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N early three decades ago, in 1992, 
Ian McLellan and his partner set 
out to bring books to people around 
the world. Millions of books later, 

they have reached their goal, and then some. 
“What I wanted to do was create intelli-

gent books that are accessible,” says McLellan, 
Arcturus Publishing’s managing director and 
owner. “There are endless opportunities for 
presenting books to people. We have almost 
100% literacy in the West. And yet lots of 
publishers ... ignore that broad appeal of 
books. There is a massive market out there.”

Arcturus books cover a range of topics. 
Around 35% of the 400 books a year that it 
publishes are for children and the rest are for 
adults, with only 5% published electronically.

Two of Arcturus’ most popular genres are 
puzzles, such as large-print word search and 
sudoku, and classics. 

“Classics are an area of publishing that 
everyone thought may fall away because you 
can get so many for free online. The content 
is still brilliant, and people want them in 
particular packaging or in collections,” 
McLellan tells the Connection.

The company also excels in the area of 
reference books. One of its bestselling titles 
is Philosophy: 100 Essential Thinkers, by 
Philip Stokes, which has sold more than 1.5 
million copies. The book distills the key 
ideas, biographies and places in history  
of major philosophers into just two pages  
per philosopher. 
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“The world has got an appetite for  
intelligent books if they are written  
accessibly and packaged in an intelligent 
way,” McLellan says.

For children, Arcturus has a Read and 
Build series, where kids can read about a 
topic like cars and trucks or dinosaurs, and 
then use push-out card pieces to construct 
several models per pack. 

What really sets Arcturus apart is the 
way that it is able to be flexible and respond 
quickly to its customers’ needs.

“We present the ideas that we have  
created to our customers and then listen 
closely to what they need. Perhaps they 
would like a slightly different package, 
something that can sell at a certain price 
point or components like posters or sticker 
sheets,” says McLellan. “We are big enough 
[that] we can respond quickly and well to 
what the market demands, but not too big 
that we are hard to maneuver.”

The company is also able to draw on  
its back catalog of around 8,000 titles to 
repurpose or republish books. 

“What we want is for readers to enjoy 
our books, be educated by them and thrilled 
by the value for [their] money,” McLellan 
says. “Our books have to be usable and 
enjoyable. They aren’t books to just put on 
the shelf and forget. We want to create books 
that improve people’s lives.”  

Rachel Stafler is a London-based writer.
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Company  
Arcturus Publishing

Employees: 45

Managing director  
Ian McLellan

Headquarters 
London

Website  
arcturuspublishing.com

Items at Costco  
The Essential Poetry 
Collection (Item 
#1376650; 11/11); The 
Great Mystery Collec- 
tion (Item #1376672; 
10/28), Mythology 
slipcase box set (Item 
#1380248; 11/11)

Quote about Costco 
“We are delighted with 
our collaboration with 
Costco. We work 
shoulder to shoulder 
with them to create the 
best products possible.”

—Ian McLellan, 
managing director

USp49_SS_Arcturus.indd   49 10/8/19   3:04 PM


