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Getting around
We’ve designed this guide to be
easy to navigate and help you
to get the information you need.
Just click on home at the top
of the following slides to return
back here. Use the headings to
move between sections in the
same way.

Our Brand Story

How we speak: verbal identity

How we look: visual identity

Telling our stories

Brand applications

Welcome to the
Medela brand.
Brand matters. It’s how we tell people what we stand for, why we are
different, and why they should choose us. The purpose of this guide is to
build and maintain the bedrock of our brand.
This document will help Medela craft and communicate a verbal and
visual identity that people will recognise and engage with. It will give
you the confidence to use the brand to support mothers, babies and
their families at an exciting and crucial time in their lives.
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Our brand story
Regardless of what you want to do, read this. We are
proud of what we stand for and this short overview will
tell you what it means and why it matters.
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The market for
our breast pumps
is changing...

5

Home

Index

Our Brand Story

How we speak: verbal identity

How we look: visual identity

Telling our stories

Brand applications

83% of new mothers
were born in the
‘80s and ‘90s
Millennial women are thinking in new ways about what it means to be
a mum. Millennial mums are globally-minded, tolerant, and have an
expanded view on work/life balance. They expect more freedom and
greater economic power. Most mothers with babies under a year old are
working. They want to be amazing mums too. Our brand is evolving to
meet these changes.

6

Home

Index

Our Brand Story

How we speak: verbal identity

How we look: visual identity

Telling our stories

Brand applications

78% of mothers intend
to feed their baby with
only breast milk...
Every mother strives to give the best to her baby. With over three quarters
of expectant mothers planning to breastfeed, most women know that there
are benefits to feeding their baby human milk. They know that breast milk
is good for their baby, but perhaps not how good. It is our role to advocate
for the true benefits of human milk. Millennial mums know the value of
human milk and want to nourish their babies with it. They recognise how
amazing breastfeeding can be for both mother and baby.
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…but 72% mix
in formula to
some extent.
Many mums begin to mix in formula soon after birth. The number of mothers
feeding their babies only breast milk drops off significantly three months after
birth. Competing demands and difficult situations can make it hard for them to
always breast feed. Sometimes the reality of motherhood is not what they have
been led to expect. But with the right support, mothers can feel empowered to
continue. Our mission as a brand is to help ensure every baby gets breast milk for
as long as possible.
7
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Mums value our
support and guidance
throughout the
breastfeeding journey.
The key is giving mum the right support at the right time, and keeping her
empowered throughout the journey. Millenial mums have grown up in the digital
era and social media is an essential part of their landscape. They value brands
that seamlessly integrate into their lives. Medela are part of her wider support
network. The benefits of human milk alone will not convince millennial mothers.
We need to be more authentic and relevant to her life. This should come across in
the way we look, feel, and speak.
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Our commitment
to mother’s milk sets
us apart.
Years of research have made us a breast milk feeding advocate and ally. We want
to use our heritage, knowledge and insights to support mothers, families, and
clinicians every step of the way, through pregnancies, in hospital, and at home.

10

Home

Index

At our core, it is human
milk that sets us apart.
Mother’s milk is truly amazing. It
is naturally designed for mums
and babies and your baby, full of
vital ingredients and life-giving
benefits. We support mums
every step of the way – during
pregnancy, in hospital and at
home. Giving the best to their
baby, every day.
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We want to be known as the world’s
leading advocate for human milk.
We exist to enhance mothers’ and babies’
health through the life-giving benefits of
human milk. We want to be there every
day with mums. Helping them provide
their babies with this amazing gift.
This comes to life as…
mother’s milk, everyday amazing.
Everyday. Amazing.
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Defining our brand

Brand vision

Brand positioning

The brand’s vision,
positioning and principles
should be clear through
all of our communications.
Keep what Medela means
in mind whenever you are
creating content.

To be the world’s leading
advocate and partner for
human milk.

We enable and empower mothers
and babies to fully benefit from the
amazing value of human milk.

Our guiding principles

Our brand is…

We support mum in whatever
informed choice she makes.

A promise to make an even
greater impact for mothers and babies
around the globe, each
and every day.

We want every baby to get breast
milk for as long as possible.
We want every baby in the NICU
to receive human milk.

A common purpose that unites
our organization and connects us
with mothers and professionals.
An opportunity to build on our
rich heritage and continue to
grow our reach.

