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EDITOR’S LETTER 

            

         assword: Power.
It can be seen and interpreted in many ways, in 
general it is often seen by people as something nega-
tive that the powerful use to overwhelm the weak. 
Here I’d like to think of it as something to think about 
and aspire to.
How much unused power does each of us have?
Certainly humans have some very great ones: to get 
up, reinvent themselves, survive.
Today we celebrate all these people who struggle 
every day looking at their dreams from bottom and 
who are really committed to achieve them, those who 
have achieved the goal or are doing it.
We celebrate human dedication, our power.

Editor-in-chief
Facebook: @marta.forgione
Instagram: @martaforgione
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Cargo pants have long been on the fashion 
horizon, but they have officially returned to the 
runway from their late 90s hiatus. In the case of 
the cargo, however, the trend-setting  designers 
were late to the craze. A number of brands like 
Urban Outfitters and I Am Gia have been stocking 
these trousers for quite some time and celebrities 
like the Kardashian/Jenner family have already 
been seen working this trend in candid paparazzi 
photos. In fact, the cargo comeback is the perfect 
example of how streetwear and skate culture have 
gone from the bottom up to the highs of fashion. 
Cargo pants were undeniably an unappealing 
concept just a few short year ago; they were to 
be worn camping or on a construction site, but 
nowhere else. 

So how did they come back in fashion? Well, like 
any good counterculture getup, it came from 
subcultures of fashion. Opposing the mainstream 
fashion of skinny jeans and Levi’s, cargo pants 
were made popular by street fashion: people who 
still remembered the 90s hip-hop scene and 
skaters who saw their clothing as an opposition 
to high fashion. The skateboard company Thrasher 
became one of the most copied brand logos in 
fashion because they represented the incrowd as 
well as the outcasts. Now it seems cargo pants 
have become a similar symbol in fashion. In the 

quest to be unique and to stand out, cargo pants 
have become trendy and widespread.

However, what seen on the runway have been 
revised, edited and tailored to high fashion 
standards. There are not your uncle’s cargo pants. 
Ganni’s Spring/Summer 2019 show, for 
example, showed multiple variations such as 
colour blocked, quilted and tie-dyed pants for a 
camper-aesthetic in a city girl version who’s 
reaching for their wallets. Bella Hadid wore a hot 
pink three-quarter length pant for Prabal 
Gurung’s show and Jonathan Simkhai also offered 
one in white. Ralph Lauren was also one of many 
brands who went for fitted pants, surprising many 
with their interest in utility trousers. With the 
influx of fashion influencers and celebrity style 
icons, it seems fashion week has met its match. 
Mini fashion revolutions have always come from 
counterculture fashion and to be truly up-to-date 
you have to look at what the greater trends in 
society to understand the rise and fall of various 
trends. Just as the British working class made Dr 
Martens a fashion statement, street
culture has made cargo pants cool again. 
So collect all your keys, sunglasses, wallets and 
phone chargers because these trendy trousers 
have us swooning in pocket-envy

– for now at least. 

by Nina Hanz

Cargo Comeback:

A CASE OF COUNTERCULTURE
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Fendi SS19 Gigi Hadid, Ph. Kim Weston Arnold 

All Photos Courtesy of Indigital.tv

Prabal Gurung SS19 Bella Hadid, Ph. Luca Tombolini 

Ganni SS19 Ganni SS19
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