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Asmar d’Amman composed a brief as ambitious 
as it was concise. While embracing the hotel’s 
heritage and legacy, the new design would cre-
ate a bridge between the past and the future—
between 18th- and 21st-century living—envel-
oping guests in an experience of contemporary 
French art de vivre.

While her own firm would design the 
hotel’s historical salons and some of its 
most iconic suites, Asmar d’Amman needed 
collaborators in order to maintain the same 
att ention to detail in the designs of the proper-
ty’s other suites, guest rooms and public areas. 
Intuitively, she reached out to Tristan Auer, 
Chahan Minassian and Cyril Vergniol, three 
acclaimed names from the world of residential 
design. The Crillon, aft er all, had begun its life 
as a private house, and there seemed no more 
natural way to embrace its past than to work 
with experts in the art of creating intimate per-
sonal spaces. 

Asmar d’Amman sought a fourth asso-
ciate, as well, someone whose involvement 

would tie the Crillon to the spirit of Parisian 
fashion. She had one person in mind, the 
eminent designer and 18th-century connois-
seur Karl Lagerfeld. Knowing Lagerfeld’s 
predilection for more archaic forms of com-
munication, she invited him to the project via 
a handwritten letter that she delivered in per-
son. To her delight, he accepted, both because 
of the elegance of her letter and because he had 
long held a special affection for the Crillon. As 
a young boy, Lagerfeld had dreamed of stay-
ing at the hotel, and many years later, had 
acquired the original model of the facades that 
Gabriel had presented to Louis XV. 

As a kind of spiritual muse, Asmar d’Am-
man enlisted Marie Antoinett e, imagining 
that the monarch had been “cryogenized” some 
time prior to the fall of 1793 and brought back 
to life in the 21st century. The young queen had 
taken a very active role in designing her envi-
ronment at Versailles, from the coloration and 
fl oral prints used in the palace interiors to the 
gardens of the Petit Trianon. She had also, 
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Asmar d’Amman insisted that every piece be 
made in Europe, primarily by French fi rms 
whose Entreprise du Patrimoine Vivant  (EPV) 
label celebrates the highest standards of tradi-
tional craft smanship. Perhaps the most strik-
ing example is a set of dining chairs in one of 
the suites designed by Lagerfeld, upholstered 
in velvet with a gaufrage patt ern recreated by 
Manufacture Royale Bonvallet, which nearly 
250 years earlier had used the identical tools 
to produce the same patt ern for the wedding of 
Louis XVI and Marie Antoinett e. 

The diffi  culty of acquiring such materials 
added signifi cantly to the duration of the proj-
ect, but to Asmar d’Amman there was no other 
way. “There’s a certain ethic in interior design 
and architecture, to be authentic and true to 
the story and to fi ght every fi ght until the end. 
I don’t know how to pick my fi ghts, and maybe, 
like Antigone, I think that there’s no compro-
mise.” She pauses for a moment, refl ecting. 
“But you can’t create everlasting, beautiful 
projects by making compromises.”

Above from left: 
Alcove in the Salon 
Marie-Antoinette; 
Asmar d’Amman on 
the hotel’s terrace 
overlooking the Place 
de la Concorde

Marie Antoinette took 
music lessons in a 

salon that now bears 
her name.

for a time, taken music lessons in one of the 
Crillon’s historic salons, which now bears her 
name, so it seemed only fi tt ing that she should 
be allowed, however indirectly, to participate.

When the members of the team had com-
pleted their designs, artisans were enlisted to 
produce the furniture and decorative elements. 
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