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Brownstein Group, 
recognized for agen-
cy’s silver medal, 2018 
Small Agency of the 
Yr. Awards, Ad Age. He 
lives in Gladwyne, Pa.

Stephen Kadar Jr. 
’82 H&HD (WDFM) 
is community plan-
ner, Planate Mgmt. 
Group LLC. He lives in 
Newport News, Va.

Sandra K. Basehore 

’83 Agr (Golden 
Key, FKY), exec. VP, 
Environmental Svcs., 
is principal, Skelly 
& Loy, Inc. She lives 
in Mechanicsburg, 
Pa. Daughter: Dana, 
undergrad.

Trish Hayward ’83 Bus 
(PBF), founder, Cata-
lyst Strategies, cele-
brated 20th yr. at the 
firm. She lives in Menlo 
Park, Pa.

Christopher J. Keegan 
’83 EMS (NROTC)  
promoted to exec.  
VP, The Beistle Co.,  
a manufacturer of 
everyday & holiday 
party goods. He has 
served on the board 
since 2004 & lives in 
Carlisle, Pa.

Timothy L. Campbell 
’84 Bus named region 
VP, Northeast, Thrivent 
Financial. He lives in 

Newtown Square, Pa.

Karen Kotowski ’85 
Lib (FM), CEO, Events 
Industry Council, apptd. 
chair, bd. of govs., Visit 
Alexandria. She lives in 
Alexandria, Va.

Larry Makowski 
Seamans ’85 Lib (Lion’s 
Paw, Lion Ambass., 
Parmi Nous, Golden 
Key) named pres., 
FamilyAid Boston, 

SEND US  YOUR NEWS!Wedding, birth, promotion,  anniversary, retirement,  or award? Let us know about your major life events!
Send items to pennstater@psu.edu.

Venues for Weddings
It was during an Uber ride in 2014 that Katie 
Stoltz ’03 Com  thought of applying the shar-
ing-economy concept to the wedding indus-

try. She’d just helped a close 
friend plan her big day—a frus-
trating experience in which 
she’d encountered restrictive, 
cookie-cutter venue options 
and clandestine pricing struc-
tures that pressured couples 
into spending a year’s salary 
in one day. Stoltz followed her 
intuition and left a 10-year 
consulting career in 2016 to 
settle in Austin, Texas, and 
launch Venues & Vows, an 
online wedding venue mar-
ketplace that she likens to an 
Airbnb for the wedding indus-
try. It allows do-it-yourself-
minded brides to select the 
location for their wedding in 
a direct, hassle-free way.

Venues & Vows lists more 
than 200 venues, ranging from private estates to 
beach houses and ranches, in seven states. Users can 
browse the listings, bookmark their favorite places, 

directly contact owners with any questions, and 
make their booking online.

“We’ve been trained to think of weddings as a 
four-hour event, and I want to 
shift that paradigm,” Stoltz 
says. “We should focus on cre-
ating an experience—a wed-
ding weekend—with the free-
dom to create a loving event 
that reflects your style with 
the vendors you want.”

Last March, Stoltz won 
Bumble Bizz’s Elevator Pitch 
Contest after effectively con-
veying her business concept 
in one minute. She also kicked 
off a crowdfunding campaign 
in July to increase marketing 
outreach.

And somewhere along the 
way, Stoltz found time to get 
married herself. Last April, she 
tied the knot with Scott Dean, 
a cofounder of a steel manu-

facturing company—and she used Venues & Vows 
to customize her four-day wedding celebration at a 
small vineyard in Wimberley, Texas.  —Crystal Zuzek
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