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Eighteen is a number usually as-
sociated coming-of-age, invoking 
a universally thrilling sense of au-
tonomy and excitement for the 
future. It is deliciously talismanic 
that 18 years after their last pub-
lished print issue, OMNI — the ul-
timate conceptual porn magazine 
for science fictioneers, futurists 
and alt-science fans  — has been 
resurrected in the form of a new 
digital avatar, OMNI Reboot.

OMNI was unapologetically ex-
perimental and entirely not of 
this Earth — a visionary force to 
be reckoned with, even with its 
paranormal proclivities (warts 
and all). However many of the 
stories and conceptual worlds 
born on the pages of old OMNI 
are set in a universe we’ve be-
come intimately familiar with, one 
in which big concepts like arti-
ficial intelligence, metadata and 
virtual reality have merged into 
the paradigm of what we consider 
the present. Following the wisdom 
of editor Ben Bova and continu-
ing the legacy of the magazine’s 
original run, OMNI’s new captain 
Claire Evans has her editorial eye 
fixed on the future.

How did you come to head up 
the reboot of th is legendar y 
magazine?
Apropos of nothing except a love 
for my stack of vintage OMNI 
magazines, I decided to write an 
article about OMNI for Mother-
board. I interviewed the former 
edi tors and immersed myself 
in the occasionally smutty his-
tory of its publication. Not many 
people know this, but OMNI was 
published by Bob Guccione, who 
is better known as the publisher 
of Penthouse. A few months later, 
I got an email from my editor — 
there’s a man in New Jersey, he 
said, who owns Bob Guccione’s 
archives. Go out there and follow 
up. I drove out to Englewood, New 
Jersey with a photographer and 
met him. He had accidentally pur-
chased Guccione’s archive while 
buying up old storage units at 
auction and was interested in re-
viving OMNI. I spent the afternoon 
elbow-deep in negatives and old 
prints of magazine artwork. I must 
have seemed knowledgeable or 
at least eager, because a week 
later I was offered the position of 
editor-in-chief of OMNI Reboot.

OMNI editor Ben Bova once said 
that science writing and sci-fi 
should be both attractive and 

understandable. What‘s your ap-
proach for OMNI Reboot? 
Ben Bova gave me many pointers 
about OMNI when I was starting 
out. He told me that OMNI wasn’t 
a science magazine or a science 
fiction magazine — it was above 
all a magazine about the future. I 
think the future is an inherently lit-
erary concept: what doesn’t exist 
must be invented, and artists are 
the great inventors. So I’ve tasked 
artists and literary writers to ap-
proach the question of the future 
in both fiction and nonfiction. I 
value attractive, understandable 
science writing, but there’s a lot 
of that on the web and I’m not 
here to compete with National 
Geographic or WIRED. I’ve pub-
lished things for the Reboot that 
are far more experimental than 
what you might have read in OMNI 
back in the 1980s.

What does OMNI represent in 
this current age, when much of 
the speculative fiction and tech-
nology it once covered has be-
come reality?
Some of our most powerful sci-
ence fiction writers don’t even 
write science fiction anymore, 
because why bother to invent the 
world in which we already live? 
Technology blooms exponentially 
and culture is always changing, 
finding ways to adapt. It can be 
exhausting to attempt predictions 
when so many avenues of pos-
sibility are perpetually unfolding 
at our feet and spiraling in all di-
rections. But I always say science 
fiction isn’t meant to be predic-
tive. It’s literature. We can’t judge 
art by the success of its prophe-
cies, only by what it evokes for us.

How would you describe the 
relationship between OMNI and 
OMNI Reboot?
If you look at the advertisements 
in any vintage OMNI magazine, it 
looks a lot like Penthouse or Play-
boy: hi-fi systems, fast cars, com-
puters and liquor. It was implicitly 
— but very obviously  — mascu-
line. Editorially, its visions often 
lingered on the idea of a sexually 
liberated future, a future of wealth 
and convenience, and of medicine 
leading to advanced longevity. At 
the time this was intoxicating to 
readers, but we don’t have that 
luxury anymore. Today, we live 
with the environmental and so-
cial consequences of technology; 
we’re more aware of the cultural 
nuances of scientific advance-
ment. In an age of e-waste and 

ubiquitous surveillance, we tend 
to be more cynical about con-
sumer goods. I hope OMNI Reboot 
retains some of the hedonistic 
joie de vivre of the original, but 
is more aware of the world, more 
open to a diversity of voices, and 
more critical.

What challenges have you experi-
enced in converting or preserving 
print OMNI to digital OMNI?
Thankfu l l y,  enough t ime has 
passed — OMNI went ou t of 
print in 1996 — that few people 
are holding OMNI Reboot up and 
comparing us to the or ig inal , 
page by page. It ’s enough that 
the spirit has remained and that 
this strange position between sci-
ence and science fiction is once 
again being occupied. One of the 
big challenges of managing the 
Reboot  has  been striking a bal-
ance between brand nostalgia — 
which OMNI’s original readership 
enjoys — and reinvention. Ideally, 
I ’d like to retain the old-school 
readers whi le simul taneously 
running material that engages a 
much younger audience, not all 
of which knew OMNI existed the 
first time around. In that spirit 
of equanimity, all of our articles 
and fiction are paired with a piece 
of art from the OMNI archives. 
Making these little bridges across 
time breathes new life into our 
collection of vintage artwork and 
recontextualizes it — a painting 
which originally ran facing a Wil-
liam Gibson story, for example, 
now illustrates a piece of fiction 
inspired by Gibson. There are 
little in- jokes like that all over 
the site.

What technology from the future 
would you like to possess today?
Faster-than-light space travel and 
effortless contraception. 

OMNI’s contribution to art is leg-
endary. Do you have plans for 
non-web projects to continue 
this legacy?
Our col lection of OMNI ar t is 
encyclopedic. We have digitized 
thousands of original chromes
and slides from the production 
materials in our archives, and a 
large-scale monograph of OMNI 
ar twork has been released by 
Powerhouse Books. We also have 
a substantial collection of original 
artwork and prints and are always 
looking to exhibit.

What has OMNI taught readers 
about futuristic style?

As far as I know, OMNI has only 
ever run one fashion story, pho-
tographed by Lucille Khornak for 
the magazine’s June 1982 issue. 
Khornak asked fashion design-
ers including Karl Lagerfeld and 
Thierry Mugler to contribute looks 
and fashion projections which 
might help a time-traveler blend 
into the 21st century. Jean-Paul 
Gaultier imagines we’ll spray on 
latex body suits, but I think the 
most depressingly accurate pre-
diction is from John Stavros, who 
guesses that in the future the su-
perrich will wear “expensive demi-
god” outfits while the poor “will 
make do with disposable dresses 
and suits torn like toilet paper off 
a roll of cardboard.”

What’s in store for OMNI in the 
future?
More future.




