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EDITOR’S LETTER 

            

         assword: paradise.
Each of us has a particular vision of it, for me it’s that 
place where you feel you could find peace, where you 
feel a total communion with nature.
This 2018 has been a year of big changes, not only 
because I got married (and talking about weddings, I 
invite you to go to page 38 to read our interview with 
a special couple, a Norwegian model and an Ameri-
can biologist, of their vision of paradise), but also 
because I made an important trip to Mexico between 
Quintana Roo, Campeche and Yucatan where I redis-
covered the beauty of the ancient and modern world 
(find out more on page 164).

Editor-in-chief
Facebook: @marta.forgione
Instagram: @martaforgione

    

Marta Forgione

P



B
ETTYB

A
R

C
LAY.C

O
M



Editor’s letter Editor’s letter 
PRESIDENT, EDITOR-IN-CHIEF

Marta Forgione
martaforgioneph@gmail.com

Raimondo Scintu street, 78 - 00173 Rome Italy

CONTRIBUTORS FOR THIS ISSUE:

LAYOUT
Giuseppe Sindoni

Laura Bobak

WRITERS
Gaétane Auffret
Laura Zanovello

Nina Hanz
Giampiero Amodeo
Jordan Ellen Wood
Djordje Veljkovic

PHOTOGRAPHERS
Patrick Schwalb, Loreen Hinz, Kate Moore,

Genevieve Charbonneau, Peoneemoull Pech,
Marina Schneider-Moog, Les Mijotés,

Christina Hasenauer, Drew Shearwood
 

AGENCIES
Next Model Management, Nina Klein,

Liganord, Fuze Reps,
East west models, The Syndical

Scoop, Muse models, Stockholmsgruppen,
Dominique Models Agency, Modellink,
Muse NYC, Alyssa Pizer Management,

Art Department, TFM Berlin,
Basics Berlin, Iconic Management

ADVERTISING
hello.latestmagazine@gmail.com

Rome Italy 2019 | p.iva 12434651001 | Published bimonthly in 
February, April, June, August, October, 1st of the month. 

Printed by Facciotti s.n.c - Vicolo Pian Due Torri 74, 00146 Rome (Italy) 
Available in digital and printed version on latestmagazine.net (best price) 

and issuu.com | Distribuited via PackLink PRO



N
EW

LO
O

K
.C

O
M



Exclusive Interview with 

BLACK VELVET CIRCUS
by

 N
in

a 
H

an
z

Black Velvet Circus is 
mysterious, non-conformist and 
dares to find new paths…



 

In 2009, the Hamburg based designer Tanja Glis-
sman founded Black Velvet Circus. As the name sug-
gests, the online store and label has become mystic 
and electrifying, yet cool and casual – not at all far 
from what we might expect an off duty trapeze ar-
tist might wear on a spontaneous trip to the market. 
Through a love for vintage clothing and a clear affini-
ty for denim, Tanja Glissman created a label dedica-
ted to sustainability, female empowerment, fairness, 
craftsmanship and reflection. The individual designs 
are simple and graceful, but together the collections 
work as a graphic kaleidoscope of embroidery and 
linen. Latest Magazine spoke with the original and 
unconventional designer to learn how she made her 
own rules and followed her intuition.

Can you tell us a bit about the philosophy behind 
Black Velvet Circus and how it is translated into 
your garments?

I want to show with the label that fashion, work, 
and consumption can present themselves in diffe-
rent ways. Over the last five years, I have tried to 
unlearn much of what fashion school and the work 
world have taught me. I no longer work under time 
pressure, not in seasons, I don’t make any complete 
collections anymore, but instead make the existing 
selection complement each other every season. In 
short, I am getting slower. At Black Velvet Circus, 
I work at my own pace and at the eye level of my 
producers, suppliers and customers. I call it: “Less 
action – more inspired action.” I produce and design 
only what I feel 100% sure about in order to use our 
resources responsibly and to avoid overproduction. 
My  intention is not to grow at any cost, but to make 
a brand that has my personal well-being and the 
well-being of others at its core.

Why is vintage clothing important to your brand’s 
ethos?

I have loved vintage fashion since my time in Lon-
don. It is a wonderful way to dress affordably, it do-
esn’t use up any further resources, and it is an ap-
preciation of the garment and the work that went 
into it.

What tips do you have for conscious consumers?

Be in touch with yourself. Ask yourself why you are 
buying this article of clothing. Is my impulse based 
on love or fear? Good examples are trends you buy 
into because you are afraid of not being at the fo-
refront of fashion. Buy quality over quantity! Also 
come to terms with and play with your own unique-
ness, dare to show who you are. We women no lon-
ger need to hide in the crowd. The more you know 
who you are, the less changes you will have in your 
wardrobe. Oh, and of course buy vintage!

What role does female empowerment play in the 
brand?

Can remember who we actually are; who we were 
before the patriarchy made us small. We do that by 
being aware of our feelings and our intuition. I, for 
example, noticed that I buy much less when I take 
a closer look at my behavior. I no longer cover up 
my feelings by consuming clothing, food or alco-
hol. Now I know when I consume something out of 
love for myself or whether I do it because I’ve just 
been upset about something, feel worthless, or I am 
scared. I want my clothing to encourage women to 
get in touch with themselves, to feel themselves, to 
love themselves, and to expose their dark sides, to 
get their own power so that we can change the world 
in a  sustainable way.

How exactly has your design education come in-
fluenced you?

As I already mentioned, I have unschooled myself on 
many of the conditionings that the fashion indus-
try’s culture and the training has beaten into me, but 
at the same time I see my time in London at the Lon-
don College of Fashion as one of my nicest memo-
ries. We were such a great class, which supporting 
each other and had mega resources like museums, 
talks, studios, exchanges with famous designers, etc. 
all right in front of our door! The flow of creativity 
was magical! 

Where does the name Black Velvet Circus come 
from?

Black Velvet Circus is mysterious, non-conformist 
and dares to find new paths…
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