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How To Effectively Market Your Practice To Millennials

How effective are your marketing efforts to the largest living generation? If you aren’t engaged on social media  or

if your website isn’t mobile friendly, you’re losing new patients. Use the strategies below to recruit more new

Millennial patients to your practice. 

In 2016, Millennials surpassed Baby Boomers as the nation’s largest living generation. Born during the ‘80s and

‘90s--and by some accounts, the early 2000s--most Millennials are now young adults. And each year their buying

power, and importance to your practice, grows! So now’s the time to change the focus of your marketing efforts to

target this demographic. 

They are the first generation of “digital natives,” having had access to online resources their entire lives. So, if you

want to effectively market to your next generation of patients, then meet them where they are--usually online. 

It’s All About Mobile

Neilson reports that 97-98% of Millennials use a smartphone, so--at the very least--make sure your website is

mobile friendly. This means it detects the type of device someone is using and formats itself accordingly. Does

yours? If you aren’t sure, pull up your website on your smart phone. If you have to “pinch” to get it to fit the

screen, or if it’s just plain difficult to read, you have an outdated website. Contact your website designer ASAP to

make it mobile friendly (responsive). 

To take  maximum  advantage  of  mobile,  consider  a mobile app for your practice. You don’t have to do it

yourself--plenty of companies will create one for you. A 2017 survey from Lincoln Financial Group found that 51%

of Millennials said they would “absolutely” find value in an app from their dentist. 

Offering an app will also raise your practice’s esteem in the eyes of current tech-savvy patients. That’s important

since patient retention is an integral part of the marketing process. 

Tip: Use the app to send out special offers on whitening or other “extra” services.

Connect Their Preferred Way, Not Yours
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Ask current and new patients how they want to be contacted to confirm appointments and for other matters. Make

sure to include text and email among the options. That way, you don’t have to take a scattershot approach. 

Have a Good, Multifunctional Website

Of course you have a website, but make sure it meets Millennials’ needs. Here’s a checklist of what your website

should do: 

Provide meaningful content (discussed below).

Allow patients to schedule and cancel appointments.

Include downloadable forms--or allow patients to complete them online.

Allow patients to pay bills.

Include pre- and post-treatment information.

Display relevant information, including a map, contact information, and office hours.

Allow prospective patients to contact you directly from the website.

Include a link to download your app.

Link to your social media sites and encourage visitors to post.

Have a Social Media Presence

It’s critical to have a practice presence on Facebook, Snapchat, and Instagram. (The last two are especially

popular with Millennials.) Post pictures and videos, and keep your text short and to the point. For example, this

would be a great way to promote your Halloween candy buy-back program. 

Monitor your social media accounts, and engage with the posters; while they may be your current patients, their

social media contacts are your potential patients. 

Tip: After every visit, ask your patient to post about it on social media or leave a positive review on a review site.

Going Old-School: Word of Mouth Still Matters

The good news is that word of mouth still matters to Millennials. It’s just less about talking and more about social

media. Encourage your patients to share their experiences on social media. 

If you don’t already, start rewarding patient referrals legally. Yes, it’s old-school. But this generation takes the

opinions of their peers very seriously. 

And that brings us to review sites. They have tremendous influence. Encourage your patients to leave positive

reviews. And when they do, respond!

To learn more about managing online reviews, see “Revamp Your Online Review Strategy To Increase New

Patients” in our November, 2017 issue.
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Content Marketing: Be Compelling

Make your website and social media presence compelling and inviting. That’s where content marketing comes

into play. This includes blogs, videos, podcasts, etc.--tools that help attract new patients and educate current

ones, and generally improve your visibility. 

Due to Google rankings, good content drives more people to your site and establishes you as a subject matter

expert. You want to entertain and inform. 

Educate: Millennials are less comfortable asking questions and discussing concerns in person. Research,

on the other hand, is second nature. You can provide the information through blogs, videos, social media

posts, etc. You can also curate a list of legitimate online dental health resources.

Tell stories: Encourage patients to share pictures and stories on social media. And keep this in mind:

Millennials want to support socially responsible businesses. If your team is involved in fundraisers or

charity work, post pictures and get the word out. 

Tip: Millennials are enthusiastic about technology; be sure to highlight any state-of-the-art technology your

practice uses. Include pictures and videos.

Email Still Matters

In fact, 58% of Millennials say email is their preferred way to be contacted. But just as you wouldn’t send the

same email to every patient, you don’t want to send the same email to every potential patient. Email can--and

should--be carefully targeted, especially if you use segmented lists. 

New parents can get emails relevant to pediatric dental care, while those new to the job market can get ones

about the pros and cons of dental insurance. Prospects who have given you their email address can get a

“welcome package” with a discount on your initial services. 

Tip: All your emails should include links to your webpage and social media sites.

Be Upfront About Fees

Millennials are more educated than previous generations. However, many are saddled with student loan debt,

and have lower levels of wealth and income than Gen Xers and Boomers had at the same age, according to

research from Pew. 

On top of that, they expect transparency and the information they need to perform their own research. So clearly

explain your fees, the financing options available, and list the dental insurances you accept. And be sure to

articulate the value of prevention in concrete terms. 
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Last But Not Least: Talk to Them

Chances are, you are a Boomer or Gen Xer. No matter how savvy you may be about marketing or how well you

think you understand the younger generation, be careful about making assumptions. Talk to your Millennial

patients and staff. Ask what they and their friends expect. And when they tell you, be sure to deliver it.
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