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destination one | DOHA

WITH UNPRECEDENTED GROWTH and an 
abundance of  new wealth stemming almost 
exclusively from its abundant supply of  oil 
and natural gas, Qatar finds itself  at a cultural 
crossroads between the modernization brought 
about by rapid expansion and the protection and 
preservation of  traditional values as it becomes a 
more globalized nation. 

In Doha, the capital city home to nearly a 
third of  the Qatari population, infrastructure 
continues to improve at an explosive rate, with 
2020 anticipating the completion of  Doha’s first 
metro system and the addition of  many new 

hotels and resorts. This city only recently began 
incorporating street addresses in a nation that 
ratified its permanent constitution just less than 
16 years ago in the summer of  2004. However, 
Doha isn’t just using its mind-blowing fortune to 
play catch-up; it’s looking to the future. 

Take Msheireb Downtown Doha, for 
example. The world’s first sustainable down-
town regeneration project, this revitalization of  
the old commercial district with a $5.5 billion 
budget adheres to the highest standards of  green 
development in the creation of  more than 100 
new buildings for living, working, shopping, 

MARKET DAYS: 
Souq Waqif

PHOTO: © QATAR 
NATIONAL TOURISM 
COUNCIL

World Stage
Culture, authenticity and hospitality attract global visitors to Doha. BY BRANDON SCHULTZ
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but must have a passport valid 
for six months with two blank 
pages, plus proof of an onward 
ticket.
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learning, worshipping and playing. 
Construction began in 2010, with 
the impressive neighborhood set to 
become fully operational this year. 

And then there’s the FIFA 
World Cup. In 2022 Qatar will host 
the world’s most watched live event, 
with new stadiums and venues 
directly in the capital and more 
beyond. For this first staging of  
the World Cup in the Arab world, 
Qatar doesn’t intend to disappoint 
the millions expected to attend or 
the billions watching from home. 

Tourism is a major focus for 
Doha’s future, as Qatar looks 
forward to prosperity beyond 
reliance on oil and natural 
gas fortunes. Though many 
of  the city’s recent advances 
have been in anticipation of  
the World Cup, Doha isn’t 
just propping up something 
like a temporary Olympic 
Village. Instead, its long-
view structural development 
intends to support increased 
tourism well into the future 
as Doha — and Qatar in 
general — comes into focus 
for international travelers. 

Even before the athletic 
world launches Qatar to the 
forefront of  the attention of  
nearly half  the world, the 
small nation on the Arabian 
Peninsula’s eastern shore has already received a notice-
able increase in global traffic. Each of  the past five years 
has seen more international visitors than the preceding 
year, and all of  them pass through Doha, home to the 
only international airport in the country. But not only 
international tourism drives Doha’s hospitality strategy. 

The dazzling architecture and ever-increasing fine-
dining venues consistently entice more and more Doha 
residents to plan staycations in their home city, reveling 
in the 5-star properties serving world-class cuisine, often 
in close proximity to museums and other cultural attrac-
tions like the Museum of  Islamic Art and the National 

Museum of  Qatar, opened in March 2019. 
The majority of  Doha residents are foreign 

nationals, with the greatest percentage hailing from 
South and Southeast Asian nations, and plenty more 
from the Levant, North Africa and East Asia. Europe, 
North America and Australia are represented, as are, 
of  course, a minority of  Qataris. With expats dominat-
ing the scene in Doha, not surprisingly international 
cuisine is highly prized in the capital. Perhaps a bit more 
surprising is that, until recently, foreigners couldn’t own 
land in Qatar.

Currently, foreign nationals can purchase land in 
only three zones in the entire country (two in Doha and 

LODGING

MANDARIN ORIENTAL, DOHA
One of Doha’s newest 5-star properties, 
Mandarin Oriental, Doha is surrounded 
by upscale shops and boutiques and just 
a 15-minute walk to major museums and 
sites. 

Barahat Msheireb Street
$$$$$

THE ST. REGIS DOHA
The St. Regis Doha’s location on the 
shore of the Persian Gulf affords each 
room a sea view, while plush, Arabian-
inspired rooms and 24-hour butler 
service assure maximum comfort. 

Doha West Bay
$$$$

SHARQ VILLAGE & SPA
This Ritz-Carlton resort proves as popular 
for secluded staycations as for interna-
tional jet-setting. The private beach and 
ideal location just minutes from top sites 
make it a preferred choice.

Ras Abu Abboud Street
$$$$

INSIDE AND OUT: 
Al Bayt Stadium (top), and dhows 
(bottom)
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one about 30 miles north of  the city). The most famous of  these, The 
Pearl, was the first to grant this privilege. A multibillion-dollar project, 
The Pearl is an artificial island roughly 2.5 miles long packed with 
luxury residences, high-end shopping, exotic car showrooms, gardens 
and cultural venues, making it a top Doha destination for visitors 
seeking the jet-set lifestyle.

A peninsula jutting out of  a peninsula, Qatar is a nation nearly 
surrounded by water, and Doha takes full advantage of  its coastal 
location on the Persian Gulf  (sometimes called the Arabian Gulf). 
While contributing to the country’s international reputation in ship 
repair, water also lends itself  well to tourism. Popular Doha activities 
including paddle boarding at The Pearl, kayaking northward to the Al 
Thakira Mangrove Forest and cruising in opulent dhows around the 
harbor. 

As Doha opens its arms to international tastes, it’s determined to 
hold firm to its conservative Islamic heritage and customs, careful not 
to sacrifice its core beliefs as global influences expand. In fact, preserv-
ing these values is a major component of  one of  the country’s four 
pillars of  achieving its Qatar National Vision 2030, set forth in 2008, 
of  becoming “an advanced society capable of  sustaining its develop-
ment and providing a high standard of  living for its people.” It’s a 
balancing act well underway and sure to be tested as the world knocks 
at its door in 2022.

WORLD-CLASS COLLECTIONS: 
Museum of Islamic Art (top), and shopping at The Pearl (bottom)
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CHECKING IN WITH WALTER DEMIRCI
USA Country Manager, Qatar National Tourism 
Council  

What current trends in Doha are attracting the at-
tention of international travelers, and what’s on the 
horizon for the city? 
In March 2019 Qatar welcomed the National Museum of 
Qatar, designed by the renowned architect and Pritzker 
Architecture Prize winner Jean Nouvel. Qatar as a 
country — and especially the capital city of Doha — 
continues to put art and history at the cultural forefront in 
terms of tourism offerings. Outside of these, a rising trend 
within Qatar lies in the realm of sports. As part of Qatar’s 
ongoing efforts to grow awareness of the destination, a 
variety of world sporting events will be held in Doha in the 
upcoming years, namely the FIFA World Cup 2022. With 
new offerings and accommodations and the upcoming 
FIFA World Cup, Doha will certainly continue to see a 
growth in cultural tourism, especially based in the sports 
sector. Qatar also continues to be of interest to interna-
tional visitors looking for lesser-known, off-the-beaten-
path destinations. With the rise in adventure travel around 
the globe, Qatar’s authenticity and uniqueness are great 
drivers for tourism growth.

What message is Doha hoping to send to grab the 
attention of the world’s travelers?
Qatar’s culture, authenticity, hospitality and unique offer-
ings lie at the center of our messaging. While still widely 
untouched by travelers from the United States, Qatar 
offers a heritage-rich destination with affordable luxury 
and activities for all types of travelers. Beyond the bright 
lights of Doha and its stunning 5-star properties, travel-
ers can experience desert safaris, water sports in the 
beautiful Arabian Gulf, shopping (both luxury and bargain 
hunting), stunning museums and year-round festivals 
and activities. The city is also focusing on expanding the 
calendar of festivals and events to attract an even wider 
array of visitors.

How convenient is it for international travelers to 
enter Qatar for a visit to Doha?
Qatar is now the most open country in the region thanks 
to its visa waiver policy, allowing citizens of more than 80 
countries to visit Qatar visa-free. With a passport valid 
for at least six months and proof of an onward ticket, 
waivers are provided on arrival, so no advance paperwork 
is needed. The United States, Canada and the United 
Kingdom are among these 80-plus countries.

Many
 Doha

 

bus
ines

ses
, lik

e 

hote
ls a

nd 

rest
aur

ant
s, s

till 

don’t
 use

 tra
di-

tion
al a

ddress
es 

but
 ins

tea
d use

 a 

stre
et n

ame, b
ran

d 

nam
e or

 bui
lding 

nam
e.

DINING

MORIMOTO DOHA
The first Middle East 
restaurant from Iron Chef 
Morimoto, the interior is as 
lavish as the menu, featuring 
gold-studded columns and 
original paintings from Japa-
nese artist Hiroshi Senju. 

Mondrian Doha, West Bay 
Lagoon
$$$$$

SPICE MARKET
Inside the W Doha, Spice 
Market proves one of the 
city’s trendiest restaurants, 
featuring Southeast Asian 
cuisine in a candlelit space 
overlooking the Persian Gulf. 

W Doha Hotel & Residences, 
West Bay, Zone 61
$$$$

TORO TORO
In the tapas tradition of 
Latin American dining, Toro 
Toro offers a bounty of small 
plates highlighting pan-Latin 
cuisine from celebrity chef 
Richard Sandoval.

Marsa Malaz Kempinski, The 
Pearl, Costa Malaz Bay
$$$$

 
HERITAGE AND HISTORY: 
National Museum of Qatar
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DIVERSIONS

While Doha explodes 
with cultural develop-
ment to attract new 
international arrivals 
and entertain its 
steadily growing stay-
cation market, creat-
ing an ever-changing 
map of must-see 
attractions, a handful 
of crowd-pleasers 
shouldn’t be missed 
on any first visit to the 
city. The Souq Waqif, Doha’s famous market, features colorful spices and locally made souvenirs ranging 
from clothing to art, alongside dozens of restaurants and shisha (hookah) lounges. The newly opened 
National Museum of Qatar, just 10 minutes from Souq Waqif by car, is an architectural masterpiece 
housing a collection of multisensory galleries telling the story of the Qatari people, past, present and 
future. Complete a Doha trip with a dune-bashing desert safari experience just beyond the city, and visit  
the natural wonder of Khor Al Adaid, better known as the Inland Sea, just 40 miles outside of the capital.

NATURAL ATTRACTIONS: 
Dune bashing (top), and falcon 
at Souq Waqif

PHOTOS: © QATAR NATIONAL TOURISM 
COUNCIL

INFO TO GO
International flights arrive only 
at Hamad International Airport, 
just south of the city and 
generally a 20-minute drive to 
the downtown area. Taxis are 
readily available but accept 
only cash, with ATMs located 
near the taxi pavilion. Inexpen-
sive buses are also available 
and must be paid using a 
Karwa Smartcard that can be 
purchased in the airport or 
directly from the bus driver. 
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9–5 | CAPE TOWN

passed through in 2016 — its busiest year yet. 
Arranging a car service in advance proves the best way to get into town. Services like 

Centurion Tours and Citi Hopper greet you at the terminal and run about 270–360 
South African rand ($20–27), depending on the number of  passengers in the vehicle. 
Uber is also thriving in Cape Town, so consider hailing a ride with the app if  your 
smartphone works in South Africa. The Uber X service costs R146–189 ($11–15), while 
the more luxurious Uber Black should cost about R249–324 ($18–25). 

The 0- to 30-minute ride depending on tra c  along the highway takes you past 
some of  South Africa’s infamous townships. Although the center of  Cape Town is home 
to fewer than 435,000, the metro area boasts a population of  more than 3.7 million. 
Many live in these makeshift towns consisting of  informal housing, a remnant from the 
days of  apartheid, prohibiting non-whites from living in the city center. 

Cape Town, though, is quickly moving on from those unfortunate days. As you ap
proach the downtown area, you’ll immediately recognize the faces of  Nelson Mandela 
and Desmond Tutu currently installed on the façade of  the Civic Centre. On a clear 
day, you’ll also spot the flat-topped Table ountain in the background. 

Suitable hotels are scattered around the Central Business District and along the 
waterfront, but the 1 -story Townhouse Hotel o ers an excellent option for business 
travelers with its downtown location near City Hall and South Africa’s Houses of  
Parliament. It boasts seven meeting rooms that accommodate up to 425 people, with its 
largest holding 300. 

While your hotel likely includes full breakfast, you might want to organize a morning 
meeting o site. Taxis don’t roam Cape Town’s streets, however, so use Uber or ask the 
concierge to arrange transportation for you. Hemelhuijs, a chic café by Chef  Jacques 

JOHANNESBURG MAY HAVE THE REPUTATION as 
outh Africa’s business capital, but Cape Town still o ers 

plenty to those traveling for work. The Mother City, as it is 
commonly known, with its spectacular waterfront setting 
crowned by the famous Table Mountain, hosts confer-
ences that attract visitors from around the world. 

You’ll likely arrive at Cape Town International 
Airport, the second-busiest in South Africa and the third-
busiest on the entire continent. Located just 12 miles 
from the city center, it experienced tremendous growth 
since opening in 1954. More than 10 million passengers 

Captivating 
Cape Town
This cultural crossroads provides 
endless opportunities for entertaining 
clients. BY MEREDITH BETHUNE
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stateside | PITTSBURGH

six categories, but so do countless products, 
processes and services most people take 
for granted or aren’t even aware of. It’s no 
wonder technology is the fastest-growing in-
dustry in Pittsburgh and accounts for roughly 
23 percent of  its overall workforce.

“A lot of  people think of  tech being just 
hardware and software, but it is so much 
more,” said Jonathan Kersting, vice president 
of  communication and media, Pittsburgh 
Technology Council.

Even nontechnology industries in 
Pittsburgh, such as finance and education, 
often support the industry. For example, PNC 
Financial Services, a Fortune 500 company 
headquartered here, specializes in financ-
ing technology equipment, and several of  
the area’s top universities, such as Carnegie 
Mellon University and the University of  
Pittsburgh, offer renowned technology and 
engineering programs. 

In fact, without CMU, the technology 
industry in Pittsburgh might not be the eco-
nomic force it is today. The university was one 
of  the first in the nation to offer a computer 

PITTSBURGH WILL ALWAYS BE STEEL CITY, but future generations will also 
know it as a hub for robotics, artificial intelligence and similar technologies, 
thanks to a shift that began decades ago when the steel industry collapsed. 
Out of  necessity, slowly but steadily, the economy became less reliant on 
blue-collar industries and more so on white-collar ones like finance, health 
care and technology. 

“The transformation is something people have to see,” said Mark 
Thomas, president, Pittsburgh Regional Alliance. “Pittsburgh has retained its 
character and culture and is building on its phenomenal legacy. It may have 
missed the skyscraper era, but it’s fast-forwarded to what will impact the next 
century.”

According to the Pittsburgh Technology Council, those technologies that 
will impact the future fall into six categories: information technology, includ-
ing hardware and software; life sciences, including medical devices and health 
services; advanced manufacturing; advanced materials, such as chemicals and 
plastics; energy technology, including the production of  petroleum and hy-
droelectricity; and environmental technology, including waste management. 

Robotics, AI and autonomous vehicles fall under the umbrellas of  those 
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Transformation of a City
Pittsburgh turns to technology as a new economic force. BY TERESA BITLER

CONFLUENCE: 
Incline operating in front of the 
downtown skyline of Pittsburgh
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