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Advocacy: The game changer
Wraparound advocacy programs guide employees 
toward healthier lives

Human resources professionals believe more than 40 percent of 
employees don’t understand their benefits.1 Another 60 percent 
don’t know where to find information about their health care needs 
and their associated costs.2  

This lack of knowledge, coupled with the growing complexity of benefits and population 
health solutions, leads to confusion about claims, higher costs and poor health outcomes.  

Employees can’t make informed health care decisions without appropriate support and 
education. Advocacy services let employers provide this support and guidance.

A recent webinar from Optum explored trends and benefits of advocacy services.

At their most basic level, advocacy programs help employees navigate their health 
care benefits. These services may also assist employees in accessing behavioral health 
resources, disability benefits and other services that typically fall outside the realm of 
health and wellness. 

Rethinking advocacy

While health care is a key component of employee wellness, forward-thinking employers 
are moving toward advocacy programs that address the behavioral, financial and social 
aspects of well-being. In fact, in a recent survey, 76 percent of employers said they were 
shifting toward a total well-being offering instead of focusing solely on clinical benefits.3

“The early generation of advocacy was born out of nurse lines,” says Christopher P. 
Marsh, solution sales executive at Optum. “Today, nearly all advocacy services offer a 
broader, dedicated model that’s comprised not just of a clinician or a nurse, but also 
professionals from other disciplines, like wellness coaches. They’re all there to serve as 
experts ready to work for the individual.”

Coordinated care

To help employees better navigate the health care system, next-generation advocacy 
offerings aim to help employees understand their benefits across the benefits ecosystem. 

Optum advocacy uses proprietary analytics to match each caller with an advisor who 
best meets their needs. Advisors can then access employee-specific data through a 
common platform.

“We’re really powering and seeing models that are driven by insights that help predict 
needs,” Marsh explains. “It’s about using data to connect the dots, like closing gaps in 
care, identifying lower-cost prescriptions or connecting employees to services they might 
not know they have access to, like elder care planning or substance abuse programs.”
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Integrated advocacy: A win for employers and employees

Well-designed, holistic advocacy programs can improve not just the wellness of individual 
employees, but also the wellness and performance of entire organizations. They do this 
by promoting behavioral changes, transforming individuals into more productive and 
engaged employees.4 

Take Optum advocacy — among other benefits, the program offers: 

• Round-the-clock clinical resources

• Comprehensive and coordinated assessment

• Highly trained, experienced and accredited advisors skilled at connecting data to well-
being opportunities

Employees who use Optum advocacy report a 91 percent overall satisfaction rate with the 
program. Even better, 72 percent of callers who intend to visit an emergency department 
are able to avoid using it. And those who use the program’s decision support average 
$2,040 in medical expense savings. 

Holistic, wraparound health care advocacy programs can give employees the information 
they need to navigate the health care system and take control of their care. Optum aims 
to provide a consistent experience, provide informed choices and help members navigate 
life and live healthier.
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Employees who use 
Optum advocacy report a

91% overall 
satisfaction rate 

with the program. 


