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As a recruitment agency your main objective is to help 
people find jobs. You have to match the ideal candidates 
with the best employers. But that’s not always easy.

A good recruitment website can help lighten the load and 
help you attract the best talent, increase referrals, connect 
great people with their ideal jobs, and boost business. The 
best recruitment agency websites act as an extra arm to 
your business.

But what makes a good website for a recruitment agency? 
How can you maximise candidate conversions? What are 
the essentials for driving leads?

Good design

First impressions count. The most skilled 
candidates and in demand companies have their 
pick of recruiters to choose from. Hiring is an 
expensive business for companies, and finding the 
next career step an important one for candidates. 
So, when looking for a recruitment agency, they 
will choose the one with the best looking site. 
Note we say best looking, not necessarily the best 
company. You can have a great company and 
stellar record, but if your brand image doesn’t 
reflect this, it’s not going to get you leads. 
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Personality

Not every candidate or business are the 
same – and what they are looking for in 
their employees, their jobs, and from their 
recruitment agency varies. A good website 
shows a bit more about who you are, what 
you do, and the values and ethos behind 
it. It lets your personality come through. 
Great design and good copy should 
reinforce your brand and what you offer.
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Job and candidate 
boards

Not all recruitment websites have job and 
candidate boards, which seems a bit strange when 
you consider what they are trying to do. There 
are lots of benefits to having well optimised job 
boards. People often find it easier to see what 
you have to offer before they make a call, so it’s 
a great way to warm them up and encourage 
them to make contact. Plus it helps show the size 
and scale of your operation – loads of jobs and 
candidates shows you’re a big player, whereas 
fewer suggests a more specialised and personal 
service. By having more content you increase 
the number of keywords on your site, boosting 
your rankings. Having all this information upfront 
encourages visitors to become applicants. 
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Easy to engage

Make sure that it is easy to register and apply for 
jobs and information. Make the call to action clear 
so that people can easily register, building your 
talent pool. Rather than asking people to fill out 
numerous forms, let them send a CV. If you have a 
newsletter, show the benefits of signing up. Simple 
steps reap numerous rewards.
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Testimonials

People buy from people. Social proof 
matters. Testimonials and case studies 
from candidates and clients are a far more 
effective way to encourage leads than your 
own marketing copy. It’s a great way to 
showcase your expertise and build trust. 
Rather than just go for a fluffy quote, ask 
for data and numbers. How many people 
have you recruited for them? How much 
money have you saved them? How quickly 
did you find the perfect candidate?
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Integrations and 
automations

To really nurture the relationship you 
need to be spending time with your clients 
and candidates, not doing repetitive or 
menial tasks. With the right software and 
integrations you can link together with your 
email marketing system and automate job 
alerts. By sending out job alerts you keep 
your candidates in the loop with relevant 
vacancies and drive them to you, rather 
than you having to chase them.
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Mobile optimised

It’s pretty difficult to search for a job when you’re 
sat at a desk with your boss behind you, so many 
people do it on their phones whilst on the commute 
or at home. A website that isn’t optimised for 
mobile will quickly become frustrating. If you’re 
getting a lot of traffic from mobile devices it might 
even be worth considering an app.
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Personalisation

Every candidate is different, and so are 
their job requirements. Make it easy for 
them to pick preferences and requirements 
so that they are only shown relevant job 
listings and receive customisable alerts. 
This will enhance their experience and 
keep them coming back and increase the 
chances of them recommending to their 
friends – growing your potential candidate 
pool.
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Social sharing

People love to share. Make it easy for them to 
share jobs on social media or via email with the 
click of a button. Not only does this increase 
awareness of your brand, but brings you into 
contact with more potential candidates, increasing 
your network and exposure.
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Content

Having well crafted and up to date content on your 
blog helps establish you as a thought leader and 
expert in your field. Providing helpful advice and 
useful information on regular basis gives people 
another reason to visit your site, and the more you 
become an established and recognised part of their 
career routine, the more likely they are to return to 
you when seeking a new job.
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Are you ready to take your website to the next level, attracting candidates  
and improving conversion? Get in touch with our expert team at  
info@totaldesignworks.com or call 0330 223 0550


