DETAILS

THE ULTIMATE GUIDE

INVITATIONS
FROM PAPER STOCK TO STAMPS, FONTS
TO PHRASING, THE CUSTOMIZATION
OPTIONS ARE LIMITLESS. HERE’S HOW TO
CREATE AN INVITE THAT’S TOTALLY YOU.
BY ANNA PRICE OLSON PHOTOGRAPHS BY CHELSEA CAVANAUGH
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The wedding invitation is a guest’s
first impression of your big day.
That’s why you want to put your
best foot forward with a personalized preview. So how exactly do you
do that with a piece of paper? First,
decide what you want your invites to
highlight—whether it’s a general
feel, like a formal design to match
your 7 p.m. start time, or a specific
element, like a floral motif to call
out your garden venue. To gather
inspiration, look at real weddings on
BRIDES.COM
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From far left: “Fleurs
Sauvages” invitation,
from $1.65 each, Paperless
Post; paperlesspost.com.
Gray calligraphed invitation,
price upon request, Virginia
Lucas Hart; virginialucashart
.com. “Gramercy” invitation,
$710 for 100 sets, Aerialist
Press; theaerialistpress.com.
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Brides.com and stationery sites like Oh So Beautiful Paper
and pull at least five examples of what you do (and don’t)
like to help guide your vision.
For the actual production, decide how involved you want
to be and how much you want to spend. Your choices are to
work in person or online with a stationer or graphic
designer on a custom or semicustom suite (the term for
the invite, reply card, info card, and all envelopes), hire
a calligrapher or illustrator to hand-draw the design, or
create your own on a site like Minted or Paperless Post
(which offers actual paper too). If you’re going the custom
route, consult with a pro 10 months out; if not, you can
wait until the six-month mark. Starting early allows time
for back and forth in the design process, plus printing,
assembling, and addressing.
Save-the-dates should be sent six to eight months before
the big day (10 months if it’s a destination wedding), with the
formal invitation mailed just six to eight weeks prior (or 10
weeks if most guests will need to travel).

Put a Stamp on It
The shape, size, and weight of the suite affects how much
postage will cost. Do the math and factor it into your
budget. (Heads up: A square invite will double your bill.)
You can opt for standard stamps from the post office
or customize them (add your initials, match the envelope
liner, include a photo) on Zazzle.com. Don’t forget
to include postage on each reply card too.

Square invitation
envelope, price upon
request, Gather and
Co.; fleurcalligraphy.com.
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PRINTING LINGO, EXPLAINED
Letterpress The text and
design are pressed into the
paper, leaving an impression.
Engraving Like letterpress,
but text is raised rather than
imprinted.
Thermography A combo
of ink and powder creates
the 3-D feel of engraved
type at a lower price point.
Digital Printing Flat text
that’s similar to what you
can print at home. (This
is the most cost-effective
method.)
Foil Stamping Same technique as letterpress, but

What Should
Your Invites
Actually Say?

using shiny metallic foil
instead of ink. (This is the
most expensive method.)
Embossing A raised image
that adds a structural element to your suite. It’s often
used for accents like crests.
EXPERT TIP: Go ahead
and mix and match styles!
Alexandra Rinde, at
Aerialist Press in Walnut
Creek, California, frequently
combines foil with letterpress or digital printing.
The only combo to avoid:
digital with letterpress,
because different paper
stocks are required.

Well, that depends. Want your
wording to check all the etiquette
boxes, or are you aiming for
something more casual and
personal? These days, you can
be as creative or traditional as
you want—just as long as you
include essential information,
like who, what, when, and
where. Use this suite as inspo,
browse stationers’ Web sites,
or lean on your pro for a more
detailed how-to.

9 WAYS TO SAVE
1 / NAIL YOUR NUMBER If you run out of invitations and

need to print more, they can cost an additional $12 to $25
each, says Heather Wiese-Alexander of Bell’Invito, in
Dallas. To avoid unexpected fees, add an extra 10 suites
and 20 envelopes to your initial order. 2 / GET A DIGITAL
FILE Hire a pro to design the invitation, reply card, and
info card in a PDF that you can take to a local printer.
Rachel Marvin Creative, in Richmond, Virginia, charges
about $105 for a file, as opposed to $1,100 for 100 customprinted suites. 3 / GO SEMICUSTOM Tweak a style in a
stationer’s existing collection to lower costs by $300 to
$500. 4 / THINK THINNER Print the reply and info cards
on one-ply paper rather than two-ply, like the invite. Card
stocks that are half the thickness will save you $85 to $125
for every 100 suites. 5 / NIX THE REPLY CARD Instead, do a
mini tag that includes only the RSVP date and a URL where
guests can respond. (Make sure to monitor replies, since
it’s an open link.) Depending on quantity, you could lower
your bill by $350 to $600, Rinde estimates. 6 / OR MAKE IT
A POSTCARD Eliminate the envelope to save up to 55 cents
per suite, says Marvin. 7 / DIY ASSEMBLY Stuff and stamp
envelopes (with your bridesmaids and wine) to shave about
$1.50 off the assembly fee for each set. 8 / PRINT ADDRESSES
DIGITALLY On the outer envelope, use a typeface that looks
like real calligraphy for a fraction of the price (from 75 cents
per envelope, compared with $1.25 for letterpress or $2 to
$7 for calligraphy). 9 / OR REDUCE CALLIGRAPHY COSTS
If your heart is set on hand-drawn addresses, ask what your
pro charges to use a brush marker or ballpoint pen, suggests
Virginia Lucas Hart, a calligrapher in New York City. In most
cases, choosing an easier utensil cuts costs in half.
BRIDES.COM

“Celine” invitation, $605
for 100 sets, Rachel
Marvin Creative; rachel
marvincreative.com.

The Main Invite: At the top, put
the names of whoever is footing
the bill, meaning those who are
hosting the party and technically
inviting everyone. If it’s you and
your groom but you still want to
honor your parents, add “Together
with their families” after your
names. That also covers a multitude of sticky situations, like
divorces, remarriages, et cetera.

The Reply Card: The most traditional
RSVP method is a card for guests
to write their name on the “M” line
with the appropriate prefix, mark
if they’re attending (or not), and send
back by the requested date. The
“number attending” line at the bottom
is optional but helpful for families.

The Info Card: This can come in any form
you want, whether it’s a rundown of the
weekend’s events or an annotated map of
your destination. The goal is to give
guests the details they need in a creative
yet concise format. It’s a good idea
to include your wedding Web site at the
bottom—but never list your registry
information. (That’s considered poor form.)

