
Video Marketing, and How it Can Push Your Business Forward 

 
If the topic of video marketing and its effectiveness keeps coming up in your company’s 
meetings and conversations, the results are undeniable. Forbes predicts that it will claim more 
than 80% of all web traffic by 2019. This is a staggering statistic, especially when you realize we 
haven’t begun to reach the peak of digital marketing. In 2018, where content continues to be 
king, video marketing is the shiny new horse and carriage taking its king from town to town, or in 
this case, consumer to consumer. 
 

The origins of Video Marketing and what lies ahead 
Video marketing can be traced back to 1941 when Bulova, an American watch company 
founded in 1875, ran the first television ad (total cost: $4!) during a New York Yankees baseball 
game. Digital videos gained steam in the late 90’s when the internet began to soar in popularity, 
and smart companies began adapting to the changing landscape. The ante was upped when 
YouTube was founded in 2005 and with its subsequent purchase by Google in 2006. Nike 
pioneered the platform, becoming the first company with a million views for one YouTube video, 
and social media has seen video change the way people view digital marketing for the 
foreseeable future. Brands understand the far reaches of digital marketing and are funneling 
their marketing budgets into content that can be shared across several platforms instead of 
spending millions of dollars on single ads.   
 

Video Marketing and Your Business 
You may be wondering if video marketing is right for your business. In short, yes, it is. It is cost 
effective and will make you relevant to a large audience. You aren’t simply sharing information 
about your what your business has to offer. You’re sharing moments. Moments that make a 
lasting impression on your audience.  

The long answer takes some work. As one of Wilmington’s most recognized digital 
branding firms, Bon’s Eye Marketing is here to help with that. Your brand strategy is as 
important as the product or service you are presenting and it is crucial to understand the best 
platform to convey your message. Promoting your brand through video helps you reserve a 
small space in people’s minds. They may not need your product or service today. But, 
eventually, they will. 
 

https://www.youtube.com/watch?v=8JenAyMmZ68

