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By Kathryn Folliott
TORONTO — The ‘new normal’ trend 
towards very last-minute bookings to 
Europe is making it difficult for tour op-
erators to secure hotel space, especially 
for FIT. 

Most travel companies are so hap-
py though with the upswing in Europe 
bookings, that any downsides to the 
late-booking trend are far outweighed 
by the upsides, as Europe bookings 
climb higher and higher. 

However tour ops say travel agents 
would be well-advised to tell their cli-
ents to book their Europe trips as early 
as possible, to avoid disappointment.

The recent strengthening in the Cana-
dian dollar “has helped make would-be 
travellers pull the trigger on trips to Eu-
rope,” says Ben Stasiuk, General Man-
ager for Central & South America and 
Northern Europe for Goway Travel. 

As reported in the Aug. 31 issue of 
Travelweek, travellers are also proving 
– so far at least – surprisingly unde-
terred by terrorist attacks abroad, ac-
cording to stats from the World Travel 
& Tourism Council (WTTC).

But while Europe bookings are com-
ing in strong, they’re also coming in late. 
“We are seeing a growing number of 
guests who are booking 2 – 3 weeks out 
before they travel.  The trend has been 
shortening the booking window over 

Too much of a good thing? Europe bookings 
are coming in strong – but very late – and 
that's creating a scramble for space

the past few years but we do see an in-
crease this year that is uncharacteristic 
of this time of year in particular,” says 
Trafalgar’s VP Sales, Anita Emilio.

“We have seen a noticeable increase 
in our Canadian guests taking advan-
tage of our Last Minute Deals,” adds 
Emilio. While instability and uncertain-
ty in terms of world events have been 
factors in the last-minute trend, the rel-
ative stability of the Canadian dollar is 
also driving close-in bookings, she says: 
“Canadian consumer confidence is now 
up with our economy and they are con-
tacting their travel agents to check the 
availability of European trips.”

In fact Trafalgar is reporting one of 
its strongest years ever in terms of 
Europe bookings. “Ireland, UK, Spain, 
Iceland and Eastern Europe have been 

very strong this year. Ireland in partic-
ular is experiencing a huge surge of 
Canadian visitors who love our connec-
tion and affinity to this special country. 
Greece is doing well.   Italy is always 
best-seller and we offer 19 guided va-
cations including Sicily.”

The hurdle for wholesalers, faced 
with the late-booking trend to Europe, 
is finding hotel space. 

“The top challenge is securing our 
preferred hotels and the best room cat-
egories in those hotels,” says Goway’s 
Stasiuk, adding that providing accom-
modation to suit the individual travel-
ler is key to a Goway experience. “With 
short notice, many of our top choic-
es for each traveller could already be 
booked up by those who planned fur-
ther ahead. So it takes a bit more effort 

Royal Mile, Edinburgh
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to develop an itinerary that matches the 
needs of our clients.”

Price is also a factor, says Stasiuk. 
“Europe is in high demand and the 
shorter the lead time, the higher prices 
there will be, not only with airfares as 
we know, but also with many hotels.”

raised the issue last month at a Tour-
ism Ireland event in Toronto, where 
industry leaders met with Ireland’s 
new Taoiseach (Prime Minister), Leo 
Varadkar. “The challenge is the lack of 
accommodation,” said Luigi Iannello, 
ACV’s Senior Director, Strategy & Busi-
ness Development.

Tourism Ireland CEO Niall Gibbons 
said that by 2020 Ireland will have an 
additional 5,000 rooms. Ireland is also 
looking to spread out its bookings with 
new ads promoting year-round travel. 
Likewise, just last week VisitLondon 
launched its 'Autumn Season' cam-
paign in an effort to get more of its 40 
million annual visitors travelling in the 
shoulder-season fall months. 

Iannello noted that ACV is seeing a 
lot of last-minute bookings to Europe. 
“The bookings are as close as 2 weeks 
out. And that’s for $8,000 to $10,000 
packages. You never used to see that.”

Agents looking to maximize their Eu-
rope sales in light of the late-booking 
trend, and give clients the best shot at 
good hotel availability, might want to 
consider secondary cities for their cli-
ents, says Goway’s Stasiuk. It can be a 
tough sell to convince a client intent on 
seeing The Royal Mile in Edinburgh to 
consider Glasgow instead, but it can be 
an effective sales strategy, he says. 

Stasiuk notes there’s also been an 
increase in air routings and increased 
access to European gateways, “so con-
sider non-traditional routes and stop-
over trips through places like Lisbon, 
Iceland and even Ireland [before head-
ing] on to mainland Europe.”

Emilio says that while some of Trafal-
gar's best-selling trips are fully booked, 
the company does have limited inven-
tory still available for 2017 for clients 
willing to look at other options. “Our 
loyal agents have been skillfully helping 
clients choose other European bucket 
list destinations that are still available 
for the rest of the year,” she says.

Agents can take advantage of the 
fact that guests are changing their 
booking patterns and let them know 
“it is not too late to book since we still 
have European availability even up to 
Christmas and New Year’s this year. 
This an amazing opportunity to sur-
pass their sales target while earning 
top commission.” Emilio also recom-
mends that agents sign up for Trafal-
gar’s Agent Academy.

Looking forward to 2018 Trafalgar 
expects that the late-booking trend 
will continue, and early pricing will of-
fer the best deals. “We are aware that 
the late booking trend could leave 
some guests disappointed and miss-
ing out on their ideal travel dates and 
preferred destinations,” says Emilio. 
“Due to high demand of certain desti-
nations, prices are going to increase in 
2018. Agents must encourage clients 
to book early to avoid disappointment 
and take advantage of the best value 
for their travel dollars.”

“Europe bookings are 
as close as 2 weeks out. 
And that’s for $8,000 to 
$10,000 packages. You 
never used to see that.”

Many hotels are moving to dynam-
ic pricing where the rates may climb 
closer to date of travel, and based on 
demand and occupancy levels. “This is 
a barrier for both tour operators to put 
together packages for price-conscious 
travellers, and to the travellers them-
selves,” says Stasiuk.

In July and August Goway saw an in-
crease in short-window bookings for 
travel in late summer and early fall, es-
pecially for short trips like long week-
ends to London, Paris, Copenhagen 
and Reykjavik. Goway is also seeing 
many requests for travel within a 4 – 
6 week period, especially to seasonal 
destinations like Norway's fjords and 
top destinations like the UK and France.

The last-minute trend and the 
scramble for hotel space becomes a 
real problem in destinations like Ire-
land where there’s already a shortage 
of hotel rooms. Several tour operators 
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By Waheeda Harris
ST. GEORGE’S — The Spice Island 
knows how to party, proven annually 
with the endless whirl of activities of-
fered on Grenada that should be on 
every traveller’s bucket list. 

Like its island neighbour Trinidad, 
Grenada’s Spicemas events are a week-
long schedule of concerts, fetes and 
parades, with many options suitable 
for couples and families, culminating 
with the colourful costumed groups 
seen during The Parade of Bands 
through downtown St. George’s. 

Grenada’s carnival season is cel-
ebrated in mid-August, with official 
festivities organized by the Spicemas 
Corporation. Visitors and locals quick-
ly get into the swing of things with the 
concerts held at the National Stadium 
during Spicemas weekend events, cel-
ebrating three music styles: soca, steel 
pan and calypso. 

The Soca Monarch competition is 
one of the most popular, with 14 local 
artists strutting their stuff on the main 
stage, performing an original song, 
usually with a video or theatrical intro-
duction, and featuring live musicians 
and dancers. 

Many of the songs debuting at Soca 
Monarch become top hits for other is-
land carnivals, and locals support their 
favourites with voting by text during 
the competition in addition to the judg-
es’ decisions on the originality and cre-
ativity of the song. 

In addition to the concerts, fetes 
(parties featuring DJs or live music) are 
a popular afternoon and late-night di-
version, including the coveted choice 
for the party crowd:  Xtreme White par-
ty, which goes from late on Saturday 
night to sunrise on Sunday morning. 
For the concerts and some fetes, tick-
ets are available in advance. 

Spicemas Monday offers two major 
events, kicking off with the tradition-
al parade of J’ouvert, which means 
daybreak in Creole. Beginning in the 

Grenada-bound clients can party like 
locals at the high-energy (and very 
colourful) Spicemas festivities

wee hours before dawn, locals follow 
the live bands and DJs along the main 
street of St. George's, dancing to live 
soca, and following the Jab Jabs, men 
and women dressed as devils, with 
hats sporting horns, carrying chains 
and covered in black oil. 

Masters of ceremonies direct each 
group to swing and twirl their glow-
sticks in formation through the down-
town of St. George’s, with the crowds 
revelling in the music and colour as 
they line the main street surrounding 
Port Louis harbour. 

Locals follow the live bands and DJs along the main street 
of St. George's, dancing to live soca. J'ouvert ends around 9 
a.m., with many participants jumping into the harbour after 
dancing through the downtown streets

Parade of Bands at Grenada's Spicemas 2017

The Jab Jabs, derived from the 
French word diable meaning devil, 
are there to horrify the spectators, 
with the crowds paying the price by 
getting covered in oil, paint, mud or 
chocolate, with non-traditional Jab 
Jabs covered in full body paint of any 
colour of the rainbow.  J’ouvert ends 
around 9 a.m., with many participants 
jumping into the harbour after danc-
ing through the downtown streets. 

Monday Night Mas, the second 
event of Carnival Monday, is a colour-
ful spectacle only done on Grenada. 
The night parade features live mu-
sic with groups holding glowsticks.  

Carnival Tuesday features the last 
event of Spicemas: The Parade of 
Bands. Groups march and dance once 
again through the downtown of St. 
George’s in the unrelenting hot after-
noon sun from 1 p.m. until the dinner 
hour. Featuring young kids to grand-
parents, each group weaves its way 
through the streets, featuring colourful 
carnival costumers and hoping to show 
off their dance skills and energy to the 
judge stations along the route. 

Specific to the Parade of Bands in 
Grenada is the Shortknee, men and 
young boys dressed as clowns. The 
origin dates to the French influence 
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St George's, Grenada

Sandals LaSource Grenada Resort & Spa

Sandals La Source Grenada, which 
opened in December 2013, is sit-
uated on the laid-back Pink Gin 
Beach, not far from the better 
known Grand Anse Beach and 
downtown St. George’s. 

With 10 restaurants on property, 
including three (Le Jardiniere, Nep-
tune’s and Spices) which regularly 
serve Grenadian and Caribbean 
cuisine, guests can definitely get 
a taste of local culture while en-
joying the amenities of the resort, 
from kayaking and snorkelling at 
the beach, to DJs spinning tunes at 
the pool. 

During Spicemas, Sandals La-
Source Grenada guests are treat-
ed to on-resort celebrations, and 
can sign on for excursions on 
the Sandals yacht, taking guests 
into Port Louis to see the Mon-
day Night Mas and The Parade 
of Bands.

Celebrating 
Spicemas at 
Sandals LaSource 
Grenada

Steel pan competition at Spicemas 2017

on the island, with the costumes in-
fluenced by pierrot, a French clown. 
When the British took over the island, 
the name was changed from Grenade 
Pierrot to Shortknee, as French pa-
tois was replaced with English creole. 
Women wear the traditional colourful 
and often skimpy carnival costumes 
while kids also participate, with one 
group featuring fairytale costumes 
such as princesses, Peter Pan, Goldi-
locks and mermaids. 

For the parades, from J’ouvert to the 
Parade of Bands, admission is free, 
and when the music inspires, anyone 
can join the fun, especially during Mon-
day parades. 

For those wanting to participate and 
witness Grenada Spicemas, numerous 
events will give you a taste of how 
the Spice Island proudly celebrates 
its history. Air Canada and Caribbean 
Airlines offer direct flights to Grenada 
via Toronto. 
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AIRLINES
Passengers aboard two international 
flights that sat for hours on an Ottawa 
tarmac earlier this summer gave 
testimony at a hearing last week in the 
nation’s capital. Air Transat and the 
airport have blamed one another for 
the delay that amounted to almost six 
hours for one plane and almost five 
hours on the second. Storms forced 
two Montreal-bound Air Transat 
flights, one from Brussels, the other 
from Rome, to land in Ottawa on July 
31, along with several other flights that 
had to be rerouted.

Fed up with all the border control 
delays at European airports, IATA and 
several other travel organizations are 
calling on the European Council of 
Ministers to address the travel industry’s 
concerns, saying more resources are 
“urgently needed” to reduce delays.  
“The imposition of a new regulation on 
border control checks by the European 
Union (regulation 458/2017) has caused 
chaos and significant delays to flights 
in Europe,” says IATA. The number of 
delayed flights due to border control 
issues is up 97%. 

HOTELS
The Caribbean Hotel and Tourism 
Association (CHTA) says it applauds 
efforts being made by the region’s 

public and private sectors to grow 
tourism, but cautions against the 
inherent risks if the sectors do not 
work more closely together to resolve 
differences. “In today’s era of risk 
aversion for financing by banks and 
other investors, it is essential that 
we continue to advance an open 
and transparent investor-friendly 
environment,” said Frank Comito, 
Director General and CEO of CHTA.  
“While we may tend to think of 
ourselves as individual companies or 
countries, many investors look at the 
Caribbean as one, so what happens in 
one destination, positive or negative, 
can reflect on the entire Caribbean.” 

DESTINATIONS
Slovenia tourism is on the rise and is on 
the brink of setting a new tourist record. 
According to the Slovenian Tourist Board, 
more than 1.2 million tourist overnight 
stays were recorded in June 2017, up 

22% from June 2016. The first six months 
of 2017 reflected a 15.8% increase in 
tourists when compared to the first 
half of 2016. From our own market, the 
number of Canadian tourists travelling 
to Slovenia was 17.5% higher in June 
2017 than June 2016, while the number 
of Canadians travelling to Slovenia in the 
first half of 2017 was 20.3% higher than 
the first six months of 2016.

As the U.S. Gulf Coast region begins 
picking up the pieces in the wake of 
Hurricane Harvey, Carnival Cruise Line, 
parent company, Carnival Corporation 
& plc and the Micky and Madeleine 
Arison Family Foundation are 

pledging a minimum of US$2 million 
to relief and rebuilding efforts in the 
area. Meteorologists are predicting that 
Harvey will be the worst natural disaster 
in American history, with a US$160 
billion impact on the U.S. economy. 
That’s on par with the combined effect 
of Hurricanes Katrina and Sandy. 

AND FINALLY …  
Just when you thought Space 
Mountain couldn’t possibly be more 
disorienting, Disney comes along and 
debuts wine slushies. That’s right, 
now you can get your drink on before 
riding the teacups. Wine slushies 
have been introduced at Amorette’s 
Patisserie, a French-themed eatery at 
Disney Springs. The delicious – and 
boozy – drinks come in two flavours: 
Strawberry Shiraz and Mango 
Moscato. Both are priced at US$8. 
Disney Springs first announced the 
new offering in a post on Instagram 
earlier this week, which quickly 
garnered over 8,000 likes.Bled Lake, Slovenia
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Transat launches 
2018-19 wedding, 
winter 2017-18 
Europe brochures
MONTREAL — Billed as “the ultimate 
source of inspiration for the perfect 
wedding under the sun”, Transat’s 
Weddings brochure has hit the stands 
with 225 resorts in 23 destinations in-
cluding Colombia, Costa Rica, Panama, 
Cuba, Jamaica, Mexico and the D.R.

“With Transat, couples enjoy has-
sle-free planning thanks to a myriad 
of wedding ideas. They will also learn 
about the roles of the travel agent 
and the resort wedding coordinator, 
and the wedding requirements for 
each destination, as well as a host of 
other practical information,” says the 
tour operator.

For the second year in a row, the 
brochure includes a special 16-page 
feature by Weddingbells, presenting 
top trends in destination wedding 
dresses, beauty tips on how brides can 
look their best in the heat, advice on 
how to integrate local traditions into 
the celebration and a complete guide 
to a hassle-free destination wedding 
with a countdown of 12 months before 
the big day.

Group booking benefits include 
breaks on deposits, an upgrade to 
Option Plus which includes an addi-
tional carry-on for the wedding gown, 
Transat’s Price Drop Guarantee, a 

$500 future travel voucher and a $100 
credit for pre-booked excursions.

For destination weddings at sea, 
Transat’s all-in-one cruise packag-
es include roundtrip flight, trans-
fers and the cruise plus the free 
wedding planning services offered by  
cruise lines.

Transat has also launched its Europe 
brochure for winter 2017/18. Winter in 
Europe is becoming increasingly attrac-
tive to Canadians, says Transat, which 
is why the company is highlighting its  
winter Europe program.

Featuring a vast selection of accom-
modations that allows for many types 
of holidays, the program includes 
apartments with kitchenettes in the 
city centre, seaside resorts with or 
without meals included and charming 
hotels. For more independent clients, 

à la carte visits can also be added to 
various packages.

Always big sellers, Transat has pack-
ages to Paris and London, which are 
offered year-round by Air Transat’s 
daily flights. This winter, travellers can 
fly direct from Montreal to Malaga 
(Spain), Paris and Lisbon. From Toron-
to, direct flights allow clients to discov-
er Faro, Lisbon and Porto in Portugal, 
as well as London, Glasgow and Man-
chester in the United Kingdom.

Lastly, Air Transat will continue its 
domestic flight program between 
Montreal and Toronto this winter, ex-
panding its offer of transatlantic des-
tinations available from these cities, 
thanks to connecting flights.

As for the advantage of booking 
with Transat, travellers who book 
a holiday of more than 14 nights to 
Malaga, Lisbon or Faro will benefit 
from a baggage allowance of 32kg. 
Plus, a Transat destination represen-
tative will be available to those who 
holiday in the Costa del Sol. For all 
other destinations, clients can call 
a toll-free number for assistance at  
any time.

Transat currently has an EBB for 
Winter Europe packages, for travel be-
tween Nov. 1, 2017 and April 28, 2018. 
Clients who book their Europe pack-
age by Oct. 2, 2017 will benefit from a 
reduced deposit of only $100 per per-
son, a $50 future travel voucher, and 
a 30% discount on seat selection (ap-
plies to standard seats only, and must 
be selected by Oct. 31). 

TPI was recognized as one of the top 10 largest attendee groups at Virtuoso Travel Week, 
with 52 travel advisors and staff at the Las Vegas event. TPI is a top 10 Virtuoso member. 
“We are delighted that TPI and its advisors showed such a strong commitment to this 
year’s Virtuoso Travel Week,” said Virtuoso CEO Matthew Upchurch.  Added Morris Chia, 
TPI President: “Our top 10 worldwide affiliation with Virtuoso brings many added benefits 
to our travel advisors including bonus double-digit commission opportunities that help our 
advisors put more money in their pockets.”
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WestJet updates 
travel agent and 
companion discount 
program 
CALGARY — WestJet is offering travel 
agents and one companion 50% to 75% 
off regular published Y fares, based on 
availability, for bookings made by Dec. 
15 with no blackout dates.

To take advantage of the special 
rates agents are asked to call West-
Jet’s Travel Support team at 1-877-664-
3205, Monday to Sunday, 6 a.m. to 7 
p.m. MT. Taxes and fees are extra. 

Fares and space are limited and 
subject to availability. The 75% dis-
count on Y fares applies when G in-
ventory is available. The 50% discount 
on Y fares applies when M inventory 
is available. 

Agents are asked to provide the fol-
lowing details at time of booking: 

l Flight information (dates of travel 

and preferred/alternate flight numbers) 
l Names and contact information of 

travellers 
l Agency information (personal 

IATA/UFTAA code [VER# or ACTA#] and 
IATA/TIDS) 

l A valid credit card 

Reservations are permitted any time 
prior to departure (based on availabili-
ty) for domestic, transborder and inter-
national flights. 

A valid IATA/UFTAA and a valid 10 
digit ACTA/verification number are 
required. The IATA/UFTAA ID card 
number is a mandatory field. “We will 
electronically verify your ACTA/verifica-
tion number for validation. Please be 
prepared to show your IATA or UFTAA 
at the airport,” says WestJet. 

Some restrictions apply, including: 
travel agent bookings are non-commis-
sionable and non-refundable; Plus fare 
seats may not be booked through the 
travel agent discount program; code-
share and interline bookings may not 
be booked through the travel agent dis-

Luxury resort Manoir Hovey, a five-star Relais & Châteaux on the shores of Lake 
Massawippi, Quebec, hosted two famous guests this summer: Bill and Hillary Clinton. 
Jason Stafford and his family, owners of Manoir Hovey since 1979, and the resort staff 
said hosting the Clintons for their summer vacation was a “great honour”. Frequent 
Manoir Hovey guest and Eastern Townships local Louise Penny, who pens the bestselling 
‘Armand Gamache Investigation’ detective novels (of which Hillary Clinton knows every 
plot), invited the Clintons to stay at the luxury inn. The couple enjoyed a week of lakeside 
R&R on the trip and also celebrated the former U.S. President’s 71st birthday. The Manoir 
Hovey team demonstrated great professionalism and gave the Clintons a ‘no fault’ 
experience, said Stafford.

count program; and free seat selection is 
not included (but may still be purchased 
at the regular pre-reserved seat prices). 

WestJet Vacations has also sent out 
a reminder about its travel agent and 
companion (positive space) discount 
program, offering travel agents and up 
to three additional companions 20% 
off positive space air and hotel packag-
es on one file (in one hotel room). In-
dividual deviations are not permitted. 
The booking deadline for these special 
rates is also Dec. 15, with several black-
out dates for the remainder of 2017, 
including: Sept. 4 – 5, 2017; Oct. 5 – 6, 
2017; Oct. 9 – 10, 2017; Nov. 9 – 14, 2017; 
Dec.14 – 24, 2017; Dec. 26 – 31, 2017. 

TICO’s new-look 
website includes 
TICOTips for travel 
agents
TORONTO — TICO’s redesigned website 
has a new travel agent learning centre set 
up to help TICO registrants understand 
the requirements of the Travel Industry 
Act, 2002 and Ontario Regulation 26/05.

Tools for successful compliance in-
clude a video tutorial featuring checklists 
on Booking, Invoicing, Website & Social 
Media and Advertising. Another section 
offers links to Resources and Guidelines, 
and TICO Tips for Working Capital.

The tico.ca site has also been given 
“a major make-over” in its look and lay-
out, says TICO. 

“Besides a fresh new look and being 
far easier to navigate, it is now respon-
sive to all mobile devices. There’s much 
improved, user-friendly functionality, 
including a search option that allows 
consumers to locate a TICO-registered 
travel agency or website.”

There are also clearly differentiated 
sections for Consumers and Travel Pro-
fessionals, says TICO. The Consumers 
section includes detailed information 
on consumer protection, consumer 
complaints and the Compensation 
Fund, plus numerous videos on why 
TICO matters, regulation, monitoring, 
refunds and complaints.
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Suppliers discuss the benefits of 
working with The Travel Agent Next Door

For more information on The Travel Agent Next Door visit thetravelagentnextdoor.com or call 416-367-8263

The Travel Agent Next Door has a different approach to preferred suppliers, 
restricting their number and focusing their agents on selling those suppliers. 
Here’s Nino Montagnese, Managing Director, ACV with his take on the strategy.

   The Travel Agent Next Door is very focused on its 
preferred suppliers and has limited the number of 
them, as well as making it more lucrative for its agents 
and agencies to support them. Have they got it right? 
“I totally agree with this strategy. The strategy is working 
well for Air Canada Vacations, we are seeing great growth.”

   Part of the preferred supplier strategy is enhanced 

training opportunities. Is this something that your 

company is taking advantage of? Do you see results? “We 
are very much taking advantage of the enhanced training 
opportunities offered. Our team trains new consultants 
before they start to sell, along with monthly training/webinar 
sessions held at their head office. The video updates by our 

Area Sales Manager Krista Cardone are very effective.”

   Another opportunity is marketing. How is this working for 

you? “The marketing team at The Travel Agent Next Door 
is doing a great job of quickly getting our products and 
promotions through their internal and consumer sites.”

4    Did your company attend the conference? “Yes, we have 
been at conference the last three years.”

5    How would you rate this conference, as compared 

with others? “We would rate the conference in the top 5 
overall.  Each network is unique, however the out-of-the-
box ideas that The Travel Agent Next Door presents to us 
each year keeps the partnership evolving.”

Uniworld’s River 
Beatrice to be 
relaunched as S.S. 
Beatrice 
TORONTO — Uniworld is adding a fifth 
‘Super Ship’ to its fleet, announcing that 
in spring 2018 the River Beatrice will be 
transformed into the S.S. Beatrice after 
an extensive bow-to-stern renovation.

“We are thrilled to re-launch the S.S. 
Beatrice as our first vessel to be up-
graded to a Super Ship,” said Uniworld’s 
President and CEO, Ellen Bettridge. 
“Uniworld is committed to providing 
the utmost in luxury and following the 
successful launch of the S.S. Joie de 
Vivre earlier this year, we are eager to 
introduce yet another remarkable Su-
per Ship to Europe’s waterways.” 

All public spaces and rooms will be 
redesigned by the design team from 
Uniworld’s sister brand, Red Carnation 
Hotels, with meticulous craftsmanship 
and original artwork, as well as the lat-
est innovations and high-tech amenities 

available on the rivers, says Bettridge.
The new-look S.S. Beatrice will re-

launch with a redesigned lounge and 
an elegant grand staircase – a signature 
design element of Uniworld’s Super 
Ships – as well as additional dining ven-
ues including a private space to replace 
the Captain’s Lounge and Library. Two 
new Royal Suites measuring 375 square 
feet and an additional Owner’s Suite are 

being created plus the ship’s 12 existing 
suites will be refreshed. Uniworld is also 
adding connecting rooms, ideal for fam-
ilies travelling together.

The S.S. Beatrice’s maiden voyage 
will take place on April 4, 2018, coin-
ciding with the official launch of U by 
Uniworld, the company’s new brand 
and the first river cruise line exclusively 
designed for travellers ages 21-45.

Uniworld's River Beatrice
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For more information visit 
wheelsupnetwork.com

View Recorded  
Webinars:

l Ocean By H10
l Explore Argentina
l Ireland Trip Ideas

Sept 12, 2017 2:00pm
Learn about Ireland’s his-
troyfrom Tourism Ireland 
and 3 amazing partners!

Learn how to build en-
riching itineraries, and 

one-of-a-kind attractions 
and activities..

Register Now:
Ireland Trip Ideas

Watch Recorded Webinar
Land, Sea and Sky ad-

ventures on Oahu

Webinars

WheelsUp_WebinarAd_v2.indd   1 2017-09-01   12:31 PM

Air France-KLM and 
WestJet now offer 
reciprocal frequent 
flyer benefits
CALGARY — Taking their codeshare 
partnership to the next level, Air France-
KLM and WestJet have launched the 
‘earn’ phase of both carriers’ reciprocal 
frequent flyer agreement. 

Passengers can now accumulate 
their choice of Flying Blue Miles or 
WestJet dollars on all WestJet, Air 
France and KLM flights.  

“The ability to earn Flying Blue 
Miles or WestJet dollars on Air 
France-KLM will bring significant ben-
efit to guests of all three airlines,” 
said Ed Sims, WestJet Executive VP, 
Commercial. “We are confident that 
our members are going to love earn-
ing WestJet dollars while flying on 
the Air-France-KLM global network, 
and we are equally excited to wel-
come their frequent flyers aboard 
and offer them the opportunity to 
earn Flying Blue Miles on the growing  
WestJet network.”

Jean-Noël Rault, Vice-President and 
General Manager of Air France-KLM 
Canada said the airline is “delighted” 
to be further bolstering its partner-
ship with WestJet and to now offer 
its 27 million Flying Blue members 
the chance to earn flights with its Ca-
nadian partner. He added, “We are 
already working on the next phase, 
which will enable our members to 
soon enjoy award tickets on flights 
operated by WestJet. We also look 
forward to offer WestJet guests the 
possibility to experience our service 
and discover the extent of our world-
wide network.’’

The next phase, to be implemented 
by the end of 2017, will enable mem-
bers of both frequent flyer programs 
to redeem their miles or dollars on all 
Air France, KLM and WestJet flights.

Air France and KLM launched the 
Flying Blue loyalty program in 2005. 
With more than 27 million members, 
37 member airlines and more than 
100 non-airline partners, it’s now 
the most powerful loyalty program  
in Europe.

Staying connected 
helps with corporate 
travel grind, says 
CWT study
AMSTERDAM — Business travellers 
carry on average 4 different types of 
technology – including mobile phone, 
tablet and laptop – with the smart-
phone being the one “travel tool they 
can’t live without,” according to the 
new CWT Connected Traveler Study 
by Carlson Wagonlit Travel. More than 
80% of travellers across the globe rely 
on their phone to conduct business.

Close to 9 out of 10 
business travellers (88%) 
say they believe travel is 
easier to navigate today. 
This has led a majority 
(78%) to seek opportunities 
to travel for work.

The CWT survey looked at travel 
habits of corporate travellers around 
the globe. Survey data was collected 
from more than 1,900 business trav-
ellers who made more than four busi-
ness trips within the past 12 months. 
Respondents hailed from Canada and 
the U.S. as well as select markets in Eu-
rope, the Middle East and Africa (EMEA) 
South America and Asia/Pacific (APAC).

Drilling down specifically to the Cana-
dian data, Canadian respondents said 
they’re committed to business trips for 
several main reasons: to attend confer-
ences or industry events (57%); to do 
presentations or meetings that need to 
be done in person (48%); and to meet 
and work with clients (47%).

Here are some of the study’s findings:

l Close to 9 out of 10 business trav-
ellers (88%) say they believe travel is 
easier to navigate today. This has led 
a significant majority (78%) to seek op-
portunities to travel for work and near-
ly as many find business travel to be 
stimulating (72%). 

l More than half (55%) of travellers 
rely on prior travel experience while 



September 7, 2017  /  TRAVELWEEK  /  13

NEWS

VisitBritain appoints Landry as Americas VP
VisitBritain has announced the appointment of Gavin Landry 
as its Executive Vice President for the Americas, with 
a focus on driving new and repeat visitor growth 
to Britain from Canada, the U.S. and Brazil. In his 
new role, effective immediately, Landry’s remit is 
to drive new and repeat visitor growth to Britain 
from the Americas, focusing on key segments and 
top performing regions including Brazil, Canada 
and the U.S., as well as cities with new routes to 
build connectivity.

MB agent wins 100,000 Loyalty 
Rewards Points from TravelBrands
TPI travel agent Leanne Muir is TravelBrands’ July prize recipient. Through 
December 2017 TravelBrands is hosting a monthly giveaway through Access 
as another way of appreciating agents. Every month, an agent is chosen at 
random to receive 100,000 Loyalty Rewards Points. “TravelBrands’ support 
for agents and their ability to save client dollars while still allowing me to 
make money on the sale is second to none,” says Muir. Agents qualify for 
the monthly points giveaway with every online booking made through 
Access. The contest is set to finish on Dec.15 when a random draw will 
be conducted and one lucky agent from all previous entries will receive a 
grand prize of 1,000,000 Loyalty Rewards points. Agents are encouraged to 
continue booking trips at travelbrandsaccess.com for their chance to win 
either the monthly prize or grand prize. 

PEOPLE

planning trips, in addition to hotel web-
sites (54%) and airline websites (50%). 
Airline and hotel apps make up the bulk 
of app usage for travellers (45%) while 
map apps also see heavy use (41%).

l Nearly 9 in 10 business travelers 
(86%) said travel helped them build 
new knowledge and perspective, while 
80% said business travel boosted their 
productivity. More than 9 out of 10 
(93%) also said that travel positives out-
weighed negatives when it comes to 
building and maintaining relationships 
at work, while nearly 8 in 10 (77%) say 
the same about their home lives.

“The business traveller can be so much 
more productive than even five years 
ago thanks to technology,” said Simon 
Nowroz, Chief Marketing Officer, Carlson 
Wagonlit Travel. “Think about the ad-
vances where a business traveller used 
to have so much down time between a 
flight, taxi and hotel. Now they can login 
and work while on the plane or wherev-
er they happen to be. With the continued 
emergence of the tablet, as well as nu-
merous apps, travellers don’t feel out of 
touch as they carry out business.”

Business travelers did have two key 
areas of concern. Two-thirds (67%) of 
travellers said they believe travel is safer 
today. However nearly half (46%) remain 
concerned about their safety. This has 
led more travelers (68%) to “sometimes 
or always” purchase travel insurance. 

Business travellers say they also have 
difficulties maintaining routines and well-
ness. More than half of travellers (54%) 
say that their exercise and wellness hab-
its are disrupted when they travel.

According to the study, as travelers 
connect with co-workers or family, 
they often use different methods. With 
family or friends, travelers chose call-
ing (44%), Skype (24%) and text (17%) 
as their preferred communication 
methods. However, they connect with 
co-workers differently: email (44%), 
calling (24%) and texting (14%).

When it comes to personal relation-
ships, around a quarter of travellers from 
the Americas felt that travel strained 
their relationship with their spouse or 
significant other (27%), more than their 
EMEA and APAC counterparts (22%). This 
is likely the reason that travelers in the 
Americas tried significantly harder to 
stay connected with family (50%) than 

APAC (31%) and EMEA (27%) travelers. 
APAC travelers were more likely to 

miss important events – with more 
than half (51%) missing at least two so-
cial events or occasions within the past 
12 months compared to EMEA (44%) or 
Americas (42%) travellers.

“There are many variables that 
can make a business trip a success 
or a failure in the eyes of the travel-
er,” said Nowroz. “The easier we can 
make it for travellers to be organized, 
the more we help them have a better 
overall experience.”

Close the sale 
with Globus’ Early 
Booking Bonuses
TORONTO — Globus is giving agents that 
extra push they need to close big sales 
over the next few weeks with a number 
of EBBs across its family of brands.

These include, for bookings made 
by Sept. 12, an air credit of $200 on 
selected South American air-inclusive 
vacations – or an air credit of $500 
when using LATAM Airlines. If booked 
by Nov. 28, clients save 10% on Globus 
Europe, North and South America va-
cations (excluding Globus Escapes).

Cosmos clients will also receive a 
$50 discount per person on their Eu-
rope, North and South America, Africa, 
Asia and South Pacific vacations when 
booked by Oct. 17.

For groups, the company is offering 
a number of tempting offers. Book a 
group of 16 on any Globus or Cosmos 
Faith-based tour for travel this year 
and Globus will waive the single sup-
plement for the group leader. Plus, 
for 2018 groups, they’ll save $100 per 
person on any Cosmos or Monograms 
vacation of six nights or more when 
booked by Sept. 12, 2017. Book a group 
of nine on select Globus, Cosmos or 
Monograms Europe tours by Sept. 26, 
2017 and the tenth person travels free.
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Intrepid opens 
Japan DMC to meet 
2020 demand 
TORONTO — The Intrepid Group has 
opened its first office in Japan, to meet 
what it says is a growing demand from 
increasingly-adventurous travellers 
visiting the country.

Inbound tourism to Japan is growing 
rapidly – numbers are up 16.9% – and 
the country is expecting to see a fur-
ther increase in travellers leading up to 
the 2020 Olympics and Paralympics. 

However Intrepid cites a recent McK-
insey report that says the travel indus-
try needs to take travellers beyond 
Japan’s three major cities to ensure 
sustainable tourism growth.

Intrepid Travel’s itineraries in Japan 
include a trip to Ashaikawa’s ice fes-
tival, cycling in the Noto Peninsula, a 
food tour to Koya-san, and a new trip 
to Southern Japan in 2018.

The multi-brand Intrepid Group, which 
began as Intrepid Travel in 1989, takes 
small groups travelling off-the-beaten 
track and supports the local commu-
nities they visit. The Australian-owned 
company is now a vertically-integrated 
global business employing 1,600 staff in 
27 offices. It takes 350,000 travellers to 
more than 100 countries each year.

The new Kyoto office, which is op-
erated under the PEAK DMC brand, 
will be the base for 20 local staff and 
guides to take thousands of travellers 
throughout Japan’s most iconic sites as 
well as lesser known destinations for 
Intrepid Travel, Peregrine Adventures, 

Geckos Adventures and other tour  
operator brands.

“We’ve seen a huge appetite for a 
more sustainable and experiential 
style of travel globally – across all ages 
and budgets” said Intrepid Group CEO 
James Thornton. 

“One of the benefits of this style of 
travel is to bring tourism into smaller 
communities, which is increasingly im-
portant for preserving culture and natu-
ral beauty in a country like Japan where 
people are moving to into large cities.”

The Intrepid Group reported a 69% 
increase in sales on its Intrepid Travel 
branded trips to Japan last year, includ-
ing double the number of travellers on 
its Japan Family Adventure trips. 

The group’s more up-market adven-
ture travel brand, Peregrine Adventures, 
has also seen its Japan bookings increase 
by 38% this year and youth travel brand 

Geckos Adventures has seen 13% growth 
in its first year into the destination. 

The company is currently recruiting 
for Japanese product and sales staff, 
as well as tour leaders to join its new 
Kyoto team.

“Kyoto was chosen as it is a cultural 
hub and heart of Japan and a much-
loved destination on Intrepid’s trips,” 
says Joanna Crisp, General Manager for 
the new Intrepid Group office in Japan.

“Our tour leaders are passionate 
about travel and showcasing Japan. A 
great tour guide wants our travellers to 
experience all the things they love about 
their country - from showing traditional 
Japanese art and handicraft making, to 
making okonomiyaki, getting their hands 
dirty harvesting rice, or joining in a local 
festival. Any traveller or tour guide can 
use Google, but our award-winning lead-
ers are the best in the world because the 
stories they tell connect travellers with 
all that is unique about the destinations 
they travel through.”

This is the Intrepid Group’s 18th des-
tination management company in its 
global network, with new PEAK DMC 
companies due to open in Iceland in 
November and in three Central Ameri-
ca locations in January 2018. 

The new office opened with a cere-
mony by the Consul General of Austra-
lia (Osaka) David Lawson, the Deputy 
Governor of Kyoto Prefecture Takeha-
ru Jofuku and other guests on Aug. 25 
with support from JETRO, KRP, Kyoto 
Prefecture and City Government, Aus-
trade and the Australian Government.

Quality Travel’s Spain fams kick off 2018
Quality Travel, a division of UNIGLOBE Enterprise Travel, in co-operation with 
TRAPSATUR (Spain), is hosting a special fam trip designed for Canadian travel 
agents visiting Madrid, Andalucia and Costa del Sol. The seven-day fams 
are scheduled for Jan. 14 and 28, Feb. 11 and 25 and March 4 and 11, 2018. 
Fams include superior first class hotels, deluxe Motorcoach transportation, 
tour leader and sightseeing tours (land only). The cost is 399 euros for travel 
agents, 449 euros for their companion and 205 euros for single rooms. Not 
included are visas, insurance and personal items. For more details see quality-
travel.ca/destinations/Spain/Explore or email FamTrips@quality-travel.ca, or 
call 1-888-644-5623, ext. 4109 or (416) 216-0109.

FAM



Countdown continues  
to grand opening of  
 Sandals Royal Barbados 
by Chris Kinasz

Rendering of Sandals Royal Barbados

LUXURY
TRAVEL

French restaurant and a poolside bar, and an entertainment 
pavilion featuring a four-lane bowling alley, living room, and 
game room. Debuting here for Sandals Resorts is the Beach 
House Resort Shop, a new retail brand aiming to deliver ele-
ments of the Caribbean like sophisticated resort wear, home 
goods, local crafts, and provisions.

The resort will also boast a 6,000 square-foot conference 
facility equipped with state-of-the-art technology. For guests 

hairman of Luxury Included, all-inclusive San-
dals Resorts International, Gordon “Butch” 
Stewart has announced that Sandals Royal Bar-
bados, the brand’s second hotel on the island, 
will open in time for the upcoming winter sea-

son, unveiling a total of 502 rooms in Barbados.   
“Sandals Royal Barbados is progressing as it should and 

will most certainly be open and ready to welcome its first 
guests, as promised, on  Dec. 20,” said Stewart.  According 
to Stewart the new resort, which is adjacent to Sandals Bar-
bados and located in the St. Lawrence Gap area on Dover 
Beach, is a “game changer” for Sandals Resorts. 

Sandals Royal Barbados will offer 222 concierge- and but-
ler-level suites, including the brand’s signature Rondovals, 
Millionaire Butler Suites, and Skypool Suites. There will be 
an extensive Crystal Lagoon Pool Complex including Swim-
Up Suites.

Amenities will include the brand’s very first gentlemen’s 
only barber shop, a full-service 15,000 square-foot Red 
Lane Spa, and four bars offering unlimited premium spir-
its. There will also be five signature dining establishments 
including French, Caribbean and Mediterranean cuisines, 
as well as new American and Asian-fusion concepts.

The resort will also introduce the brand’s first-ever roof-
top infinity pool, complete with the brand’s La Parisienne 
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“Sandals Royal Barbados is progressing as 
it should and will most certainly be open 
and ready to welcome its first guests, as 
promised, on Dec. 20.” 

in select top category suites, there will be chauffeured Rolls-
Royce airport transfers. 

“Luxury is really about customization and personalization, 
and that’s what our new approach to entertainment is all 
about. We’ll continue to have set shows but we’re exploring 
new ways for guests to gather and have fun according to their 
schedule,” said Stewart. 

n sandals.com

Credit: Sandals Resorts



The True Original Is An All-New Beachfront Resort

All-New     OCEANFRONT MAIN BAR

All-New     PALM BUILDING All-New     BUTLER SUITESAll-New     TRANQUILITY SOAKING TUBS

All-New     RESTAURANTS 

All-New      OCEANFRONT SWIM-UP SUITES

All-New     LOBBY

Sandals Voted World’s Best 21 Years in a Row
More Quality Inclusions Than Any Other Resorts on the Planet

JAMA I CA |  ANTI G UA |  SA I NT  LUCIA  |  BAHA MAS |  G R E NADA |  BAR BADOS

The very fi rst Sandals is also the newest Sandals—
redesigned to be the most modern, open-concept resort. 
Nowhere is that more apparent than in the new, spectacular 
open-air lobby with contemporary appointments and 
magnifi cent vistas of the sea. Discover a chic oasis at the 
new outdoor Main Bar, with deck that extends over the 
ocean and a romantic fi repit that lights up the night. The 
ultimate in privacy and luxury are found right on the beach 
with new Butler Suites, Swim-Up Suites and Palm Suites 
that redefi ne beachfront living with chic décor and private 
Tranquility Soaking Tubs™ for two on patios and balconies 
overlooking the ocean. Even our restaurants have been 
redesigned, with 5-Star Global Gourmet

TM 

dining created by 
master chefs. Everyone loves a true original, and Sandals 
Montego Bay isn’t just original, it’s truly extraordinary.

Oceanfront Swim-Up Butler Suite 
w/Patio Tranquility Soaking Tub

Beachfront Romeo & Juliet 1 Bdrm. Butler Villa 
Suites/ Outdoor Tranquility Soaking Tub

The Oleander Room

®Sandals
Futureof the 

The

is  Here

MONTEGO BAY, JAMAICA

MONTEGO BAY
®

JAMA I CA |  ANTI G UA |  SA I NT  LUCIA  |  BAHA MAS |  G R E NADA |  BAR BADOS

THE WORLD’S
ONLY 5-STAR

LUXURY INCLUDED® 
RESORTS

SANDALS.COM
 1.800.545.8283

Sandals® is a registered trademark. Unique Vacations, Inc. is an affi liate of 
Unique Travel Corp., the worldwide representative of Sandals Resorts. 
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IF YOU’RE UNSURE WHERE THE TRAIL LEADS, 
YOU’RE ON THE RIGHT PATH. 

GoToBermuda.com

Gateways International has launched 
its new 2018 Latin America brochure, 
featuring 44 colour pages of journey 
suggestions.

Chile is one of Gateways’ hot places to 
travel to for 2018. With ‘Luxury Chilean 
Retreat,’ travellers enjoy the Swiss-in-
spired Hacienda Hotel Vira Vira, Chile’s 
newest Relais & Châteaux complete 
with farm-to-table gourmet food. Com-
bined with four nights at The Singular 
Santiago Lastarria Hotel, this experi-
ence is geared for passengers seeking a 
luxury experience.

The ‘Spirit of Ecuador’ itinerary com-
bines landscapes dominated by volca-
noes and Inca ruins with the biodiversity 
of the Galapagos Islands. Included are 
sailings aboard the ‘M/V Galapagos Leg-
end’ and smaller yachts like the Coral I 
and II, among others.

Recognized as the leading luxu-

ry train in South America in 2014-16, 
Gateways also offers the ‘Tren Ecua-
dor: Luxury Train Experience’, now with 
Gold Class Accommodation upgrades. 
Clients can travel from Quito to Guaya-
quil on a four-day journey aboard this 
restored, antique steam locomotive, 
while staying in countryside hotels and 
haciendas along the way.

In Northern Peru, Arennas Máncora 
offers travellers a stylish, modern par-
adise complete with spa treatments. In 
the Sacred Valley of the Incas, Gateways 
now offers the most recent addition to 
the Inkaterra hotel portfolio – Inkaterra 
Hacienda Urubamba, a contemporary 
hacienda-style property.

‘Deluxe Patagonia,’ a new journey be-
ginning in Santiago, continues to The 
Singular Patagonia, a sophisticated hotel 
set in the heart of Chilean Patagonia. LA-
TAM continues to offer nonstop flights to 

Puerto Natales from Santiago, making it 
easy to access Gateways International’s 
hand-picked, luxury hotels.

Destinations in Central America con-
tinue to be among Gateways’ best-sell-
ing products. The ‘Waterfalls, Springs 
and Beach’ package features the 600-
acre private reserve of Rio Perdido 
Thermal Spa Experience in Costa Rica, 
combined with the waterfalls of the Ta-
bacón Thermal Spa & Resort.

All packages to Latin America include 
international and domestic airfare 
where applicable, breakfast daily and 
touring experiences tailored to suit 
each passenger’s interests.

Gateways International’s new 2018 
Latin America brochure is available for 
order through Envoy Networks and 
can be viewed online.

n gateways-international.com

 GATEWAYS INTERNATIONAL  

2018 Latin America brochure release
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ESTABLISHMENT HOTEL

SYDNEY, AUSTRALIA

HOTEL HACIENDA DE ABAJO

LA PALMA, CANARY ISLANDS, SPAIN

OD OCEAN DRIVE
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A WORLD ABOVE

We don’t just turn down a bed, or just set a table for a meal. We think 

about the day (or night) you might have had before you reach your hotel. 

The moment you’ll have when you fi nd all this waiting. Thinking about 

you is one of the most important things we do. And we do it for every 

guest. In every part of the hotel. Everywhere we are.
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T aiwan 
Package Price from CAD $3299*

Time to explore on this beautiful wonderland.

For more details, please contact your travel agency, or visit www.supervaluetours.ca  
Tel: 604-688-7922/ Toll free:1-877-688-7922
BC REG#30069   *Terms and Conditions may apply. *Price is subject to change. East Rift Valley Sun Moon Lake

Beef Noodle Soup

The 166-guest riverboat known as the 
‘American Duchess’ has been chris-
tened in New Orleans on the banks 
of the Mississippi. It’s the first all-suite 
paddlewheeler on America’s rivers.

Marissa Applegate, daughter of 
Chairman and CEO John Waggoner, 
is the godmother of the vessel, and 
broke a bottle of Maker’s Mark bour-
bon on its hull culminating the ceremo-
nial festivities. During the ceremony 
remarks were made by many like John 
Waggoner, American Queen Steam-
boat Company Chairman and CEO; Ted 
Sykes, American Queen Steamboat 
Company President and COO; Wayne 
Arguin, New Orleans Port Captain at 
the U.S. Coast Guard; and Bill Samu-
els, Jr., Chairman of Maker’s Mark. Joy 
Manthey of Seaman’s Church blessed 
the boat. 

“The ‘American Duchess’ is a culmi-
nation of our company’s core values 
and finest attributes, poised to deliver 
our trademark level of gracious ser-
vice, first-class entertainment, super-
lative fine dining and award-winning 
shore excursions,” stated Sykes. 

The ‘American Duchess’ showcases 
three 550 square -oot Owner’s Suites, 
four 550 square-foot Loft Suites, spa-
cious Veranda Suites with sliding glass 
doors to private balconies, and Interi-
or Suites. The vessel incorporates high 
standards of service, entertainment 
and shore excursions. Featuring open 

seating at two dining venues – The 
Grand Dining Room and The River Club 
and Terrace – cruises offer regionally 
inspired cuisine similar to that of the 
‘American Queen.’

Following the christening, the ‘Amer-
ican Duchess’ will be departing on her 
maiden voyage up the Mississippi Riv-
er with stops in Natchez, Vicksburg, 
Memphis, Paducah, St. Louis, and oth-
er ports before arriving in her disem-
barkation city of Red Wing. This 23-day 
voyage spans the length of the Mis-

sissippi and will provide guests with a 
vantage point of America’s heartland. 

There are a variety of voyage lengths, 
ranging from six days and up, and fares 
beginning at US$2,999 per guest, avail-
able for clients. A pre- or post-cruise 
luxury hotel stay, all bottled water and 
soft drinks, wine and beer at dinner, 
and complimentary shore adventures 
are included in each port of call. 

n AmericanQueenSteamboat 
   Company.com

 AMERICAN QUEEN STEAMBOAT COMPANY 

‘American Duchess’ has been christened

American Duchess Natchez

Credit: Am
erican Q

ueen Steam
boat Com

pany



Oct 29 - Nov 6 – Vancouver, WA to Clarkston 
Paci� c Northwest Splendor (9 days)
Nov 5-13 – Clarkston to Vancouver, WA 
Paci� c Northwest Splendor (9 days) 
Nov 12-20 –Roundtrip Vancouver, WA
Vineyards, Vintages and Varietals (9 days)
Nov 19-27 – Roundtrip Vancouver, WA
Vineyards, Vintages and Varietals (9 days)
Inspire your palate with extraordinary wines of 
the Paci� c Northwest as you cruise amidst the 
natural splendor of the Columbia River. 
During our November 19 voyage, you will also 
savor an exquisite � anksgiving Day meal.

SAVE ON THESE 6- TO 10-DAY 2017 HOLIDAY CRUISES:

call (888) 749-5280 for reservations.

visit WWW.AGENTS.AQSC.COM for sales
and marketing information

Promotion expires 9/30/2017. Savings shown are in U.S. dollars. O� er details and more information can be found online. 
*Savings on Dec. 28 American Duchess voyage is $400 per stateroom.

W hether you seek to get away for Thanksgiving or Christmas or wish to celebrate the New Year 
in style, you will find that amid the glittering elegance of an American Queen Steamboat 

Company holiday cruise is a seasonal spirit larger than life. Travel aboard the AMERICAN QUEEN® or the 
AMERICAN DUCHESS™ to experience the best of the South during a magical time of the year and delight 
in all of your favorite holiday treats while getting acquainted with the classic Christmas traditions 
of the Cajun and Creole cultures. Aboard the AMERICAN EMPRESS®, you can inspire your palate and get 
acquainted with the nuances of traditional wine-making on a special Thanksgiving journey which 
highlights extraordinary wines of the Washington and Oregon regions. 

Start a New
Holiday Tradition 

Nov 19-27 – Memphis to New Orleans
� anksgiving Festival (9 days)
Nov 26 - Dec 4 – New Orleans to Memphis
Musical Heritage of the Delta (9 days)
Dec 3-11 – Memphis to New Orleans
Holiday – Christmas Markets (9 days)
Dec 10-18 – New Orleans to Memphis
Holiday – Christmas Markets (9 days)
Dec 17-26 – Memphis to New Orleans
Holiday – Christmas Markets (10 days)
Dec 25 - Jan 2 – Roundtrip New Orleans
New Year’s Celebration (9 days)

Nov 19-27 – New Orleans to Memphis
Antebellum South (9 days)
Nov 26 - Dec 4 – Memphis to Nashville
Music of America (9 days)
Dec 4-10 – Roundtrip Nashville
Nashville Holiday (7 days)
Dec 10-16 – Roundtrip Nashville
Nashville Holiday (7 days)
Dec 15-23 – Nashville to Memphis
Music of America (9 days)
Dec 22-29 – Memphis to New Orleans
Creole Christmas (8 days)
Dec 28 - Jan 2 – Roundtrip New Orleans*
New Year’s Celebration (6 days)

American Queen® American Duchess™ American Empress®

SAVE $1,400 PER STATEROOM
on select 2017 Holiday Cruises

Travel_Week_FP_CAD_Luxury_090717.indd   1 8/9/17   4:38 PM
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Tailor-made Luxury Travel

  Build a tailor-made itinerary for your clients
  VIP treatment; all private transfers
  The best 4 and 5-Star hotels and villas
  Private tours with specialized guides
  Unique experiences & special requests fulfilled
  Continental breakfast daily
  Specializing in all countries in South America and Europe

For complete pricing, visit our website or call us today.  
Subject to availability at time of booking. Includes hotel taxes and service charges. 

TICO # 2472491   30 Wertheim Court # 20, Richmond Hill, ON

M-F  9-6pm EST
1-800-268-0900

gateways-international.com

PrIVATE TrAnSfErS    dEluxE ACCommodATIon    PrIVATE TourS

Salar de Uyuni, Bolivia

Small Luxury Hotels of the World has 
announced The LaLiT London as the 
latest addition to its collection of in-
dependently owned hotels in the UK 
capital. The hotel is the first overseas 
venture for New Delhi-based hotel 
company The Lalit Suri Hospitality 
Group.

The LaLiT London is the result of the 
transformation of a derelict Grade II 
listed building into a 70-room luxury 
boutique hotel following a five-year 

 SUPER VALUE TOURS 

Three Aboriginal 
experiences in 
Taiwan
Taiwan has over a dozen aboriginal 
tribes living and thriving on the is-
land. On Super Value Tour’s  ‘Taiwan 
Island’ and ‘Taiwan East Coast’ tours, 
travellers are able to experience 
three unique aboriginal activities.

The first is Taroko National Park, 
home to the landmark Taroko Gorge. 
There are many hiking trails like the 
Swallow Grotto Trail.

A second experience is biking in 
East Rift Valley, with its greenery 
framed by the north-south Central 
Mountain Range and the Coastal 
Mountain Range. The area is tradi-
tionally home to many aboriginal 
people. 

Travellers will also revel in tasting 
Aboriginal cuisine in the East Rift 
Valley. Clients visit a local restaurant 
owner and experience an Aboriginal 
cooking technique known as earth 
kiln cooking where the food is buried 
and cooked underground. 

Super Value Tours’  ‘Taiwan Island’ 
and  ‘Taiwan East Coast’ tours depart 
regularly.

n SuperValueTours.ca

 SMALL LUXURY HOTELS 

Welcoming The LaLit London

“SLH now has nine hotels 
in London, so any new 
hotel we add to the 
collection here has to be 
something really special.”

restoration. Once home to St Olave’s 
Grammar School, there are remnants 
of the building’s history throughout. 

The dramatic great hall is home to 
a pan-Indian restaurant, Baluchim, 
where guests can sample flavours 
from across India including Kashmir, 
Bengal, Kerala, and Goa. The restau-
rant boasts a Naanery, where guests 

can pair wines with artisanal breads 
prepared in the tandoor, and an out-
door shisha terrace. 

Localized cellphones are provided in 
the guestrooms for guests to stay con-
nected. To disconnect, ‘Rejuve – The 
Spa’ features one of the only Ayurvedic 
treatment tables in London and offers 
treatments like Shirodhara, where a 
continuous stream of medicated oil 
is poured over the forehead. This has 
been known to improve memory and 
normalize blood pressure.

Daniel Luddington, Vice President of 
Development at SLH says: “SLH now 
has nine hotels in London, so any new 
hotel we add to the collection here has 
to be something really special. The 
LaLiT London offers extraordinary at-
tention to detail and craftsmanship 
as well as a modern take on Indian 
fine dining. A stone’s throw away from 
Tower Bridge and the Southbank, we 
are excited to offer the SLH community 
our first luxury experience south of the 
River Thames.”

Rates start from US$326 per night on 
a room-only basis.

n slh.com/lalit

Aboriginal cuisine

Credit: Super Value Tours
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E X C E P T I O N A L

The combination of the Paradisus brand and its Royal Service sets a scale of luxury and comfort 
that is unique. From its fi ne dining and Yhi Spa to its Suites and Garden Villas, not to mention 
the attention to the tiniest detail, you will know the minute you check in that you are about to 

embark on an exceptional experience.

Opening in the summer of 2018, Meliá Hotels International 
is introducing its luxury brand in Cayo Santa Maria. 

The hotel section of this fourth Paradisus in Cuba will offer 
552 modern Junior Suites for guests of all ages. Spa aficiona-
dos will especially like its Yhi Spas, and all guests will be able 
to sample a world of flavours at six different restaurants.

Paradisus resorts are known for Royal Service, an adults-on-
ly exclusive section where every aspect has been created to 
deliver a top-notch experience. In Cayo Santa Maria, Meliá 
Hotels International has designed this exclusive section with 
134 all-suite accommodations enhanced by butler service. 

For families, a new level of all-inclusive luxury will also be 
available in Cayo Santa Maria with the opening of the Family 
Concierge. This exclusive section will have 116 Junior Suites 
and Suites, including 33 rooms with direct access to the pool 
and to a private garden terrace. A specially assigned Family 
Concierge will assist guests during their stay and coordinate 
the services and reservations required so families can sim-
ply enjoy their vacations. 

Paradisus resorts are set on some of the most beautiful 
beaches in Cuba and make guests feel welcome in lush sur-
roundings. When choosing a Paradisus, guests can indulge in 

signature cooking by international chefs paired with consum-
mate service. Designed with privacy in mind, these resorts 
feature secluded areas for lounging and provide plenty of ac-
tivities, like Life Enriching Activities, different sports and diving. 

n meliacuba.com

 MELIÁ HOTELS INTERNATIONAL CUBA 

Paradisus luxury brand opening in Cuba soon

Paradisus Cayo Santa Maria

Credit: M
eliá Hotels International



 Tourcan Vacations’  
Africa product  
continues to grow
by Chris Kinasz

Blyde River Canyon in Mpumalanga, South Africa

AFRICA

$5,729-5,799. It costs $5,949-$5,999 from Winnipeg, 
$6,139-$6,189 from Halifax, and $6,069-$6,119 from Van-
couver, Calgary and Saskatoon. These costs are per per-
son sharing, and include international flights, domestic 
flights, and airfare taxes. Those who book by Oct. 31 will 
save $100 per person.

The next tour is ‘Morocco – Imperial Treasures and Desert 
Wonders,’ and Tourcan Vacations is offering a number of set 
departures in October. This vacation highlights the Imperi-
al Cities, and also has excursions to some desert towns. It’s 
10-night tour that visits Casablanca, Rabat, Fez, Marrakech, 
Ouarzazate, and Zagora, with all sightseeing included. There 
are visits to medieval medinas, various monuments, mauso-
leums, souks and kasbahs. The land-only cost is $2,395 per 
person sharing in superior accommodation with two meals 
provided per day. 

The third Arica tour currently being promoted is ‘Kenya 
Safari.’ Tourcan Vacations has a special promotion to Ken-
ya in October and November. The seven-night safari visits 
Nairobi, Samburu, Lake Naivasha, and the Masai Mara. Full 
board is provided on safari with two game drives per day in 
4 x 4 land cruisers.  The land-only costs start at $2,669 per 
person sharing.

n tourcanvacations.com

ourcan Vacations currently has three promo-
tions for tours to Africa, designed for travel-
lers wishing to discover this vast, diverse and 
thrilling continent.  

The first tour, introduced two years ago, is 
called ‘Memorable South Africa.’ All of the past departures 
of this tour have sold out and, for 2018, there are depar-
tures scheduled for April 8-21 and November. According to 
Tourcan, this tour has been a huge success since it premiered 
and has received very favourable reviews from clients. 

The tour commences by visiting Mpumalanga, home to 
the third largest canyon in the world, and with a safari 
experience in Kruger National Park. In Cape Town, guests 
are treated to a visit to the top of Table Mountain and 
Cape Point, the latter located an hour from Cape Town 
and is known for being the most southwesterly tip of  
mainland Africa. 

The trip then continues along the Garden Route to the 
Ostrich Feather Capital of the World, Oudtshoorn, and the 
Karoo towns of Matjiesfontein and Prince Albert, where 
19 buildings have been declared National Monuments. 
This is followed by a stop in the lagoon town of Knysna 
where guests will embark on excursions to the Feather-
bed Nature Reserve and Monkeyland Primate Sanctuary.  

From Toronto, Montreal and Ottawa, the trip costs 
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The comfort of
being on time
You want to stay on schedule. When you need to arrive on time,
fl y with one of the world’s most punctual airlines - klm.ca
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 SITA TOURS CANADA 

It could be time to 
discover Africa
SITA Tours Canada offers enriching, 
authentic travel programs to Africa, 
ideal for family travel or romantic 
holidays. SITA specializes in ‘Tailor 
Made Journeys’ that are designed to 
include fine accommodations, great 
attractions and authentic cultural ex-
periences and activities that highlight 
aspects of local life. 

With 54 sovereign countries, more 
than any other continent, Africa is a very 
diverse destination. Travellers can ex-
perience the Masai Mara in Kenya, con-
sidered by many to be Africa’s greatest 
wildlife reserve, or the grandeur of Vic-
toria Falls in Zimbabwe, or possibly the 
Gorilla Trek in Rwanda. Africa has a wide 
array of experiences to entice travellers.

Most people associate safaris with 
Africa, but there are many other pos-
sibilities for clients seeking adventure. 
Tanzania, for example, offers ample 
opportunity to experience mountain 
biking, forest hikes, nature walks, or a 
visit to tribal villages. Namibia, known 
as the land of lonely deserts, is home 
to rugged mountains, rock engravings, 
petrified wood forests and endless 
sand dunes.

However, Africa is not only an ad-
venture destination. Whether it’s the 
fabled kingdom of Morocco or the Pyr-
amids of Giza in Egypt, Africa is truly a 
historic treasure. 

SITA Tours Canada has tours to Ken-
ya, Tanzania, South Africa, Egypt, Ugan-
da, Botswana, Zimbabwe, Madagascar, 
and many other destinations on the 
continent. 

n sitatourscanada.com

*Per person, twin share. Valid for travel 13 Oct - 10 Dec ‘17 & 1 Feb - 31 Mar ‘18.  Book  by 30 Sep ‘17. Savings included.  Visit www.gowayagent.com for details of incentive. Subject to availability. TICO#1543989. 3284 Yonge Street, Toronto, ON.

Agent Incentive – Earn $55 Cash for bookings!

Call Toll Free 800.918.8951 or visit goway.com/iconicoz
Request our Travel Planner

ICONIC AUSTRALIA ON SALE!
URbAN AUSSIE bEACh ESCApE 

11 dAyS - $3369  
SAVE $590 pER COUpLE

GREAT bARRIER REEf & GO 
7 dAyS - $1879 
SAVE $260 pER COUpLE

ROUNd TRIp QANTAS AIRwAyS AIRfARE fROm VANCOUVER, TRANSfERS,  
ACCOmmOdATION ANd SELECT TOURING INCLUdEd.

**

Mountain gorilla at the Volcanoes National Park, Rwanda



AFRICA

Goway’s Africa Experts is offering a 10-day package from North America to Kwa-
Zulu-Natal in South Africa. The  ‘Durban Delights’ package includes seven nights of 
accommodation in Umhlanga, with daily tours to all the main highlights. 

“What is great about this package,” says Kirsty Perring, General Manager of Afri-
can and Middle East, “is that you only need to unpack once and don’t spend time 
travelling around the country. Yet you still get to see everything you would want 
to, including culture, history, wildlife and spectacular scenery.”  

A number of international carriers now fly directly into King Shaka International Air-
port in Durban.  

“This is a perfect itinerary for first-time travellers to South Africa, but it’s also ideal 
for those globetrotters who have already 
visited the main tourist destinations and 
want to discover some of the less trav-
elled routes,” says Perring. 

Prices for this package start at $3,450, 
which includes airfare from Toronto.

n goway.com
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African Travel has launched a travel gift 
registry service that allows friends and 
family to contribute toward an unfor-
gettable safari or African adventure. 

How it works: first, the traveller selects 
their ideal trip, and then African Travel 
will create a web page on their website 
that features the itinerary.  Second, the 
traveller shares the URL with friends and 
family online and via social media and 
encourages them to contribute to the 
celebration trip. 

If a guest has already set up a store 
registry, they can add the link to their 
travel vacation gift registry page. This 
means that all of their registries are 
conveniently located in one place. 

No matter how intimate or large the 
group is, African Travel will work with 
clients to ensure that  every detail of 
their trip is taken care of so that their 
time can be spent enjoying the holiday.

n africantravelinc.com

AFRICA
Simply South Africa - 7 Days 
From CAD 2,653 per person
Cape Town, Kruger Safari
Masai Footsteps - 7 Days 
From CAD 3,913 per person
Nairobi, Masai Mara National Reserve, 
Lake Nakuru National Park, Amboseli 
National Park
Images of Africa - 5 Days 
From CAD 2,135 per person
Victoria Falls, Chobe National Park

Please call SITA World Tours Canada at 800.421.5643 
or visit www.sitatourscanada.com

Prices listed here and on the website are per person based on double occupancy. Single supplements apply. 
Must book before Oct 15, 2017 to receive the bonus commission for travel before Mar 31, 2018. Other limitations apply.

BONUS COMMISSION OF CAD 50 
PER BOOKING!

With 85 years of exemplary service 
in travel and masterfully planned 
itineraries, SITA is renowned for 

custom and group travel, escorted 
tours, and independent programs.

Contact us Today:

www.tourcanvacations.com

5799 Yonge Street, Suite 1001, Toronto, ON M2M 3V3
416 391 0334 / 1800 263 2995    

tours@tourcanvacations.com

We Offer:
• Group Specialists
• Customized Itineraries
• Pre And Post Cruise Arrangements
• Brochure Tours: Guaranteed Departures Minimum Two Passengers

twitter.com/tourcanfacebook.com/tourcanvacations O
nt
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Africa Destinations:
BOTSWANA • EGYPT • ETHIOPIA
KENYA • MAURITIUS • MADAGASCAR 
MOROCCO • MOZAMBIQUE • NAMIBIA 
RWANDA • SOUTH AFRICA 
SEYCHELLES • TUNISIA • TANZANIA 
UGANDA • ZAMBIA • ZIMBABWE

 AFRICAN TRAVEL, INC. 

Now offering 
‘Celebration Travel’ 
gift registry

 GOWAY TRAVEL 

South African vacation in KwaZulu-Natal

The Karkloof Falls, 
 KwaZulu-Natal



Hotel Hacienda de  
Abajo added to Luxe 
Collection by  L.E. Hotels 
by Chris Kinasz

Hacienda de Abajo Deluxe

HOTELS 
& RESORTS

“Luxe Collection classifications are not easy to come by,” 
said Efrem Harkham, Founder and Chairman of L.E. Ho-
tels. “To start, a property must have historical significance, 
a prime location and the finest services and amenities, and 
Hotel Hacienda de Abajo meets the mark in every regard.” 

The intimate property offers 32 guestrooms and suites 
ranging from Classic double rooms to Premium single 

he newest addition to the Luxe Collection by 
L.E. Hotels is the Hotel Hacienda de Abajo, a 
restored 17th century sugar plantation located 
in the Canary Islands, on the island of San Mi-
guel de La Palma. 

This adults-only property, for those aged 16 and older, has 
the distinction of being the first hotel built in Tazacorte, the 
Spanish municipality known for having the most sunshine in 
a year. Hotel Hacienda de Abajo has gone to great lengths 
to respect the original layout of the sugar estate, its tradi-
tional Canarian architecture, as well as several of the fur-
nishings and artifacts found throughout the property. From 
an 18th-century table to a sculpture of the Virgin Mary, the 
property has more than 1,300 antiquities, some dating all 
the way back to the first century. In addition to the pieces in 
the main ‘Casa Principal de Tazacorte,’ there are artifacts in 
the small chapel or the bathhouse. The historic property is 
set between lush vegetation and the coast, offering views of 
both the sea and banana crops.

As with all members in the Luxe Collection by L.E. Hotels, 
Hotel Hacienda de Abajo will now receive full access to a suite 
of L.E. Hotels’ services. From extensive communication chan-
nels and a global distribution system to regional sales offices, 
all services are aimed to increase Hotel Hacienda de Abajo 
and all L.E. Hotels properties’ visibility, viability and revenue. 
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“A property must have historical 
significance, a prime location and the 
finest services and amenities.” 

rooms with a balcony, terrace or access to the garden. All 
rooms are also equipped with L’Occitane amenities and eco-
logically friendly mattresses, bedding and towels. Rooms are 
decorated with works of art, fine furnishings and tapestries 
from the largest private art collection on the island. 

The property has an outdoor freshwater swimming pool 
or, if guests prefer, a Bath House. They can wine and dine 
at El Sitio restaurant, where a mix of innovative flavours and 
aromas await, all of which combine local cuisine with rich 
and elaborate international influences.

n lehotels.com

Credit: L.E. Hotels
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• Incredible cuisine; 10 restaurants 
including buffet and à la carte

• Large fitness facility with a range of 
exciting classes

• Abundance of pools with adjacent bars 
and wait service

Riviera Maya, Cancun 
Royalton Riviera Cancun 
Resort & Spa 
HHHHH  

All Inclusive 

Top-rated
Luxury

resort

Top-rated
Family

resort

 

#1to the Sun

SW_TravelWeekSpotlightBanner_Cancun_09072017.indd   1 2017-08-30   9:52 AM

Blue Residences Resort on Aruba’s 
Eagle Beach is offering travellers 
oceanview luxe accommodations at af-
fordable prices. It’s located four miles 
from Aruba’s capital city, Oranjestad.

Every unit at Blue Residences has 
unobstructed views of the ocean, with 
suites ranging in size from one- to 
three-bedroom condos. Each unit fea-
tures elevated ceilings, an oceanview bal-
cony, wireless Internet, a fully-equipped 
kitchen, living room, dining room, cable 
TV, washer and dryer, and upscale ap-
pliances and electronics. Ground floor 
suites have a private Jacuzzi terrace, and 

deluxe ocean view hotel rooms with no 
kitchen are also available.

On-site amenities include two infin-
ity swimming pools, a fitness centre, 
spa and a deli. Guests have access to a 
Thrifty Car Rental desk, concierge ser-
vices and pre-arrival grocery stocking. 

Currently a 20% discount is being 
offered for travel until Dec. 21. Addi-
tionally, a 20% early booking discount 
is available for travel dates next year, 
starting on Jan. 3, provided those res-
ervations are made by Nov. 1.

n BlueAruba.com

 SUNWING VACATIONS  

Discover Cancun 
with ease
Sunwing Vacations offers regular flights 
to Cancun from numerous Canadian 
gateways, on top of expertly designed 
packages that suit every personality.

Cancun is the gateway to Mexico’s 
Caribbean coastline, widely considered 
one of the leading tourism destinations 
in the Americas, a top ecotourism des-
tination, and the land of the Mayans.

At Xcaret Eco Park, there are over 40 
daily cultural and eco-adventures like 
jungle treks to explore Mayan ruins, 
and snorkelling. Or, a stroll down Kukul-
can Plaza and Luxury Avenue will take 
shoppers past over 250 designer bou-
tiques. Playa Caracol is a family-friendly 
beach with calm, shallow waters.

For quick adventures, travellers can 
stay at Occidental Costa Cancun, a 
family-friendly resort that offers com-
plimentary water sports such as kayak-
ing, pedal boating and more. 

n sunwing.ca

1 (786) 350-4780 | info@bluearuba.com | www.bluearuba.com

AT BLUE RESIDENCES.
Blue Residences combines the hospitality of a full service resort with the space and 
comfort of a fully equipped luxury condo apartment. Spacious ocean view multi-
bedroom suites feature fully equipped kitchens, spacious living areas, and some with 
a Jacuzzi on your private terrace.
Resort amenities include 2 infinity pools, beach access, spa and fitness center, 
minimart, tour and car rental desks. Spectacular views from the Frangipani Bar & Terrace 
and Mirador Deck – serving breakfast, lunch and your favorite cocktails. The Kitchen 
Table by White presents an 8-course culinary journey as the ultimate dining experience.
The Perfect Getaway and Aruba Vacation Rental experience!

ESCAPE TO ARUBA’S COVETED EAGLE BEACH

BlueResidences_QPH_2017.indd   1 08-23-2017   3:21 PM

 BLUE RESIDENCES 

Plan a luxury getaway at Aruba resort

Blue Residences Resort on Aruba’s Eagle Beach

Credit: Blue Residences
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NEWS

The Saint Lucia Tourism Authority recently hosted its Annual Marketing Meeting at Bay 
Gardens Beach Resort and Spa. The SLTA says the goal was to apprise tourism industry 
stakeholders of the island’s performance in its main markets and of the marketing 
strategy for the destination. The meeting attracted some 70 participants from hotels, 
DMCs and more. SLTA Executive Chairperson Agnès Francis solicited feedback on the 
SLTA’s marketing approach for the island’s niche areas of romance, health and wellness, 
soft adventure, yachting and diving. Seen here are (left to right):  Andrew Ricketts, SLTA 
(PR Canada); Patricia Charlery leon, SLTA (Director of Marketing UK); Kelly Fontenelle-
Clarke, SLTA (Director of Marketing USA); Antje Rudhart, SLTA (Director of Marking 
Germany); Katherine Han, SLTA (PR USA); Hortensia Joseph (Consumer Niche Marketing 
USA); and Dunstan James, SLTA (Director of Marketing Canada).

Ensemble’s 
DestinationVows 
conference has fun 
with fake wedding
TORONTO — Love was in the air at 
Ensemble Travel Group’s annual Des-
tinationVows conference as 20 mem-
bers of the consortium’s romance 
travel specialist program from Canada 
and the U.S. gathered in the D.R. for 
a series of wedding-themed site tours 
and workshops. 

The week-long event, which began in 
Punta Cana and ended in Cap Cana, was 
designed to both inform and inspire 
Ensemble members working in desti-
nation wedding tourism – a flourishing 
market that holds endless possibilities 
for business-savvy travel advisors.

“The goal of the program is to provide 
our members with the tools and ingenu-
ity to thrive in this unique sector, where 
one well-executed wedding can lead to 
countless other booking opportunities, 
as well as lifelong clients,” said Ensem-
ble’s Co-President Lindsay Pearlman. 
“Couples’ getaways can lead to propos-
al trips, stag and doe weekends, group 
weddings, honeymoons, babymoons, 
family vacations, and so much more.”

The conference kicked off at CHIC 
Punta Cana resort with several days of 
interactive training sessions covering 
2018 wedding trends, product famil-
iarization, social media marketing, and 
strategic business planning. Attendees 
were also given the opportunity to tour 
an expansive collection of all-inclu-
sive luxury properties throughout the 
week, while benefiting from the event 
planning expertise of more than 12 
resorts, including the recently-opened 
Secrets Cap Cana Resort & Spa.

At one point Ensemble’s romance 
travel specialists became guests of the 
bride and groom while visiting Majestic 
Mirage Punta Cana, where the events 
team threw an ‘extravagantly fictitious’ 
wedding that started with a heartfelt 
beachfront ceremony and ended with a 
rooftop reception of dinner, dancing and 
a classically contentious bouquet toss.

“Before this conference, a lot of our 
destination wedding specialists said 
they came close to selling some of 

these brands to their clients, but held 
back because they didn’t know the 
properties well enough,” said Liz Scull, 
DestinationVows program manag-
er. “Being able to visit these places in 
person and really get a sense of how 
the resort teams organize and execute 
these lucrative and large-scale events 
is, we believe, invaluable to our mem-
bers’ success moving forward.”

The educational event was spon-
sored by Air Canada Vacations, Blue 
Diamond Resorts and Hotels, AmStar, 
Hola Tours and AlSol Hotels and Re-
sorts, which hosted the Destination-
Vows specialists for the final three 
nights at Sanctuary Cap Cana.

For many of the attendees, the annu-
al conference provides an opportunity 
to focus on emerging wedding trends, 
get a refresher on property products 
and exchange ideas with like-minded 
peers. “To be able to meet with other 
destination wedding specialists from 
all over North America was fantastic,” 
said Hayley Hutchinson, Ensemble 
member and owner of Wanderlust & 
Weddings. “Not only did I make strong 
business contacts, but also started 
friendships, which I believe in this in-
dustry is a gift in itself.”

Virtuoso: 25 years, 
20 experiences, 20 
original hotels
NEW YORK — Virtuoso is celebrating 
its 25th anniversary this year by high-
lighting 20 experiences available at the 
network’s original 20 hotels.

Over the course of a quarter-cen-
tury, Virtuoso has grown from just 20 
hotels in 1992 to today’s 1,246, which 
include more five-star properties than 
any other organization. Nearly 500 
of the program’s partner hotels work 
solely with Virtuoso, and nearly half of 
the hotels within its program are un-
der 100 rooms, offering clients ‘hidden 
gems’ around the world.

To date, Virtuoso has added 94 prop-
erties in 2017, and has annual sales of 
US$21.2 billion. Its portfolio encompass-
es hotels, resorts, lodges, tents, camps, 
private islands, villas and apartments.

“Since its inception, Virtuoso Hotels & 
Resorts has thrived due to its superior 
collection of world’s-finest properties, its 
commitment to excellence, and its con-
tinual innovation,” said  Albert Herrera, 
Virtuoso senior vice president, Global 
Product Partnerships. “However, it’s the 
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commitment to working with travel ad-
visors and the value these hotels place 
on the human connection, be it the advi-
sor-client relationship or the hotel-advi-
sor partnership, that makes them stand 
apart from other luxury hotels. The mag-
ic of the program is that it is constantly 
advancing to deliver exciting options to 
upscale travellers.”

Among the 20 experiences at Virtuo-
so’s original 20 hotels include a chance 
to join award-winning photography duo 
Cesere Brothers on a customized sea-
sonal whale-watching and photography 
adventure at Four Seasons Resort Maui 
at Wailea, or play beach volleyball with 
two-time Olympian, gold medalist and 
Santa Barbara native Todd Rogers. Shop-
ping sprees, cooking classes and other 
VIP experiences round out the list.

Canadians save up to 
40% off with ‘Fall Only 
in Cayman’ deals
TORONTO — The Cayman Islands is 
offering Canadian travellers a sequel to 
summer with its annual Fall Only in Cay-
man promotion with up to 40% off.

To qualify vacations must be booked by 
Oct. 31, 2017 for travel by Dec. 15, 2017. 

Known as ‘the Culinary Capital of the 
Caribbean’, the Cayman Islands are also 
famous for their beautiful beaches plus 
some of the world’s best scuba diving. 

The following lodging deals  include 
resort credits, dive packages and re-
duced rates up to 40% off: Holiday 
Inn Resort, Comfort Suites, Wyndham 
Reef Resort, Margaritaville Beach Re-
sort, Sunset House, Carib Sands Beach 
Resort, Clearly Cayman Dive Resorts, 
Grand Cayman Marriott Beach Resort 
and The Ritz-Carlton, Grand Cayman.

In terms of participating tour opera-
tors, WestJet Vacations has sale pack-
ages at Grand Cayman Marriott Beach.

And among the condominiums, vil-
las and guest houses taking part are 
Ocean Paradise Ltd., Avalon Condo-
miniums, Cayman Condos, Cayman Vil-
las, Grand Cayman Villas and Condos, 
Sunset Cove, Windsong Properties and 
Luxury Cayman Villas. See visitcayman-
islands.ca for details.

www.envoynetworks.ca
TRAVEL
AGENTS

ORDER NOW!

Order your travel
brochures today!

tdefino@envoynetworks.ca
425 Attwell Drive, Etobicoke,  
Ontario  M9W 5C4
Tel: 905-831-0006
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Book now, save big 
on GLP Worldwide’s 
Explorer, Norway 
cruises
TORONTO — Clients who book GLP 
Worldwide and Hurtigruten by Sept. 
30 can save up to $650 per person 
or $1,300 per cabin on 50 Explorer 
cruises to Antarctica, South America, 
Canada, the U.S., the Caribbean and 
Central America.

Exclusively when booking through 
GLP Worldwide, clients can combine 
the offer with the already announced 
30% Go Beyond campaign promo-
tion. There are also early booking 
discounts on select Norway Coastal 
Voyage cruises.

GLP Worldwide is the Canadian rep-
resentative for Hurtigruten.

“Explore not only the stunning scen-
ery of these destinations but experi-
ence the culture and interact with the 
locals in these destinations,” says Alan 
Law, GLP Worldwide director of sales 
and marketing. “Your clients will thor-
oughly enjoy these types of Explorer 
and Norway cruises.”

The Explorer Early Booking Offer is 
valid until Sept. 30 and represents a 
savings of $1,300 based on $650 per 
person with two people sharing a cab-
in. The travel window is for departures 
April 4, 2018 to April 3, 2019.

The offer is not valid on MS Fram 
cruises going to the Northwest Pas-
sage, MS Spitsbergen cruises to Spits-
bergen and MS Amundsen cruises Oct. 
22 – Dec. 26, 2018 that offer air credit 
and a single waiver.

Here’s a sampling of applicable itin-
eraries:

l Sailing the Andean Coast - From 
Chile to Costa Rica

l Exploration of the Caribbean’s 
Cays, Coves and Reefs - Southbound

l A Voyage Through Arctic Canada 
and Iceland

l Southern Hemisphere Adventure 
to Antarctica - Northbound

l Coastal Gems of America – North-
bound

l Adventure to Antarctica - High-
lights of the Frozen Continent

In addition to the Explorer cruises 
there are also substantial savings on 
Norway Coastal Voyage cruises. Cli-
ents can save $130 per person on a 6 
or 7-day Hurtigruten Norway cruise or 
$390 per person on a 12-day roundtrip 
Hurtigruten Norway cruise.   This ear-
ly booking discount is valid for travel 
dates between April 1, 2018 and March 
31, 2019.

For terms and conditions, pricing 
and itineraries and further details on 
the 30% Go Beyond promotion agents 
are asked to contact GLP Worldwide at 
1-866-760-1987, glpworldwide.com or 
sales@glpworldwide.com.

Boomerang Tours 
launches 2018/2019 
Downunder brochure 
with AATKings
TORONTO — Boomerang Tours, in part-
nership with AATKings, has launched its 
new 2018/2019 brochure featuring trips 
to Australia and New Zealand.

“This brochure marks a milestone in 
our partnership with AATKings,” says 
Margaret Meers, Product Manager for 
Boomerang Tours, part of the Trav-
elBrands group. “It features over 80 
itineraries across multiple trip styles 
and provides travel agents with one-
stop shopping for exciting, escorted 
Downunder itineraries.”

Inside its pages, clients will find a 
wide range of Inspiring Journeys, Guid-
ed Holidays, Short Breaks and Day 

Tours. Referred to by the company as 
“one of the most comprehensive bro-
chures in the marketplace,” is provides 
travel partners with the necessary 
tools to sell an extensive product line 
and grow their lucrative international 
Australian and New Zealand bookings.

“Our dedicated and highly experi-
enced Australia vacation planners will 
guide travel agents and their clients 
towards the most comprehensive 
travel arrangements to fulfill their 
needs. Whether it is an overnight in 
LAX, a stopover in one of the idyllic 
South Pacific islands or a unique and 
customized pre- or post-tour expe-
rience, we have it all and so much 
more,” adds Meers. 

The new brochure can be ordered 
through Envoy or by emailing brochu-
reordering@travelbrands.com.

Asia by Goway 
launches Romance 
Thailand campaign
TORONTO — Asia by Goway has 
launched its Romance Thailand Cam-
paign with bonus upgrade offers. 

“What the world needs now, is ‘love, 
sweet love’! You would think it was 
February with all the love that Goway is 
showering around,” says the company. 

Goway has chosen four of its most 
popular programs for the campaign, 
highlighting Bangkok, Phuket, Koh 
Samui and Chiang Mai. 

Goway has secured bonus upgrades 

Cuverville, Antarctica

Credit: Karsten Bidstrup
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for these destinations, starting with 
room upgrades from plunge pool 
suites to pool villas, and deluxe river 
view rooms. 

Goway says its partners in Thailand 
have also offered some great value 
for these superior room types so that 
clients can get the full comfort of a 
romantic stay.  

Each resort and hotel – eight in total 
– is also offering value-adds to enhance 
each couple’s stay. These include 60- 
and 90-minute massages, spa treat-
ments, dinner options (including one 
that comes with butler service), cook-
ing classes with an executive chef and 
plus food and beverage credits. 

A variety of packages are available, 
either pairing Bangkok with one of 
Thailand’s famous beach destinations, 
or delivering the full Thailand experi-
ence with an additional stay in Chiang 
Mai. Prices start at $2,189 out of Van-
couver for City and Beach with Phuket.

To be eligible for this offer, clients 
must book by Sept. 30.

Learn more at: 
www.join.nexioncanada.com

GET THE COMMISSIONS 
YOU DESERVE

with Nexion Canada

Suntastic Corporate Travel, North York. 
Immediate opening for Corporate and 
Vacation Agent.

Requirements:
•  A minimum of three years corporate 

experience (current)
•  Proficiency in Sabre and Microsoft 

Office Products
• Experience working with VIP clientele.

Please e-mail your resume to  
keith@suntastic.com

Suntastic_Sngl_Mar09.indd   1 03-02-2017   3:54 PM

Profit.
Simply put, our agents 

make more money.
Call to find out what 

you’re missing.

1 844 213 2731

Before heading to the annual Sandals Global Sales Conference held recently at Sandals South 
Coast, the Unique Vacations Canada sales team took a detour and dropped in at the Island 
Routes World Centre in Montego Bay for an exclusive look at the most talked-about new tour in 
Jamaica. The first of its kind on the island, MINI-Routes offers self-driving, scenic tours from 
Montego Bay to Negril and Ocho Rios in a convoy of MINI-Coopers. With an expert guide in 
the lead car, guests can take in Jamaica’s history, culture, cuisine and natural beauty all while 
making pit stops at local hot spots and landmarks along the way. For more information on these 
new tours Canadian agents can contact their local Sandals BDM or visit islandroutes.com. 
Pictured here from left to right are: Maureen Barnes-Smith – Director of Sales & Marketing, 
Canada; Omar Josephs – National Manager, Industry Relations; Sandra Brousseau – BDM, 
Quebec; Winston Chang – BDM, Western Canada; Grace Larmond – Executive Assistant/
Events Manager; Michelle Lanoue – BDM, Southwestern Ontario; CJ Smith – National 
BDM; Lorna Richards – National Training Manager; Giselle Williams – Associate Business 
Development Manager, Ontario; Meredith Hand – BDM, Atlantic Canada; and (in front of car, 
from left to right) Guy Archambault – BDM, Quebec and Robert Smith – BDM, Eastern Ontario.

September 14

• Las Vegas

• Hawaii

• Dominican Republic

September 21

• Multi-Gen Travel

• All Inclusives

• Cruise 

September 28

• Britain & Europe

• USA & Canada

• Winter Sports

UPCOMING
SPOTLIGHTS

Contact your sales representative
416.365.1500

UpComingSpotlights.indd   1 09-01-2017   1:16 PM



hile Nassau may have a history of once be-
ing a haven for pirates, it’s now more known 
for being a family-friendly oasis that’s home 
to stellar resorts and attractions. In contrast 

to the island’s usual relaxed ambience, Nassau is bursting 
with personality thanks to an endless stream of street ven-
dors, boutiques, restaurant, parties, casinos and waterparks. 

Nature lovers in particular will fall in love with Nassau, 
known for its lush landscapes and diverse wildlife. Some of 
the memorable experiences families can enjoy in destina-
tion include swimming amongst schools of fish and coral, 
snorkelling with Caribbean reef sharks, discovering sunken 
pirate ships, and watching pink flamingos ruffle their feath-
ers as they saunter along the shoreline.

You’ll want to tell clients to save the date for Nassau’s many 
events and festivals. At the top of the list is Junkanoo, a fa-
mous festival complete with lively music and bright costumes 
that’s celebrated three times a year. For movie buffs, Nassau 
boasts a rich cinematic history and is also the inspiration for 
the ‘Pirates of the Caribbean’ film franchise. Even more, Nas-
sau was the setting for a number of James Bond movies.

In addition to shopping, Nassau is also well known for its 
casino life. Those looking to test lady luck can do so at At-
lantis Royal Towers in Paradise Island. Home to the largest 
casino in the Caribbean, the Aquaventure waterpark and 
Dolphin Cay, the resort boasts a wide range of amenities 
and activities that guests can take advantage of. 

PARADISE FOUND
Sunwing highlights Nassau’s 
personality and history

Caribbean dishes, not to mention an 
endless menu of refreshing cocktails. 
And when appetites are sated, there are 
plenty of beaches to enjoy a good book 
or partake in thrilling water sports. In 
Nassau, there are ‘activity beaches’ that 
are adjacent to hotels, resorts and casi-
nos where parasailing, snorkelling and 
windsurfing are available, and ‘secluded 
beaches’ that offer the chance to truly 
unwind and explore.

To experience all that Nassau has to 
offer, Sunwing has convenient week-
ly flights from gateways across the 
country, accommodations at top-rated 
resorts and exclusive excursion pack-
ages. A Bahamian escape is virtually 
effortless with Sunwing.

All that fun is sure to work up an appetite, and there’s no 
better place for foodies to be than in Nassau. Guests have 
their pick of local fresh seafood favourites and traditional 

For more information  
go to sunwing.ca

FEATURE THIS
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Featured Resorts

Nassau 

favouriteMeliá Nassau Beach 
All Inclusive HHHH

• Recently renovated, contemporary resort on 
Cable Beach

• Wide variety of restaurants: buffet-style and à la 
carte options

• Excellent kids program and activities, extended 
kids club hourstrapezes and paintball

All Inclusive

 Smile features include Kids 2-12 Stay, Play 
and Eat FREE when sharing a room with 2 adults 
(Max. 2 kids),  exclusive pricing for teens (13- 17 
yrs), no single supplement

Riu Palace 
Paradise Island
HHHHH  

• Guests are welcomed in October 2017 with 
completely remodelled facilities

• Conveniently located near Paradise Island’s 
key attractions

• White-sand beachfront with crystal-clear 
waters

All Inclusive Adults only 18+

Breezes Bahamas 
HHHPLUS

• Rock climbing wall, flying trapeze, sumo 
wrestling and bouncy boxing

• Romantic dinner setting at Garden of Eden
• Unwind with relaxing massages and facial 

treatments by the beach 

All Inclusive Adults only 14+

• Welcome glass of sparkling wine  •  Free checked baggage up to 23kg  
•  Extensive buy on board menu ($)  •  Non-alcoholic beverages  
•  First-run movies  •  Kidcations backpacks with games & toys  
•  Free 5kg carry-on plus one personal item

All packages include award-winning inflight service

• Extra legroom seats • Advance seat selection 
• 7kg extra checked baggage • Free headset 
• Priority check-in and boarding 
• Priority baggage handling

Bookable online for only $50 each way!  All features 
of our award-winning inflight service plus:

Upgrade to Elite Plus ServiceWith you every step of the way.
Get the Sunwing App.
Enhance your vacation & 
call home for free.
Available for free download at 
the App Store and Google Play.

Top-rated
Adult
resort

Book your vacation with Sunwing and enjoy:
Top-rated Resorts
The Best Deals

Our Service Commitment



SEE THE 
WORLD 

DIFFERENTLY

*Book a select 2018 Avalon Europe river cruise to qualify for $299/person round-trip economy class trans-Atlantic air from YYZ, YUL, YOW, YVR, YYC, YEG, YQR, YHZ, YXE & YYJ. Other gateway cities available from $75 to $125/
person additional (inclusive of taxes/fees). $299 air will be based on the lowest available priced itinerary at the time of air booking. Alternate schedules may be available at an additional cost. Does not apply to intra-vacation 
air. Combinable with Journeys Club Repeat Traveller bene� t (if applicable) and $1,500 per person land promo (PRL8AWE8) only. Quotes available online or by calling a Travel Professional. Limited to new bookings for CANADA 
originating travellers and economy class Flex air tickets; must be booked & under land and air deposit between April 5 and October 22, 2017 for travel on select cruise departures in 2018. O� er requires booking of Europe river 
cruise starting at $3,090/person (based on WAZ80331/double occupancy) and extends to select departures in 2018. Pre-assigned seating is limited and may not be available on all desired travel dates. O� er does not apply to 
instant purchase air or Custom Tours. Individual members of groups can qualify, if booking is made and deposits applied within the promo window. Group air contracts are not available with this promotion. Once ticketed, 
air reservations subject to change/cancellation penalties of between $300 per ticket and 100% of ticket value. Changes to air reservations (including itineraries involving $299 round-trip trans-Atlantic air) subject to airfare 
di� erentials between originally booked airline fare and re-booked air itinerary. Airline baggage fees may apply; visit www.i� ybags.com for details. Air schedules are available approximately 330 days prior to last travel date. 
Flight schedules, routings and air carriers are at the discretion of Globus family of brands. Pre-assigned seating may not be available on all air segments. Additional restrictions apply; 
see Travel Terms for details. O� er may be withdrawn at any time.  O� er available from participating GFOB o�  ces only.  3280 Bloor St. W, Centre Tower, Suite 400, Toronto, ON M8X 2X3.
TICO#1893755/50015835

www. agentlingo.ca | Reservations: 800.268.1639 | Inside sales: 888.268.1928 
canadiangroups@globusfamily.ca

PER COUPLE ON SELECT 2018 
EUROPE RIVER CRUISES

$299 AIRFARE AND
SAVE $3,000*

DO YOU HAVE CLIENTS THAT LIKE TO FORGE THEIR OWN PATH?
Do they have their own distinct perspective of looking at the world? Avalon 

Waterways presents a river cruise experience with their unique style in mind—

o� ering expansive views and wider perspectives. With river cruising’s only 

Open-Air BalconySM, these wall-to-wall, fl oor-to-ceiling windows open wider 

than any other in the industry, blurring the line between outside and in, forming 

a spacious seating area for six, and creating an open invitation to discover and 

dream. Even if they’re seasoned travellers, they’ve never seen Europe like this.
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