators were 

also interested in the MICE segment, 
organization of weddings and filming in 
Serbia. More than 120 representatives 
from Indian tourism industry assisted 
the events in both cities.
Delivering his keynote address, 
the Ambassador of Serbia to India, 
Vladimir Maric, recalled the 
traditional good bilateral relations 
between India and Serbia, intensified 
in the past couple of years and 
highlighted the abolishment of visas 

for Indian residents since 2017.
Labovic highlighted continuous 
double digit growth in the number 
of foreign tourists’ arrivals to Serbia 
in the last five years and various 
appealing aspects of Serbian tourism.
Five free airline tickets with luxury 
hotel 5-night accommodation in 
Serbia were awarded to Indian 
tour operators in a lucky draw. The 
event was held in association with  
Beautiful Planet.

Serbian Tourism hosts multi-city roadshow in India

WILDLIFE APLENTY: Madagascar is the fourth largest island country in the world to 
offer a wealth of biodiversity.

ROADSHOW

The direct flight from 
Mumbai to Madagascar 
is expected to start from 
June 2020.

TOP DELEGATES: The roadshow was graced by the representatives of the National Tourism Organisation of Serbia, including its CEO, 
Marija Labovic and market managers, and five Serbian DMCs.



Voyager’s World  |  November 2019  | P35

THE ONLY MULTI
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A B2B trade event connecting buyers & suppliers of outbound travel industry 

• The Middle East Edition of OTR - 2018 witnessed a footfall of 550 eminent buyers across Dubai - Kuwait - Qatar - Oman.
• India Edition 2 for 2018 held across Delhi - Ahmedabad - Mumbai witnessed an overwhelming presence of over 1200 buyers.
• Over 1800 buyers attended the India - Edition 1 of OTR in January, 2019 across Delhi, Kolkata, Hyderabad, Ahmedabad, Mumbai.
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India Edition 1
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16th - 19th February 2020
Dubai | Kuwait | Qatar | Oman (Optional)

Middle East

Sterling Holidays has appointed 
Cris Thomas as General Manager- 

Sterling Kodai - Lake. Thomas holds 
a Bachelor’s degree in Hospitality 
& Hotel Administration, Sarosh 
Institute - Mangalore. He brings with 
him over 16 years of Operational 
experience from Hotel Industry. He 
has been associated with Sterling since 
March,2015 and his last assignment 
was with Sterling Wayanad as 
General Manager. Prior to that, he was 
associated with Vythiri Village. Taking 
charge as General Manger, Thomas 
said, “I am excited to be a part of the 
pioneer resort of Sterling. Sincere 
thanks to the management for the 
given opportunity.”

Amit Baxi has been appointed 
as the Director of Business 

Development at Double Tree 
by Hilton Pune Chinchwad. 
After having successfully 
served as Associate Director of 
Sales at DoubleTree by Hilton 
Pune-Chinchwad, his immense 
knowledge about the market have 
derived the hotel to strategize 
better against the competition. 
He is all geared up to bring his 
impeccable expertise with his 
new role as Director of Business 
Development. Baxi has been 
associated with prestigious brands 
like The Leela Palaces Hotels and 
Resorts and The Pride Hotel.

Sterling Holidays has appointed 
Santosh PK as General 

Manager- Sterling Thekkady. 
Santosh brings with him over 20 
years of operational experience 
from the hotel industry. He has 
been associated with Sterling since 
April, 2017 and his last assignment 
was with Sterling Munnar as 
General Manager. Prior to that he 
was associated with Le Meridian, 
Taj Residency and Holiday 
Inn.  With over two decades of 
experience, Santosh will bring in 
new ideas and oversee the holistic 
operations and brand performance 
of Sterling Thekkady.

Sterling Holidays has appointed 
Rustamjit Singh Sekhon as 

General Manager- Sterling Manali. 
Sekhon brings with him over 18 
years of operational experience 
from the hotel industry. He has 
been associated with Sterling since 
July, 2017 and his last assignment 
was with Sterling Karwar as 
General Manager. Prior to that, he 
was associated with Radisson and 
ITC hotelchains in India. Sterling 
Manali, a fun-filled destination with 
great customer-centric experiences, 
will see new changes under his 
leadership. In his current role, he 
will be in charge of the hotel’s 
overall performance.

Shiva Arora
Executive Sous Chef,
Fairmont Jaipur

Cris Thomas
General Manager,
Sterling Kodai - Lake

KS Sachin has recently taken charge 
as Director, Sales and Marketing 

at Vividus Hotels, Bengaluru. Vividus 
is a brand of business hotels of the GD 
Group. The group is starting MySpace 
brand, a budget hotel which is likely to 
grow to 25 hotels by next year. Sachin 
has over 19 years of experience in the 
hotel industry and is well connected 
with the travel fraternity, corporate 
bookers, and all booking sources. 
Sachin was earlier with Royal Orchid 
Hotels, driving sales and also with an 
additional role of South Head in the 
travel trade domain.

KS Sachin
Director - Sales and Marketing,
Vividus Hotels, Bengaluru

Dane Cheng has taken charge as 
the Executive Director of Hong 

Kong Tourism Board (HKTB). 
Cheng has considerable experience 
in marketing and management in the 
tourism industry. After graduating 
from the Chinese University of 
Hong Kong in 1986, he joined 
Cathay Pacific Airways and held 
senior positions at the head office 
as well as various regions. He was 
the director of sales and marketing 
overseeing the group’s worldwide 
passenger businesses. He has over 
30 years of deep industry knowledge 
in aviation and tourism. Prior to 
joining the HKTB, He was an 
executive director of Hang Lung 
Properties overseeing the group’s 
service delivery, including property 
services, customer experience, and 
digital transformation.

Dane Cheng
Executive Director,
Hong Kong Tourism Board

Amit Baxi
Director-Business Development,
Double Tree by Hilton Pune, 
Chinchwad

Santosh PK
General Manager, 
Sterling Thekkady

Rustamjit Singh Sekhon
General Manager,
Sterling Manali

EXECUTIVE 
HIRES

Fairmont Jaipur has appointed 
Shiva Arora as the new 

Executive Sous Chef. Arora will 
lead the operations of the culinary 
team. He is proficient in managing 
high-quality kitchen operations 
while keeping a check on budgets 
and cost control. He is also a 
certified Food Safety Manager 
having completed the TAP 
(Training Achievement Program) 
Series. Prior to joining Fairmont 
Jaipur, Chef Arora has worked 
with various hospitality brands 
such as JW Marriott New Delhi 
Aerocity, Accor’s Pullman Novotel 
complex at Aerocity, The Oberoi 
Gurgaon, Old World Hospitality’s 
Delhi O Delhi and Chor Bizarre, to 
name a few.

Vijay Ramamoorthy has been 
appointed as Director of 

Marketing at Four Seasons Hotel 
Bengaluru. Ramamoorthy has 
over 19 years of experience in 
hospitality sales from The Oberoi 
Group in India with a proven 
record of building successful 
teams to drive revenues, brand 
positioning, revenue management, 
and sales processes. In his current 
role, he will be responsible for 
overseeing the dynamic Sales & 
Marketing team at the hotel as they 
position the second Four Seasons 
in the country as the top luxury 
destination in the Garden City, 
for business travelers and leisure 
guests alike. 

Vijay Ramamoorthy
Director-Marketing,
Seasons Hotel Bengaluru
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This November, revelers got a chance to experience the cultural fiesta by the 
Macao Government Tourism in Mumbai. The tourism department brought 

the best of its festivities right from the shimmers of the ‘Macao Light Festivals’ 
to the legendary Macau Grand Prix which is now edging into its sixth decade. 
The icing on the cake was the VR Zone where revelers experienced Macao via 
a virtual simulation, which teleported them virtually to the Land of Pandas, 
rich culture and more. People also took selfies with Mak Mak, the official 
mascot of Macao Tourism. Macao Government Tourism is now back with the 
20th-anniversary celebration as this year’s Macao Food Festival, which will 
take place in Japan’s Hokkaido Island. The event will features delicacies from 
across the world and has several distinct areas, including “Hokkaido Village” at 
the lower level of Sai Van Lake Square.

Macao Tourism lights up Mumbai

Further strengthening its position as a domain leader in India, Royal 
Caribbean International, which is represented by TIRUN Travel Marketing 

– has won the ‘Favourite Cruise Line’ award at Condé Nast Traveller Readers’ 
Travel Awards. The 9th edition of the annually-held award ceremony took 
place at ITC Maurya, New Delhi, witnessed participation from industry leaders, 
influencers, and noteworthy players from the travel and tourism sector in 
India. Varun Chadha, CEO, TIRUN Travel Marketing said, “We are very proud to 
be recognized by the readers of Conde Nast Traveller, yet again. It reinforces 
our positioning in the Indian market as an exceptional vacation experience.” 
Condé Nast Traveller Readers’ Travel Awards aims to recognize the top-picks 
of customers across 23 broad categories of travel and tourism including 
overseas cities, hotels and lodges, leisure destinations, airports, airlines, and 
tour operators alongside others.  

Royal Caribbean wins Condé Nast award

With a huge “Bula”, Ileana launched the first edition of Tourism Fiji’s Luxury 
Resorts & Experiences Brochures. Titled as “Barefoot Luxury in Fiji”, the 

collection is meticulously curated, crafted and designed for the discerning 
luxury traveler. The collection comprises of two books ‘Island Bliss in Fiji’ and 
‘Fiji Unplugged’. The former highlights some of Fiji’s most premium boutique 
resorts and finest luxury hotels, while the latter showcases a plethora of ‘must-
have’ experiences in Fiji, keeping in mind a palate of local flavors, culture, and 
adventure at the Destination. The Brochure Set showcases some of the luxury 
stays and unique experiences and provides inspiration and information on 
luxury travel in Fiji. Authored by journo-couple Gustasp & Jeroo Irani, globally 
acclaimed for their travel writing, the duo has beautifully captured the culture, 
bespoke experiences and luxury destinations of Fiji. 

Ileana launches Fiji’s luxury brochure

It’s that time of the year when Christmas spirit comes calling. To suit the 
occasion, celebrities soaked in the fun and lent chefs from Vividus Hotel a 

hand. Wearing Xmas caps & gloves, Kannada actor Ragini Dwivedi led the cake 
mixing from the front, enjoying mixing the plums & dry fruits while pouring 
in bottles of rum. Along with her, Mrs India Karnataka, Shubha Sriram, Tamil 
artiste Danny, food blogger Nameesh Rajamane, Sales & Marketing Director of 
Vividus KS Sachin enjoyed the session along with Chef Akhil, Chef Amit & Chef 
Izoz. Figs, honey, cherries, plums, apricot, prunes, raisins, pistachio, almond, 
cashew, black currant and a whole lot of goodies went into the mix. “The only 
liquor used was rum,” explained Chef Akhil. “We don’t use wine as it produces 
fungus,” he said, promising the plum cake would be ready by December.

Vividus Hotel soaks in Xmas spirit

HAPPENINGS

Movenpick Hotel Colombo concluded its second Mövenpick Weddings 
Fair, which took place in September. Kishu Gomes, Chairman of the Sri 

Lanka Tourism Promotions Bureau and actress Sangeetha Weeraratne were 
present at the event. Over 500 visitors attended the wedding fair, where 
exhibitors ranged from renowned bridal designers to florists, wedding 
planners, jewelers, cake designers and fabric and deco suppliers. On this 
occasion, the hotel launched a special promotional price, offering all future 
brides and grooms a 20% discount for weddings confirmed at the hotel 
premises until the end of 2020. The Mövenpick Hotel Colombo offers the 
ideal location for the perfect destination wedding. Comprising a welcome 
hall and a stunning main lounge, the walls of the Mansion boasts paintings 
of Ceylonese families known for their lavish parties. The Mansion also gives 
you the perfect ambiance for your mehendi and sangeet ceremony.

Mövenpick concludes its Weddings Fair

The first flight from Kalaburagi Airport to Kempegowda International 
Airport, Bengaluru took off on Friday after the inauguration of 

Kalaburagi airport by BS Yeddyurappa, Chief Minister of Karnataka. The 
airport has been built under the UDAN-RCS Scheme of Govt. of India 
and is spread across 742 acres and developed at an estimated cost of Rs. 
176 crores. Kalaburagi Airport is at a distance of 13.8km from Kalaburagi 
City and it is a DGCA licensed Aerodrome for VFR/Day operations. Three 
flights per week will be operated on Monday, Friday, and Sunday. It will 
depart Kempegowda International Airport (KIA) at 12:20 PM and land 
at Kalaburagi at 1:25 PM. From Kalaburagi it will depart at 1:55 PM and 
will reach at 3 PM. Kalaburagi Airport will act as a gateway for tourist 
destinations including Buddha Vihar, SharanaBasaveshwara Temple, 
Khwaja Banda Nawaz Dargah and, Gulbarga Fort.

BSY unveils Kalaburagi-Bengaluru flight

Atout France – France Tourism Development Agency organized one of its 
flagship events, The Ambassador’s Travel Awards in Mumbai on November 

21 in the resplendent setting of The Chambers, Taj Mahal Palace and Towers, 
Mumbai. These awards were instated in 2015 under the high patronage of the 
Ambassador of France to India and powered by VFS Global for all its subsequent 
editions. This year, for the first time, the awards received an added impetus with 
the collaboration of the Reunion Island Tourism Board. The objective behind the 
awards is to recognize and reward a selection of travel agents across India for 
their exemplary efforts in showcasing France as a travel destination both from 
the destination showcase and visa perspective. The event was also an opportune 
platform for showcasing the vibrant music of Reunion Island as invited guests 
were treated to an entertaining performance from the JF Gang, a group of 
talented musicians from the island.

Atout France hosts Ambassador Awards

ITB Asia and the Association of Corporate Travel Executives (ACTE) have signed 
an agreement to collaborate as strategic partners. The partnership will take 

place from 2020-2022 and will see both work in close partnership on knowledge-
sharing activities for the corporate travel community. Under the MoU, ACTE, with 
its wide international representation from over 100 countries will play a leading 
role in promoting ITB Asia and its group of events to quality buyers and corporate 
travel managers. The MoU will also lay the groundwork for further cooperation 
between the two institutions to frame new initiatives and activities for the 
corporate buying segment. These will seek to enhance opportunities for buyers 
and delegates to learn and network with industry leaders at ITB events as well as 
create meaningful dialogue through education, advocacy, and research for the 
global corporate travel community. The objective is to stimulate a higher level of 
discourse among the corporate travel sector.

ITB Asia, ACTE sign MOU
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WORLD OF 
TASTE & TRAVEL 
EXHIBITION
ORLANDO, USA

WORLD OF 
TASTE & TRAVEL 
EXHIBITION
ORLANDO, USA

WORLD OF 
TASTE & TRAVEL 
EXHIBITION
ORLANDO, USA

CONFERENCE ON 
SUSTAINABLE 
TOURISM IN ASIA 
(COSTA) 
6TH EDITION
HIROSHIMA, JAPAN

CII ANNUAL 
TOURISM SUMMIT
15TH EDITION
NEW DELHI, INDIA

DIVING & RESORT 
TRAVEL EXPO 
HONG KONG
HONG KONG

DIVING & RESORT 
TRAVEL EXPO 
HONG KONG
HONG KONG

WORLD RESEARCH 
SUMMIT FOR 
TOURISM AND 
HOSPITALITY
ORLANDO, USA

WORLD RESEARCH 
SUMMIT FOR 
TOURISM AND 
HOSPITALITY
ORLANDO, USA

WORLD RESEARCH 
SUMMIT FOR 
TOURISM AND 
HOSPITALITY
ORLANDO, USA

WORLD RESEARCH 
SUMMIT FOR 
TOURISM AND 
HOSPITALITY
ORLANDO, USA

DIVING & RESORT 
TRAVEL EXPO 
HONG KONG
HONG KONG

DIGI.TRAVEL 
EMEA 
CONFERENCE & 
EXPO
ATHENS, GREECE

INDIA 
INTERNATIONAL 
TRAVEL MART 
(IITM) 
PUNE, INDIA

KAOHSIUNG 
INTERNATIONAL 
TRAVEL FAIR
KAOHSIUNG, 
TAIWAN

KAOHSIUNG 
INTERNATIONAL 
TRAVEL FAIR
KAOHSIUNG, 
TAIWAN

TOURISM SUMMIT
HALIFAX, CANADA

TRAVEL TECH 
SUMMIT
SYDNEY, AUSTRALIA

KAOHSIUNG 
INTERNATIONAL 
TRAVEL FAIR
KAOHSIUNG, 
TAIWAN

KAOHSIUNG 
INTERNATIONAL 
TRAVEL FAIR
KAOHSIUNG, 
TAIWAN

TRAVEL SOUTH 
INTERNATIONAL 
SHOWCASE
ST. LOUIS, USA

BUSINESS TRAVEL 
HALL OF FAME
10TH EDITION
NEW YORK, USA

INDIA 
INTERNATIONAL 
TRAVEL MART 
(IITM) 
HYDERABAD, INDIA

JAPAN THEME 
PARK EXPO (PARX)
5TH EDITION
TOKYO, JAPAN

INDIA 
INTERNATIONAL 
TRAVEL MART 
(IITM) 
HYDERABAD, INDIA

INDIA 
INTERNATIONAL 
TRAVEL MART 
(IITM) 
HYDERABAD, INDIA




