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Message From the Board

Winter is coming ...
Wind pelts your windows with snow and sleet. What better time 
to tuck in with a hot toddy and your writing? Are you a red wine 
and notebook writer? A fireplace and laptop writer? Whether it’s 
avoiding long, dark, blustery days or revelling in the calm after the 
holidays, the new year brings the opportunity for insular focus.

What characters keep you up at night? What scene has been pushed to the back of 
your mind when you’re too busy to put pen to paper? If driving the car and taking a 
shower have become exercises in sorting competing voices in your head, write them 
down. If you’re socially exhausted from gatherings, but conversations still ring in your 
ears, write them down. Ignore that pile of decorations or laundry that needs putting 
away. What happens if priorities shift and you and your writing come first?

2017 is your year to find out.

Look ahead to the stretch of days, weeks, and months holding the promise of possibility. 
Embrace it. Connect with the emotion of your words. Give them the attention and 
respect they deserve. If you’ve attended the monthly RoundTable meetings and heard 
the Kudos of our fellow members, you know the WCDR is bustling with creative power. 
In 2016, we had members invited to speak internationally, mentioned in the New York 
Times, named by Hollywood stars, and honoured with industry coveted awards. The 
WCDR is the sum of its members—and we are awesome. If publication and accolades 
are not your aim, that’s wonderful too. We have the tools to take any writer, of any 
genre, to the next level. All you need to do is commit to the work. 

As creative folks, it often feels like the world doesn’t want what we’re offering. 
Rejection and public opinion plant seeds of doubt and test our mettle. The clichéd adage 
holds true though: Together we stand. Divided we fall. So, stand together in 2017 . . . with 
the WCDR, your writing partner, your critique group, and your tablemates. Attend the 
monthly RT meetings and quarterly Words of the Season events and make connections. 
Attend mini and full-day workshops, and grow as a writer. Take advantage of our Grants 
and Scholarships program, our Blue Pencil Bonanza, and our Skip the Slush Online 
Pitches. The WCDR is your organization, and we want to help you reach your goals. 

Our official New Year’s Resolution is: Make 2017 the Year of the Writer.

Carpe Annum, WCDR!

Jenn y
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Message from The WW Editor
For some, winter is a time of 
reflection, hibernation, and deep 
contemplation. For others, winter 
is filled with hot chocolate, pick-
up hockey on icy ponds and lakes, 
adrenaline pumping flights down 
toboggan hills, or serene treks 
across country in snowshoes or 
skis. While I admire the cold-loving 
enthusiasts of the later, I definitely 
relate to winter’s quiet pull in the 
former example. 

The hardest part of being a hermit 
in the winter (and avoiding the cold at all costs) is the 
tendency toward melancholy that can seep in mid-January 
into February. SAD, or Season Affective Disorder, affects 
between 6 – 15% of Canadians,* but many of us encounter 
the gloom brought on by countless grey days. As writers, we 
experience both the emotional ups and downs with equal 
intensity. We tend to love hard and feel deeply. So, what’s a 
writer to do during the long dark days of winter?

Connect with your tribe. While buried under centimetres 
of snow, it’s important to shovel your way out and meet up 
with friends and family for dinner, drinks, or coffee. Find ways 
to engage socially, not just online, but with real, flesh and 
blood humans. Come out to WCDR RoundTable meetings, 
take workshops, attend seminars and classes to hone your 
craft. The key is to engage with others. 

On top of the merrymaking, try starting a new writing 
project—something you can get jazzed about, something 
to spark your creative juices and give rein to your wildest 
imagination. Everyone grapples with the humdrum of the 
daily grind, but dwelling on the minutia sinks us deeper 
into the snowbanks. Instead, start a new novel, devise a 
screenplay, craft that memoir. Whatever gets you excited 
to rev up the computer and tap those keys, find a way to 
devote January and February to getting some quality time in 
with your passionate muse. 

Regardless your sentiments toward winter, it can be a time 
of great creative output as we hunker down by the fireplace, 
listening to the whistle of the wind outside our frosted 
windows. 

Wishing you health, happiness, and abundance for 2017. I’ll 
see you in the spring. ;)

In gratitude,

Marissa
*Learn more about SAD
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https://www.mooddisorders.ca/
http://www.wcdr.org
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Mark. Your. Calendars. 
Coming RoundTable Speakers & Mini-Workshops

January 14 Joel Sutherland:  Path to Publication
Mini-workshop:  Tips for writing Picture Books, MG and YA in today’s market
Free after-RT workshop:  Applying for a WCDR Grant

February 11 Christine d’Abo:  Emotional Journey - Falling for Strong Characters
Mini-workshop:  Writing a Steamy Sex Scene

March 11 Kerry Clare:  Fail Better - There’s Nothing to Be Afraid Of
Mini-workshop:  The Art of Blogging

March 25 Full-day MasterClass Workshop: Heather Hamilton Senter - Indie Publishing the Smart Way

April 15 Blue Pencil Bonanza – Interactive critique
No Mini-workshop

May 6 Trevor Cole:  The Black Hand - Organized Crime in Canada
Mini-workshop:  Details coming soon! 

June 10 AGM /  Elise Levine: Risky Business - Raising the Stakes
Mini-workshop:  Finding Form

July 8 WCDR Member Celebration

For more information, visit: http://wcdr.ca/wcdr/wcdr-guest-speakers/
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by Dorothea Helms 

In 1975, I read the hot bestseller When I Say No, I Feel Guilty by 
Manuel J. Smith. It changed my life (cliché, but true). And in case you’re 
wondering: Yes, I can remember things from 1975, but not why I 
walked ten feet from my office to the kitchen a few minutes ago. 

But back to my point. The book promotes the concept of 
assertiveness when faced with people who ask you to do things you don’t want to do. It was difficult for 
me to put this into practice back then, but I did. I was amazed that when I said no to requests. Life went 
on without lightning bolts shocking me to the ground. The people I said no to continued their lives as 
well. Oh, a couple of them probably still throw darts at pictures of me, but I don’t care. And I don’t feel 
guilty.

When I teach writers how to start and run a writing business, I find the most difficult concept for 
students to grasp is that they can say no when asked to write for free or for a pittance. When you 
write gratis, you don’t break even; you lose money … in time, wear and tear on the computer, mileage 
if you drive somewhere to research, etc. Even in 2016, there are still publishers and editors of for-profit 
magazines and newspapers who have no qualms about asking us to lose money so they can make money. 
Writers do it because of the almighty byline. I asked at our local grocery store, and they don’t take 
copies of published work in exchange for food. Bummer. 

If you freelance as a part-time or full-time living, you should assess each job offered to you on the 
What’s in it for me basis. Sound mercenary? You bet. The object of running a business is to make money. If 
that bothers you, keep writing as a hobby. 

If a for-profit publication’s editor asks for writing for free, ask yourself why you would consider doing 
the job. Does the editor offer you an ad in the magazine/newspaper/newsletter in exchange? A byline 
isn’t enough. If the publication is for a non-profit organization or charity, you may agree because it’s 
a way for you to give back to a group you admire. Keep in mind that many charities and non-profit 
organizations (including WCDR) pay for writing. 
If the publication in question is run by a friend 
of yours and you trade favours—that’s cool. The 
point is, avoid saying yes until you have thought it 
through. 

The word “No” works great on its own. I 
sometimes add “I don’t care to” after that word, 
and another phrase I use is, “Thank you for the 
opportunity, but I do this for a living. I expect to 
be paid for my work, as I’m sure you do.” Rather 
than asking “Why did I get myself into this?” Be 
assertive and do what’s right for you.

The Writing Fairy® Eat My Dust Column

Read more from Dorothea Helms, 
a.k.a. The Writing Fairy®, at: 

www.thewritingfairy.com

The Power of NO

www.thewritingfairy.com


FREE-EXPRESSIONS.COM/STORY-MASTERS

http://free-expressions.com/story-masters
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1. DO YOUR PRELIMINARY RESEARCH

• Get online. Go to the library. 

• Read reputable, relevant websites and blogs.

• Look for government websites and publications.

• Read relevant, reputable magazines and 
newspapers.

• Use less reliable sources (like Wikipedia) only as a 
jumping-off point.

• Make lots of notes. Keep track of where you got 
what. You may be asked (by an editor, reader, or 
the legal department) to back up a point.

• Have at least a perfunctory understanding of the 

vernacular of the industry, sector, community, or 
milieu that’s relevant to the story.

2. IDENTIFY SOURCES
• Your first priorities are, naturally, any sources your 

editor told you to use. 

• Fish your community pond: ask your friends, family, 
friends’ friends, and anyone else you know who 
has credentials or experience in the relevant arena 
if they’ll talk to you.

• Look for professional associations, chambers of 
commerce, and other reputable, reliable groups 
that are in the right sector or location. Call and 

How To Write An Article About Anything
By Annette McLeod
So, you put yourself out there, and you got an assignment. How exciting! And terrifying! Some of us came to 
freelancing through journalism school, but many of us came at it through a love of writing and a deep-seated 
conviction that we can do this. And we can. But if you want to make money at it, you’ve got to get your hourly rate 
up, and that means getting each assignment done as quickly as possible, without sacrificing quality. (At least, not 
too much. The sign that hangs over my desk says, “Perfection is the enemy of good enough.” But that’s a topic for 
another day.)

Through trial and error (lots and lots of both), I have honed a system you can use to write an article about 
anything.

BUT FIRST … once you’ve got the assignment, make sure you know the pertinent details: deadline, word count, 
requirement to submit notes or outlines, how much it pays (!), what the angle is, what sources you, if any, are 
required to use, what rights they’re buying, and whether there’s a kill fee. If you have any doubts, ask your editor. 
Do a work back schedule—if you need the article done by Oct. 1, when do you need to have all interviews 
and research complete to feel comfortable? One of my worst flaws professionally is the tendency to regularly 
underestimate how long things take. Listen to your Auntie Nettie, and don’t do that. Be prepared. Once you nail 
down the details, it’s time to, as the kids say, get ‘er done!
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ask if their media representative will talk to you.

• Crowd source: ask Facebook friends and Twitter 
followers if they have primary sources (direct 
witnesses or participants).

• Winnow your list of interview subjects (three is 
almost always sufficient; two in a pinch).

• Research their backgrounds, as well as the basics on 
their areas of expertise.

3. CONDUCT INTERVIEWS
• Don’t wait to schedule required interviews. Set them 

up now. People get busy, go on vacation, have babies, 
get sick—there are few things more frustrating than 
being up against a deadline and hearing from a great 
potential source, “Oh sure, I would love to have 
talked to you if you’d phoned me a week ago. I’m too 
busy now.”

• Prepare a list of appropriate questions.

• Try to conduct primary interviews over the phone 
or in person. For secondary sources (those from 
whom you just need a quote or two), it may expedite 
matters to send questions by email.

• Ask open-ended questions. What do you think of …? 
How will you go about …? What’s the significance of 
…? Never ask questions that can lead to yes or no 
answers (i.e., nothing that starts with did or do).

• If you record interviews, take notes about main 
points at the same time. It will save you a whole lotta 
transcription later.

• You did your research, right? Don’t waste your 
subjects’ time learning the basics. 

• Ask for preferred titles and code-spell all names.

• You will quickly figure out whether your subject is 
a talker. If they are, just be grateful and take notes. 
If they’re not, lead them around. If you already know 
your angle, don’t balk at framing the question to get 
the quote you need. (One of those tips I like to file 
under “This ain’t Watergate.”) Flying in the face of 
my “never ask a question that can result in a yes or 
no answer” advice, pose questions in the form of 
statements: “I’ve heard that such and such is true. Do 
you think that’s accurate?” “Would you agree that 
….” 

• As a general rule, I want to get about three times as 
many words out of an interview as I need words for 
the assignment, i.e., 1,500 words of material for every 
500 finished words I have to produce.

• Fill in any gaps in your interview notes while the 
interview is still fresh.

4. FIND THE ANGLE
• Have a point. First-person ramblings are the universal 

sign of the rank amateur. If your editor gave you the 
angle, stick to it.

• Go over your research and over your interview 
material and look for the angle.

• The best angles have:

TIMELINESS: Does it matter now? Can you put a new 
twist on an old angle?

PROMINENCE: Is there a connection to someone in 
the public eye? To community leaders? To relatable 
underdogs?

PROXIMITY: Things happening close to home (or to 
people from home who are far away) are of more 
interest than things happening far away.

CONSEQUENCES: Does it affect the reader directly?

5. CHERRY-PICK SOME GREAT QUOTES
• Go over your interview materials and highlight 

quotes that directly support your angle, and cross out 
any that don’t. I print out my notes and go at it with a 
pen—it eliminates the temptation to include quotes 
because they’re witty or compelling even if they don’t 
fit.

• If your subject sounds less than professional, clean 
up even the direct quotes. Never print the hems and 
haws that usually accompany a conversation. 

• When using the affirmative/negative grunts of the 
non-talkers, paraphrase (but be accurate) and leave 
the quotation marks off. Use to support findings from 
other reliable sources.

6. WRITE A PARAGRAPH FOR EACH SALIENT 
POINT AND GREAT QUOTE
• Just as your article has a point, every paragraph 

should have a point too.

• Go through your research and again through your 
interviews, and narrow it all down to salient points. 
Again, cross out (or delete) anything you aren’t going 
to use.

• Craft a paragraph for each must-use point and quote. 
If you have leftovers, hang onto them for now. 

• If you have a bunch of crossed-out stuff that you 
really think is interesting, repackage and re-pitch with 
another angle to another publication.

How to Write an Article About Anything 
(Continued from previous page)
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7. PUT YOUR PARAGRAPHS IN ORDER
• Depending on the structure you’re going to use, 

put your paragraphs in the order you’re most likely 
to use them.

• If you have a quote or piece of research you still 
like that doesn’t seem to have a place, ask yourself 
if it relates to your angle directly. If it does, hang 
onto it. If it doesn’t, make the cut.

• Try steps 6 and 7 in reverse order if you think it’ll 
work better for you: make an outline or order 
your points/quotes then write a paragraph for 
each. 

8. WRITE TRANSITIONS
• Once your paragraphs are in a pleasing order, see 

how they relate to one another. Make any order 
adjustments necessary.

• Write transitions into and/or out of adjacent 
paragraphs.

• Good transitions show a logical progression; they 
smoothly lead the reader onto the next point. Try 
repeating a word or phrase used in the preceding 
paragraph.

• If layout allows, use subheadings to your advantage.

9. WRITE LEAD
• If this came to you when you were writing or 

ordering your paragraphs, great. Lucky you.

• If not, it should come easier now.

• If you still don’t have a place for a great quote/
point, ask yourself if it belongs in the lead.

• If it doesn’t, consider a sidebar.

• If it still doesn’t work, chuck it.

10. EDIT/REWRITE
• Read your article and cut whatever you must to get 

it down to the assigned word count. It’s not a big 
deal to most editors to submit something that’s a few 
words over (relative to overall size of course), but if 
you’re submitting 1,000 words when you were 
asked to produce 700, you’re pissing off an editor 
somewhere.

Read it again.

Read it out loud.

Now, read it again.

Now, submit it—and don’t forget to invoice!

How to Write an Article About Anything 
(Continued from previous page)

WCDR Members...
It’s Scholarship time again!  
It’s as simple as filling out the 
application and writing a five-
page sample based on the photo 
prompt to the right.

This program has two goals: 

1. To allow writers to further the development 
of their craft by assisting in the payment of 
costs related to the advancement of their 
education, fulfillment of publishing aims or 
other appropriate writing related activities.

2. To support writers who might not otherwise 
have the financial resources to pursue these 
endeavours.

The deadline to apply is midnight on 
February 28, 2017.  For detailed information and to access the application form, please go to http://
wcdr.ca/wcdr/writers-resources/grants-scholarships

http://wcdr.ca/wcdr/writers-resources/grants-scholarships
http://wcdr.ca/wcdr/writers-resources/grants-scholarships


Storytelling Makes Us

Human
by Cryssa Bazos

Have you ever wondered what makes us special?

During a recent Ted Talk by Yuval Noah Harari, “What 
Explains the Rise of Humans,” he explores the basic 
question about what makes us human. Chimpanzees are our 
closest relatives, sharing 99% of our DNA, and yet we are as 
different to them as the sun is to the moon. Why?

According to Harari, humans differ from other animals 
because we can cooperate in large numbers and with great 
flexibility. How do we do this? Through our imagination. 
Animals use their language to describe objective reality; 
in contrast, humans exist in a “dual reality” consisting of 
the fictional as well as the objective. We have the unique 
ability to imagine an alternate reality. In other words, we are 
storytellers.

What is in that desire to create?

Writers spin stories out of a void, creating characters and 
worlds that exist on paper and flourish in our minds. We 
share stories to understand our world and one another. It is 
no surprise, then, that myths and legends have been passed 
down through the generations. These stories have taught us 
courage, empathy, and helped make sense of a baffling world.

It is a uniquely human quality to imagine what lies beyond 
our immediate perceptions and postulate theories for what 
may be out there—or imagine ravenous zombies rising 
from the earth and spawning an apocalypse. Chimps have 
somehow missed out on that magical 1%, and they are 
unable to imagine an alternative reality where they rule the 
world and humans entertain them in zoos.

Unfortunately, in this insanely busy world, where we are 
driven to increase our productivity, the first thing that 
suffers is our creative expression. We may as well be ants 
with a single-minded goal to keep the supply chain intact. 
The creative brain needs time to percolate, to lose itself in a 
daydream before it can do its thing.

If you are a writer, I urge you to take time out of the rat 
race. Find your tribe. Look for ways to cooperate, share, 
mentor, and seek feedback. Spin your fiction for the next 
generation and celebrate what it means to be human.

: 9 :
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THE THREE RED TREES
by Stephanie Gibeault

I see them out my window every day.  The three tall maple trees standing in a row in the middle 
of the yard. The one on the right began to turn red yesterday, its leaves responding to the 
shortening days or the colder nights of late September. I’m not sure which is truly responsible. 
Perhaps my next library visit will uncover the cause of such a beautiful transformation.

The first red leaf means fall is finally here. I don’t mean the official date on my calendar, which 
I note faithfully every day, but nature’s choice to change the season. I will watch autumn pass 
from my small window. Watch until each leaf on all three trees is brilliant crimson, watch the 
vivid leaves unlatch from their moorings one at a time and float to the dull grass below, and 
watch until the trees’ branches stretch bare and lonely towards the cold, grey sky.

Time passes slowly for me in here. I expect it will feel like the three trees remain colourful for 
months, when reality will be closer to weeks. I know from past years they will greet me 
every morning, glowing scarlet in the just-risen sunshine. They are the only colour in 
my institutional white and grey surroundings, and I treasure each glimpse.

This year’s fall is particularly exciting for me. It marks the last days of my 
countdown. Rather than mourning each fallen leaf as I have in the past, I will 
see each one as a grain of sand dropping through an hourglass. The ticking away 
of the last of this isolation and loneliness. I can’t wait to see them fall to the 
ground.

Several weeks later, I awaken with a feeling of relief. I check the calendar on the 
wall to be sure. Every day preceding this one has a large black line through it, and 
today is circled in red. There will be no more delays, no more Hail Marys that only 
served to abuse my hope. My freedom is only hours away.

I look out the window and see the three trees. My three trees. There are so few 
leaves left clinging to the branches that I could count them on my two hands. The 
earth below their trunks is a blanket of crisp, pale orange and brown detritus. I long 
to lie under the trees’ umbrella and roll in the crunchy litter, to smell the rot and damp 
dirt beneath. But that can’t happen. I have never touched the trees or walked under their 
shelter. I have only ever admired them from inside my cell.

It’s not long before the warden knocks on my door. He’s here to take me home. It’s my 
time to leave, my time to move on. I declined a last meal or spiritual guidance because 
I didn’t want any further delays to the inevitable. But I do want one last look out my 
window. There is nothing I will miss in this world more than my three trees. 

Winning entry in the Word Weaver ‘Fall’ Challenge - Prose



Fall. We’ve gone
into withdrawal. That soft surrender
of flesh underfoot.

Brown-skinned bombs of cidery decay
the underlay for a crackle-crust carpet. 
A fall from grace 

for leaves made lace by gelid kiss of winter, 
whose tentacles stretch out to us 
from the still-to-come. 

This is why
pheasants burst with startled cry
from unmade beds

of heather and gorse, whose brittle fronds
belie their tender spirits 
kernelled and curl’d

beneath the chill black soil
in recoil from geese echoes, 
draining the bowl of the sky;

silver rung on stone. The birds 
wing away beyond the horizon.
They don’t look back.

Each is a domino
in an unstoppable loosening. 
A letting go. 

So, at la fin,
the year lies fallen, veined with fissures
that, we are told, let in the light.

We have to trust
obliquity. We are
in retrograde and nothing can slow the slide

nor seal the seams 
of autumn’s crackled curtain
as it falls, flaking from vaulted boughs.

Soft sighs mourn 
a thousand eyeless deaths. We crush their bones
beneath our feet,

below those still clinging
aloft, skeletons swinging from gibbets
against an ashen sky. 

Tilt away. 

FALL
by Aisha Isabel Ashraf

Winning entry in the 
Word Weaver ‘Fall’ 
Challenge - Poetry
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Brand Me
b y  A . B .  F u n k h a u s e r

Political figures, lifestyle gurus, actors, and even 
notorious killers, once turned author, can flip a 
manuscript into a bestseller overnight, leaving the 
rest of us to scratch our collective heads. How did 
they do that? What do we have to do to do that too? 
Advance publicity from pols and pundits certainly 
help, particularly when the nod is free, but the secret 
behind the success that cause célèbre, I believe, relies 
more on longevity—being in your face 24/7, year after 
year—than on a glossy roll out from the publisher.

For the indie author releasing that first book, the 
response from the market is, more often than not, 
decidedly cooler, and for obvious reasons. “By 
your deeds, they shall know ye,” was the operative 
catchphrase in days gone by. A more appropriate 
phrase in CE 2017 might be, “With a brand, they may 
read ye.”

Therein lies the caveat. Writers are duty bound to 
themselves and to their art to produce the best 
possible manuscript they can. But it may not be 
enough. The writer is a brand now, requiring a constant 
social presence on Facebook, Twitter, Instagram, 
Snapchat, and so forth, if only to prove to those that 
care about such things that they have a market, a 
following that can be studied, tested, and targeted to 
garner greater numbers to drive sales.

Putting author before writing can be scary, especially 
when a demanding muse pulls, but there are ways 
to be seen and ultimately heard. In this article, I’ll be 
looking at on-line awards: what they are, what they 
mean, and ultimately, why they are important.

There are several kinds of awards out there. From 
cover kudos to 
celebrations by genre, 
digital awards require 
a synergy of writer 
and following that is 
often misconstrued 
against the intent of 
the award. The salient 
question to ask when 
a book is up for Best 
in Category is what is 
actually being voted 
for? Is it the book and 
its contents or the 
author who penned it? There is a difference, you see. 
To vote for a best book is to imply that the person 
exercising his or her right to vote has read the text, 
loves the text, and wants to affirm the love through 
suffrage. The other, is to vote for the author based on 
visibility, accessibility, reach, and, yes, popularity. Both 
have merit. Both are also debated.

Content, certainly, is critical if one is measuring the 
merits of a book, but consider the alternate view. If 
what I suspect is true, and a writer’s following is every 
bit as important to prospective agents and publishers 
as the content, style, and quality of the writing, then 
maybe the focus in a contest should be on the author, 
with the campaign to win geared to just that.

What does it mean?

(cont’d on next page)



Full-Day Master Class
with

Heather Hamilton-Senter
Saturday, March 25th

Indie Publishing 
The Smart Way

This is the most exciting time in history to be a writer! In the 
past, many wonderful books languished in the slush pile just 
because there wasn’t enough room on an editor’s desk for 
them. Today, we can approach traditional publishing with our 
manuscript, or take matters into our own hands and publish 
independently and directly with no need of a middleman. Some 
authors are even able to create a hybrid career doing both.

Indie Publishing isn’t the right path for everyone, but it might 
be the right path for you. Come join us and find out!

Register soon at www.WCDR.org

Brand Me 
(Continued from previous page)

Some contests ask voters to confirm their vote through 
email, others go with the IP address. A vote is cast once 
and only once, or once a day, every day, for a period of 
days until the poll closes, allowing authors in contention 
to rally troops, organize street teams, and monitor their 
results against real time tallies that show when the 
machine needs to be fed.

Concerns about fairness aside, multiple voting schedules 
do an impressive job in turning up the heat from a 
creative perspective. Author, now politician, must devise 
campaign strategies that include tweets, blip ads, micro 
blogs, macro blogs, endorsements, banner art, and teams 
of volunteers committed to getting their author/book 
into first place. Phone banking, an old-tymy tool still 
used by modern political campaigns (though most are 
automated), puts the author in direct touch with real 
people, allowing for real dialogue about who they are, 
what their book is about, and why it should be voted for.

Far from being sinister, the author-centric campaign 
to win might just be what every author needs: a good 
reason to connect with prospective readers on a direct 
level.

To put oneself out there in this manner is a powerful and 
daunting way to develop new communication skills that 
can only be complimented by fine writing. 

And so the cycle goes that the author will need product 
just as the politician needs policy. Without it, there is an 
empty cupboard. Write your book. Grow your social 
media base. And when you are ready, gentle writer, enter 
some awards contests. But be prepared to put yourself 
out there. We are rooting for you.

Adult, unapologetic, and wholly cognizant,

I am A.B. Funkhauser
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The Sonnet
• The Italian or Petrarchan sonnet is made of 14 lines 

divided into an Octave (the first 8 lines) and a Sestet 
(the last 6 lines).

• The rhyme scheme of the Octave is ABBA-ABBA.

• The rhyme scheme of the Sestet can vary between 
CDE-CDE, CDE-DCD, or CDE-DEE.

• The English or Shakespearean sonnet is also made of 
14 lines.

• The rhyme scheme is ABAB-CDCD-EFEF-GG. The last 
two lines (GG) are referred to as a rhyming couplet.

• Both sets of sonnets have a specific meter called the 
Iambic Pentameter.

• Each line is 10 syllables long divided into 5 sets of 
unstressed and 5 sets of stressed syllables. E.g.: “Oh 
look, what light through yonder window breaks?” 
William Shakespeare, “Romeo and Juliet.”

Poetic Techniques
Antithesis:  Using parallelism to show contrast (e.g., 
“It was the best of times, it was the worst of times.” 
Charles Dickens, “Tale of Two Cities”).

Apostrophe:  Directly addressing an absent person, 
concept, or object (e.g., “thou still unravished bride of 
quietness” (speaking of a vase) John Keats, “Ode on a 
Grecian Urn”).

Hyperbole:  Extravagant exaggeration of a fact that 
provides some humour.

 oetry readers want to experience poems the way they do the 
world: through the five senses—taste, touch, sight, smell, and sound. 

As a poetry writer, we want the reader to feel our experiences through 
the written world by giving details of smells, sounds, and textures, along 
with descriptions that they can see in their mind.

Ever wondered how William Shakespeare and Edgar Allan Poe crafted their 
elegant poetry? It was with the use of the sonnet combined with imagery 
and euphonic language. Below is information on the sonnet and a handful 
of poetic techniques that you can use when writing your own poetry. It’s 
also a handy tool or study guide for anyone studying English literature.

Tips for Poetry Lovers

P
by Christine Iliadis



Metonymy:  One word or phrase that substitutes another 
with which it is closely associated (e.g., Saying “Crown” 
instead of “King” or “Queen”).

Synecdoche:  A part of something that is used to signify 
the whole (e.g., All hands on deck!).

Understatement:  Deliberate representation of something 
as less serious or important than it actually is.

Metaphor:  Comparison without using like or as.

Oxymoron:  A common phrase of contradiction (e.g., 
bitter sweet).

Simile:  Comparison using like or as.

Personification:  Giving human characteristics to non-
living things.

Caesura:  A strong pause within a line of poetry (. : -).

Enjambment:  Occurs where the meaning extends 
beyond the end of a line and flows to the next.

Tips for Poetry Lovers 
(Continued from previous page)

Parallelism:  The balancing of ideas grammatically.

Assonance:  Repetition of similar vowel sounds (e.g., 
fire and iron).

Alliteration:  A phrase beginning with the same 
sound.

Cacophony or Dissonance:  Language which is harsh, 
rough, and unmusical to the ear.

Euphony:  Language which is smooth, pleasant, and 
musical to the ear.

Consonance:  The repetition of similar consonant 
sounds.

This was an easy to follow, brief guide on the sonnet 
and a full list of poetic literary techniques to satisfy 
your thirst for knowledge. Who knows, with these 
tools at your fingertips you could become a modern 
Shakespeare!

WCDR News
Associate Membership only $35 

Introducing WCDR  
Associate Memberships. 
Are you a member of WCYR or WCSC? 
We’d like to offer our sister groups a special 
discounted membership for those unable to attend 
our local events.  You’ll be able to participate in online 
pitches, pitch to our WordWeaver and more. 

Contact Dawn at Support@WCDR.org to register

 
: 15 :

mailto:Support%40WCDR.ORG?subject=WCDR%20Associate%20Membership


Word Weaver 
Member Cha l lenge 

Winter 2017
 

Deadline for submissions is February 1, 2017
Limit 500 words per entry

wcdrwordweaver@wcdr.org

In prose or poetry, tell us what this image says to you.

Words

mailto:wcdrwordweaver%40wcdr.org?subject=Word%20Weaver%20Winter%202017%20Challenge


WCDR 
Members,
Welcome!

NEW MEMBERS

Joanna McLaughlin
Sara Walker-Howe
Jesse Cameron
Sheryl Loucks
Anne Quinty
Steve Brown
William Eby

RETURNING MEMBERS

Stephanie Regan
Adelheid Jost Jacob
Angela Horne
Bryan Davies

AFFILIATE MEMBERS

MJ Moores
Nancy Pattenden

We welcome your input!  Send questions/
comments/article ideas to:   
wcdrwordweaver@wcdr.org

No one should act upon advice given without 
considering the facts of specific situations and/
or consulting appropriate professional advisors. 
Please note:  Submission does not guarantee pub-
lication.  We reserve the right to edit submissions 
at our discretion.

Rick Ferguson
John Miller
Caroline McIntosh
Andrew  MacWha
Renny deGroot-MacKinnon
Jill Breugem

Words

words
of the season

W.ednesday, January 18, 2017 at 7 p.m.

La Rosa Ristorante
3050 Garden Street

    Whitby

Watch Facebook & WCDR Buzz for invitation to register!   
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