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Seoul 
shines on
From K-Pop to traditional culture, and 
cuisine to curios, revel in the best 
Korean incentive options. 
By Sanjay Surana

Destination Feature South Korea
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Destination Feature South Korea

ong past the ravages of war, South 
Korea topped the 2019 Bloomberg 
Innovation Index and capital city 
Seoul epitomises that spirit. The 

metropolis, radiating from the twisting 
Han River, is a hybrid of old and new, 
steeped in history and home to UNESCO 
World Heritage Sites, yet also an economic 
powerhouse.
 Seoul is home to the global headquarters 
of Samsung, LG and Hyundai, and is 
brimming with finance, IT, trading, and 
logistics businesses. This city of nine 
million is primed for business events. It is 
certainly adept at handling sizeable crowds, 
having hosted the 1988 Summer Olympics, 
2002 FIFA World Cup, 2010 G20 Summit, 
and 2016 Rotary International Convention, 
with 50,000 attendees. 
 Venues across the city cater to events 
small and large, from intimate spaces to 
the giant Coex, which has four exhibition 
halls, 55 meeting rooms, and hosts 2,500 
international events per year. The Coex 
MICE Cluster, an alliance of 13 businesses 
in the area, collaboratively helps event 
planners. A huge range of hotels spread 
across Seoul adds to options available.
 Nathasha Shaharis, head of MICE 
and leisure tours at Kuala Lumpur-based 
TravelBiz & Tours, regularly works with 
Korean DMCs and has organised groups 
of up to 250 people travelling to Seoul. 
Among programmes she has arranged are 
gala dinners on cruises, kimchi-making 
workshops, team-building exercises, and 
meetings. 
 “Seoul is a great place for MICE because 
the flight-timing options are good; there 
are many great locations for gala dinners, 
like a cruise or a Korean folk village; and 
compared to Japan, hotel rates are more 
affordable. Halal meals are available, and 
there are many shopping places, especially 
for cosmetics. Coming to Korea has become 
a trend for incentive groups.”

L
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 The solid MICE infrastructure is 
supported by a government keen on 
enriching the lives of its residents. Seoul is 
an extremely liveable city, low-rise in many 
places, bubbling with community bonhomie 
and neighbourhood spirit. 
 Urban regeneration is a key part of the 
city’s fabric. Haneul Park is a beautiful 
warren of greenery above a former landfill, 
with fine views of the Han River and skyline. 
In 2017, a former car overpass near Seoul 
Station was reborn as Seoullo 7017, a 
pedestrian walkway filled with plants like 
hibiscus and pine, both central to Korean 
identity. 
 Looking ahead, there is plenty in the 
pipeline. Gwanghwamun Plaza, near 
Gyeongbokgung Palace, will become a larger, 
more people-oriented space within a couple 
of years, with more greenery and trees. The 
city expects to build a new network of cycle 
lanes travelling north-south (most lanes now 
are east-west, along the river). 
 Of interest to meeting planners, the 
International Exchange Complex will see 
the reinvigoration of the Jamsil Sports 
Complex area as a new MICE hub by 2025, 
with convention centre, shopping facilities, 
and the towering Hyundai Business Centre, 
tipped to be the tallest building in the 
country. 
 Despite political bickering, South 
Korea strives towards cooperation with its 
northern neighbour, as espoused at the Seoul 
International Forum on Peace and Fair & 
Sustainable Tourism 2019, hosted by Seoul 
Metropolitan City and World Tourism 
Organization in September. 
 “As the capital of the world’s last 
remaining divided country, Seoul recognises 
the fact that peace trumps all else,” said 
Chulwon Kim, chair of the organising 
committee. “Tourism has much to offer in 
establishing peace, which will become the 
stepping stone for peace economy to flourish 
on the Korean peninsula.” 

N Seoul Tower, Seoul
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HotelsWhere

Experiences

The city has no shortage of fine hotels. 
The Grand Hyatt (top left), situated on a 
hill by Namsan Park, may be 41 years old, 
but renovations have kept it relevant, the 
latest room update having been completed 
this May. The ballroom, renovated in 2017, 
features a huge LED screen in its Art Deco-
style foyer. Another screen in the main 
ballroom retracts to reveal synchronised 
dancing fountains that can be lit in multiple 
hues. The Presidential Suite, refurbished 
earlier this year, is able host up to 20 people 
for an event. 
 Opened in 2012 as part of the 
International Finance Centre, the Conrad 
Seoul has high-ceiling boardrooms and 
direct connection to the IFC Mall, giving 
dual benefits of plush negotiating spaces 
and nearby diversions during breaks. In July 
2019, the property opened the modern bar 
and restaurant Vvertigo, primed for cocktail 
receptions, barbecue parties, and coffee 
breaks for up to 120 people. 
 Italian marble bathrooms and an 
executive desk are among lures at the 
Four Seasons Hotel Seoul, located near 
Gwanghwamun Plaza. The property 
offers almost 2,200 sqm of meeting space, 
including two ballrooms. 
 A giant complex with four hotels and 
plenty of meeting areas, the two-year-
old Seoul Dragon City is a one-stop 
destination. The convention centre’s facilities 
of two ballrooms and 17 function rooms are 
shared by all the properties, and splitting 

Cultural experiences and venues where old meets new

Seoul is a cultural smorgasbord of film, 
theatre, art and 115 museums. It is also the 
home of the irrepressibly kinetic K-Pop, a 
musical movement with enormous global 
reach. N Seoul Tower (above) sits in 
the geographical centre of the city atop 
Namsan Park. The former broadcast 
tower has fantastic 360-degree views of 
the cityscape and mountains. HanCook, 
a fabulous Korean restaurant, promises 
sensational vistas, especially at sunset. 
 An urban renewal project, the media 
complex MBC World was built on a 
former rubbish dump. Here, visitors can 
have their photos taken with a virtual 
facsimile of a K-Pop star, record a snippet 
as a news anchor or radio-show host, or 
don virtual historical costumes. 
 Fans of K-Pop should stop by 
SMTown, a celebration of the output by 
SM Entertainment, with memorabilia and 
displays of this musical genre, as well as a 
multi-functional theatre offering hologram 
concerts and live shows. 
 At King Studio (top centre), groups 
of up to 17 can sing, record and make a 
short video of songs in Korean, English, or 
Japanese at a studio that has minted more 

Destination Feature South Korea

1,700 guest rooms across four different 
Accor brands varies the choice of hotel 
categories. The Hanra Ballroom’s extra-
large LED media wall outdoes most others. 
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Unique venues

Buyer's Opinion

ANDI GUNAWAN
Chief marketing officer
SIP, Indonesia

A former oil storage facility, built after the 
1973 oil crisis, was considered dangerous 
and closed in 2000 for the World Cup. 
Following a full-scale renovation that 
ended in 2017, Oil Tank Culture 
Park (above) is today an arts hub, with 
performance venues, exhibition halls and 
learning spaces among the previous storage 
tanks. Recent events held here include 
the 2019 Seoul International Women’s 
Film Festival. The glass pavilion can host 
cocktail events, while the small circular 
conference hall, with artfully rusted wall 
panels, holds up to 50 people. 

than 400 K-Pop albums. This is a fun team-
building or incentive option. 
 Though built as a shrine to Catholic 
martyrs, the new Seosomun Historical 
Park feels more like a cool contemporary art 
museum. The spellbinding Mapo Recovery 
Resource Plant, one of five waste treatment 
plants in the city, processes some of Seoul’s 
daily 10,000 tons of waste. Using state-of-
the-art incinerating systems, it creates paving 
bricks and generates electricity from rubbish. 
This is a fascinating insight into the smart 
sustainability that courses through this city. 
 Balwoo Gongyang, sitting opposite 
Jogyesa Temple, is famous for its vegetarian 
‘temple food’. Muslim travellers can get lip-
smacking halal Korean food at Eid, a cozy 
boîte close to the Seoul Central Mosque.

We always consider 
what a city can offer to 
us in terms of cultural 
sites, natural scenery and 
traditional food. Seoul 
is definitely a city that 
accommodates us in a lot 

of key variables. The beautiful streets, 
the cultural sites, the traditional foods/
street foods, and shopping. 
 The city also has an easily 
accessible transportation system that 
simplifies movement. The modernity 
of Seoul makes a lot of travellers want 
to come and enjoy the various things, 
not just watch it from a Korean drama. 
 Last but not least, Seoul has one 
of the most dynamic nightlife scenes 
in Asia. The K-Pop culture keeps on 
getting bigger and bigger. 
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 Opened at the end of 2018 in the 
former Hard Rock Cafe on the fifth 
floor of Lotte World Mall, Just KPop is 
an entertainment restaurant with space 
for 400 standing or 250 sitting. It can 
arrange presentations or daytime shows 
with K-Pop performers. 
 Jeongdong Maru arts complex 
features a number of spaces suited to 
groups. The 266-seat theatre is ideal for 
lectures or seminars; the indoor studio 
can hold 80 people (or 50 at a workshop 
to learn how to play the traditional drum 
called janggu); and an outdoor courtyard 
takes 100. Its interiors recall Hanok, or 
traditional Korean house design. 
 At Signiel Seoul, in the Lotte 
World Tower, the grand ballroom on the 
76th floor is the world’s highest hotel 
banquet hall. 
 Sebitseom Island comprises three 
floating islands on the Han River and 
features a dome-shaped convention hall 
for 550 people. It has an 18-metre-wide 
screen and an electric curtain that opens 
up striking views of the river. 
 The most thrilling venue might 
be Sky Kingdom (top right), four 
levels set high up between the towers 
of Seoul Dragon City. King’s Vacation 
is a lounge-bar suited to welcome 
receptions, team-building, and closing 
parties, with a glass dance floor 
suspended 31 storeys above the 
ground. 


