
The state of eCommerce in 2019

There were 

human-initiated attacks

Between 2017 and 2018, 
eCommerce attack 
rates increased by over 

The Future of

of consumers 
switched companies 
over poor personalization

41%

of consumers spend more 
when their experience is 

personalized

48%

Knowing what customers want from their 
eCommerce experience is crucial to success. As we 
look toward the future, we know that secure, 
personal, and fast experiences will be the cornerstone 
of growth for online retailers. Learn more about the 
state of eCommerce, and prepare for a successful 
future with Instart’s insights and predictions. 

eCommerce

Customer personalization continues to 
be a main priority for companies:

The state of eCommerce in 2019

30% 
2.1 billion 
bot attacks in the 
eCommerce industry 
in 2018

244 million

40%
of all eCommerce 

purchases during the 2018 
holiday season were 
made on a smartphone

80%
of shoppers used a mobile 

phone inside of a 
physical store to look up 

product reviews, compare 
prices, or find alternative 

store locations

79%
of smartphone users have 

made a purchase online 
using their mobile device 

in the last 6 months
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Personalized
Businesses who fail to create curated, 
dynamic shopping experiences will be le� 
behind. Relying on third-party services to 
build and deliver superior experiences will 
not be optional in the future. 

Security threats are growing: 

Mobile commerce is crucial: 

ADD TO CART
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The use of third-party services 
is growing at a rate of

42% of customers say tailored engagement based on past 
interactions is very important to winning their business

59%

customer experience will overtake price and product as 
the key brand di�erentiator

2020By
per year

Secure
Building trust with consumers will be 
crucial for success. A�er all, eCommerce is 
the #1 attacked industry for cybercrime. 
Thus, your business will need to be more 
secure than ever. 

of customers think businesses 
are doing a bad job at 
protecting their 
personal information 

of online shoppers will share their information if a 
business explains how it improves their experience

86%

of customers say they’re more afraid of their data being 
compromised now than they were two years ago

62%

Fast
The cost of slow pages or 
performance hiccups will be 
more pronounced. 

7%
of mobile customers will abandon your site if 
they have to wait 3 seconds for a page to load

57%

of customers who are dissatisfied with web 
performance are less likely to buy from you again

79%
reduction in 
conversions 

To be successful, today’s modern businesses need to be able to continuously monitor, 
protect, and optimize their websites right from a single platform. Contact Instart to learn 
more about how our digital experience automation solutions can help ensure your deliver 
amazing web experiences to your customers — every single time.

of consumers 
prefer companies 
that personalize their 

experience 

43%
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LOADING

Learn more at instart.com

© Instart Inc. All rights reserved.

A 1 
second 
delay 

in page response 
can result in a 
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