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more.
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many smart women, I also have a love/hate relationship with some of
the fashion and beauty advertising aimed at women. I'm talking about
ads that, instead of celebrating—or, at the very least, accepting—our
unique features or figure flaws, coyly provide us with a whole new set
of insecurities.
Don't get me wrong. I like cosmetics. A lot. And not only because I'm
paid to like them. I enjoy the tones, tints and textures, and marvel at
the subtle nuances that separate sheer from shimmer. I've never felt
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that I was less of a smart and strong woman for also wanting to be a

Ten Rules for Great Customer
Service
Get a jump on the competition and
attract new customers to your small
business by making your customer
service the best it can be.

7 Business Lessons You Can Learn
from 'True Blood'

marketing makeup.

As everyone's favorite vampire soap
opera starts to get a little long in the
tooth, we unearth valuable business
lessons in many of its storyline missteps.

Which means, I see the dynamic from both sides: I understand the
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pretty and well-groomed one. For that reason, I suppose, I've spent a
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good portion of my personal and professional life buying, applying or
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these days, when I look at the ways that many cosmetic companies

DoubleClick's Digital
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European Marketers are
Engaging in Online
Marketing.
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challenges of fashion marketing, and I'm also a loyal customer. But
go about luring other customers, well, I'm left with some mixed
feelings—and more than a mild sense of irony.
While I was researching my book, I came to realize that, in many
ways, the more that advertising geared toward women changes, the
more it stays the same. In the mid last century, a woman was assured
that a spritz of perfume, a swipe of lipstick and a dusting of powder

If you're a bad boss, you may need to
change your management style before
you destroy your small business updated with five brand-new warning
signs!

The 5 Worst Business Ideas (That
Somehow Succeeded)
Do you have an idea nobody believes in?
Take inspiration from these
entrepreneurs who flouted conventional
wisdom to make their startup dreams
come true.

would render her irresistible. Flip through a fashion magazine these
LETTERS.
Winslet's Titanic Weight
Loss

days and you'll notice that the cosmetic ads are eerily similar.
Or are they?

A mad, crooked man.

Aside from a handful of ads that tout a "campaign for real beauty,"
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Origin In Death
Maurizio and Roberto Viel
the nip and tuck twins

advertisements today feature models and ideals that bear precious
little resemblance to the average woman.
Fashion magazines from the middle of the last century and the start of
this one are both bursting with advertisements promising a younger,
fresher, more loveable version of yourself. In those days, though,
luscious lovelies like Sophia Loren and Marilyn Monroe represented the
desired beauty ideal despite their fleshy thighs, jiggly arms and
rounded tummies. In our own times, it can be hard to recognize
formerly recognizable famous faces and figures as they become molded
with silicon and whittled by the plastic surgeon's scalpel.
Earlier in my life, I was a makeup artist with celebrity clients. Back in
those days, supermodels were mostly mortal, and catwalks contained
healthy size 8s instead of scary size Os. In the days prior to our
friends Nip and Tuck, maybe beauty was not necessarily in the eye of
the beholder, but it was at least more attainable. And as far as we
knew, models weren't literally dying to be fashionable.
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Why a Virtual Phone Number Is a
Smart Call
Harry McCracken can't get enough of
Google Voice. Here's why it might be a
great fit for your business.

Help Customers Brag About Your
Business
This simple social media practice helps
spread the word to new customers.

5 Half-Truths You May Have to Tell
Your Banker
These five phrases can be indispensible - even if they're not 100 percent
accurate.

7 Challenges to Growing a Franchise
System
Ready to franchise your business?
Prepare yourself for these common
hurdles.

In August of last year, model Luisel Ramos died of heart failure brought
on by anorexia.
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