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Santa Monica in the USA offers 
a complete experience as a 

destination. Misti Kerns, President 
& CEO of Santa Monica Travel & 

Tourism shares insights.
By Nidhi Joshi

PEAKLIFE
EXPERT

SANTA 
MONICA:  

FUEL YOUR 
WANDERLUST

Please tell us something about the ‘I Am Santa Monica Program’? 
How has it helped the locals and the tourists?

“I am Santa Monica” came from the desire that our hotel employees 
should be really educated on the destination. After some research we 
realized there was a scope for improvement, so we started a free 
training program. It's open to our residents and to anyone that's looking 
to get into the hospitality industry. In this program, we take the 
candidates on an hour-long city tour where they learn more about our 
neighborhood. Then we'd do an interactive class for two hours where 
we talk about Santa Monica that they might not learn at their company's 
orientation - what the neighborhood’s distinctions are, what some of 
the rules and regulations are within our community, how to handle 
questions about sensitive topics, what is the importance of sustainability 
in our community, that we want guests to be respectful our employees 
are able to help, teach and show them the way. The more educated our 
employees are, the better experience visitors will have. So far, we have 
over 3500 individuals that have graduated from the program. We hold 
monthly classes. We also do private classes for people. And like I said, 
any resident who is interested can enroll for the program our police 
department, and fire department has gone through. It's been a real 
success for us, and I appreciate you asking about it.

What are the stay options in both luxury and mid-segment?
We have a wide variety. We have a total of 41 different hotel 

properties with most of them focused on the beachfront within walking 
distance of the Pier, but they all have different price structures and 
experience. We have a brand like Marriott Le Merigot and a lot of 
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independent and boutique types of properties that offer a very different 
experience. You could still be in the heart of downtown without having to 
pay  a $500 rate.

What kind of a wellness holiday can one plan in Santa Monica?
The wellness side of Santa Monica is really where we first come from. 

Companies come here to discover a product. In fact, fresh-pressed juices 
really started in Santa Monica. There is a brand called Naked Juice. The 
gentleman started doing it in the apartment building and now has a 
multimillion-dollar company. We’re very well known for that. We have a 
lot of trapeze schools out there in Santa Monica at the 110-year-old Pier. 
You can learn in one afternoon how to trapeze and fly over the Pacific 
Ocean. We have volleyball courts all along the beach and we have many 
Olympians that come down there to pick up games for volleyball. We have 
bicycles come into our community on the 26 miles bike path that runs 
along the beach down the coastline. We have over 400 restaurants focused 
on the wellness side of things, whether it's sustainable food, the practice 
of where we're getting foods from, and dietary request. When you’re 
travelling, sometimes you want that familiarity of home and the Santa 
Monica Proper Hotel is opening a new 3000 square foot spa. They do 
Indian wellness, the chef there is an herbalist.

Please share something about the F&B scene in Santa Monica.
F & B our strong point. We have four weekly farmer’s market and chefs 

from all over Los Angeles come into our farmer's markets to purchase 
their produce and then go back to design their menus. We have over 400 
restaurants – many of them are vegan, and we have Michelin rated ones 
as well. A Michelin chef just opened a new restaurant Citri and Melisse 
where you can have a regular dining experience in the restaurant and then 
on the other side, much more intimate experience with the chef serving 
you and explaining ingredients.

What are the entertainment options in Santa Monica?
It depends on what you want to do. If you want to go into the 

amusement park, it's fun to be down on the Pier riding the solar-powered 
Ferris wheel. It's been voted as one of the most romantic spots in Los 
Angeles many times. If you're into arcade games or have kids with you, 
you can go out and do that. We have one of those 1950s bowling alleys 
where it's a very authentic experience. You can also do activities outside. 
We have many parks, and each has a different theme to it. 

‘I AM SANTA MONICA’ CAME FROM A DESIRE 
THAT OUR HOTEL EMPLOYEES SHOULD BE 
REALLY EDUCATED ON THE DESTINATION. 

NOW, IT'S OPEN TO OUR RESIDENTS AND TO 
ANYONE THAT'S LOOKING TO GET INTO THE 

HOSPITALITY INDUSTRY"


