
Bring in thousands of new donors and millions 
of dollars without selling a single ticket
Your student-athletes are worth more than the price of a ticket. You 
know that. Your local fans know that. Does everybody else? What if you 
could base your fundraising strategy on more than team rankings and 
the size of your stadium? It can be done – with the right message and the 
proper approach. Go beyond game day to benefit from what could be 
your largest pool of donor funds yet. 
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Collegiate athletic programs in the U.S. today face trying 
circumstances. Given the still fragile economy, the need 
for larger and larger revenues, and ever-increasing
competition, most athletic development offices have 
their work cut out for them. Is ticket-based fundraising 
enough to sustain and expand your athletic program?

Ticket sales – the classic athletic fundraising strategy – can bring in 
substantial revenue when you have an expansive stadium and a 
top-ranked team. But even under the best circumstances, ticket-
based fundraising has its limitations.

If you can’t sell them a season
ticket, how do you engage

Everyone Else
in supporting your program?

DEFINE YOUR RADIUS

A Limited Strategy Yields Limited Funds
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GAME
PLAN

Prioritize
Resources

• People
• Time
• Budget

Identify
Tactics

• Communication Channels

• Frequency
• Messaging
• Audience

Define
Goals

• Short-Term
• Medium-Term
• Long-Term Develop

Strategies
• Annual Fund
• Major Giving

  Apply
Tools

• Database
• Behavioral Data
• Technology




