
CASE STUDY 
Bringing Harvey Nichols to life through social media 

Suzie Ryan - Social Media Strategist 



FOOD & DRINK 

The tone of voice on social media is British, tongue-in-cheek, self-deprecating and playful.  

!

The Harvey Nichols girl likes to think she nibbles delicately on lettuce leaves throughout the week, and only indulges in the latest, most decadent foodie 
treats at the weekend. This is, of course, not strictly true. No-one needs to know that, though.  She’s been known to drink the bar dry on a Tuesday night, 
rock up to work at 9.45am on a Wednesday in yesterday’s Christopher Kane skirt, teaming it with an emergency crisp white tee she keeps in her desk 
drawer in case of such emergencies. 



FOOD & DRINK 
 



FOOD &  
DRINK 
 

“@Sugarfina is one of those 
brands that make stuffing your 
face look really good... 🍭 ” 



FASHION 
We LOVE style. We live and breathe it. We 
are ‘fearlessly stylish’. We’re not afraid to 
experiment with bold trends, or give advice 
on how to work those trends. We’re 
hopelessly devoted to our wardrobes, and 
would happily sacrifice rent if it meant 
snapping up the latest Sophia Webster pom-
pom shoes before anyone else - rationalising 
it with the ‘cost-per-wear’ justification.  

The tone of voice on social media is playful, passionate, sometimes 
silly - but always authentic and authoritative. We know what 
works and what doesn’t.



BEAUTY 
 

 

We love our classic red lip and bold winged liner, but we also love finding out the latest beauty trends and making them work for us. We love a ‘beauty 
hack’ - whether that’s how best to apply mascara in a taxi, or how to disguise dark circles without a mirror. 

The tone of voice on social media is caring, inquisitive, witty and passionate.



EVENTS 
We love a party. Whether we’re live-streaming on Periscope or 
Facebook Live or tweeting highlights, we’ll always aim for the best 
quality content - no grainy, out-of-focus shots for us. Quick editing 
on the move with apps like Snapseed allow us to move deftly without 
compromising on quality.



 

CAMPAIGNS 
Bringing seasonal campaigns and promotions to life through social 

media (examples) 



CHRISTMAS - #GIFTFACE 



CHRISTMAS - #GIFTFACE 



REWARDS BY HARVEY NICHOLS 



PROMOTIONS 



#greatmen 

“Be not afraid of greatness: some are 
born great, some achieve greatness, and 
some have greatness thrust upon them.  
I’ve just been to Harvey Nichols. Do you 
like my jacket?” 
WILLIAM SHAKESPEARE



#greatmen 
 



REACTIVE 

During Louboutin: The World's Most Luxurious 
Shoes, Channel 4

Just after Madonna’s BRITs fall



“I worked with Suzie (having hired 
and directly managed her) for almost 
2 years at Harvey Nichols.  

Suzie was a great social media 
manager - she completely overhauled 
our social presence from a visual and 
brand point of view to fully reflect 
our brand and delivered significant 
organic growth of our social media 
community with relatively limited 
resources.   

Suzie has a passion for customers and 
is also extremely creative, coming up 
with a number of sticky social 
executions for our brand campaigns.  
I would not hesitate to work with 
Suzie again.” 

KEREM ATASOY - HEAD OF 
DIGITAL, HARVEY NICHOLS

REFERENCE 


