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HIGH POINT — Perhaps the 
biggest change to family home 
entertainment systems since the 
introduction of the television it-
self was the switch from tube to 
flat-panel screens 20 years ago. 
“Back then, we were selling ar-
moires like they were going out 
of style,” said Neil McKenzie, di-
rector of product development 
at Hekman Furniture. “Then 
overnight, it just flipped. People 
began wanting to show off their 
TVs because they were proud of 
the purchase.” 

In the late 1990s, such 
screens came with a hefty price 

tag — almost $11,000 today 
when adjusted for inflation. Fast 
forward to today, and flat-panel, 
high-definition TVs have come 
way down in price and are in ev-
ery U.S. living room. 

It’s not only TVs that have 
changed. Sleek soundbars have 
replaced cumbersome sur-
round sound components, and 
cable boxes and DVD players 
have become smaller and often 
wireless. “When shopping for 
home entertainment furniture, 
consumers used to start with 
the question: ‘How am I going 
to house all these many large 
components?’” said Tim Donk, 
director of marketing and busi-
ness development, Legends 

Furniture. “But now the largest 
components they may have are 
their modems and routers.” 

The functional aspects of 
home entertainment have be-
come so simplified, according to 
most manufacturers, consumers 
are focused now more than ever 
on how units fit their own style 
preferences.

Shrinking needs
Roberta Woodward, vice 

president of merchandising at 
Parker House Furniture, outlined 
the expected functional elements 
consumers now expect. First, 
there has to be space for a sound-
bar, shelf ventilation to manage 
heat, punch-out backs for wire 
management, easy access to the 
back of the unit and a proper 
viewing height for the TV. 

Within those basic functional 
requirements, manufacturers 
have a few ways to differentiate. 
Most of Parker House’s consoles 
have power centers in them so 
there’s no need to run wires. 
BDI units, according to a com-
pany spokesperson, also offer 
sound transparency to allow for 
a soundbar to stay enclosed and 
infrared (IR) capability so con-
sumers can use remotes while 
doors are closed. 

On the frontier of home en-

tertainment function is smart 
furniture. Lisa Cody, vice presi-
dent of marketing at Twin Star 
Home, said its approach is to 
“design our units based on con-
sumer needs, and once we nail 
that, we look at what we can 
add to the piece to enhance it 
aesthetically as well as other fea-
tures and benefits.” 

Last January, Twin Star 
launched its Uptown Loft col-
lection that has two integrated 
speakers that allow consumers 
to listen to TV audio with home 
theater quality or wirelessly 
stream sound from any other 
Bluetooth-enabled device in the 
room. Twin Star units, as well as 
other models from Legends, also 

offer TV units that include infra-
red electric fireplaces for ambi-
ence as well as heat. 

Space for style
With older technologies, one 

of the main function and style 
points of home entertainment 
armoires was the ability to hide 
the chunky tube TVs behind 
closed doors. While flat-panel 
TVs have become so large that 
it’s become more difficult to 
close them off, consumers are 
split on whether they still wish 
to hide the new screens. 

“TVs are more attractive than 
they were years ago, but we 

As the category streamlines, 
furniture has room to play

Home Entertainment

Style steps up in a big way in Parker House’s Savannah collection 
featuring louvered barn doors to hide electronics.

Legends Furniture offers this 84-inch console as part of its new Laurel 
Grove collection.

LEFT: Twin Star Home features several multi-functional pieces in the 
Wright collection, designed to complement the new cantilevered 
Wright TV stand with ClassicFlame Panorama Electric Fireplace.

BELOW: BDI units offer sound transparency to allow for a soundbar 
to stay enclosed and infrared capability so consumers can use 
remotes while doors are closed.
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still have customers that want 
to close them off,” said Wood-
ward. “The sliding wall feature 
has been very good for us, and 
while a lot of our competitors 
have left that category, we’ve 
pushed forward.” 

In warmer climates where 
homes have ample wall space 
instead of fireplaces, Wood-
ward said wall units are still 
very popular. 

“We’ve done well catering 
to the specific tastes of those 
markets as well,” she said. “In 
Florida, customers custom-
ize it with shutter-style sliding 
doors, whereas in other parts 
of the country like the Midwest, 
they choose barn-style sliding 
doors.” 

The rest of consumers are 
more likely to choose a TV con-
sole with a small footprint that 
appears almost as an accent 
piece in their home instead 
of the central hub. Still others 
choose to float mounted TVs 
above the consoles for an even 
sleeker look.

BDI tracks the more mini-
mal trend to the fact that Baby 

Boomers — still the biggest 
population of spenders in home 
entertainment — are downsiz-
ing into streamlined environ-
ments and want new furniture 
to match. Millennials are also 
starting to invest in furniture, 
and they don’t necessarily want 
traditional home entertainment 
furniture either.  

In place of the traditional, 
heavy wood looks that were 
once the category’s mainstays, 
home entertainment has gotten 
more relaxed and more transi-
tional in style. “The look is very 

casual,” said Gil Martin, Martin 
Furniture president. “We do a 
lot with grays, wire-brushed 
hardwood and metal accents.” 

Meanwhile, David Urbanick, 
vice president of marketing and 
merchandising, Philip Reinisch 
Company, said when he studied 
the market as the company was 
introducing home entertain-
ment furniture three years ago, 
he found that the category had 
been in a long, dry period in 
terms of design innovation. 

“It was boring; it was brown. 
People were just stacking 

Martin Furniture showcases the flexibility of its Laredo entertainment 
group by pairing the 72-inch console with two open piers.

Real Home by Oak West sees value in one-of-a-kind pieces showing off the wood, as in the Devonshire collection.
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Home Entertainment
pieces, and the options were 
not nearly creative enough,” 
he said. In response, Philip 
Reinisch designed home enter-
tainment furniture that would 
stand out such as its Wildwood 
Live Edge collection. “Everyone 
uses live edge horizontally with 
tables,” he said. “I thought the 
tree grows vertically, so let’s try 
it that way.”

Real Home Furnishings by 
Oak West is also seeing the val-
ue in providing consumers with 
one-of-a-kind pieces. “We’re 
having a lot of success with rus-
tic finishes — a lot of raw wood 
and knots,” said Karl Eulberg, 
vice president of sales and mar-
keting. “People really like that 
no two pieces are alike, so we 
use knotty pine and translucent 
finishes to show off the wood.”

Transitional style is also 
key. Philip Reinisch recently 
launched the AarHaus collec-
tion that bridges mid-century, 
contemporary and industrial 
aesthetics. 

And while gray finishes have 
been the top sellers for years, 
Woodward said Parker House 
is poised for that 
to skew in the 
future by offer-
ing units with a 

gray finish with brown under-
tones to straddle both cool and 
warm color trends. It is also 
coming out with very bright 
color finishes later this summer.

While most manufacturers 
can agree that no consumer 
will completely prioritize ei-
ther form or function when 
buying home entertainment 
pieces, the category and the 
way it’s catering to stream-
lined components has arrived 
at a place where form finally 
has room to play. 

“We’ve all met consumers’ 
functional needs; it’s really cov-
ered universally,” said Eulberg. 
“The difference now is that con-
sumers really want and expect 
to find that unique piece that 
matches the rest of their look 
and their home.”  

BELOW: In the Wildwood Live 
Edge collection, Philip Reinisch 
Company designed the pieces 

using the live edge vertically.


