
Top 9 Landing Pages That Convert Like Crazy 

What really matters, huh? The color? The logo? Or perhaps, that little ‘now’ on the CTA button? 

Frankly speaking, landing pages are a mystery. I bet, even the best marketing genius might not 

be able to predict the results of a certain landing page. What seems really attractive might 

convert a meagre 2 percent of its unique visitors. On the other hand, what seems totally bland 

might result in over 20% CTRs. Crazy enough. 

The only way to get a good chance of cranking out a star landing page is to follow the past great 

ones. See what they are doing. Spread them on the lab table, take your knives and scissors and 

decode their secrets to success. To make your job easier, here are top nine landing pages that are 

(probably) converting well for the businesses. Disclaimer: we cannot say for sure but if such 

brands are using the landing pages, they must be performing well. 

Sign Up Landing Page 

 

Prominent features of the landing page: 

The headline grabs the attention of the reader by using statistical data and bolding the text. 

The dark form with the red button calls for action. They stand out from the rest of the page. 

The company logo tells the visitors that it is serious business and acts as social proof. 

The gravity of the page makes it alluring to cautious investors. (The excessive use of fine prints 

can be toned down a bit though.) 

Event Landing Page 



 

Prominent features of this landing page: 

The masthead per se is professional and instantly insinuates a massive convention. 

Just under the masthead, you have a big picture of an influencer—social proof unlimited. 

List of benefits right underneath draws the reader in toward action. 

Though hidden in this image, but this landing page listed the host of speakers right after this 

segment. 

It’s like hitting one button after another for the customer. 

Resource Download Landing Page 



 

Prominent features of this landing page: 

The first thing to notice is the curious headline right on top. It connects with you as an audience, 

or hits you as a business from the customer’s point of view. Very simple yet very smooth! 

Look at the red color strategically used right on top and bottom of the form. They immediately 

draw your attention to the form. 

The combination of black and red actually gives the page a sassy look too. A class apart! 

Contact Landing Page 



 

Prominent features of this landing page: 

Simplicity wins. And this is one of those landing pages where white space is being amply 

utilized to its maximum potential. 

The headline and sub-headline speak directly to you, and they complement each other. Nice flow! 

The copy uses bullet points for easy highlighting and uses loads of “in your area” to implant in 

the reader’s head that Constant Contact expert is always available for the event. 

The border around the form makes it stand out—pleasing design altogether. 

Ecommerce Landing Page 



 

Prominent features of this landing page: 

First things first, the whole design is serene, suited perfectly with the product. Why do I talk 

about it? Because in ecommerce, a lot depends on the design itself. A prospect feels first and 

thinks second. This is so true for ecommerce. 

The button color corresponds well with the product image.  

The bottom of the page usually contains testimonials or lower-end offers to keep enticing the 

customer and not let him leave the page.  

The red border around the CTA button calls him to act right now.  

Now, that’s how an ecommerce landing page should be built. 

eBook Landing Page 



 

Prominent features of this landing page: 

The headline shines bright. It communicates the benefit as clearly as possible. 

The copy is separated into chunks. It makes the text readable and digestible. 

The image pulls your attention toward itself and reinforces the offer.  

Finally, the big wide form right beside consumes the major portion of the page. It’s like it’s 

fighting for attention from the text and the image, and it’s WINNING. 

Action Landing Page 



 

This type of landing pages normally comes with a tool or an input box asking for the visitor to 

take some action. No, it’s not like offering an eBook or a piece of software. The visitor had a 

question in mind and the landing page gets directly to that question.  

If you were looking for life insurance, the landing page might offer a calculator. 

If you were looking for blood pressure advice, the landing page could offer a free consultation 

with a physician. 

It’s about hitting the problem without any fluff talk. 

Prominent features of this landing page: 

The non-hyperlinked logo won’t allow the visitors to leave the page to check out the website. 

The big animal cartoon keeps it fun and appealing. 



The headline (or the blurb) is easy, disarming and just like talking to your neighbor next door. 

The lack of any other text makes the CTA button all the more powerful. It’s like you have got no 

other choice then to enter your zip code and find out what’s lying behind. 

A minimalistic footer again serves the same purpose as the non-hyperlinked logo. 

Check this landing page multiple times to uncover its timeless appeal. 

Promotional Landing Page 

 

Prominent features of this landing page: 

The masthead is the winning factor of this landing page. Very well-designed to keep the 

professional feel to the event. 

In this promotional landing page, the bullet points do a good job pointing out the list of 

incentives on winning the certain offered gift.  

Urgency was created by mentioning the date and the number of winners.  

The CTA button pops out, making it more action-friendly. 

Nonprofit Donation Landing Page 



  

Prominent features of this landing page: 

The top headline is full of strong emotion and is positively charged. In a charity landing page, 

you would want the page to ooze positivity or hope because that’s the result you seek through the 

donation.  

‘Support Drissa’ at the top gives it a personal touch. What’s more? The option to choose a child 

and support him makes it easier for the donor to act. 

Lots of innocent faces throughout the page. And captions like ‘Because every child is worth it’ 

bolded and focused on ‘child’ every now and then. 

This is a great example of how a nonprofit donation landing page should be. 

The list might go on and on. 



However, let’s just conclude by saying that these are mere examples. The trick is TEST, TEST, 

TEST! You never know what might work wonders for your business. 

 


