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LORI HOWARD
(Hope Designs)

I think that what is happening in interior de-
sign is often reflective of what’s happening 
in fashion. So, in fashion, we are seeing a lot 
of pinks and browns and beiges and creams, 
that all comes from the big fashion houses 
in Paris and Italy. Slowly but surely, you’re 
seeing the same things in home design and 
décor.

THIS YEAR’S TRENDY TIPS FROM HOME DESIGN PROS

GORDANA DiMONTE
(Douglas Design Studio)

There is definitely a trend toward rich pig-
ments in paint and fabric as well as vibrant 
colours with a tropical influence. We are also 
seeing neutral tones, which are needed to 
ground the vibrancy. Dark woods, texture, 
organic shapes like curved sofas, metallic ac-
cents are all working in concert with the new 
approach to colour. Fashion trends, travel 
and other cultures are making an immense 
impression on the home décor.

TARA LINDSAY 
(Decorium)

Earthy shades of terracotta, lush velvets in 
blush, and jewel tones such as radiant green, 
chartreuse and shades of blue will be seen 
on sofas, accents pieces, areas rugs and wall 
décor. We are seeing multi-purpose cabinets, 
and really unique accents chests with bold 
detailing on the doors — including metal ac-
cents — that really create a wow factor. We 
will see textiles that have a more natural, raw 
feel to them.

GENERAL PRODUCTS OUTDOOR FURNITURE

DECORIUM

DECORIUM



HOME DÉCOR DOESN’T HAVE 
TO BE THE SAME OLD SAME 
OLD. 

There is a variety of products 
on the market offering fresh and 
interesting takes on the standard 
furnishings fare, and some you’ve 
likely never heard of before.

Here’s a look at materials that can 
give your home a splash of some-
thing different, both on the inside 
and outside.

ECO-LEATHER
A greener alternative to the genuine 
article, eco-leather is made with 
such natural fibres as flax and 
cotton, which are then mixed with 
plant oils and laminated together 
in layers. The greatest advantage 
of eco-leather over the tannery-
produced stuff is that it doesn’t 
create off-gassing and contains no 
formaldehyde. “Our customers are 
choosing this over real leather for 
environmental reasons,” says Janine 
Eckardt, marketing manager with 
Resource Furniture in Toronto. “And 
it breathes the same as leather, so 
you don’t stick to the sofa like you 
would to vinyl.”

3-D GYPSUM WALL PANELS
This innovative and unique wall 
covering not only looks snazzy, it 
also provides sound insulation, mak-
ing it ideal for application in a living 
room, bedroom or nursery. These 
fibreglass-reinforced gypsum panels 
— which are mudded and sanded 
just like conventional drywall — are 
able to be painted in any pattern or 
colour, so custom designs can be 
created to make your living space 
truly stand out. 

SUNBRELLA 
When it comes to materials best 
suited for your home’s exterior, 
Sunbrella is the way forward. “It’s 
the best outdoor fabric on the mar-
ket,” says Stuart Brown, owner of 
General Products Outdoor Furniture 
in Richmond Hill. Sunbrella may be 
more expensive than the material 

used in your average patio set, 
but this marine-grade fabric lasts 
far longer, doesn’t compress over 
the years, and even comes with a 
five-year fade warranty, says Mr. 
Brown, who himself has Sunbrella-
covered furniture at his place that’s 
been around for nearly 20 years and 
still looks good as new — includ-
ing a black umbrella. “This is a truly 
phenomenal material.”     

AQUACLEAN
Fret no more about the prospect of 
guests spilling red wine all over your 
beloved sofa at the next dinner par-
ty. Aquaclean fabrics can be cleaned 
using just water, so the majority of 
common household stains can  be 
removed without having to call in 
a professional cleaner or toss out 
that irreparably tarnished piece of 
furniture. If you spill a glass of wine 
on an Aquaclean-covered couch, 
or if your pet has an accident, the 
stain will simply bead off and not 

get absorbed. This material is also 
germ-resistant.

PAPER COMPOSITE 
COUNTERTOPS
These are made by mixing wood-
based fibres with natural pigments 
and non-petroleum-based resins, 
then compressing and baking them 
at high heat to create a dense slab 
that has the look and feel of real 
stone. Paper composite countertops 
are lighter than stone and can be 
cut and shaped with minimal hassle, 
making installation a cinch. And the 
seams are less noticeable than with 
stone. Plus, paper composite tops 
are extremely durable, harder than 
wood, and non-porous, so they can 
be used indoors and outside.

MARINE LEATHER
The all-weather material used to 
cover boats can also be applied 
to outdoor furniture. Deep-seat 
furniture cushions covered in marine 

leather are waterproof and stain-
proof. “So snow can just be pushed 
off and the inside of the cushion 
never gets wet,” says Mr. Brown, 
who notes that he has marine-
leather-clad furniture at his cottage, 
“so there’s no need to move the 
cushions inside in the winter.”

LASER CUTTING
If you’re looking for a piece that 
stands out from the rest, Resource 
Furniture’s Bella chair is like noth-
ing you’ve seen before. Its leather 
netting is cut with a laser, then 
stretched over the frame. “It gives 
it a really interesting and unique 
look,” Ms. Eckardt says. Laser cut-
ting can also be used to perforate 
sheet metal, which can give a stair-
case railing a custom design that’s 
sure to wow.

FAUX STONE
A combination of concrete and 
fibreglass, faux stone — which is 

used for backyard tables, benches 
and fire pits — is strong and durable 
and can be created in any blend of 
colours; it can even be made to look 
like real wood. Mr. Brown points 
out that faux concrete is ideal for 
Canadian winters, as it is far better 
able to withstand the country’s 
constant freezing and thawing than 
conventional materials. 

PLYNYL
This woven vinyl fabric, bonded to a 
polyurethane backing cushion, is a 
stain- and water-resistant alternative 
to traditional floor tiles. Plynyl tiles 
are easy to install, with an adhesive 
on the back that doesn’t leave a 
residue, so they can be removed 
easily and reused. Plynyl can also be 
used for wall-to-wall carpeting and 
upholstery.

TRANSITIONAL OUTDOOR 
FURNITURE 
The latest trend in outdoor furniture 
design is transitional, a style that 
blends traditional and modern. 
Extruded aluminum, previously 
employed just for the interior fram-
ing of furniture, is now being used 
for the outside frame, with synthetic 
wicker making up the body. The 
extruded aluminum can be hand-
painted to resemble a wood grain. 
“And it gives the piece a more 
contemporary look and feel,” Mr. 
Brown notes. This same technique 
can provide sheet aluminum coun-
tertops with the look of a wood-
grain finish, enhancing the esthetic 
of your outdoor kitchen.

RESIN WICKER
Organic wicker may look great, but 
it’s not especially well-suited to 
making it through a punishing Cana-
dian winter. Synthetic resin wicker 
is made from resins extracted 
from organic plant matter, but it’s 
then put through a polymerization 
process that creates an epoxy-like 
material. This gives it strength and 
durability, making it perfect for 
outdoor sectionals, dining sets and 
daybeds. (Synthetic wicker is also 
being used to create unique-looking 
wall coverings inside homes.) This 
material can take Old Man Winter’s 
licking and keep on ticking.
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MATTERS OF MATERIAL SIGNIFICANCE
New products offer 
fresh perspectives on 
standard furnishings

Sunbrella is an outdoor fabric that lasts for years without fading or compressing. GENERAL PRODUCTS OUTDOOR FURNITURE
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PERHAPS IT’S THE TIMES WE 
LIVE IN, OR JUST THE YEARS 
OF LIVING with neutral colours 
that make us yearn for more, but 
texture, bold patterns and colour are 
back. And nowhere are they better 
showcased than by the vivid new 
tile trends on the market today.   

“Tiles have always been big but 
they are definitely having a mo-
ment,” says Renata Biala, interior 
designer with Decorium. “Home-
owners are using them not only in 
kitchens, but in entryways, on walls, 
floors, and ceilings as well. If you 
want to update your house, adding 
new tile can make a huge impact 
without having to spend a lot of 
money.” 

Hotels and restaurants are often 
the first to showcase design trends 
and Cluny, a French bistro in 
Toronto’s Distillery District, is a great 
example of the impact tiles can 
have on a space.  Maxime Bocken 
of Studio Munge, the design firm 
that created Cluny’s interior, is a big 
fan of the drama tiles can bring to a 
space: “Handmade tiles add a touch 
of romance and a sense of place 
to your home.   They can dramati-
cally transform a plain room into a 
storytelling space. We love to use 
them in contrast to hardwood floors 
to split large volumes and create 
pathways.”  

Travel is another great source of 
inspiration and anyone who has Tis-
pent time in Spain, Italy or Morocco 

TAKE A WALK ON THE TILE SIDE
Decorating with tile isn’t 
that hard. Just design 
the look that you love 

One big trend in tiles for 2018 is lots of pattern. Geometric shapes like ovals, kaleidoscopic patterns and tiles that recall elaborate mosaics and colours of foreign lands are popular. METTRO SOURCE TILE 

can instantly recall the elaborate 
mosaics, the jewel-toned tiles for 
sale in the souks, and the black and 
white patterned sidewalks of Lisbon. 

“People are travelling to places 
where colour is more prevalent and 
they come back wanting to transfer 
what they’ve seen to their own 
lives,” says Myriam Velasquez of 
Mettro Source Tile.  She encourages 
clients to go with their own desires 
and not be prey to the what-will-
the-neighbours-think syndrome. 

“Don’t be limited by what you 
think others will say: Design for 
yourself. We have a tile called 
Carpet, inspired by Belgian carpets, 
and most people question it initially, 
but when they see it they are in awe 
and thank us for pushing them to 
not take the safe way out.”

And that advice about using small 
tiles for small spaces? It’s flat-out 
wrong, says Ms. Velasquez: “Never 
feel limited by a space. A large tile 
is just as efficient as a small tile, if 
not more. It’s the illusion of a bigger 
place because your eye isn’t looking 
at little lines of grout, it’s reading 
an immense space because of the 
scale of the tile. You don’t see the 
perimeter of the room, you see the 
overall impression of a large tile.”

Decorating with tiles isn’t as hard 
as some might believe, adds Ms. 
Biala. “Tiling is such an artful expres-
sion that not many accessories 
or extra pieces are needed to pull 
the look together. For a modern 
minimalistic look, leather sofas and 
chrome work very well, and to ac-
cessorize pull the main colour from 
the tiles and use that as your key 
accent.”  

Here are the main tile trends for 
2018, according to industry associa-
tion Ceramics of Italy:   

 
EARTH TONES
It’s back to the 1970s with the new 
emphasis on natural colours and 
elements. From clay, mustard and 
sandy browns, moss and grass-like 
greens, red and golden tones to 
shades of azure blue, these earth 
tone tiles create a sense of serenity.

 
BOTANICAL   
Tropical modernism has seeped 
into interiors and product design, 
which can be seen in this year’s 
abundance of palm, cacti and other 
flora-inspired patterns. 

  
DECONSTRUCTED
This style features the breakdown 

and reconstruction of shapes that 
transcend the traditional rectilinear 
format of a tile. Geometric shapes 
like diamonds and ovals, kaleido-
scopic patterns, even fragments of 
tiles that mimic broken tile – all of 
this is game.  

GLOBALISM
With social media feeds filling 
up with vibrant images captured 
from our travels,   it’s no wonder 
designers look to other cultures 
for inspiration. New tile collections 
use advances in digital printing 
to imitate the tactile qualities of 
carpets, mimic the texture of rare 
exotic woods, and recreate ethnic 
patterns like traditional Indian rice 
floor decorations.  

PAINTERLY
Evident in the design world these 
days is an unmistakably artistic 
look in designs, whether for fabric, 
wallpaper or carpets. Tile is no ex-
ception with this year’s collections 
featuring handpainted patterns, 
sketches and illustrations, marbled 
effects and watercolour designs.   

  
PASTELS
Wonderful for creating a soft, calm-
ing effect, pastels in such shades as 
blush, lavender, sea green and pale 
yellow can be found in dozens of 
floor and wall tiles. Less saturated 
than primary colors, pastels create a 
timeless, nostalgic effect.

  
TERRAZZO   
A go-to backdrop for showcasing 
fashionable shoes and clothes on 
Instagram, modern terrazzo ranges 
from cement to epoxy terrazzo, 
traditional to modern colours, and 
glossy to matte finishes.  

  
WEATHERED
Think of plaster walls with scratch 
marks, rustic and rusted surfaces, 
and oxidized metals: This style 
reflects a continuing fascination with 
unfinished spaces, antique surfaces 
and vintage effects.  

 
NEW TYPOLOGIES
Technological advances allow tile 
companies to convincingly recreate 
the look of wood or stone; mixing 
different materials or handpicking 
certain characteristics can form a 
whole new typology. While it’s still 
early days, this imaginative reinter-
pretation of tile holds promise as a 
new language for interior design. 

‘Tiling is such as artful expression that not many accessories or extra pieces are needed to 
pull the look together,’ says interior designer Renata Biala. DECORIUM

Tiles can be dramatic in a simple room, turning function into art. METTRO SOURCE TILE 
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PANTONE, THE WORLD’S 
LEADING AUTHORITY ON 
COLOUR, has officially given the 
green light to use of darker tones 
within the home — specifically 18-
3838 Ultra Violet, which it’s named 
“Color of the Year 2018.” 

If in the past you winced at the 
thought of using purple of any 
persuasion in your home, let alone 
Pantone 18-3838 Ultra Violet, you’re 
not alone. Gordana DiMonte, cre-
ative director of the award-winning, 
Toronto-based design firm Douglas 
Design Studio, says that purple has 
always been the “most polarizing 
colour when it comes to interiors.”  

THE POWER OF DARK 
COLOURS: USE IT WISELY
Employing darker hues, especially 
purple, is always balancing act.  

“While the colour [purple] signifies 
luxury, power, nobility, mystery, 
wisdom, magic and many other 
favourable traits, to some people it 
can look garish and overpowering,” 
says Ms. DiMonte. 

“Purple in a home can add drama, 
moody atmosphere, create a focal 
point or add elegance through judi-
cious placement.”

The key phrase here is “judicial 
placement.”  Huge swaths of purple 
might not be normally advisable, 
but when applied with precision and 
forethought, the dramatic pop of co-
lour can act like a period at the end 
of a particularly eloquent sentence.  
“It can be used on a statement-
making piece of furniture like a sofa, 
a single accent chair, on one wall, 
perhaps through wall upholstery or 
a ceiling colour.”

But are Canadians traditionally re-
ceptive to using polarizing colours?  
When it comes to big-ticket items, 
the answer is no, according to Fedra 
Day, manager at Palazzetti furniture, 
which specializes in modern Italian 
designs.  Ms. Day sums up “conser-
vative” Canadian taste in four words: 
“White, grey, beige, taupe.”  And 
what about the Pantone colour of 
the year? “In general, I don’t think it 
matters,” she says. 

“I think you have to really like pur-
ple to use it in interiors. Interiors cost 
a lot — paint does not.”  Ms. Day 
suggests that instead of investing in 
a purple chair that may become an 
eyesore in a year, it’s much safer, 
and considerably cheaper, to paint 
an accent wall in Pantone 18-3838 
Ultra Violet, and then “have a grey 
sofa and a white chair.”

FUN & FLIRTY
Tara Lindsay, a buyer at Decorium, a 
furniture store that boasts Toronto’s 
largest showroom, says there’s a 
wide variety of ways in which one’s 
propensity for a purple (or other 
darker shades) can be reflected with 
taste.  Ultra Violet “is dramatic but 
can also be fun and flirty. It works 
well in many different spaces and 
rooms, for example, area rugs, toss 
cushions in a lush velvet fabric, 

ottomans and artwork. It also makes 
for a really fun conversational accent 
chair.”

Speaking of fun and flirtation, 
Robert Reid, a colleague of Ms. 
DiMonte’s at Douglas Design Studio, 
likens the use of darker shades to a 
burgeoning romance.

“While some people might worry 
about making a big commitment to 
this palette, perhaps a little dating is 
perfectly acceptable and welcomed. 
Using a shot of purple in a fantastic 
cashmere throw across a bed cover 
or a favourite lounge chair, or a hot-
red rug in an entryway or bathroom 
brings a fun bit of colour into a 
space, without having to invest in a 
major undertaking.”

A COUPLING IN COLOUR
More extensive use of dark tones 
can be made by individuals who are 

married to the colour. “If you are 
ready for a longer-term relationship, 
then I suggest going both feet in: 
paint a whole room — walls, base-
board and trim in the same colour 
— and make a dramatic statement.”

But use of darker shades isn’t 
restricted to interiors.  

Lori Howard, owner of Toronto’s 
award-winning Hope Designs, sug-
gests using pops of purple “would 
work exceptionally well in any 
garden, as it mimics many perennial 
and annual plantings. Consider 
painting a garden bench this colour, 
or an old watering can.”

Pantone 18-3838 Ultra Violet and 
other dark hues may not be to 
everyone’s liking, but by beginning 
with tastefully placed accents, you 
may find yourself swept up in a 
full-blown love affair with colour. 
throughout your home.

THE COLOUR PURPLE
Pantone’s colour of the year is the very vibrant 18-3838 Ultra Violet. Why not add it to your palette?

Pantone’s Ultra Violet, below, can be a po-
larizing colour. If you don’t want to make a 
big commitment like a sofa, you can use a 
shot of the colour in a vase or throw pillow 
or area rug and still make an statement. 
DREAMSTIME 
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SUNLIGHT CAN DESTROY 
HOME DÉCOR, AND SKY-
LIGHTS and larger windows are 
the chief culprits. 

While a light and bright living 
space is desirable, powerful ultra-
violet rays beaming into our abodes 
can wreak havoc, causing furniture, 
flooring and art on the walls to fade 
— and fast. 

It doesn’t have to be a losing 
battle, though. 

Here are some ideas for how to 
let the sun shine in while guard-
ing against its more detrimental 
impacts.

WINDOW FILM
A professionally installed clear film 
applied to the inside of windows 
can help to repel 99 per cent of UV 
rays, and it’s the best and cleanest 
solution to protecting your home 
from the searing sun. “It doesn’t 
obstruct the view, allows the light to 
shine through and reduces glare, as 
well,” says Tara Lindsay, marketing 
vice-president and buyer for Deco-
rium, one of Canada’s largest home 
furnishings retailers. She notes that 
the window film is designed to last a 
lifetime, and is a more modern alter-
native to curtains and drapes. This is 
an absolute must on skylights.

ROLLER SHADES
A semi-transparent roller shade 
can do much to protect your home 
from the sun, as curtains and blinds 
alone don’t prevent rays and solar 
heat from penetrating. Installing a 
roller shade underneath curtains 
and blinds will provide a powerful 
defence. A roller shade can be used 
on its own, and there are endless 
possibilities in terms of fabrics and 
patterns. When you leave home 
for the day, simply pull down the 

shade. Then when you return, roll 
it back up and let the light shine 
through.

FLOORPLAN CONSIDERATION
Avoid placing artwork on a wall that 
gets direct sunlight. “Direct sunlight 
will ruin artwork, and it will happen 
quickly,” says Ms. Lindsay, who 
adds that indirect sunlight is not a 
problem. Another tip is to rotate 
furniture, especially if you have two 
or three of the same chairs, so that 
the one positioned closest to the 
window doesn’t get all the sunlight 
and heat. You don’t necessarily 
need to move your sofa, but as with 
tires, you don’t want one piece of a 
furniture set to get more worn out 
than the others.

ARTWORK PROTECTION
Clear covers can be applied directly 
over framed wall art and photos, 
just like the kind of protectors we 
use on our smartphones. But again, 
it’s best to avoid putting artwork on 
a wall that gets direct sunlight.

FURNITURE COATING
Coating furniture can do wonders 
for guarding against sun damage. A 
varnish can be easily applied with a 
brush on top of a wood dining table 
or coffee table, and this not only 
protects the wood but enhances its 
grain and gives it a new lease on 
life. Just be sure to pick the right 
type of sealant based on the wood 
type. Consult with your local hard-
ware store for professional advice.

FADE-RESISTANT FABRIC
Certain furniture fabrics wear bet-
ter in direct sunlight than others, 
particularly polyester, vinyl and 
acrylics. Sunbrella, tradition-
ally used for boat covers, is the 

ideal fabric for both outdoor and 
indoor upholstery applications. It 
is engineered to resist fading and 
sunlight degradation, and it’s also 
stain- and moisture-resistant. “It’s a 
great option for upholstery next to 
oversized windows,” Ms. Lindsay 
says. You may also want to go with 
a lighter furniture fabric: The lighter 
the fabric, the less fading.

LEATHER CONDITIONER
It’s a good idea to apply a condi-
tioner to a leather sofa or accent 
chair to keep it moist and looking 
great. Sun can dry out leather over 
time, just like it does human skin, so 
it’s important to moisturize it on a 
regular basis.

LET THE SUN 
SHINE IN, JUST 
NOT TOO MUCH
How to protect décor from damaging ultraviolet light

Opening up our homes to lots of natural 
light is good, but exposing precious pieces 
to harmful UV rays is not. Luckily, there 
are products to help protect your furniture, 
rugs and artwork. DOUGLAS DESIGN 
STUDIO, DECORIUM



E8  THE GLOBE AND MAIL | SATURDAY, APRIL 21, 2018  

SPONSOR CONTENT  Advertising produced by The Globe Content Studio. The Globe’s editorial department was not involved in its creation.

ACCORDING TO TORONTO’S 
TOP DESIGNERS AND HOME 
DÉCOR PROFESSIONALS, trends 
for 2018 offer an exciting mashup 
of tech, retro-glam, dark hues and 
timeless practicality. So whether 
you’re looking to transform your 
home from top to bottom in a 
dramatic new colour scheme, con-
sidering the installation of energy 
efficient UV-blocking windows, 
or simply wondering about the 
latest colour pairings, we’ve left no 
throw pillow uncovered.

FURNITURE: ALL THAT 
GLITTERS IS GLAM
“We are seeing a modern spin 
on the ‘70s and ‘80s,” says Tara 
Lindsay, from Toronto’s Decorium 
furniture store, “from channel-back 
sofas to bold floral or geometric 
global-inspired prints on sexy ac-
cent chairs. Dark wood mixed with 
brass accents and hardware will 
be making a comeback with a very 
glam, retro feel.” 

Similarly, wood figures promi-
nently in the mix for Robert Reid, 
director of studio at award-winning 
Toronto-based Douglas Design Stu-
dio, accented by statement-making 
pops of colour. 

“I am seeing an honesty in 
materials and forms returning to 
furniture: beautiful and simple 
shapes, wonderful craftsmanship, 
textiles with terrific textures and 
solid colours. Anyone can integrate 
a classic walnut, ladderback chair 
to stand alone in their space with a 
vibrant, boldly coloured, uphol-
stered seat. Here’s a place to bring 
in that strong colour.”

COLOUR: ALL THAT’S BEST 
OF DARK AND BRIGHT
Rich, dark tones are in this year — 
when used with taste and a sense 
of balance. 

“If used correctly and with a bit 
of finesse, [darker colours] can be 
quite striking,” says Lori Howard 
of Toronto’s Hope Designs. When 
it comes to particularly “bold” 
colours, like Ultra Violet, Ms. How-
ard suggests “using it sparingly, 
for things such as an accent wall 
in a bedroom or a dining room.” 
Always an instant eye-grabber, 
Ultra Violet can also be used to 

THE LATEST LOOKS IN HOMES
From high-tech to retro 
glam, today’s trends 
focus on spiffy powder 
rooms, family-focused 
kitchens and simple
furniture shapes 

striking effect in the guise of throw 
pillows, painted furniture (like small 
accent tables), or lifelike silk floral 
arrangements. 

Ms. Lindsay says one of her 
favourite colour combinations 
is blush and brass. “Chartreuse 
[mustard yellow[, shades of green 
and blue are all very exciting and 
create a unique rhythm to a space,” 
she says, “and really set the tone 
depending on how they are incor-
porated.” 

Ultimately, one’s choices should 
not be governed only by the va-
garies of fashion, but by individual 
tastes as well. “Anything goes!” 
she says. “You can create a bold 
and dramatic ambience or set the 
tone of more subtle and whimsical 
atmosphere.”

PAMPERED POWDER ROOMS
Mr. Reid thinks that while many 
of us tend to invest large sums 
in redecoration of the master 
bathroom, we tend to give powder 
rooms the short shrift, which is sur-
prising for a very good reason: A 
lot of people will use it. “Typically, 
it’s the most-used bathroom in a 
home,” he says. “It can be treated 
as a little jewel box, with beauti-
ful fixtures, finishes, lighting and 
decorative items.” 

It’s also another place in which 
bold pops of colour can be imple-
mented. “I encourage everyone 
to think about the potential in the 
half-bath/powder room. Make it 
a showplace that everyone can 
and will use. Install a Toto Washlet 
(www.totousa.com) and a fantastic 
lavatory faucet.”

POWER WINDOWS
As every homeowner knows, 
windows are a huge investment, 
so if you’re going to do it, do it 
once and do it right. But you might 
be surprised to learn how much 
things have changed. Older homes 
weren’t designed with UV rays or 
green-related features in mind. 

Hunter Douglas, a company with 
myriad locations and dealers across 
Canada, offers window treatments, 
blinds, shades, shutters, patio 
doors and more. Sue Rainville, the 
director of marketing for the com-
pany, says energy efficiency and 
innovation rate highly among their 
priorities, and points to PowerView 
Motorization as Hunter Douglas’s 
latest technological innovation. 

“By simply programming Power-
View, you can move your window 
treatments to the exact position 
you want and then control and 
schedule them using the intuitive 
PowerView App.” It doesn’t stop 
there. You can also operate your 
PowerView settings with voice 
commands using devices from 
Amazon, Google and the like.

Threats from UV rays are sig-
nificantly lessened with modern 
window treatments. “Just as 
sunscreen protects your skin from 
the sun’s damaging UV rays,” says 
Ms. Rainville, “window treatments 
protect your room’s interiors and 
add to the lifespan of valuable 
possessions. Virtually every Hunter 
Douglas window covering filters 
out at least 75 per cent of the sun’s 
harmful UV rays when installed 
over double-glazed glass win-
dows.” 

Many of the company’s products 
provide even greater protection 
— up to 99 per cent —when fully 
lowered and with slats, vanes or 
louvers in the fully closed position.

APPLIANCES: SIMPLICITY 
AND CONNECTEDNESS 
Andrew Borsk, director of market-
ing at TG Appliance Group Inc., 
says the top trends in home appli-
ances for 2018 are powered by two 

Many condo buyers are choosing the biggest possible kitchen island and foregoing a traditional kitchen table and chairs. DECORIUM

Conventional wisdom suggests 
Canadians have notoriously 
conservative tastes in home 
décor, but if you look down 
towards your shoes, there are 
signs of change afoot.  Accord-
ing to Vanessa Pokrzywa, an 
interior designer at Impe-
rial Carpet & Home, 2018 has 
already seen a noticeable shift 
away from traditional carpet 
patterns, towards a full-on 
embrace of bold new styles.  
“They look like art, like a paint-
ing for the floor,” she says.

How do we account for such 
a radical change in taste from 
conventional patterns and 
colours? “It is a conservative 
market,” says Ms. Pokrzywa, 
“but believe it or not, we do 
have a lot of people who 
have downsized, and because 
they’re downsizing they actu-
ally want to do something a 
little more fun and playful, so 
they end up introducing a little 

more colour now.”  
Ms. Pokrzywa has an 

alternate theory too, one that 
suggests Canadian tastes are 
more flexible than previously 
thought.  “Or they might have 
a cottage, a secondary home 
that they want to do it totally 
modern, compared to what 
they have in the city.

The most popular shades 
of the abstract design carpets 
are soft blush colours, like 
pink and green.  Company 
president John G. Kozoronis 
reiterates the idea that his fine, 
hand-knotted carpets should 
be appreciated and respected 
as if they were paintings, or as 
he puts it, “durable art.” When 
matched with a home’s exist-
ing colours — from furniture, 
drapes, paintings hanging on 
the wall — “it creates a com-
bination of colours that blend 
with each other,” he says, “and 
make our lives happier.”

ABSTRACT ART FOR THE FLOOR

“I am seeing 
an honesty in 
materials and 

forms returning 
to furniture: 

beautiful and 
simple shapes, 

wonderful 
craftsmanship, 

textiles with 
terrific textures 

and solid colours.

Robert Reid
Douglas Design Studio’s 

director of studio

key themes: design simplicity and 
experience. 

“Designers and homeowners are 
looking for appliance solutions that 
blend seamlessly into their décor,” 
he says. “Built-in appliances with 
custom panels are very popular 
right now.” 

If you’re on a budget, Mr. Borsk 
also suggests matte black stain-
less steel appliances, the colour 
of which is convenient because it 
“blends with any design.” 

COME TO THE ISLANDS
With the popularity of compact 
luxury condos and a real estate 
market pushing many to downsize, 
issues regarding space are an all-
too-common predicament these 
days. Fewer and fewer new builds 
have sufficient room for a kitchen 
table. In their place we are seeing 
the growing trend toward multi-
purpose islands. 

“Many people are choosing to 
have the largest island possible and 
steer clear of an eating area,” says 
Ms. Howard. “So they forego a tra-
ditional kitchen table and chairs for 
an island with stools. We see that 
in almost every kitchen we do.”

Offering compactness, conve-
nience and efficiency, islands pres-
ent an alternative to conventional 
conceptions of family together-
ness around a large round table 
—something that isn’t lost on Ms. 
Howard’s clients. 

“Everybody’s really excited 
about being able to prepare 
everything on the island, they turn 
around and cook at the stove, and 
then they turn around again and 
then serve it on the island.” 

So whether it’s breakfast or lunch 
for the kids, or entertaining guests 
with dinner and drinks, there is 
an element of immediacy and 
intimacy. “It’s a great way to live,” 
she says. “We try to incorporate as 
much as we can into [the islands].”

Ms. Howard also says her clients 
are always coming up with new 
and inventive ideas, and have 
requested installation of micro-
wave ovens, wine fridges, or sinks. 
And there’s one other modern 
convenience-turned-necessity that 
has become a common request 
from clients: USB ports, for charg-
ing laptops and cellphones.

Whether used to prepare a quick 
meal, write emails, talk on the 
phone or entertain guests, mul-
tiuse islands seem to be the new 
hotspot for families and friends to 
congregate.

“It’s all about island living now,” 
quips Ms. Howard.
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PERHAPS THE QUICKEST AND 
MOST ATTRACTIVE WAY TO 
spruce up your home’s décor for 
spring is with an arrangement of 
fresh cut flowers. Tulips, daffodils 
and hyacinths are popular, while 
others, such as lilies and lilacs, will 
also add a pleasing and delicate 
fragrance to your home to enliven 
the senses. 

“Cherry blossoms are Number 
One for this time of year,” says Tara 
Lindsay, VP of advertising/buyer 
for Decorium. “They immediately 
create a spring vibe and they’re 
whimsical, airy and light – in pinks 
and whites.” 

It’s certainly a great time of year 
to bring the outdoors in. And floral 
designers have a range of sugges-
tions: Buy what you like, make it 
eclectic and think of grouping the 
florals in odd numbers such as 
three, five or seven, for maximum 
visual impact. 

“A trendy flower now is the ranun-
culus,” says Jen Smutnicki, manager 
of Crown Flora in Toronto. 

“They’re one of the most popular 
for weddings and have layers of 
soft petals, and colours like orange 
and pink. We use them a lot in the 
spring.” 

Another favourite is fresh euca-
lyptus. “It can go with anything, a 
green that smells nice and has a mil-
lion benefits,” she says, adding the 
sage-coloured leaves are popular in 
arrangements and last longer than 
blooms.

“Palm leaves are trendy right 
now,” says Ms. Lindsay, “and the 
elegant leaves look great in a vase 
on your table.” 

VASES
Look for flowers, as well as vases, 
that will match your décor and look 
good in your living space. Consider 
the colour, shape, height and the 
number of vases. 
“Work with different sizes (of vases) 
for layering in different heights, 
when you group them, whether 
inside or outside,” says Ms. Lindsay. 

She suggests about three to four 
different heights to create more 
visual interest. 

For something a little different, try 
using apothecary bottles, which can 
be sourced from vintage shops and 
elsewhere. 

“They have different heights and 
can be clustered together,” says Ms. 
Smutnicki. “I like threes or fives, de-
pending on the size of your table.”

It’s even possible to conjure a 
dreamy destination or mood with 
your choice of vase or planter. 

“A terracotta planter has an earthy 
feel,” says Ms. Lindsay. “Ceramic has 
a Mediterranean vibe, while blue or 
green glass hints of the Caribbean.” 

Hanging planters made of natural 
fibers such as hemp or jute can also 
be attractive at this time of year.

FURNISHINGS
Another way to bring the outdoors 
in is with shells or corals displayed 
in a glass bowl. 
Or introduce natural materials such 
as wicker, bamboo, and cotton in 
your furnishings, area rugs, bed-
ding, throws or drapery.

“The idea is to combine these 
with fresh prints and patterns,” says 
Ms. Lindsay, adding the colours to 
look for this season are “chartreuse, 
turquoise, blush, green and radiant 
shades of pink and blue.”

FLORAL TRENDS 
The International Floral Distributors 
(IFD) might also be a source of in-
spiration. The marketing company, 
owned by 19 floral wholesale distrib-
utors with more than 60 locations, 
publishes an annual flower trends 
forecast, covering flower types, 
colours and floral designs. Among 
the 2018 trends:

Positively Posh is reminiscent 
of 18th-century France in hues of 
romantic pinks and purples. Think 
elegant, ornate, stylish, with flow-
ers such as pink peonies, garden 
roses and hydrangeas. “Soft, yet 
extravagant.”

Upbeat and quirky meets hippie 

and country chic is how the Folk Art 
Reinvented category is described. 
It’s exemplified by vibrant colours 
– oranges, golds, greens, pinks and 
dark purples – coupled with muted 
tones of peach, cream and sage. 
Flowers include daisies, zinnias and 
alstroemeria.

Magnificent Mediterranean 
echoes the “bold colours and easy 
styles of Mediterranean villages” 
with brilliant tones of orange, blue, 
and gold contrasting with soft hues 
of beige and cream. Look for peach-
coloured dahlias, gloriosa, lilies and 
sunflowers.

If chic and minimalist is more 
your style, you’ll like Incarnation of 
Earth’s Element, which also aims to 
redefine nature. An example could 
be Styrofoam cones covered with 
natural galax leaves then painted in 
metallic colours to create the con-
trast between natural and unnatural. 
On-trend flowers in this category 
are blue delphiniums, gladioli and 
amaryllises.

HOUSEPLANTS
Don’t stop at cut flowers. House-
plants will also enliven any room 
in your home. “A palm plant in the 
main entrance creates a wow factor 
as you walk in,” says Ms. Lindsay.
If you’re new to growing indoor 
plants, boost your confidence level 
with some hardy, low-maintenance 
plants such as aloe, spider plant, 
geraniums, dumb cane, and a 
variety of succulent plants, which 
include cacti.

PLANTS THAT CLEAN 
THE AIR
Aside from beautifying a space, 
some houseplants have additional 
benefits. Scientific studies have 
identified specific plants that can 
actually purify indoor air and/or 
filter out common volatile organic 
compounds (VOCs). Among them 
are peace lily, Boston fern, English 
ivy, red edged dracaena, Chinese 
evergreen, golden pothos, and the 
spider plant. 

CREATE A SPRING VIBE
WITH FRESH-CUT BLOOMS

Ranunculous is a trendy flower this year, bringing springtime cheer to any room. DREAMSTIME
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FROM CUTTING-EDGE 
APPLIANCES AND GLIDING 
SHELVES TO ALL-BLACK 
REFRIGERATORS, 2018 is the 
perfect year to get cooking

“A kitchen is one of the few 
rooms where a solid concept and 
commitment is important,” says 
Robert Reid, director at Toronto’s 
Douglas Design Studio. “It is unlikely 
to undergo a transformation on 
a regular basis, so great decision-
making upfront is critical.” 

If you’re in the mood to modern-
ize, some of Toronto’s leading de-
signers and home décor salespeople 
can help make those big decisions a 
whole lot easier.

COUNTERTOPS AND CABINETS
Mr. Reid says that majority of his 
clients are “drawn to simple forms, 
refined and tactile surfaces, beautiful 
finishes and a tendency towards 
monochromatic palettes.”

So, while we’ve all grown accus-
tomed to the “tried-and-true” con-
trasting between countertops and 
cabinets, he suggests using stone 
surfaces with dramatic patterns that 
are actually aligned with the colour-
ing of the cabinets.  The graining in 
the wood and the uniqueness of the 
stone highlights the uniqueness of 
what he calls “Mother Nature’s art.”

Gordana DiMonte, also with Doug-
las Design Studio, agrees with Mr. 
Reid about the emergence of stone 
countertops, but adds that she’s 
seeing a dramatic shift towards a 
darker theme. “All-black kitchens are 
a real trend, as is a move towards 
brown and green cabinetry.”

Installing gliding shelves is a great 
way to improve both the look and 
efficiency of kitchen storage space.  
Smart Shelving, a company owned 
by Linda McFarlane with locations 
in Vancouver and Toronto, provides 
retrofitted Baltic Birch shelving that 
affords greater accessibility for cans, 
jars, mixers and cookware.  The 
shelves can bear up to 45 kilo-
grams even when fully extended.  
“Every pullout shelf is handmade 
by experienced Canadian craftsmen 
in Havelock, Ontario and carries a 
quality guarantee,” she says.

APPLIANCES, FAUCETS, FIXTURES 
AND ISLANDS
Both Mr. Reid and Ms. DiMonte 

have noticed the rise in popularity 
of concealed appliances, which the 
former refers to as a “truly beauti-
ful” innovation.  So, in downtown 
condos where space comes at a 
premium, it makes perfect sense to 
have appliances like dishwashers, 
even ovens, set flush inside walls or 
in islands. 

And speaking of islands, another 
victim of space limitations is the idea 
of the family-style kitchen table, 
now replaced by stools set against 
extra-long islands, serving multiple 
purposes: preparation, cooking, 
service and cleanup.

Tone-wise, faucets are in lockstep 
with the overall trend toward the 
use of deeper colours in the kitchen 
area.  “Sculptural kitchen faucets in 
darker finishes of stainless steel or 
matte black can be the outstanding 
accessory in the room,” says Mr. 
Reid.  

Dominic Giordano, a sales rep at 

WHAT’S HOT IN KITCHENS
If you’re in the mood 
to modernize, this year 
is seeing some dramatic 
shifts in décor trends

Taps Wholesale Bath Centre Inc., 
agrees. “The trend I’ve noticed most 
in recent times is a shift from ‘safe’ 
finishes on faucets and showers, like 
chrome and brushed nickel, to more 
adventurous finishes like brushed 
gold and matte black.”

And finally, what kitchen is com-
plete without a top-of-the-line, state-
of-the-art coffee machine?  Faema, a 
coffee equipment supplier, is excited 
to announce the May 2018 arrival of 
a revolutionary new product.  “Jura 
will be launching the new S8 super-
automatic espresso/cappuccino 
machine in May 2018,” says Faema’s 
Lorenzo Di Donato.  

“It will be the first touch-screen 
model, equipped with the latest 
technology, available in Chrome and 
Moonlight Silver.”

So why not make yourself a nice 
latte, grab a stool at the island, and 
use these ideas to start planning 
your own kitchen renovation.

“The trend I’ve 
noticed most in 
recent times is a 
shift from safe 

finishes on faucets 
... to adventurous 

finishes like 
brushed gold and 

matte black.

Dominic Giordano
Sales rep

Taps Wholesale Bath Centre

Trends in kitchens include islands 
as the new dining area, and which 
often include appliances such as 
dishwashers and ovens, as well as 
a shift toward dark cabinetry and 
surfaces with dramatic patterns. 
DOUGLAS DESIGN STUDIO
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AN OUTDOOR OASIS JUST STEPS AWAY
Backyards and patios 
should be seen as 
extensions of indoor 
space and designed with 
a lot of living in mind

GARDENS OFTEN FIGURE 
PROMINENTLY WHEN WE 
TRAVEL. The Keukenhof in the 
Netherlands, Versailles in France, 
Kew Gardens in Britain, or Butchart 
Gardens in Victoria, B.C., are 
among the best known and most 
spectacular. 

But when you think about it, 
what’s to stop us from enjoying 
smaller versions of some of our 
favourite botanical landscapes 
without even leaving home? 

With some expert advice, plan-
ning and imagination you can 
create your own private retreat or 
outdoor oasis, just steps from your 
back door. A place so inviting and 
visually stunning, you won’t mind 
missing a weekend at the cottage. 
Think of the hours of enjoyment, 
not to mention the increased value 
it adds to your property (about 10 
per cent by some estimates).

Landscape designers say we 
should look at our backyards as 
an extension of our indoor space. 
“Colour, texture, contrast and shape 
– they matter as much outside as 
they do inside,” says Carolyne Planck 
of Unilock. 

WHAT’S YOUR DREAM? 
“Start with inspiration,” says 
Pamela Davidson, director of mar-
keting and sales at ARD Outdoor. 
“Tear pictures out of magazines 
that reflect the look that appeals to 
you. Some people like to recreate 
what they had on vacation – a cool 
daybed or a double chaise.” 

Use all five senses when you 
plan your backyard space, Ms. 
Planck suggests. “If there’s a lack 
of privacy or there’s traffic noise, 
look at ways to mitigate these.” For 
example, install a fabric screen or 
plant a hedge for a sense of seclu-
sion, or add a waterfall or chimes 
to dampen unwanted sounds. 

Once you settle on the look 
you want to achieve, assess the 
amount of space you have to work 
with and how you plan to use it – 
entertainment, dining, sunbathing, 
a quiet retreat or perhaps all four.

“Design for how it’ll be used 80 
per cent of the time,” Ms. Davidson 
recommends. “If you plan to have 
the occasional big gatherings in 
your backyard, you don’t neces-
sarily want to buy for 30 people if 
that’s only once or twice a year.”

Perhaps you want to carve out 
a quiet reading space, install some 
art, put in a hot tub, a putting 
green or even a movie screen. 
Whatever it is, says Ms. Planck, 
“you should have a focal point, 
then build everything else around 
it.” 

NIGHTTIME AMBIANCE
“One major category that opened 
up in the last 10 years is fire pits,” 
says Stuart Brown, owner of the 
furniture store General Products 
Inc. These operate on propane or 
natural gas, come in shapes such 
as square, round or rectangle 
and have the appeal of wood but 
without the mess. “Everyone loves 
sitting by a fire. It’s having a joy of 
the outdoors,” Mr. Brown says. 

When not in use, place the cover 
on top and voila – it becomes 
a coffee table. When shopping, 

keep dual-purpose, multifunction 
items in mind, especially if you’re 
squeezed for space.

HARDSCAPING
Before you begin, get a sense of 
the big picture. “The hardscaping – 
items such interlocking patio tiles, a 
wooden deck, a pergola or arbour 
– is probably the first thing to 
tackle visually,” says Cassie O’Neill, 
operations manager, Parklane 
Landscapes. 

You can even look at ways to 
extend the season. “A lot of land-
scapers are installing radiant-floor 
patios, heating the floor, usually 
under a pergola,” Ms. Davidson 
explains.

Decide which, if any of these, 
you may want to install. Then 
consider patio furniture and fixtures 
such as a sectional or sofa, dining 
table, lighting and screening, which 
could be fencing, vegetation or 
panels for privacy or to block the 
view of an unseemly backyard next 
door. 

Patio umbrellas are popular and 
provide shade on blistering days. 
Good-quality umbrellas are woven 
on looms for durability and don’t 
fade as quickly. You can choose 
from hundreds of fabrics (General 
Products and ARD Outdoor have 
wide selections).

A popular focal point and 
piece of furniture in Mr. Brown’s 
backyard is the outdoor daybed. 
“I come home and we congregate 
in that space – we’re all on our 
double daybed. Even though it’s 
made for two or three people, 
we’re five and two dogs,” he says.

“You’re outside and the sun’s 
gleaming on your face … it’s enjoy-
ment, satisfaction. It gives you a 
break from the hectic life that we 
all live in,” Mr. Brown adds. 

The development of the outdoor 
furniture market in the past 20 
years, he notes, has turned the 
backyard into an extension of the 
family room.

“We’re always connected with 
phones, business, social media, 
there seems to be so little true 
downtime anymore,” he laments. 
“Now you’re outside with the 
spouse, kids, friends. And people, 
I find, are more engaged because 
that outdoor space has brought 
them together again.” 

BEAUTY AT YOUR BACKDOOR
“People always talk about 
‘maintenance-free,’ but always al-
low for some sort of green space,” 
Ms. Planck says. “You have to think 
in terms of functionality. If you 
have grandkids, where are they 
going to kick around the ball?” she 
adds. “Greenery adds to the whole 
essence of your space, with colour, 
contrast and fragrance.”

You made decide to grow native 
plants, exotics, wildflowers, herbs, 
vegetables, or mixed border (small 
trees, ornamental grasses, shrubs, 
or perennials). 

Keep in mind, vegetable gardens 
and hedges involve more main-
tenance, unlike ornamental trees 
and flowering trees for example, 
which require less work yet look 
beautiful!

“My favourite flower is hydran-
gea,” Ms. Planck says. “They’re 
so long-lasting and they’re givers, 
with bloom after bloom.” 

The goal is to create an outdoor 
oasis that you and your family will 
enjoy. 

“Next to buying a house it 
should be the most exciting project 
you undertake,” Ms. Planck says.

Planning is key to creating your ideal outdoor space. Do you want to entertain, relax or dine? Think about ways to protect yourself from the sun and even extend the season of outdoor living. GENERAL PRODUCTS OUTDOOR FURNITURE




