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TAP
THE
APP

Leverage event 
technology tools 
to cover everything 
from registration to 
polls, networking 
and digital signage
by Wendy Helfenbaum

IF going paperless and 
relying on an event app 

spikes your anxiety level, take a 
lesson from Teresa Boone, who 
made that leap last January at 
her company’s annual corporate 
sales meeting for 350 attendees 
in Las Vegas. 

“I have an international crowd 
and 21 different agenda tracks, 
so keeping everybody moving 
in the same direction and 
being able to make changes 
on the fly without having to 
make announcements and 
track people down has been a 
godsend,” says Boone, director 
of global education for San 
Carlos, California-based Natus 
Medical Incorporated. 

Event apps help planners 
automate organization, market-
ing and analytics components, 
such as registration, ticketing, 
onsite operations, scheduling 
and data analysis. Most prod-
ucts can also increase engage-
ment by incorporating real-time 
in-app polling, gamification  
and networking opportunities.

First, you have to wade through 
the plethora of options.  
That means figuring out how 
an app will enable delegates 
to easily navigate your event, 
while also supporting your 
company’s overall goals, says 
Joe Schwinger, founder  
and CEO of MeetingPlay, in 
Frederick, Maryland. 
→→→
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TAP THE APP
Know your needs

“Don’t think about features; start 
with a list of situations,” suggests 
Schwinger. “Put yourself in the 
attendee’s shoes: ‘How do I use 
this technology to make the event 
more efficient? When I get on 
property, what are the user flows?’ 
Once you can see how a mobile 
app enhances that experience, find 
a provider that meets those needs.”

Boone first tried out apps as a 
user at conferences and then got 
demos from three providers before 
choosing QuickMobile. She had 
assumed apps were either too 
complicated or too costly, but 

eliminating paper, printing and 
shipping charges made the switch 
cost-neutral. Having documenta-
tion and support tools for break-
outs in one place also opened up 
other opportunities, she says.

“Because everyone’s looking 
into their phone at the app, I can 
now brand my company, send 
motivational announcements and 
recognize people who have done 
a great job,” adds Boone, who 
recently introduced live polling 
during general sessions. 

“My users love it, and I get the 
added benefit of keeping people 
engaged through gamification:  
I do company knowledge quizzes 
for points, and challenges  
to upload a selfie and win a prize. 
It’s a lot of fun.”

Optimize  
the benefits
Ryan Peddigrew adopted event 
apps in 2010. As account man-
ager for Toronto’s Quest Audio 
Visual, which services more 
than 1,000 corporate events, 
product launches and galas 
across North America each 
year, Peddigrew has used many 
event apps, including Event-
base, Attendify, EventMobi, 
Whova, CONEXSYS, Hubb and 
Eventbrite.

“An effective mobile app 
streamlines the user experi-
ence and gives your team 
peace of mind that your 
attendees are in the know 
about everything,” says 
Peddigrew. “When you take 
away the anxiety around 
figuring out where to go, us-
ers can focus on why they’re 
actually there: to meet people, 
experience great content and 
build a stronger relationship 
with your brand.”

Peddigrew especially likes 
apps that let you personalize 
your schedule, and ones that 
include attendee profiles so 
guests can connect before, 
during and after the event. 



TAP THE APP
Keep it  
cutting-edge
Planners should also look for provid-
ers that are constantly updating their 
tech, says Schwinger. MeetingPlay 
launched its fourth-generation 
platform in December at Marriott’s 
Corporate Partnership Conference, 
where it introduced augmented 
reality, artificial intelligence and 
chatbots. The new tech connected 
Marriott’s 30 brands to everyday 
objects by spreading AR tokens 
around the conference, encouraging 
attendees to hover their app over 
them to win prizes. Using AI, the 
platform also curated relevant con-
tent for individual delegates, while 
chatbots enabled guests to ask the 
app questions, such as when dinner 
started.

EventMobi’s latest platform lets 
planners offload event data, which 
is then fed into various products, 
such as onsite digital signage: A 
television screen can post upcom-
ing breakouts, while edits to the 
schedule are updated everywhere 
simultaneously, adds Ryan.

TAP
THE
APP

The event app checklist
Consider these aspects when 
evaluating your options

For a seamless workflow, ensure 
the software offers a unified  
platform and a mobile interface.

Consider what other tools your app 
needs to communicate with.

If your event requires matchmaking 
functions, look for built-in network-
ing tools, such as in-app messaging, 
so speakers, organizers, attendees 
and exhibitors can connect.

Hooked on analytics? Look for 
user-friendly options that instantly 
rate sessions.

Ensure the platform integrates social 
media, which improves engagement, 
boosts promotion for sponsors and 
facilitates networking.

Check the system’s scalability: If 
15,000 people hit the technology at 
once, can the app handle it?

Start early
Often, planners source mobile apps 
too late, thinking only about what 
the team needs onsite, notes Aidan 
Ryan, manager of customer success 
at EventMobi in Toronto. Instead, 
consider maximizing the months 
and weeks prior to your event by en-
couraging registrants to download 
your app immediately to leverage 
the excitement.

“We deliver the app to attendees 
with a smart link that automatically 
detects what type of device you 
have,” he explains. “If you catch 
them when they register, you're 
more likely to get higher download 
rates; if you have 80 per cent down-
loading off that first email, then you 
don't need to bombard them with 
messaging about the app.”

Instead, planners can then market 
specific keynotes or sessions, and 

Supporting  
players
Above-and-beyond service is 
another must-have. For example, 
MeetingPlay’s dedicated account 
management team ensures 24/7 
support, says Schwinger.

“The last thing you want when your 
meeting opens at 9 a.m. to 1,500 
people is to have an issue at 8:55 
and spend 20 minutes trying to get 
somebody on the phone,” he says.

EventMobi will monitor your social 
media hashtags, checking if attendees 
need help while using the app,  
adds Ryan. 

employ gamification several weeks 
out to drive delegates. For example, 
attendees can use the app to find a 
passcode on an exhibitor’s page to 
get points and then do onsite chal-
lenges, says Ryan. “People love 
playing for the game rush and a 
chance to win something cool from 
the conference.” 

Gamification can also boost 
networking, adds Schwinger. For a 
global insurance company, Meet-
ingPlay recently developed a Bingo 
game where attendees collected 
pictures of each other. 

“The algorithm matched somebody 
from the US who was top 5 per 
cent in sales with somebody from 
China in the bottom 5 per cent, so 
the top person could share how he 
got there,” he explains. 

Another potential pain point is yet 
to come, notes Schwinger, since 
Apple’s new App Store Review 
Guidelines recently came into effect. 
In an attempt to remove clones, 
Apple no longer allows providers 
to create hundreds of similar apps, 
which makes the user experience 
difficult as attendees search for the 
app under the provider’s name, not 
their company’s event name. Some 
providers advise their clients to pur-
chase their own developer license 
for $90 US, which then enables 
you to submit the app to the App 
Store. MeetingPlay plans to focus 
on advanced features and unique 
content, which effectively creates a 
‘new app’ for each brand.

“Our approach is to keep it different 
and fresh, with custom experiences 
in each mobile app; that's how 
we’re working with Apple,” says 
Schwinger. 

As for Boone, she says that al-
though she’s not tech-savvy, she 
easily adapted to app life.  
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