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new service, managed by our Re-
search Officer, has debuted in the
Mensa Wellness section of the Brit-
ish Mensa website, to share infor-
mation to help members look
after their and their families’ 
physical and mental wellbeing. I’ve 
been proud to see how our mem-
bers have reacted to the upheaval 
caused by coronavirus and I’m sure 
this has been repeated in groups 
worldwide.
     Looking forward, but still on top-
ic, I’d like to recommend next year’s 
Mensa at Cambridge, which has
already been scheduled for Septem-
ber 2-5, 2021, with an outstanding 
panel of presenters. The topic, The 
Skills Crisis, is highly relevant to 
what we all hope will be our post-
pandemic world.
     Coronavirus arguably represents 
the largest quake to the world econ-
omy, with serious physical and
mental health and other societal 
issues to be addressed, since the 
Second World War, and skills are
key to our recovery.
     So what is the future going to 
look like, both for Mensa and for so-
ciety as a whole? It’s a topic which 
has been exhaustively and passion-
ately debated in our various online 
forums. Mensans are, in my
experience, an optimistic bunch 
of people, and I hope we’re right 
to be. Will home working become 
the norm wherever possible? Less 
polluting travel leading to a greener 
planet? Will people desert the big 
cities? Is this our opportunity to re-
view our priorities and reset society 
in accordance with them? Discuss.

Chris Leek
Chairman, British Mensa

by Kahli Bree Adams

Machine translation means 
automated translation by 
computer software. It can 
be used to translate texts 
without any human input. 
Today, the value of the MT 
market is estimated to be 
between US$130 million 
to US$400 million. While 
custom-built machine 
translation engines tailored 
to specific companies can 
be quite successful, ge-
neric machine translation 
programs such as Google 
Translate are a different story.
     
The internet is full of examples of 
flagrant mistranslations, and most 
are the work of such machine 
translation programs. The compa-
nies concerned could easily have 
avoided these serious mistakes 
– and the accompanying financial 
losses and damage to their image 
– by simply investing in a profes-
sional human translation.
     Sure, machine translation has 
greatly improved in recent years, 
and companies with tight dead-
lines or cost pressures increas-
ingly flee to its embrace. Within 
seconds, an automatic translation 
tool can translate an entire web-
site or advertising campaign. And 
without spending a penny! But as 
is so often the case in life, you get 
what you pay for. Or in this case, 
what you don’t pay for.
     There’s a time and place for 

machine translations like those pro-
duced by Google Translate. But
the results bear no comparison to 
the work of a professional transla-
tor. Machine translations are fine for 
personal or informational purposes 
– if all you need is a rough idea of 
the content.
     Say you want to read that Face-
book post by your Greek friend or 
decipher a Spanish blog post about 
one of your hobbies. But the mo-
ment you actually want to send a 
message to customers or prospects, 
it’s vital to use a human translator 
if you don’t want to damage your 
reputation – or possibly even deal 
with a backlash of legal problems.
     That’s because generic machine 
translation tools have their limits. 
They can give you a basic idea of 
what a text means, but they can’t 
deliver a consistent, precise transla-
tion as a human translator would do. 
A machine can handle a text much 
faster than a human translator, of

Machine translation vs. human translation
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Writing for the 
MWJ

 The Mensa World Journal is  
your magazine and it would 
be wonderful if you were to 
share your  thoughts with the 
rest of the Mensa world. 
     By and large, most of the 
articles are written by  Men-
sans - for Mensans -  and the 
opportunity is there for you 
to be one of these authors.
     Topics can cover reports 
of  Mensa events you’ve at-
tended,  your achievements, 
unusual hobbies and inter-
ests, or your successes.  
       Please limit your article 
length to 600 words and send 
it to me at
mwjeditor@mensa.org. 
Please also include a hi-res 
photo to accompany  
the article, your National 
Mensa and your membership 
number.

---------------------------

 Has Mensa helped you in 
any way during the 
Covid-19 crisis? 
If so, we’d love to hear 
from you!
Send your experiences to 
me at    
mwjeditor@mensa.org   
          - 
Kate

course. But translation is an art as 
well as a science, and it requires hu-
man expertise to craft a text fit for 
professional purposes.
     Translation software should 
never be used for texts intended for 
publication, or which will be used 
in external communications – inter-
national advertising campaigns, for 
example, or websites and newslet-
ters. Texts of this nature don’t just 
contain information; they showcase 
a company on an international level. 
If a text is to be used globally, it 
should not contain any mistakes.      
     Automatically generated transla-
tions might look acceptable at first 
glance, but they’re generally riddled 
with mistakes that, quite frankly, 
make the text laughable to a native 
speaker upon closer inspection. This 
can wreak irreparable damage to 
the credibility and reputation of
the company. Many professional 
translators will refuse to proofread 
or edit machine translations be-
cause this process is actually more 
time-consuming than translating 
from scratch. So if you need support 
from a professional translator to 
polish a machine-translated
text, don’t make the mistake of 
thinking it will be any cheaper or 
faster than if you’d gone there
directly.
     Advertising texts are often 
packed with rhetoric and figures of 
speech, the purpose of which is
to establish an emotional bond with 
the customer. Some advertising 
texts even rhyme! A qualified trans-
lator who specialises in marketing 
will quickly find a corresponding slo-
gan or rhyme so that the translation 
has the same effect on customers as 
the original. Online translation tools, 

on the other hand, can only deliver 
a literal, word-for-word transla-
tion – with no scope for bedazzling 
rhetoric.
     Something to bear in mind the 
next time you need a text translated.

Kahli Bree Adams is a certified commercial 
German/English translator, editor, copywriter 
and content writer. She is a member of Men-
sa Australia and based in sunny Brisbane.

--------------------------------------

Mensa Limericks...

A Mensan will quite often find
That not all folks admire his fine 
mind. 
“If you are so clever
Then how come you never
Got famous - or even refined?”

We entered our local pub quiz,
We Mensans, to win some fine 
fizz.
And failed it quite badly -
We found out so sadly
How lacking our pop-knowledge 
is.

Said the Priest, while waving his 
censer
“I fear that my flock’s getting 
denser. 
When I say, ‘Worship God’
Some say ‘Who?’ now that’s odd.
I think I’ll just have to ask Mensa”

Richard English, British Mensa

Thank you to all entrants in the 
MWJ Poetry Competition 2020.
The winners will be announced in 
the December issue. 


