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By Cindy Sosroutomo
TORONTO — When trying to pinpoint 
what sets Avalon Waterways apart 
from other river cruise lines, Terri 
Burke, the company’s new Managing 
Director, Worldwide, recalls a fellow 
passenger she encountered while on a 
recent Myanmar cruise. 

It became increasingly obvious to 
others onboard that Sally, who was 
seen constantly leaning against fur-
niture for balance and support, was 
unable to walk, much less stand for 
long periods of time. Rather than let 
her tour in discomfort or miss out on 
sightseeing altogether, crew members 
accompanied Sally in each port with a 
chair to allow her to rest when needed.

“That’s just the Avalon way,” says Burke.
Now six months into her new role, 

Burke, a former travel agent who’s 
held executive positions at Norwe-
gian Cruise Line, Holland America 
and AAA National, among others, is 
no longer surprised by just how far 
Avalon – and parent company Globus 
family of brands – is willing to go to 

Dissecting the ‘Avalon way’: Suite Ships, 
Active Discovery & no single supplement 
for Europe 2018 departures

over last year, largely due to Avalon’s 
first-ever offer to waive the single sup-
plement on every Europe departure 
in 2018 (capacity controlled). Specialty 
cruises are up 54% for 2018, Groups 
has been experiencing double-digit 
growth for years now, and only a hand-

Active Discovery Cruises are certainly 
no exception. Combining both activity 
and discovery in some of Europe’s most 
popular destinations, these memora-
ble voyages have recently expanded to 
include eight new sailings on the Rhine, 
which doubles their capacity. 

“We’ve found that more and more of 
our passengers love the idea of an ac-
tive, fitness element to these cruises,” 
says Stéphanie Bishop of Avalon Wa-
terways’ Canadian office. She adds that 
these new nine-day cruises between 
Amsterdam and Frankfurt offer activ-
ities that range from biking along the 
Rhine River and a running tour of Am-
sterdam, to hiking, painting and visiting 
a coal mine. 

If touring an extinct volcano is a bit 
more active than what your clients have 
in mind, Avalon’s Special Interest river 
cruises could be more up their alley. 
These include cruises that focus on Wine 
Appreciation, Culinary, Beer Tasting, 
Jazz, Music & Opera, Art & Impressionist, 
History, Jewish Heritage, Golf, and Gar-
den. Avalon’s Special Interest itineraries 
have proven to be so popular that its 
new 2018 Author Cruise on the Danube,  
hosted by Diana Gabaldon, author of the 

Avalon's Special Interest itineraries have proven to be so 
popular that its new 2018 Author Cruise on the Danube, 
hosted by Diana Gabaldon, author of the 'Outlander' 
novels, sold out in just one week.

cater to the needs of clients. Wheth-
er it’s creating a brand new category 
of ships (outgoing Managing Director 
Patrick Clark, who’s retiring on Sept. 
1, is largely responsible for the cruise 
line’s award-winning Panorama Suite 
Ships), or unveiling healthy Avalon 
Fresh menus in collaboration with 
Austria’s famed Wrenkh brothers, 
the “Avalon way” is the reason why 
the cruise line is seeing major growth 
across the board.

Charters are up double the amount 
for 2018 versus 2017, while Singles 
is seeing 75% growth in 2017-2018 

ful of staterooms on Christmas Mar-
ket cruises for 2017 is still available, 
a significant outcome considering the 
company made an effort to triple its 
holiday product for 2018. 

“2016 was a tough year for us, but 
2017 is a rebound year with double-dig-
it growth. Even more, 2018 is trending 
ahead of 2017,” says Burke. And after 
noting how Avalon includes transfers 
to Monograms’ tours, Burke confirms 
that the sister company is also seeing 
growth of 42%. 

Everything at Avalon is done with cli-
ents in mind, she adds, and the line’s 
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New York Times-bestselling ‘Outlander’ 
novels, sold out in just one week.

There’s no question that Europe, 
where river cruising has grown expo-
nentially in the past 10 years, is Ava-
lon’s bread and butter. “But we’re not 
just about Europe,” says Burke. Book-
ings to Asia are expected to get a boost 
with the upcoming debut of Avalon Sai-
gon in September 2018. The sister ship 
to Avalon Myanmar and Avalon Siem 
Reap will sail on a new 18-day itinerary 
that will also include a two-night cruise 
in Halong Bay.

River cruising in Asia is particularly 
appealing because cruise lines aren’t 
limited to Europe’s locks and rivers, a 
geographical trait that restricts the size 
of vessels. As such, there’s often more 
elbowroom aboard Asia river cruises, 
which is a huge plus particularly for 
large groups. 

Also helping with space issues on-
board? Open-air balconies that slide 

open to a full nine feet, that’ll do the 
trick. An industry first, Avalon’s Suite 
Ships – of which there’ll be 15 in total 
next year in Europe and Southeast Asia 
– boast two full decks of staterooms 
featuring fully retractable windows 
that recreate the feeling of having 
a balcony without sacrificing much 
needed living space. In Europe, open-
air balconies span over three metres 
wide and open over two metres, while 
in Southeast Asia they’re even larger 
at over four metres wide and opening 
over three metres. 

“Having an actual balcony would 
have taken up 30% of space in each 
suite,” says Burke, who also notes that 
the need for balconies in Europe isn’t as 
high as, say, in the Caribbean. “We feel 
this open-air concept delivers some-
thing very unique. It’s one of our pillars 
that we are going to continue to do.” 

This is the legacy that Patrick Clark 
is leaving behind, and one that Burke 

inherits with open arms. When they 
debuted in 2011 with the Avalon 
Panorama, Avalon’s Suite Ships were 
considered a game changer for not 
only their wall-to-wall, panoramic 
windows, but also for their attention 
to detail. Forget staring at bland walls 
at night – beds are angled to face the 
view directly outside the window, 

Avalon's Suite Ships 
were considered a game 
changer for not only  
their wall-to-wall 
panoramic windows, but 
also for their attention  
to detail.

instantly creating the ultimate full-
screen, high-definition ‘television’. 
Panorama Suites are 30% larger than 
the industry standard staterooms, 
while perks like complimentary Wi-
Fi, nightly turndown service, ortho-
pedic mattresses, Egyptian cotton 
linens, complimentary bikes on Eu-
rope sailings, regional wine and beer 
with lunch and dinner, and compli-
mentary mimosas with breakfast re-
affirm Avalon’s commitment to the  
passenger experience.

When you add all that up, you get 
more than just your average river 
cruise. You get that above and beyond 
that Sally experienced firsthand in 
Myanmar, and the extra touches that 
turn a ship into a home. And though 
this standard of excellence may seem 
somewhat run-of-the-mill to Avalon 
itself, passengers like Sally are, no 
doubt, thoroughly impressed. 
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Avalon Siem Reap, Panorama Suite



Relax and unwind on a secluded white-sand beach surrounded by lush gardens in the 
Riviera Maya. Named one of Forbes’ Most Romantic Resorts in the World, El Dorado Sensimar 
Seaside Suites boasts 380 luxurious and elegant suites, and creates intimate settings with 
Jacuzzi and swim-up suites, breathtaking views from terraces and balconies, and a host of 
amenities that couples and honeymooners are sure to enjoy.

Why we love this resort:
• Enjoy a serene and relaxing ambiance in 

beachfront accommodations
• Gourmet Inclusive® Experience features 

house-grown ingredients, premium 
spirits and tastings
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• Relax features included
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All packages include award-winning inflight service

• Extra legroom seats • Advance seat selection 
• 7kg extra checked baggage • Free headset 
• Priority check-in and boarding 
• Priority baggage handling

Bookable online for only $50 each way!  All features 
of our award-winning inflight service plus:
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Celebrity Chef

Lynn 
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of Food Network
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By Waheeda Harris
With family-friendly resorts in Cancun, 
Playa del Carmen, Aruba, St. Maarten 
and Curacao, Royal Resorts has long 
since perfected the family vacation. A 
prime example of this is found at the 
Grand Residences Riviera Cancun, lo-
cated south of Cancun’s hotel zone at 
the village of Puerto Morelos.

The all-suite resort, which is also 
a fractional ownership, opened on a 
quiet stretch of beach in 2013 and cur-
rently has 144 rooms. Sitting at five 
storeys, it features an extensive garden 
that extends from the main entrance 
building and surrounds the pools and 
restaurants, all the way to the beach. 
Wanting to maintain the area’s ecologi-
cal balance, Royal Resorts has commit-
ted to planting endemic plants in its 
gardens, recreating mangroves taken 
out by construction. 

With five room categories, Grand 
Residences has junior suites to master 
three-bedroom suites, which include 
murphy beds, multiple flatscreen 
televisions and complimentary Wi-
Fi throughout the resort. The rooms 
feature dark wood oversized furni-
ture, an earth tone décor palette and 
ceramic tile floors and decoration.  
Amenities include a bottle of tequi-
la, jewellery and artisanal beach tote 
bag on arrival, daily refreshment of 
water, juice, pop and beer, fresh and 
dried fruit and the nightly gift of an 
Alebrije, a folk art creature. 

The spacious suites feature a liv-
ing/dining room, kitchen, jacuzzi tub, 
Bulgari bath amenities, walk-in clos-
et, balcony and with some main floor 
suites, a private plunge pool over-
looking the mangrove gardens or 
Caribbean Sea. Guests are assigned 
a butler who takes care of any guest 
needs, from dinner reservations to 
tips for exploring the area. 

Grand Residences guests can 
choose the All-in Grand Experience 
inclusive dining package, which in-
cludes: El Faro Grill, an international 
buffet restaurant for breakfast, lunch 

Grand Residences: Elegant luxury in 
Puerto Morelos

and dinner, with a different interna-
tional cuisine theme each evening; 
Heaven Beach Bar for tasty tacos or 
burgers by the pool during the day; 
Flor de Canela, a Mexican fine dining 
restaurant open for dinner; and 24-
hour room service. Guests can also 
request a chef en suite to prepare a 
private dinner for an additional cost.

The main building features a Lobby 
Café and Bar, offering complimentary 
coffee all day and a covered outdoor 
area perfect for evening cocktails and 
three times a week afternoon tea, with 
all the trimmings of finger sandwiches, 
scones, cake, cookies and pastries. The 
second floor includes the gym, open 24 
hours and featuring fitness instructors 
to help with maintaining or creating a 
workout regime, the spa for face, body 
or nail treatments, and the Gourmet 
Food Market, offering a wide variety 
of groceries, drugstore items, Mexican 
souvenirs and resort clothing. 

Guests have many on-property dis-
tractions: lap pool and two-tier main 
pool, the upper area with swim-up Pool 
Bar and whirlpools for adults, the low-
er area for kids of all ages and a beach 
with lifeguard. Grand Residences staff 
offers multiple towels, chilled bottles 
of water and Evian spray for pool time 
as well as sweet treats like fruit kabobs 
and paletas (Mexican fruit ice pops). 
Scheduled classes include yoga, zumba 

and aquafitness, bike tours to Puerto 
Morelos, and trivia and bingo games.

And no need to pack pool, beach or 
other sports gear: Grand Residences 
offers complimentary access to a wide 
range of items to borrow, like golf clubs, 
tennis racquets, pool noodles, volley-
ball, snorkeling gear and books for 
quiet moments. Kids can join the daily 
Kids Club for activities such as paint-
ing ceramics or making a pinata, while 
teens can sharpen their XBox skills or 
watch movies. All ages can learn about 
the resort’s commitment to sea turtles; 
Grand Residences annually relocates 
turtle eggs to protect them from pred-
ators and helps release the hatchlings 
back to the sea. 

For those who want to escape the 
sun for shade, guests can sign up for 
mixology lessons or learn how to pre-
pare favourite menu items at a cooking 
class led by Executive Chef Yann Cozic, 
a classically trained French chef who 
has lived in Mexico for several years 
and known for blending Mediterra-
nean and Mexican influences. 

Royal Resorts is planning the expan-
sion of Grand Residences over the next 
two years that will include double the 
number of suites, a new building for a 
spa and gym, and expanded Gourmet 
Market and two new restaurants. 

For more go to grandresidences 
rivieracancun.com.

Grand Residences Riviera Cancun
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By Kathryn Folliott
These are momentous days for Sea-
World. The company is heading into 
high season in one of the biggest new 
attraction years in its 50-plus year his-
tory. In total the company will invest 
some US$175 million in capital spend-
ing in new attractions, shows and 
events. Among the biggest headliners, 
the new Orca Encounter at SeaWorld 
San Diego is indicative of SeaWorld’s 
new approach. “Society is changing, 
and we are changing with it,” says Su-
zanne Pelisson Beasley, Corporate 
Communications Manager, SeaWorld 
Parks & Entertainment. Travelweek 
spoke with Pelisson Beasley recently 
about everything new at SeaWorld.

TW: For travel agents looking to help 
their clients get more bang for their 
buck on their U.S. sun vacations, why is 
this a great time for SeaWorld? 

SPB: “Canadian residents planning 
summer travel can enjoy new, thrilling 
rides and attractions, special events and 
shows with Canadian Resident pricing 
for a day at SeaWorld Orlando, Busch 
Gardens Tampa Bay or SeaWorld San 
Diego. The offers are available now and 
run through Aug. 31, 2017 at SeaWorld 
Orlando and Busch Gardens Tampa, and 
Dec. 31, 2017 at SeaWorld San Diego, 
making it a great time to get the most 
from a U.S sun vacation.”

TW: SeaWorld is investing US$175 
million in attractions and shows in 2017. 
What’s new this summer?

SPB: “From first-ever technologies and 
ride vehicles to inspiring new experienc-
es, SeaWorld’s lineup of 2017 attractions 
– one of the largest in company history – 
are uniquely suited to create meaningful 
and fun vacations for guests. 

“At SeaWorld San Diego, the all-new, 
inspiring Orca Encounter represents an 
important evolution of how SeaWor-
ld guests will experience killer whales. 
Also new at SeaWorld San Diego, Ocean 
Explorer immerses families in an un-
derwater world of deep-sea discovery, 
combining multiple aquariums, five ex-
citing rides and digital technologies.

A new Orca Encounter, Kraken Unleashed 
& Canadian Resident offer: SeaWorld Q&A

“SeaWorld Orlando debuts its first 
digitally-enhanced ride experience as 
the legendary Kraken roller coaster is 
transformed into a virtual reality (VR) 
roller coaster experience with Kraken 
Unleashed: Virtual Reality Experience. 
A new show, ‘Pop’, features world-re-
nowned bubble master Fan Yang. Also 
in Orlando, Dolphin Nursery becomes 
more interactive, giving guests the op-
portunity to see mother and baby dol-
phins up close like never before. 

“Finally, lighting the night sky at Sea-
World Orlando and San Diego is Electric 
Ocean, transforming the park to the look 
of the deep bioluminescent ocean be-
low. Over at Busch Gardens Tampa Bay, 
the biggest party heats up with themed 
party zones throughout the park during 
Summer Nights. An all-new ice show, 
and the new Cobra’s Curse round out 
Busch Gardens Tampa summer lineup.”

TW: The VR enhancement on Krak-
en is a game-changer. Can you tell us 
more about it?

SPB: “Guests will embark on a deep 
sea mission alongside sea creatures in-
spired by extinct and legendary animals 
of the past, including the mighty Kraken. 
A custom digital overlay with uniquely 
designed VR headsets delivers a new 
one-of-a-kind adventure to this 150 foot 

tall, 65 mph coaster.”
TW: The new Orca Encounter show 

that just recently debuted at SeaWor-
ld San Diego, and coming soon to the 
parks in San Antonio and Orlando, has 
been called ‘the world’s first live docu-
mentary’. What can you tell us about 
this new direction for SeaWorld?

SPB: “Our new Orca Encounter is 
based on killer whale behavior in the 
wild: how they move, what they eat, 
how they hunt, how they navigate, 
even how they communicate. Guests 
feel like they are taking part in a live 
documentary, combining a live orca 
presentation in a natural setting com-
plete with a rugged coastline backdrop 
with an extraordinarily enhanced and 
augmented digital environment. 

“The presentation provides our guests 
with a deeper appreciation and respect 
for the orcas and a new sense of deter-
mination and purpose to help preserve 
the future of these majestic animals.

“Society is changing, and we are 
changing with it, and our new Orca En-
counter reinforces that we can be both 
fun and meaningful in our parks and 
with our animal exhibits. 

“Orca Encounter will roll out to Sea-
World Orlando, and then San Antonio 
by 2019.

SeaWorld's Orca Encounter
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HOTELS & RESORTS
With 21 hotels already in Mexico, 
Barcelo Hotel Group has signed an 
agreement to purchase its first in the 
country’s capital – Mexico City. Subject 
to certain terms and government 
approval, the agreement includes 
the purchase of a five-star hotel with 
500 rooms on the renowned Avenida 
Reforma. Barcelo Mexico Reforma 
is expected to join the company this 
August once all terms and government 
approvals have been resolved. The 
property, which was completely 
renovated in 2015, will boast a buffet 
restaurant, a steakhouse, lobby bar, 
sports bar and lounge.

Bahia Principe Hotels & Resorts 
is making Caribbean summer travel 
even more affordable for families 
with a Kids Stay Free offer available 
for stays at select properties through 
Oct. 31, 2017. The offer includes the 
new five-star Luxury Bahia Principe 
Fantasia Don Pablo Collection and 
Grand Bahia Principe Turquesa, 
where the first child stays free, as well 
as the Grand Bahia Principe Punta 
Cana where up to two kids stay free. 

Nisbet Plantation Beach Club is 
staying open year-round for the first 
time in a decade. The historic plantation 
inn in Nevis will not have its traditional 
late summer closure, opting for a new 
September Sampler that includes 50% 

savings over the original rates for stays 
from Aug. 19 through Sept. 30. Rates 
start at US$165 per room, per night 
(regularly $330) in a Superior Room and 
include full breakfast served poolside. 
Rates are double occupancy and vary 
based on room type. As always, guests 
who stay five nights or more receive 
complimentary airport transfers to and 
from St. Kitts and Nevis, a $280 value. 

CRUISE LINES
Silversea Cruises has partnered with 
The Peninsula Hotels to enhance the 
programming for Silver Muse’s 73-day 
Grand Asia Pacific Voyage, departing 
on Feb. 2, 2019 as part of the First 
Quarter Itinerary for 2019 now open 
to reservations. The voyage will sail 
from Sydney to Tokyo and visit 39 
destinations in 12 countries, including 
Indonesia, Malaysia, the Philippines, 
Thailand, Vietnam and Japan. Capping 
off the voyage is a three-night post-

cruise stay at The Peninsula Tokyo 
where guests are treated to a Japanese-
themed dinner in the Grand Ballroom. 

DESTINATIONS
The Cayman Islands Department of 
Tourism has unveiled a Worry Free 
Hurricane Guarantee, giving travellers 
peace of mind with the promise 
that covers cancellations made 
prior to arrival, and compensation 
if vacation time is cut short due to 
inclement weather. As soon as a 
hurricane is anticipated, guests are 
eligible to receive a full refund of 
accommodation fees at participating 
hotels, condos and villas island-wide, 
with a maximum one-night penalty at 
most for cancellations made up to 48 

hours prior to check-in. Additionally, 
many properties offer a free 
replacement stay throughout summer 
months. Go to visitcaymanislands.
com/hurricaneguarantee.

AND FINALLY…
Whistler will soon welcome Canada’s 
first pod accommodation concept 
designed for the solo traveller. 
Pangea Pod Hotel, coming in 2018, 
will feature a series of custom suites 
housing a total of 88 private sleeping 
pods. Each pod will be outfitted with 
a memory foam double mattress, LED 
lights, charging points and a fan for 
ventilation. The hotel will also boast 
a café hub and over 60 bathroom 
‘components’ that are separated into 
spa-like showers, washrooms, vanities 
and changing rooms. Pangea Pod Hotel
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Shaken by scandal, 
Visit Florida gets 
US$76 million at a 
critical time for the 
Canadian market
TALLAHASSEE — These are turbulent 
times for inbound travel and tourism 
funding to the U.S. but Visit Florida of-
ficials – and anyone promoting Florida 
in Canada and other top markets – are 
breathing a sigh of relief now that Vis-
it Florida’s full-year 2017-18 budget, 
pegged at US$76 million, has finally been 
passed by the Florida legislature after a 
marathon three-day special session.

Visit Florida President & CEO Ken Law-
son said the news “is a huge win for the 
state of Florida”. A bill passed back in 
February could have crippled Visit Flori-
da, to the point of wiping out the tourism 
board at a critical time for attracting in-
ternational travellers to the state. 

Visit Florida has been beset by scandal 
after it partnered with Florida-born rap-
per Pitbull for a tourism promotion cam-
paign. Florida Governor Rick Scott called 
for former Visit Florida CEO Will Sec-
combe to step down after Visit Florida 
refused to publicly disclose it paid rap-
per Pitbull US$1 million to promote the 
state. Visit Florida’s new President and 
CEO Lawson was appointed in January.

The approval for the full $76 million 
(up from the $25 million approved 
earlier) comes with new layers of over-
sight in the wake of the Pitbull scan-
dal. Lawson said the new deal “adds 
strong transparency and accountabil-
ity to our organization.” 

Visit Florida’s Summer Gonzalez, in 
Toronto recently as part of a cross-coun-
try public relations blitz, said that while 
inbound tourism to Florida was up mar-
ginally in 2016 versus 2015, to 112.3 
million (0.4%+), the Canadian market hit 
3.2 million for the year, a 14% decrease. 
The weak dollar has made the Sunshine 
State, such a favourite here, a tough 
sell. That said, “Canada is still the top 
international market for Florida, even 
with the drop,” noted Gonzalez. Visit 
Florida has increased its spend in the 
Canadian market with a campaign that 
includes new TV ads. 

Gonzalez also said Visit Florida is 
targeting Canadian families, always 
a dominant market to the state, as 
well as mature Baby Boomers in the 
55+ age range. 

TAP Portugal “is going 
through a revolution”; 
YYZ flights now, YUL 
to come? 
TORONTO — The low introductory 
airfares on TAP Portugal’s new Lisbon 
flights out of Toronto will be back in 
late fall, just in time for Canadian snow-
birds looking for wallet-friendly pricing 
to sunny Portugal and its beaches. 

“Agents will see some low fares com-
ing back for the winter – it will be $700s 
through November and then the $500s 
will come back,” said Carlos Paneiro, 
VP Sales North & Central America for 
the airline. Lisbon is about a two-hour 
drive from the Algarve.

TAP’s Toronto service took to the 
skies on June 10, flying nonstop to Lis-
bon five days per week.  Flights depart 
Toronto Pearson at 11:55 p.m., arriving 
in Lisbon at 12:15 p.m. the following 
day.  The return flight departs Lisbon at 
6:45 p.m. and arrives in Toronto at 10 
p.m. TAP is using A330s for the route, 
and the planes have been retrofitted 
with upgrades. There are 244 economy 
class seats (with a minimum 31” pitch) 
and 25 lie-flat business class seats.

TAP “is going through a revolution,” 
says David Neeleman. As one of the 

co-founders of WestJet and founder and 
former CEO of JetBlue, and now co-own-
er of TAP Portugal, Neeleman knows 
how to build airlines. “We’re bringing in 
an all-new fleet. We’re renovating all the 
interiors [of existing aircraft]. And  now 
with our connections we’re a viable op-
tion to get all over Europe.”

It’s been years since TAP flew out of 
Toronto and the carrier had Montreal 
flights at one time too. Through the 
1970s, 80s and 90s TAP did good busi-
ness out of Toronto and Montreal to 
Lisbon on 707s and 747s, at that time 
serving a sizeable VFR market without 
much onward traffic.

Fast forward to 2017 and TAP’s net-
work has grown considerably. Paneiro 
says he anticipates that about 60 to 
70% of passengers onboard the Toron-
to flights will be outbound Canadian 
passengers, and of those about 50% 
will take advantage of TAP’s network 
to fly beyond Lisbon to Europe (where 
TAP has 52 gateways) and Africa (15). 

Toronto is TAP’s fifth North American 
gateway and its first this time around 
in Canada (Neeleman says a return to 
the Montreal market “is certainly an op-
tion for us”). TAP currently flies approxi-
mately 12 million passengers a year.

TAP has developed a new ‘Taste the 
Stars’ program, a team of seven Por-
tuguese chefs who are adding new 
Portuguese flavours to re-make the air-
line’s onboard cuisine, starting in Sep-
tember, in both Business and Economy 
cabins. Further, the chefs’ restaurants 
will also now be part of TAP’s popular 
‘Portugal Stopover’ program.

TAP Portugal brings back Toronto service
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Sunwing to offer 
flights from Mont-
Joli, QC for the first 
time this winter
TORONTO — Sunwing is adding a new 
Quebec gateway for the 2017-2018 
winter season, with new flights out of 
Mont-Joli to Punta Cana starting Dec. 
21 and running through March 22.

"Providing our customers 
with the option to save 
time and money by 
departing from their local 
airport has long been a 
priority for us."

The new weekly service will mark the 
first time Mont-Joli residents have had 
opportunity to fly to a sun destination 
from their local airport. With the new 
gateway Sunwing will offer Quebec-
ers six winter sun vacation departure 
points across the province.

“Providing our customers with the op-
tion to save time and money by depart-
ing from their local airport has long been 
a priority for us at Sunwing and we are 
delighted to be offering vacation pack-
ages from Mont-Joli for the first time,” 
said Executive Director of Sunwing Va-
cations Quebec, Sam Char. “Punta Cana 
is consistently one of our most popular 
destinations and we are sure that it will 
be well received by residents of Mont-Joli 
seeking a tropical escape this winter.”

The people of Bas St-Laurent / Gas-
pesie have been asking for flights to 
sun destinations from Mont-Joli “for 
several years”, added Chantale Lavoie, 
President of Mont-Joli Regional Airport. 
“Today we are very excited to welcome 
the arrival of Sunwing, a reputable tour 
operator offering vacations in beauti-
ful destinations. This new addition will 
also benefit nearby businesses.”

Sunwing’s Punta Cana vacation 
perks, depending on the resort, include 
Kids Stay, Play, and Eat FREE deals and 
complimentary kids and teen clubs, 
unlimited à la carte dining and dis-
counted spa treatments. 

Strong premium class 
fares fuelling growth 
for airlines: IATA
GENEVA — Growth in premium pas-
senger traffic has exceeded its econo-
my counterpart in many key markets 
in the past year, according to the latest 
stats from IATA.

IATA’s Airlines Financial Monitor for 
May 2017 shows premium airfares 
have generally held up better than 
those in the economy cabin. In only 
two of the main premium markets (Eu-
rope - Asia and North and Mid Pacific) 
are premium fares underperforming 
economy. Premium traffic accounted 
for 27.2% of total passenger revenues 
in Q1 2017, up from 26.4% a year ago.

Overall, global passenger volumes 
grew by 10.7% in year-on-year terms 
in April – the fastest pace in six years, 
said IATA.

Global airline share prices per-
formed strongly in May, surging 7.8% 
to be up more than 20% over the past 
year. Gains were observed in all three 
regions (North America, Asia Pacif-
ic and Europe), but European airline 
shares led the way again this month, 
with a 14.3% rise. 

The latest financial results for Q1 pro-
vide further evidence of the squeeze on 
airline profit margins, reflecting higher 
costs and weak yields. Industry-wide 
free cash flow also eased in Q1, com-
pared with the outcome in Q1 2016. 

The fall in oil prices in April extended 
into May and despite some recovery, 
the monthly average price fell almost 
4%. Jet fuel prices behaved in a similar 
fashion and were down 5.6% for the 
month overall, said IATA.

Passenger yields remain 3-5% lower 
than a year ago amidst ongoing signs 
that the downward trend in yields of the 
past three years may have bottomed. 

Sunwing is adding Mont-Joli, QC flights this winter. Seen here are: Chantale Lavoie, President 
of the Régie and Prefect of La Matapédia RCM; Danielle Doyer, Vice-President of the Régie 
and Mayor of Mont-Joli; Sam Char Executive VP of the Sunwing Travel Group Quebec and 
Carole Duval, Executive Director, Régie intermunicipale de l’aéroport régional de Mont-Joli.
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Hard Rock coming to 
Daytona Beach with 
brand new hotel
ORLANDO — Hard Rock International 
has set its sights on ‘the original Amer-
ican Beach’ with the announcement 
of a new property in Daytona Beach 
opening in late 2017.

The 200-key hotel, launched in col-
laboration with Summit Hospitality 
Management Group and managed by 
Hard Rock International, will be the 
company’s fourth property in Florida, 
featuring Hard Rock’s trademark style 
and rock ‘n roll vibe. 

True to the brand, the property will 
boast a Body Rock workout facility, 
and a Rock Spa complete with Rhythm 
& Motion spa menu, six treatment 
rooms, a manicure/pedicure station 
and poolside cabanas with spa ser-
vices. In the lobby, the world famous 
Rock Shop will feature Hard Rock’s 
iconic merchandise.

For families, young rockers can 
hang out in the Hard Rock Roxity Kids 
Club. Additionally, The Sound of Your 
Stay music amenity program allows 
guests to unleash their inner rock star, 
whether that means setting the mood 
with a complimentary vinyl player and 
records or nailing power chords on a 
Fender guitar.

Other hotel amenities include 20,000 
square feet of indoor and outdoor meet-
ing space, all-day dining, 24-hour in-room 
dining, a grab-and-go coffee shop and a 
poolside bar and grill. There’ll also be an 
expansive swimming pool and deck, and 
nearby outdoor experiences like paddle 
boarding and deep-sea fishing.

Saint Lucia’s 
SLAM is back with 
discounted rates for 
travel agents
SAINT LUCIA — The Saint Lucia 
Tourist Board’s annual travel agent 
incentive program SLAM (Saint Lu-
cia Agent Months) is gearing up for 
a July start. Now in its seventh year, 

SLAM’s aim is to showcase Saint Lucia 
to visiting travel agents so that they 
have an intimate knowledge of the is-
land. It is also an opportunity for the 
agents to conduct site inspections at  
various hotels.  

The SLAM promotion runs through 
Nov. 30 and includes special rates on 
accommodations, tours and attractions.

A wide range of hotels and resorts 
are participating in SLAM and they in-
clude: Alize Inn, Anse Chastanet, BLU 
St. Lucia, BodyHoliday Saint Lucia, 
Coco Palm, Fond Doux Plantation & 
Resort, Harmony Suites, Hotel Choc-
olat, Jade Mountain, La Dauphine 
Estate, Marigot Beach Club & Dive 
Resort, Rendezvous, St. James’s Club 
Morgan Bay, Sugar Beach - A Viceroy 
Resort, Ti Kaye Resort & Spa and Villa 
Beach Cottages. 

Travel agents can also take advan-
tage of tours and attractions provided 
by Rainforest Forest Sky Rides/Adven-
tures St. Lucia, Botanical Gardens and 
Diamond Falls among others. 

An added bonus of SLAM is that 
agents can save 50-70% off published 
fares via WestJet Vacations when they 
book and travel by Dec. 15. Blackout 
dates will apply. Interested agents 
should call WestJet at 1-877-664-3205.

For more information about SLAM click 
on the Travel Trade link at stlucia.org. 

Saint Lucia’s tourism sector is 
poised to undergo significant ex-
pansion within the next few years. A 
number of major hotel projects will 
see the island’s tourism room stock 
increase by 2,000 rooms over the 

next four years. Already for 2017, the 
Royalton Saint Lucia Resort and Spa 
has opened its doors with 455 rooms 
in two hotels, one catering to families 
and the other adults only.   Serenity 
Villas at Coconut Bay Resort has also 
unveiled its 36 luxury villas while the 
Harbour Club is set to open in Sep-
tember with 117 rooms.

Work will begin on the Fairmont 
Saint Lucia Resort in Sabwisha, Choi-
seul in September, which will include 
120 five-star rooms. Meanwhile, the 
Reduit beach will be redeveloped and 
become the home of a luxury five-star 
dual branded, 500-room hotel called 
Curio by Hilton. 

Other notable hotel developments 
include the 250-room Honeymoon 
Bay Resort in Cannelles featuring two 
hotels, the Black Bay Master Develop-
ment consisting of a luxury 180-room 
hotel and villas, and a fourth Saint Lu-
cian resort by Sandals Resorts Interna-
tional, which will offer 350 rooms and 
suites. Groundbreaking for the project 
is set to begin in 2018.

Amadeus has 
a new way for 
passengers to pay 
for ancillaries 
NEW YORK — Starting this month 
Lufthansa Group will roll out Amadeus 
Airport Pay at check-in desks and ticket 
offices in over 170 airports, offering what 

Hard Rock Daytona
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it says are secure and seamless payment 
options for passengers choosing cus-
tomized ancillary services for their flight 
while checking in or at the gate.

Amadeus says the new system is 
the first wireless payment solution in 
the industry which accepts chip card 
payments. The Amadeus Airport Pay 
devices are pocket-sized and support 
all wireless connectivity options.

“Payments in the airport have taken a 
big step forward towards convenience, 
security and flexibility with Amadeus 
Airport Pay,” said Celia Pereiro, head 
of Travel Payments at Amadeus. “Trav-
ellers will have the peace of mind that 
their payments are secured thanks to 
EMV technology. Airlines and ground 
handlers meanwhile can open the door 
to a much smoother trip – imagine 
roaming agents approaching you while 
queuing to offer the ancillary service 
you need – it’s a win-win for the airline 
and the traveller.”

There are now more than 5 billion 
chip cards in circulation globally. At air-
ports, EMV terminals are ubiquitous in 
duty-free shops but still a rarity in air-
line check-in desks. Lufthansa Group is 
Amadeus’ launch partner for the intro-
duction of Amadeus Airport Pay, which 
the technology provider says can be 
customized for any airline.

Trafalgar savours 
European summer 
with 10% off 
remaining September 
departures
TORONTO — Relaxation meets ex-
ploration on a sun-kissed September 
guided vacation to Europe, where mild 
weather and fewer crowds make way 
for authentic experiences and a taste 
of local life with Trafalgar. Canadian cli-
ents can extend their summer adven-
tures with Trafalgar’s Sun-Kissed Sale, 
featuring an extra 10% off all remain-
ing September departures to Europe.

“As the worldwide leader in guided 
vacations, Trafalgar has the perfect way 
to extend the pleasures of summer, 
giving clients the chance to relax a little 

longer, and save money too,” says Wolf 
Paunic, president of Trafalgar Canada. 
“September is the perfect time of the 
year where our guests will experience 
Europe’s captivating charm, meet our 
local characters and enjoy the warmth 
of a truly European welcome.”

Some potential itineraries include: 
the 14-day Highlights of Austria, Slove-
nia and Croatia; the 13-day Hightlights 
of Spain and Portugal; or the 11-day 
Italian Concerto.

Clients can save 10% off per person 
on any September departures from the 
Trafalgar Europe and Britain brochure. 
The offer is valid on trips departing in 
September and must be paid in full by 
June 30, 2017. Agents must mention pro-
mo code PPEBSEP17 at time of booking, 
and a $200 deposit must be made.

Clients can save up 
to $1,000 with ACV’s 
Top Picks EBB
MONTREAL — Air Canada Vacations’ 
new Top Picks brochure, highlighting 
top-selling resorts in Mexico and the 
Caribbean, comes with an early booking 
bonus worth up to $1,000 per family.

The promotion runs through June 
30 and includes value-adds like ACV’s 
new CareFree Plan, offering free seat 
selection, year-round Price Drop Guar-
antee, StormGuard protection and a 
$50 waiver on administration change 
fees. ACV pegs the value of the Care-
Free Plan at about $339 in savings. For 
a limited-time CareFree costs $49 per 
person, plus it’s commissionable at 5%.

With ACV’s Price Drop Guarantee cli-
ents get up to $800 cash back per cou-
ple if the price of a package drops after 
booking. The Price Drop Guarantee offer 
ends Oct. 31 and is applicable to Groups.

With the ACV&ME loyalty program, 
travel agents who book hotels, cruises 
and groups will receive 600 points per 
room for packages of 7+ nights; 400 
points per room for packages of 3-6 
nights; 600 points per stateroom for Air 
& Cruise packages; and 300 points per 
passenger for Group bookings. ACV&ME 
Points can be redeemed for Aeroplan 
Miles, travel vouchers or Visa gift cards.



16  /  TRAVELWEEK  /  June 22, 2017

NEWS

WestJet says it 
wants to be “a truly 
national carrier”; 
launches first intra-
Quebec flights
CALGARY — WestJet is soaring in Que-
bec with the launch of its first nonstop 
route within the province, connecting 
Montreal and Quebec City with four 
flights daily. With several new Que-
bec routes launching this year West-
Jet says it will add 105 more flights 
per week in the province, a capacity  
increase of 74%.

“More competition in the 
market has a direct impact 
on the price of airfare, for 
the benefit of the travellers 
in our community.”

Quebec routes for the carrier. On Oct. 
15 WestJet will begin twice-daily service 
between Montreal and Boston. 

Riu Dunamar, 
exclusive to Signature 
Vacations, will open 
at end of year
TORONTO — Signature Vacations 
has announced that Riu Dunamar will 
open in Playa Mujeres, Mexico at the 
end of 2017.

Operated by the company’s exclusive 
hotel partner, RIU Hotels and Resorts, 
the resort boasts five pools, a fitness 
centre, water sports and a number of à 
la carte options. It’s located a short trans-
fer away from Cancun International Air-
port and is nestled on an idyllic stretch 
of Playa Mujeres Beach. Other ameni-
ties include free Wi-Fi throughout, the 
RiuLand Kids’ Club and the Renova Spa.

When clients book a RIU resort 
with Signature Vacations, they also 
enjoy a host of exclusive RIU-topia 
features, including unlimited res-
ervation-free à la carte dining and 
international drinks, in-room liquor 
dispenser, free Wi-Fi, spa credits 
and more. Plus, those staying at 
Riu Palace properties are treated to 
additional perks like 24-hour room 
service, poolside waiter beverage 
service, in-room coffee maker and 
champagne breakfast daily.

All vacation packages include return 
flights on Sunwing Airlines.

Clients can wander, 
explore & save 20% 
with Loews’ new 
promotion
NEW YORK — Clients who book a stay 
at Loews Hotels properties will enjoy 
20% off with a brand new promotion.

‘A Wonderful Place to Wander’ pro-
mo gives guests 20% off on bookings of 
two nights or more made from June 14-
30. This exclusive offer is valid for travel 
through Dec. 31, 2017 at Loews Hotels 
properties in destinations throughout 
North America.

Loews Hotels invites travellers to dis-
cover and enjoy distinct experiences 
at properties from coast to coast this 
summer, including:

l Yoga classes from 20 storeys up 
on the helipad at Loews Hollywood 
Hotel (classes are offered every Satur-
day and Sunday at sunrise and sunset 
starting at the end of June, priced at 
$19 for hotel guests)

l A detoxifying Espresso Body Scrub 
treatment at The Spaahh at Loews Ho-
tel 1000 Seattle (US$195 for 80 minutes)

l Local bites and handcrafted cock-
tails at the rooftop Streeterville Social 
at Loews Chicago Hotel

l Three new luxe private cabanas at 
Loews Miami Beach Hotel

“WestJet’s introduction of our 
first-ever point-to-point service within 
Quebec brings lower fares and an el-
evated inflight experience to ‘la belle 
province’ and is the next step in our 
mandate to become a truly national 
carrier,” said Charles Duncan, Presi-
dent, WestJet Encore. 

Gaëtan Gagné, President and Chief 
Executive Officer of Aéroport de Que-
bec, said “more competition in the 
market has a direct impact on the 
price of airfare, for the benefit of the 
travellers in our community,” adding 
that WestJet’s increased presence in 
the Québec-Montreal corridor “will 
give more access to more destinations 
through its network and that of its air-
line partners.”

Earlier this year WestJet announced 
it was making a significant investment 
in the Quebec market, with increased 
service and new routes to and from 
Montreal–Pierre Elliott Trudeau In-
ternational Airport as well as Quebec 
City’s Jean Lesage International Air-
port. On March 15, WestJet launched 
twice-daily service between Montreal 
and Halifax. The new Montreal-Quebec 
City route is the second of three new 

Quebec City
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Beaches Turks & 
Caicos to debut new 
entertainment by 
Canadian company
TORONTO — Beaches Resorts is ramp-
ing up its family-friendly entertainment 
with a new partnership with Creativiva 
Caribbean Inc., a Canadian-based pro-
duction company. 

The new venture will see the launch 
of ‘Voilà’ at Beaches Turks & Caicos 
Resort Villages and Spa, a series of 
live cinematic entertainment shows 
on the resort’s main stage. Debuting 
this month, Creativiva Caribbean will 
perform four weekly live productions: 
Alice in Wonderland, Treasure Island, 
Jungle Book Live and Dolce Vita.

Created and produced in Creativi-
va’s studios in Toronto, the multi-genre 
shows offer innovative set design that 
includes projections, intricate cos-
tumes, witty dialogues, catchy songs, 
choreography and breathtaking cir-
cus acts – and now, all part of the 
Luxury Included Vacation experience. 
In addition to the four live shows, a 
family favorite and Beaches’ staple 
event, Beach Party Night, will be com-
pletely revamped by Creativiva’s cast 
of entertainers from around the globe. 

Collette to offer 
seven programs to 
Oberammergau 2020
MISSISSAUGA — Collette has once 
again gained access to tickets to the 
highly anticipated Oberammergau 
Passion Play.

Taking place in the tiny Bavarian 
hamlet of Oberammergau in 2020, Pas-
sion Play occurs once every 10 years 
and depicts the life and death of Jesus 
Christ. The play will run five days a week 
from May 16 to Oct. 4 with just 102 per-
formances, which means there’s plenty 
of competition for tickets.

In 2010, Collette brought over 10,000 
guests to the Passion Play, the most of 
any tour operator. In 2020, Collette trav-
ellers will have at least seven programs 

to choose from, ranging from nine to 13 
days in length, said Jaclyn Leibl-Cote, Exec-
utive Vice President of Product and Tour 
Management. “Each program includes a 
one- or two-night Passion Play premium 
category package with reserved accom-
modations as well as seating.”

Who’s the 
first winner in 
TravelBrands’ 
Loyalty Rewards 
giveaway?
MISSISSAUGA — Wanda Popadynetz of 
Uniglobe One, based in Calgary, now has 
100,000 Loyalty Rewards points to her 
credit as thanks to TravelBrands’ month-
ly Loyalty Rewards Program contest.

“The feedback and participation we 
have received from this contest has 
been outstanding,” says TravelBrands’ 
Director of Sales Western Canada, 
Bruce Lidberg. “We are pleased to cel-
ebrate this win with Wanda and hope 
our travel partners continue using Ac-
cess for their bookings.” 

For every online booking made 
through Access, the agent’s name is 
automatically entered for a chance to 
win. The TravelBrands Loyalty Rewards 
program allows agents to collect points 
and redeem them for a multitude of 
rewards including merchandise, travel, 
gift cards and the ability to donate to 
multiple foundations and charities. 

The contest runs until Dec. 15. Each 
month an agent will be chosen at  

random and will receive 100,000 Loyal-
ty Rewards points. On Dec. 15 one lucky 
winner will be picked to win a grand 
prize of 1,000,000 Loyalty Rewards 
points. The May contest winner will be 
announced in the coming weeks. 

Agents can start booking trips now at 
www.travelbrandsagent.com for their 
chance to win the grand prize.

Change of ownership 
at long-established 
Winnipeg-based 
travel agency
WINNIPEG — A new era and a “chang-
ing of the guard” for long-time Winnipeg 
travel agency Bonaventure Travel start-
ed June 1 with the appointment of new 
Owner and President, Michael Kroeker.

Kroeker has been with Bonaventure 
Travel for over five years. Bonaven-
ture Travel’s team of knowledgeable 
and well-travelled travel profession-
als “offer innovative product and ser-
vice that build upon existing clientele 
relationships, while looking to the 
future with the discerning traveller in 
mind”, he said. 

Established in 1986 in Winnipeg’s 
River Heights neighborhood on Acade-
my Road, Bonaventure Travel special-
izes in corporate, leisure, group as well 
as luxury cruise and land experiences. 
The agency has a 90% repeat factor.

Bonaventure Travel can be reached 
at (204) 488-6653 or 1-888-550-8998 
or email info@bonaventuretravel.ca or 
michael@bonaventuretravel.ca.

Turks & Caicos
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New boutique hotel 
opens in heart of 
Jerusalem
The Villa Brown Jerusalem, the new-
est addition to the Brown Hotels 
group, is a 24-room boutique property 
that promises to redefine contem-
porary hospitality in the holy city of 
Jerusalem. Just opened in April 2017 
and located steps away from the Old 
City sites, the hotel is housed within 
a one-time private villa from the 19th 
century and features exposed stone 
walls that date back to over 100 years 
ago as well as two newly added floors. 
During their stay, guests can enjoy 
daily breakfast and brunch in an open-
air veranda, tea sessions in the garden 
each night, cocktails, wines and beers 
in the subterranean ‘Cave Bar’ as well 
as nightcaps on the rooftop terrace. 
Other amenities include a rooftop spa, 
open-air Jacuzzi, meeting facilities, 
lobby library and a Garden Bistro-Café 
that serves classic regional dishes. 
brownhotels.com 

Three new hotels coming 
to Doha this year
Qatar is set to welcome several new 
world class hotels this year, all in 
the capital city of Doha. Mondrian 
Doha, opening soon, will bring the 
Sunset Strip vibe of the original 
Hollywood Mondrian to Doha, and 
will boast 270 rooms and suites, 
eight bars and restaurants, an 
indoor/outdoor rooftop pool bar, 
meeting venues and a spa. 
Opening mid-2017 is Centara 
Grand Hotel, situated high above 
Doha’s West Bay area. Upon 
opening, it will include 261 
rooms and suites in addition to 
96 apartments, a spa and the 
Suan Bua restaurant. Lastly, the 
Holiday Inn Doha will also open 
this year with 307 rooms and 
three dining options, including a 
stunning rooftop pool bar for 
guests to enjoy and soak up the 
views.
visitqatar.qa

Queensland’s new hotels truly impress
If you don’t recognize Queensland, Australia these days, it’s because a slew of new 
hotels have just opened. Breeze, a new boutique coastal property in Moololaba on 
Queensland’s Sunshine Coast, is the newest luxury resort to open in the seaside sub-
urb in over a decade, featuring 57 apartments, a pool and spa. Also new is the SAGE 
Hotel, opened on Feb. 28 on Brisbane’s trendy James Street, a 4.5-star boutique 
hotel that boasts 93 stylish guestrooms and a conference centre. 
Making waves last year was The Johnson in Spring Hill, the Art Series Hotels’ first 
Queensland property offering 83 suites and two penthouses, and a 164-foot resort-
style pool. Equally stunning is ZEN Beach Retreat on Kelly’s Beach in Bagara, a private 
beachfront on the Southern Great Barrier Reef featuring personalized boutique retreat 
programs for groups of up to 22 guests. Limited spaces are available now through 
2018 with bookings available up to two years in advance. 
qttc.com.au

Asilia announces major expansion in Southern Tanzania
Asilia has announced new openings this year in two of the most animal-rich 
corners of Tanzania: Roho ya Selous, open in the Selous Game Reserve in 
August, and Jabali Ridge, debuting in September in Ruaha National Park. 
Roho ya Selous includes eight stylish tents measuring 600 square feet 
inside, and boasts verandas for optimal viewing, and cooling systems over 
beds. Jabali Ridge, considered the most significant opening in Ruaha 
National Park, boasts eight guest suites, infinity pool, a specialty gin bar 
and granite boulders in place of walls to create an open, natural feel. 
asiliaafrica.com

Bedroom, Roho ya Selous

Pool at The Johnson, Queensland

Credit Asilia
Credit The Johnson

O
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Luxury Latin America 
   Turning travel dreams into reality for over 30 years
   Specializing in Luxury Travel to destinations

     throughout Central and South America
   Tailor-made tours to your client’s exact specifications
   Personalized service from our expert travel planners
   High-quality hotels, guides, private transfers and tours

Contact our Specialists Today

1-800-268-0900    M-F 9-6pm EST
inquiries@gateways-international.com gateways-international.com
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Celebrating over 
30 years proudly 
serving Canadian 

Travel Agents.

Gateways International includes luxury details 
on Emirates tour
Gateways International has gone all out with its eight-day ‘Opulent Emirates’ 
itinerary, which showcases the cosmopolitan cities of Dubai and Abu Dhabi in all 
their glory. Upon arrival in Dubai, guests will enjoy a full-day tour that showcases 
Jumeirah, Al Fahidi Fort, the Spice and Gold Souks and the Palm Island Project. 
They’ll also embark on a shopping tour of Dubai’s best malls and souks, as well 
as enjoy afternoon tea at Burj Al Arab, the famed seven-star hotel. From there, 
the itinerary continues with an exciting desert safari in luxury 4x4 vehicles, and a 
traditional ‘dhow’ dinner cruise along Dubai Creek. The trip winds down with a pri-
vate car transfer to Abu Dhabi, where guests will visit the Grand Mosque, Heritage 
Village, Yas Island, Emirates Palace and more. 
Price includes seven nights’ accommodation at five-star hotels (five nights in 
Dubai, two in Abu Dhabi), premier concierge service upon arrival in Dubai, pri-
vate transfers, touring as indicated, continental breakfast daily and hotel taxes 
and service charge. International airfare is not included. Reference code EU3817.
gateways-international.com

Dubai
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SkyLink’s TripPro gives 
access to low airfares
If it’s low international airfares 
you’re after, look no further than 
SkyLink Travel. Travel agents get 
access to special airline pricing 
when registering online at trippro.
com for international airfares. 
TripPro is the only travel platform 
in North America that connects to 
Sabre, Amadeus and Apollo GDS 
systems, and offers low net, com-
missionable, humanitarian, bulk 
and corporate pricing on more 
than 86 airline partners. Users 
benefit by adding their markup/
profit to TripPro fares. The 
TripPro system permits self-tick-
eting and the recent release with-
in TripPro called Invoice Data 
Master, which allows agents 
dynamic access to their invoices, 
statements and commissions. 
Also, SkyLink’s Imagine TruCash 
loyalty program allows agents to 
earn loyalty points on several air-
line partners when they book 
international airfares.
skylinkcanada.com
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The Airline Ticket CentreSM

a               company

Contiki adds five new 
trips to Asia program
Contiki’s 2017 Asia program fea-
tures five new itineraries, plus the 
destinations of Singapore and 
India for the very first time. 
‘Cambodia & Laos Uncovered’ vis-
its Luang Prabang, Vang Vieng, 
Vientiane, Phnom Penh and Siem 
Reap over nine action-packed 
days, while ‘Bangkok to Singapore 
Adventure’ takes clients to 
Bangkok, Krabi, Langkawi, 
Penang, Kuala Lumpur and 
Singapore over 14 days. ‘Northern 
Thai Highlights’, which follows 
Contiki’s In Depth Explorer style, 
runs for eight days and journeys 
to Chiang Mai, Kanchanburi, 
Ayutthaya and Bangkok. 
In Japan, clients can book the new 
‘Japan – City to Slopes’ tour, a 

12-day ‘Winter & Ski’ trip that vis-
its Osaka, Kyoto, Tokyo and the 
Hakuba ski fields and features 
optional experiences like a sushi-
making class, Onsen spa visit and 
an izakaya dinner. Lastly, the 

12-day ‘Eternal India’ brings 
Contiki back to the region after a 
40-year hiatus, and includes visits 
to Delhi, Agra, Ranthambore, 
Jaipur, Udaipur, Mumbai and Goa. 
contiki.com

Monograms’ new Myanmar tour includes  
top attractions
Monograms launched a new tour to Myanmar this year, one that highlights the destina-
tion’s ancient temples and fascinating local customs. Priced from $3,229, the 10-day 
‘Mingalabar Myanmar’ starts in Yangon where travellers will join a local guide for a private 
guided tour of the city. They’ll share tea with the locals, visit Chaukhtatgyi, a massive 
reclining Buddha, as well as spend time at the country’s most important religious site, 
Shwedagon Pagoda. Other highlights include private guided sightseeing in Mandalay, a 
sunset cruise on a sampan, a traditional puppet show in Bangan, visits to temples and 
pagodas, and an outing to Inle Lake where homes on stilts dot the shoreline. 
Other Monograms vacations to Asia featuring the services of a local host and local 
guides include: the seven-day ‘Seoul & Beijing’, the nine-day ‘India’s Golden Triangle’, 
the nine-day ‘China Escape’, the 10-day ‘Singapore, Bangkok & Siem Reap’, and the 
11-day ‘Enchanting Vietnam’. 
monogramstravel.ca

Jaipur

Chaukhtatgyi

Credit Anton_Ivanov / Shutterstock.com
Credit Dm

itry Rukhlenko / Shutterstock.com



Credit Amparo Fontanet / Shutterstock.com

FAR & AWAY EDITION   23

O N L Y  I N

Only in Hong Kong can you  
savour the silky smooth fla-

vours of milk tea, which is 
strongly brewed then filtered 
through a fine sack cloth bag. 

The secret to the perfect cup? A 
fine balance of cream and sugar. 

Only in Hong 
Kong can you 
take in the 
spectacle of 
the Symphony 
of Lights Show, 
named the 
‘World’s Largest 
Permanent Light 
and Sound Show’ 
by Guinness World 
Records. The show 
is free to attend 
and happens  
daily at 8 p.m.

YOURS TRULY, HONG KONG
Few places dazzle and delight the way this city does

Only in Hong Kong can you 
sample burger-style steamed 
buns at Little Bao, a restau-
rant owned by Chef May 
Chow, widely regarded as 

the best female chef in Asia.

Only in Hong Kong can you 
enjoy Cantonese Opera, an an-
cient art performance that’s 
been listed on UNESCO’s 

Intangible Cultural Heritage 
of Humanity. 

Only in Hong Kong can you 
experience the iconic cross-
harbour Star Ferry, one of 

the oldest means of public 
transport and the cheapest 
harbor cruise in the world. 

For more details on travel to Hong Kong go to discoverhongkong.com  

Only in Hong Kong can you marvel 

over stunning 360-degree views 

at Sky100, both in the day and at 

night. This indoor observation deck 

is located on the 100th floor in the 

city’s tallest building.

Only in Hong Kong will you find the 
one-of-a-kind Fire Dragon Dance, 
a fiery ancient ritual practiced in 
October in Tai Hang that’s meant 
to prevent unfortunate events..

Photos courtesy of the Hong Kong Tourism
 Board
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VP Supplier Relations & Product, 
Royal Scenic

royalscenic.com

THE ROYAL TREATMENT
How Royal Scenic caters to the needs of travel agents

Tell us about Royal 
Scenic’s Certified Asia 

Specialist (CAS) program.
It is the most comprehensive 
online training course for retail 
travel agents across Canada who 
wish to learn how to sell Asia. It’s 
also the only online course of its 
kind with content on multiple Asia 
destinations and many supplier 
partners, including airlines and 
accommodation providers with 
service to Asia. It has a long and 
proven successful history as we 
celebrate our 16th anniversary  
in 2017.

Royal Scenic recently 
revamped the CAS 

program. What changes 
can agents expect?
We enhanced the course modules 
by making them more engaging 
and fun for agents to complete. Travel agents will also find it easy to 

study the course material on their 
personal mobile devices due to its 
responsive design. The program 
qualifies for 12 ACTA-approved credits 
towards CTC certification.

Royal Scenic also 
launched a new online 

booking engine. How does 
this help agents?
We believe it is the best of its kind 
in the industry, with a user-friendly 
interface, numerous search filtering 
options that allow agents to zero in on 
specific flights, and better post-booking 
support to manage bookings. Payment 
is also easier with advanced features, 
plus it’s optimized for mobile or tablets, 
fitting for agents who travel or work 
from home on personal devices.

How important are travel 
agents to the company? 

As our company tagline says, we 
“exclusively serve the retail travel trade 
and our industry partners”. So our travel 
agent customers are very important to 
us. We constantly think of better ways 
to provide more product offerings, 
incentives and better service support to 
our valuable agency customers.

What emerging 
destinations are you 

seeing in Asia for 2017/2018? 
IndoChina, including Myanmar, Cambodia, 
Laos, Vietnam and, of course, Thailand. 
Japan and Korea are hot now due to its 
upcoming Olympic events in 2018 and 
2020, respectively. More China destinations 
such as the Fujian province and the Silk 
Road are also becoming more popular.

HAROLD HO

Old Silk Road
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“Pre-book your luggage on domes-
tic flights. Domestic airlines will 
often charge an arm and a leg.”

“Profile your clients. Ensure you match the destination to your client’s 
desire for unique experiences and adventure. Discuss their expecta-
tions and help guide them if they’re unsure.”

“By compromising on service 
type, there is money to be 
saved. Consider a small group 
tour or a shared tour instead 
of a private tour, depending 
on the destination, or pick 
a smaller boutique hotel 
over a larger chain.”

“Combine destinations. 
By visiting more than 

one country, clients  
maximize their investment 

in their journey. Suggest 
additional experiences for a 

truly unique itinerary.”

For more information go to gateways-international.com

“Itineraries to far-off destinations take time to get right. Be prepared for ques-
tions and some back and forth. A good tour operator will have conference calls 

with you and your client to get it just right.”

“Work with a knowledgeable tour operator 
who can help you feel more secure in 
selling a destination you’re unfamiliar 
with. Tour operators also offer excel-
lent value with contracted rates at 
handpicked hotels.”

“How can agents sell  
exotic destinations  

to their budget- 
conscious clients?”

WE ASKED 
 TALIA MAY, DIRECTOR, 

GATEWAYS INTERNATIONAL 
TAILOR-MADE TOURS,

A S K  T H E  E X P E R T S

Rio Celeste, Costa Rica





VIP experience offers 
best seats in house to 
2020 Passion Play with   
 Insight Vacations 
by Vawn Himmelsbach

 Crucifixion at the Oberammergau Passion Play 

BRITAIN 
& EUROPE

tradition dating back to 1634 during the time of the plague. 
The villagers pledged to perform the ‘Play of the Suffering, 
Death and Resurrection of Our Lord Jesus Christ’ every 10 
years, if spared from the same fate that plighted so many 
others. In accordance with a special law, all participants, in-
cluding actors and choir members, must have been born in 
Oberammergau or have lived there for at least 20 years.

very decade, the picturesque town of Oberam-
mergau in Germany re-enacts the Passion of 
Christ — better known as the Passion Play — in 
honour of an age-old promise. This world-famous 
performance is carried out by more than 1,500 vil-

lagers and involves years of planning and preparation.
In 2020, Insight Vacations guests have an opportunity 

to experience this event while on select escorted journeys 
through Germany or Italy.

“The most successful agents would have already started 
talking about Oberammergau over the last couple of years 
and have collected leads of individuals and group leaders, 
which they are busy converting now. Anyone active in the 
faith-based travel market of course will be highly success-
ful here as well. It goes without saying that the Passion Play 
also lends itself to groups — either on brochure departures 
or custom groups — as well as to individuals,” said Insight 
Vacations Global CEO Ulla Hefel Bohler.

“I think it is important to note that Oberammergau does 
not only appeal to religious travellers, but would certainly 
appeal to anyone who enjoys large-scale, dramatic theatrical 
performances and unique experiences that are not readily 
available.”

Located 60 miles from Munich, Oberammergau is sur-
rounded by mountains and meadows, and carries an age-old 
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“I think it is important to note that 
Oberammergau does not only appeal to 
religious travellers, but would certainly 
appeal to anyone who enjoys large-scale, 
dramatic theatrical performances and unique 
experiences that are not readily available”

Credit: O
berstaufen/AllgÃ¤u

“We took several thousand guests last time and are confi-
dent that 2020 will be no different,” said Hefel Bohler. “The 
religious market remains strong and has huge potential. 
Unique and special experiences are immensely important 
to today’s traveller, so Oberammergau plays a role in that 
respect. The fact that the Oberammergau organizing com-
mittee reached out to us a couple of years ago to get our 
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feedback and input on a variety of aspects relating to the 
Passion Play clearly highlights that we have a fantastic rela-
tionship and track record with the committee.”

Guest feedback from 2010, as well as sales figures, 
played a key role in the decision-making process. “We’ve 
added Italy to the mix this time. Italy has become such 
an important region for Insight — our guests just love it 
— and we felt that experiences like the Vatican museums 
and Assisi would connect extremely well with the Passion 
Play,” said Hefel Bohler.

“So our Oberammergau program consists of five different 
trips: a European discovery for those wanting to experience 
a multitude of European countries along with the Passion 
Play; two regional experiences in alpine, central and eastern 
Europe; and two Italian regional experiences ending in Ven-
ice, with an Oberammergau extension featuring one night in 

Innsbruck and two nights in Oberammergau.”
The first performance will take place in May 2020, running 

until October 2020, and will be performed five days a week 
in an open-air theatre that seats about 4,700 people. Guests 
on the following five Insight Vacations escorted journeys will 
be able to take in this performance:

Country Roads of Bavaria, Switzerland and Austria
Visit opulent palaces and expansive vineyards, and take in 
views of the Swiss Alps

Best of Germany
Discover Rothenburg and Nuremberg’s old-world charm, Ba-
varia’s mountain scenery and Dresden’s baroque splendour

Italian Elegance
Visit Italy’s picturesque towns, idyllic fishing villages, and his-
toric and religious sites

Road to Rome
Embark on a journey through the iconic city of Paris, atmo-
spheric canals of Venice and the Renaissance atmosphere 
of Florence

Easy Pace Italy
Discover three of Italy’s most cultural cities, as insights into 
Rome’s rich heritage, the Renaissance atmosphere of Flor-
ence and life beyond the scenic canals and gondolas of Ven-
ice are revealed

n insightvacations.com

Global hospitality brand L.E. Hotels is 
offering new ‘Stay and Save’ packages 
at participating hotels worldwide — 
the more guests stay, the more they 
can save on locations in Rome, Sydney, 
Beverly Hills and Hong Kong.

Some of the deals include a compli-
mentary night after booking a three-
night stay or 25% off when booking 
four or more nights. Other properties 
are offering 15% off for those who 
book rooms 120 days in advance. In 
addition to the discounts and deals, 
some properties include a welcome 
bottle of wine, chocolates and compli-
mentary breakfast.

A full list of L.E. Hotels packages and 
promotions can be found on the com-
pany’s website. Offers will vary amongst 
L.E. Hotels’ member properties.

n lehotels.com

 L.E. HOTELS 

Guests receive discounts, perks with new ‘stay and save’ packages

Oberammergau, Germany

Rose Garden Palace

Credit: Rose Garden Palace



ALHAMBRA PALACE

GRANADA, SPAIN

HOTEL MANOS PREMIER

BRUSSELS, BELGIUM

HOTEL POWERS

PARIS, FRANCE

ROSE GARDEN PALACE

ROME, ITALY 

SUNBORN YACHT

UNITED  KINGDOM

WELCOME ADVANTAGES

WWW.LEHOTELS.COM      +1 866 589 3411 (Toll Free in USA & Canada)      +1 310 440 3090 (International)     GDS Code: LE

A WORLD OF ADVANTAGES

AN EXTRAORDINARY COLLECTION of limited edition, boutique hotels on 
fi ve continents located in prime world-gateway destinations. Each distinctive 
property offers guests the authentic experiences, genuine hospitality and 
unique level of excellence they’ve traveled to fi nd, whether for business or 
pleasure, at one of our gracious hotels.

Booking an L. E. Hotels’ property will give you  a sense of confi dence.

Your clients a welcome change from  ordinary expectations. 

For both of you, a welcome world of advantages.
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 TRAFALGAR 

Clients save 10% on 
Britain, Europe trips 
until end of June
Canadian clients can extend their sum-
mer adventures with Trafalgar’s ‘Sun-
Kissed Sale,’ featuring an extra 10% off 
all remaining September departures to 
Europe.

“Trafalgar has the perfect way to ex-
tend the pleasures of summer, giving 
clients the chance to relax a little lon-
ger, and save money too,” said Wolf 
Paunic, President of Trafalgar Canada. 
“September is the perfect time of the 
year where our guests will experience 
Europe’s captivating charm, meet our 
local characters and enjoy the warmth 
of a truly European welcome.”

Here are a few options:

Highlights of Austria, Slovenia and 
Croatia
This 14-day At Leisure trip in Eastern 
Europe is ideal for travellers wishing 
to see the sights of these countries, 
but also explore on their own. Begin-
ning in Vienna and ending in Zagreb, 
travellers spend two nights in Lake 
Bled with three night stays in both Du-
brovnik and Hvar Island. With a Local 

Specialist in each destination and small 
group sightseeing in Dubrovnik, guests 
will visit historic landmarks and iconic 
landscapes such as the waterfalls at 
Plitvice National Park, the Opera House 
in Zagreb and St. Stephen’s Cathedral 
in Vienna. At a shepherd’s village on 
Hvar Island, Trafalgar guests are treat-
ed to a Be My Guest luncheon.

Highlights of Spain and Portugal
Beginning and ending in Madrid, the 
13-day ‘Highlights of Spain and Por-
tugal’ guided vacation starts with an 

*Conditions apply. Visit www.insightvacations.com 

CONTACT YOUR INSIGHT VACATIONS SPECIALIST FOR DETAILS 1.800.387.8490

VACATIONS REIMAGINED
AUTHENTIC DISCOVERIES  .  SIGNATURE HOTELS  .  REGIONAL FLAVOURS

INSIGHT VACATIONS

INSIGHTVACATIONS.COM

2018 EUROPE PREVIEW2017/18 SEASONS

V IVA ESPAÑA
JOURNEYS TO SPAIN YEAR ROUND!

SAVE 7.5%*

BOOK AND PAY IN FULL
BY AUGUST 31, 2017

SAVE 10%*

BOOK AND PAY IN FULL
BY JANUARY 11, 2018

NORTHERN SPAIN 
12 DAYS
SEPTEMBER 13, 2017  
WAS: $3,675 
NOW: $3,124  

orientation drive around the city of 
Madrid. After that, it’s off to Valencia 
where travellers will see the Towers 
of Serrano and Cuarte and take in 
the architecture of the Opera House. 
In Seville, guests will enjoy a Be My 
Guest dining experience at an authen-
tic ranch with views of the Andalu-
sian countryside. Crossing the border 
into southern Portugal, travellers can 
spend the day relaxing on the beach or 
strolling along the harbour of Vilamou-
ra. Heading north over the Serra de 
Arrabida Mountains to Lisbon, guests 
have free time to explore the city’s at-
tractions. Before the journey ends in 
Madrid, guests will visit Toledo and see 
the Church of Santo Tome, home of El 
Greco’s most famous paintings: The 
Burial of Count Orgaz.

Italian Concerto
Guests will experience the best of Ita-
ly on this 11-day ‘Italian Concerto’ trip. 
Spending three nights in Rome, the 
Eternal City, travellers will begin their 
journey with a Local Specialist who will 
take them to Vatican City to visit St. Pe-
ter’s Basilica and Michelangelo’s Pieta. 
During a three-night stay in the Amal-
fi Coast, guests will enjoy free time to 
explore the city, sail to the island of 
Capri and take an orientation tour of 
Amalfi town. Travelling north through 
Umbria, guests will arrive in Florence 
where a Local Specialist will show them 
the main sights.

n trafalgar.com

Lake Bled, Slovenia
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From the Phoneticians to the Romans 
and the Moors, there have been many 
influences on Portuguese culture, his-
tory and cuisine. CIT Tours has a range 
of vacation options for clients in Portu-
gal, including city breaks in Lisbon and 
Porto, independent self-drive options, 
as well as rail and wine and food tours. 
Travel agents can customize any itiner-
ary for clients.

‘Portugal’s Romantic North,’ for ex-
ample, is an eight-day independent 
self-drive tour, starting from $829 per 
person in a double room.

Upon arrival at the Lisbon Airport, cli-
ents will make their way to the Budget 
car-hire desk, pick up their rental car 
and drive north of Lisbon to the medi-
eval walled town of Obidos, known for 
its typical white houses, flowered win-
dows and narrow cobblestone streets, 
with time to explore.

The following day, they’ll drive through 

northern Portugal to the town of Por-
to, where they’ll stay for the next three 
nights. Porto is located on the right bank 
of the Douro River, which crosses the Por-
to wine region. During their stay, clients 
can explore the historic centre classified 
as a UNESCO World Heritage site, visit 
one of the many port wine cellars on the 
other bank of the river or take a cruise on 
Douro River to view the old city of Porto. 
They can also take a drive through the 
Douro Valley wine region and visit local 
wineries, or spend a full day discover-
ing Guimaraes, Portugal’s birthplace, 
the 18th century shrine of Bom Jesus 
de Braga, the village of Ponte de Lima 
and the seaside town of Viana do Caste-
lo known for its handicrafts and filigree  
embroideries.

Clients will then journey toward Co-
imbra, perhaps stopping for a visit at 
Aveiro, also known as the ‘Venice of 
Portugal,’ and the Royal Palace of Bus-

saco along the way, before arriving in 
Coimbra, a university town home to 
one of Europe’s oldest universities.

They will then depart for Lisbon, tak-
ing time to visit national monuments in 
nearby Batalha, Alcobaca and the pictur-
esque fishing town of Nazare. Continue 
to Estoril, a village just west of Lisbon 
known as the ‘Portuguese French Riv-
iera,’ they’ll spend the next two nights.

Clients can take their time to discover 
Lisbon’s many monuments and histor-
ic sites, explore the medieval quarters 
of Alfama and Mouraria, and take a 
stroll along the lively streets of Bairro 
Alto and Madragoa — and perhaps en-
joy a traditional Portuguese dinner in 
one of the local fado restaurants.

Clients can extend their Portugal va-
cation with an add-on in Lisbon or the 
Algarve region.

n cittours.ca

Rail Tours • Independent Tours • Coach Tours • Small Group Coach Tours • Wine & Gourmet Tours • City Breaks

europeeuropeeurope
and the Best of Italy 2017

0490_CIT_TravelweekAD-DEC2016_FNL-OTLN.indd   1 2017-01-04   3:08 PM

 CIT TOURS 

Explore Portugal’s highlights on self-drive tour exploring the 
country’s romantic north
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Hitched in Havana:  
Why  Cuba  is a top pick 
for destination weddings
by Vawn Himmelsbach

ROMANCE 
& WEDDINGS

tions, they must file the proper documentation for a legal-
ly binding wedding (rather than a symbolic ceremony). The 
documents and procedures required by Cuba are:

l Birth certificates, valid passports and tourist cards (avail-
able from the Cuban consulate, a travel agent or an airline)

l Affidavits of single status (if previously married, the 
bride or groom must provide his/her birth certificate and 
Certificate of Divorce; if widowed, the bride or groom must 
provide his/her birth certificate, Certificate of Marriage and 
Certificate of Spouse’s Death)

l A document listing the bride and groom’s names, home 
address, occupations, level of education, nationality and full 
names of their parents; attached to this document should 
be the photo pages from the bride and groom’s passports

• All of the documentation must be translated into Span-
ish and legalized by the Cuban consulate in Canada (service 
fees of $175 CAD per document apply)

l Copies of all documentation in both English and Spanish 
must be faxed to the hotel in Cuba at least three weeks prior 
to arrival; the couple should bring along all original documents

After the paperwork is taken care of, wedding special-
ists will take care of the rest, leaving time for the bride and 
groom to enjoy their big day.

n gocuba.ca

he popularity of destination weddings is on the 
rise, and for good reason. The cost of at-home 
weddings is at a record high, but the price of say-
ing “I do” against a backdrop of sandy beaches 
and azure waters remains a cost-effective option.

According to The Knot, there are 350,000 destination wed-
dings every year, with 21% of couples opting for a stress-free 
fete and intimate way to tie the knot at an international des-
tination. The wedding coordinator at Cuba’s Melia Jardines 
del Rey resort said her team coordinated 18 weddings and 
hosted 25 in April 2016 alone.

Cuba is an ideal location for couples wanting to infuse 
their nuptials with local flare and culture. The Caribbean’s 
largest island offers a balance between remote beaches 
and vibrant cities, and resorts often provide locally sourced 
foods and florals for the celebrations.

Cuban resorts offer a variety of packages to accommo-
date of a range of budgets. Many offer free weddings with 
a selection of services and amenities, based on a confirmed 
number of guests booked for a set number of nights. Cou-
ples can then create a customized wedding by choosing 
from an a la carte menu of add-on packages.

Once the initial choices are made, the resort’s wedding 
coordinators take care of the arrangements. But before the 
bride and groom can enjoy a worry-free week of celebra-
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DISCOVER MELIÁ CUBA
DOWNLOAD OUR NEW APP

TIME FOR

#MeliaCuba

VARADERO Paradisus Varadero I Meliá Marina Varadero I Meliá Península Varadero I Sol Palmeras I Sol Sirenas Coral KEYS Meliá Cayo Santa María I Meliá Las Dunas I 
Meliá Jardines del Rey I Meliá Cayo Guillermo I Sol Cayo Santa María I Sol Cayo Guillermo I Sol Cayo Coco I Tryp Cayo Coco HOLGUÍN Sol Río de Luna y Mares

TIME FOR
FUN

MELIÁ CUBA
CHILDREN ARE ALWAYS WELCOMED

Extensive stretches of white-sand beaches kissed 
by the exotic turquoise-blue ocean, ideal for 
playing all day long. Areas designed for the 

enjoyment of kids under the care of our highly 
qualifi ed staff. Informal ambience. An oasis of 

swimming pools and varied recreation activities 
for all ages. Free stay or generous discounts for 

children. Imagination and magic so that kids can 
have a good time …and their parents too.

 MELIA CUBA 

Resorts offer free wedding 
packages with as few as 12 
guests
With 27 hotels and resorts across Cuba, Melia Hotels Inter-
national offers up plenty of romance to host weddings and 
honeymoons. From adults-only to family-friendly properties, 
its range of hotels allow agents to suggest the right setting 
for their clients’ destination wedding.

Melia has offered a wedding specialist (and bilingual assis-
tance) in Canada for the past 15 years. Once clients arrive at 
their destination, wedding coordinators look after the details 
for a worry-free ceremony.

If clients are travelling with a group of friends and fami-
ly members, they will receive a comprehensive free wedding 
package. For those seeking luxury accommodations at top-end 
facilities, its three upscale Paradisus Resorts in Cuba provide a 
free wedding package with as few as 12 guests, including the 
bride and groom. This package includes notary fees, musicians 
during the ceremony, a private cocktail reception, the wedding 
dinner, bouquets and boutonnieres, as well as a late check-out.

If clients want to tie the knot without the legal paperwork, 
Paradisus Resorts in Cuba also offer a symbolic wedding 

package, allowing the couple to experience their wedding 
just as they would if they were being married legally.

For clients planning a last-minute destination wedding, 
Melia Cuba can plan a wedding up to one month prior to 
departure. They can also take advantage of Melia’s low sea-
son prices and promotions. For stays up to Oct. 31, 2017, 
Paradisus Resorts in Cuba are now offering clients up to 
US$1,000 per room in resort credit, for stays of seven nights 
or more. Couples and their guests can use these resort cred-
it vouchers for a room upgrade, treatments at the Yhi Spa, a 
private wedding dinner or premium drinks for their guests.

n meliacuba.ca

Wedding Gazebo at Paradisus Varadero Resort & Spa

Credit: M
elia Cuba
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Who says wedding planning needs to 
be stressful? Whether they’re arriving 
secretly or bringing friends and fami-
ly along for the celebration, St. Lucian 
sister resorts Anse Chastanet and Jade 
Mountain simplify the process for en-
gaged couples, leaving them free to 
focus on the excitement about getting 
married.

Together, the resorts also offer a 
hillside venue overlooking the Carib-
bean that is one of the world’s most 
distinctive luxury wedding locations, 
with views of St. Lucia’s Piton UNE-

SCO World Heritage site. Beginning 
with a consultation, a wedding at Anse 
Chastanet or Jade Mountain can be tai-
lored to the bride and groom’s whims. 
The Ultimate Escape wedding package 
at Anse Chastanet and Jade Mountain 
is designed to create a hassle-free, 
all-inclusive wedding. With only one to 
two days of residency in St. Lucia re-
quired for non-nationals to be married, 
the team at Jade Mountain and Anse 
Chastanet will organize necessary (yet 
crucial) details such as legal docu-
ments, decorations and seating plans.

Anse Chastanet is located on an 
idyllic spot on St. Lucia’s southwestern 
coast, offering a choice of wedding set-
tings. There is no typical, cookie-cut-
ter wedding chapel at the resort, so 
the couple is free to choose their own 
private location: a historic colonial-era 
estate, two white-sand beaches and a 
dramatic waterfall. The couple can also 
choose to marry in the privacy of their 
sanctuary suite.

Jade Mountain is set high on the 
hills overlooking the Piton Mountains. 
Upon arrival at the airport, the bride 
and groom may choose to transfer to 
the resort by helicopter. Once the cou-
ple arrives at Jade Mountain, they are 
greeted by a personal steward and led 
to their ‘sanctuary,’ with a four-poster 
bed, inside and outside seating areas 
and a two-person Jacuzzi bathtub with 
customizable mood lighting.

The Ultimate Escape wedding experi-
ence is available at Jade Mountain and 
Anse Chastanet year-round. The price 
includes decorations, a multi-tier wed-
ding cake, photographer, videographer, 
private champagne sunset cruise, spa 
treatments for both bride and groom, 
live ceremony music, and embroidered 
bed linens on the night of the wedding. 
The Ultimate Escape Package at Jade 
Mountain or Anse Chastanet is priced 
at US$4,750 per couple. Nightly rates 
at Jade Mountain start at US$1,110 in a 
Sky jacuzzi suite. Nightly rates at Anse 
Chastanet start from US$390 per night 
in a Standard Room based on two peo-
ple sharing. Guests travelling in August 
or September 2017 will also be eligible 
for a free basic wedding package.

n jademountain.com

  JADE MOUNTAIN, ANSE CHASTANET 

St Lucia ‘Ultimate Wedding Escape’ takes stress out of planning

SEYCHELLES BAREFOOT LUXURY
*

Request our Travel Planner

Airfare from Toronto/Montreal to Mahe, 8 nights 
accommodation, some meals, transfers. *Per person, twin. Taxes included. 

Subject to availability.  Seasonal surcharges may apply. Savings included in price and based on a minimum 60 day advance purchase.

Call Toll Free 800 387 8850 or visit www.goway.com

11 days - $5419

TICO#1543989. 3284 Yonge Street, Toronto, ON.

Save 30%

Jade Mountain, Saint Lucia
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 CLIA  opens registration 
for 2018  Cruise360  
in Fort Lauderdale
by Vawn Himmelsbach

Port Everglades in Fort Lauderdale, Florida

CRUISE360 
ROUNDUP

providing a unified voice to the global cruise community. 
The association has 15 offices globally with representation 
in North and South America, Europe, Asia and Australasia.

CLIA supports policies and practices that foster a safe, se-
cure, healthy and sustainable cruise ship environment for the 
more than 24 million passengers who cruise annually and is 
dedicated to promoting the cruise travel experience. Mem-
bers are comprised of ocean, river and specialty cruise lines; 
a highly trained and certified travel agent community; and 
cruise line suppliers and partners.

In May, CLIA announced the cruise industry has surpassed 
2016 ocean cruise passenger projections, reaching 24.7 mil-
lion cruise passengers globally up from a projection of 24.2 
million. For 2017, based on current new vessel launch sched-
ules and expected regional deployment, CLIA is projecting 
another positive year of growth for the industry with a pas-
senger forecast of 25.8 million.

“One of the many reasons that the cruise industry continues 
to thrive is because of the personalization it is able to offer to 
its guests from around the world,” said D’Aoust. “Never before 
have I been a part of or seen an industry that is so good at lis-
tening and reacting to what its customers want, and this is why 
we are going to see our industry continue to grow.”

n cruising.org, cruise360.org

ollowing its 2017 event, Cruise Lines International 
Association (CLIA) has opened registration for its an-
nual Cruise360 conference taking place in Fort Lau-
derdale from April 17-23, 2018, at the Greater Fort 
Lauderdale/Broward County Convention Center.

CLIA’s 2017 Cruise360 conference, which took 
place earlier this year in April, welcomed more than 2,000 trav-
el professionals, with travel agents representing nearly 1,100 
of attendees. Next year’s event will once again offer CLIA’s pro-
fessional development and training programs, including CLIA 
seminars, ship inspections, cruise line showcases, product and 
destination workshops, and the CLIA Marketplace Tradeshow.

“This year’s Cruise360 brought together the key players of 
our industry and made it a can’t-miss event for travel agents 
from around the country,” said Cindy D’Aoust, President and 
CEO of CLIA. “Our focus has always been to bring the best pos-
sible value to our agents, cruise lines and exhibitors for this 
event, and in 2018 we are looking forward to building upon 
the excitement and achievements of this year’s conference.”

The 2018 Cruise360 conference will offer keynotes from 
top industry executives and executive partners, as well as 
the annual Hall of Fame Cruise Industry Awards.

Early bird pricing is available for a limited time and is only 
open to CLIA Members for US$149 (see cruising.org/joinclia).

CLIA is the world’s largest cruise industry trade association, 
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Celestyal Cruises has released an 
all-inclusive seven-day cruise promo-
tion to Cuba that features 50% off the 
cruise-only fare for all summer sailings 
until and including Aug. 21, 2017. In 
addition, kids younger than 12 sail for 
free.

Celebrating its fourth year of cruise 
operations in Cuba, Celestyal Cruises 
allows passengers to experience UN-
ESCO World Cultural Heritage sites, 
Cuban cuisine and Cuban hospitali-
ty onboard and ashore. The itinerary 
is designed to be inclusive and has-
sle-free, with meals on board, drinks, 
entertainment, gratuities and selected 
excursions included in one price.

The cruises embark every Monday 
from Havana and every Friday from 
Montego Bay.

With promos and savings applied, 
rates start from US$1,171 per adult 
(embarking in Havana), based on dou-
ble occupancy, and include: seven-day 
Cuba cruise featuring two days in Ha-
vana, one day in Cienfuegos, one day 

in Santiago de Cuba and one day in 
Montego Bay; a 960 passenger capac-
ity with yacht-like experience; an inter-
active shore excursion program in all 
ports; all meals onboard (international 
cuisine and Cuban specialties); unlim-
ited beverage package (including al-
coholic and non-alcoholic beverages); 
onboard entertainment; and gratuities 
and port charges.

The 50% off cruise fare offer is val-
id on new bookings made by July 31, 
2017 for select sailings through Au-
gust 2017. Reservations are based on 
a first-come, first-serve basis.

Free cruise-only berths are offered 
for kids under 12 years of age shar-
ing accommodations with two full fare 
passengers. The kids package rates 
include pre-purchase of compulsory 
drink and shorex package and pre-pay-
ment of applicable port and gratuity 
charges (starting at US$592, based on 
category of cabin selected).

n celestyalcruises.com

 ADVENTURESMITH  
 EXPLORATIONS 

New small ship 
added to cruise 
portfolio
With a new expedition vessel sailing in 
Pacific Northwest waters, Adventure-
Smith Explorations now offers three 
routes to cruise the San Juan Islands 
by small ship. The islands’ 408 miles of 
shoreline offer easy access to off-ship 
activities in this up-and-coming foodie 
and wildlife lover’s hotspot.

The San Juan Islands are located just 
off Washington State’s coast north of 
Seattle and east of Victoria, B.C. Sailing 
among the 172 named islands of the 
San Juans, clients can look for pods of 
orcas, seals, sea lions, black bears and 
deer, as well as bald eagles.

The San Juans are also dubbed the 
‘Gourmet Archipelago’ with culinary 
festivals, four shellfish farms, three 
vineyards, one brewery, one cidery/
distillery and seven tasting rooms fea-
turing local and regional wines, micro 
beers and locally distilled spirits.

New to AdventureSmith Explora-
tion’s cruise portfolio in the San Juans 
is ‘Exploring British Columbia & the San 
Juan Islands,’ eight days aboard the 
100-guest National Geographic Quest. 
This brand-new, purpose-built expedi-
tion vessel is already sold out for the 
summer season in Alaska.

“This fall is your chance to be among 
the first aboard this world-class base-
camp for adventure,” said Founder and 
Director Todd Smith.

National Geographic Quest is a 
state-of-the-art vessel made for explor-
ing coastal waters, shallow coves and 
fast-moving channels. National Geo-
graphic Quest also features a guide 
complement that includes a historian, 
a geologist/naturalist, a wellness spe-
cialist and a Lindblad-National Geo-
graphic certified photo instructor.

Departures are from Vancouver and 
Seattle. The other two itineraries are 
‘British Columbia Yachter’s Paradise’ 
and ‘Olympic Wilderness & San Juan 
Islands’.

n adventuresmithexplorations.com

 CELESTYAL CRUISES 

Summer kicks off with 50% off seven-day 
Cuba cruise
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CLIA’s newest global cruise line mem-
bers, Scenic Luxury Cruises  & Tours 
and Emerald Waterways, both made 
an appearance at their first soiree in 
Ft. Lauderdale at the recent Cruise360.  
Travelweek was on hand to learn about 
the cruise lines’ dedication to the trav-
el community with new travel partner 
tools in store for 2017, along with up-
dates on their new ship builds. 

“We hear you, we appreciate you 
and want to get all the tools that we 
can get into your hands that can make 
you more effective in selling the Scenic 
Family of Brands,” said Joni Rein, VP of 
US Sales and Marketing for Scenic Lux-
ury Cruises and Emerald Waterways.

ScenicUSA.com and Emerald Water-
ways are both offering travel partner 
specialist programs where agents can 
learn in detail more about the brands, 
ships and itineraries. The programs 
also include a demonstration on how 
to navigate the  travel agent section, 
for bookings. Once the course has 
been successfully completed, agents 
are eligible for a $100 gift card. Addi-
tional incentive offerings will be avail-
able throughout the year exclusively to 
travel partner specialists. Emerald Wa-
terways’ program for Canadian travel 
agents is currently available, with Sce-
nic Tours slated for later this year.

To bolster their commitment to the 
travel community, a new rewards pro-
gram is slated to launch in Q3 of this 
year that will recognize and reward 
travel partners and will be directly re-
lated to productivity.  Bookings will be 
applicable to Scenic Luxury Cruises, 
Emerald Waterways, Eclipse and Scenic 
Tours product.

Another new partner tool introduced 
this year is Scenic Hub, an agent portal 
designed as a single source where travel 
agents can access promotions, reward 
programs and marketing materials.  

The designer of the program, Nicole 
Henry, Brand Manager for Emerald 
Waterways Canada, talked about how 
Scenic Hub will provide detailed prod-
uct information not included in the 

brochures, such as restaurant menus 
and wine listings.  Travel partners will 
have access to created templates, so-
cial media tools and posters, says Hen-
ry, all simplifying and streamlining the 
day-to-day marketing process. Sign in 
and registration for Scenic Hub can be 
found on the agent portal.  

New ship builds
Emerald Waterways is continuing its 
steady expansion as Europe’s newest 
and fastest-growing river cruise line. 
This year brings the addition of three 
new Star-Ships doubling its fleet to 
a total of seven.  Emerald Liberté will 
sail on France’s Rhone and Saone riv-
ers. Emerald Radiance is dedicated to 
a new itinerary in Portugal that cruis-

es the picturesque Douro River. And 
Emerald Destiny has itineraries on the 
Danube, Main and Rhine Rivers.

Debuting in the market in 2014, Em-
erald Waterways has positioned itself 
around the four-star market.

Scenic Eclipse, the world’s first dis-
covery yacht with a rare design, and 
first the ocean ship from Scenic, is 
currently being built in Croatia with 
a Med launch scheduled for August 
2018. Guests will have the opportuni-
ty to explore ‘above and beyond’ while 
being pampered in luxury. Bookings 
opened last year and the main bro-
chure is now available.

n scenicusa.com,  
emeraldwaterways.ca

 SCENIC FAMILY OF BRANDS 

CLIA’s newest members introduce useful partner tools
By Annie Cicvaric

Emerald Liberte, sailing from Lyon to Avignon

Credit: Em
erald W
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Poseidon Expeditions’ polar cruising 
ship, the all-suite, 114-passenger m/v 
Sea Spirit, has repositioned to Nuuk, 
Greenland, to begin the 2017 Arctic sea-
son, following a US$2.5 million-plus re-
furbishment of all 54 guest suites during 
a recent dry dock in Vigo, Spain. This was 
the final phase of a full-ship refurbish-
ment that began two years ago with res-
toration of the ship’s public areas.

Each suite features new bath mod-
ules including new tile throughout, 
stone vanity top with integrated mir-
ror, sink and fixtures, towel bars and 
mirrors. A glass divider panel sepa-
rates each shower and sink unit.

Suites are appointed with new beds, 
lounge and desk chairs, coffee tables, 
flat-screen TVs, light fixtures, drapes, 
carpeting and upholstery. Beds in all 
suites are convertible to either a twin 
or queen configuration. The palette se-
lected for fabrics and carpets reflects 
the muted colours of the polar environ-
ments through which Sea Spirit travels: 
soft browns, beiges and blues, all play-
ing off the original wood paneling.

“While the focus of our guests and 
expedition team is on the wildlife 
and unique landscapes found in the 
Arctic and Antarctica, providing them 
with spacious, beautifully appointed 

 POSEIDON EXPEDITIONS 

Sea Spirit undergoes $2.5M refurbishment ahead of 2017-18 
season

“While the focus of our guests and expedition team 
is on the wildlife and unique landscapes found in the 
Arctic and Antarctica, providing them with spacious, 
beautifully appointed accommodations goes a long way to 
complement and enhance the overall experience”

accommodations goes a long way to 
complement and enhance the over-
all experience,” said Nikolay Saveliev, 
President of Poseidon Expeditions. 
“The staterooms now afford an ele-
gant retreat, a place to relax and re-
charge following active days exploring 
these remote environments.”

Sea Spirit sailed originally as the Re-
naissance IV, then as Spirit of Oceanus. 
She underwent technical improve-
ments for polar cruising in 2010. Since 

then, as Sea Spirit, she has been pro-
viding polar adventure cruises in both 
the Arctic and Antarctic.

Sea Spirit offers all-suite accommoda-
tions with square footages ranging from 
215 to 463. There are two multi-pur-
pose lounges for educational program-
ming and entertainment; a restaurant 
that can accommodate all passengers 
in one seating; a well-stocked library; 
and outdoor deck space to enjoy the 

polar landscapes and wildlife. Activities 
directed by a team of polar guides and 
naturalists include Zodiac landing craft 
excursions, hiking, kayaking and camp-
ing, along with informative presenta-
tions aboard. The ship’s expedition 
staff-to-passenger ratio is 1:9.

Arctic rates in 2017 for Sea Spirit be-
gin at US$8,395 per person, double; if 
three people share a Triple Suite the 
rate is US$5,995 per person. New for 
2017 will be the inclusion of a pre-

cruise hotel night in either Reykjavik, 
Iceland, or Longyearbyen, Spitsbergen.

Following the last Arctic voyage to 
East Greenland in mid-September of 
2017, the vessel will position to South 
America to commence a series of expe-
dition cruises to the Antarctic Peninsula, 
South Georgia and the Falkland Islands 
during the 2017-18 austral summer 
season. The new Antarctic season also 
will include the Antarctic Circle cruise.

Antarctic rates for the 2017-18 sea-
son begin at US$7,995 per person in 
a Triple Suite and US$11,195 in a dou-
ble-occupancy Main Deck Suite.

For the 2018 Arctic and 2018-19 Ant-
arctic seasons, travel agents and con-
sumers can take advantage of early 
booking savings of 10% to 15%. These 
savings will be available through July 
2017.

The complete 2017-18 Arctic and 
Antarctic schedules, rates and special 
offers can be found on the compa-
ny’s website. A new 80-page catalogue 
detailing the company’s ships and ac-
tivities is also available and can be re-
quested online or through any of the 
Poseidon Expeditions offices.

n poseidonexpeditions.comM/v Sea Spirit
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Top sellers honoured 
at CX’s Travel Agent 
Awards event 
TORONTO — There was plenty of glitter-
ing hardware handed out at Cathay Pa-
cific’s Travel Agent Awards Dinner at the 
Shangri-La Toronto earlier this month.

Taking home awards at the gala 
event were: American Express Global 
Business Travel, Carlson Wagonlit Trav-
el, Charming Holidays, Citizens Travel, 
Flight Centre Travel Group, Global 
Travel Agency, Goway Travel, Hello Pa-
cific Travel, HRG North America, Hun-
tington Travel, Jade Tours, Mandarin 
Holidays, Merit Travel, New Sky Trav-
el, NGH Travel, Royal Scenic Holidays, 
Sebang Travel, Silk Holidays, SkyLink 
Travel Inc., Sogo Travel, Tai Pan Tours, 
The First Travel Inc., Tian Bao Travel, 
Tour East Holidays (Canada) Inc., Trav-
elBrands, Ucruising, Vision Travel Solu-
tions and Your Choice Holidays.

Cathay also handed out three special 
awards. Tour East Holidays (Canada) 
Inc. took home the award for Front-
end Growth. Huntington Travel got 
the top prize for Premium Economy 
Growth. And Mandarin Holidays was 
recognized for Overall Growth.

Carnival launches 
industry’s first 
layaway payment 
program
MIAMI — Cruising on layaway? Leave 
it to Carnival Cruise Line to think of  
it first. 

Earlier this month, the line launched 
a convenient new pay-over-time pro-
gram that allows guests to pay for their 
cruise in three monthly installments, 
a move that’s being regarded as the 
cruise industry’s first layaway program. 

With Carnival EasyPay, cruise pay-
ments can be automatically deducted 
from the credit card on file and applied 
to their current balance, interest-free, 
over a three-month period. Guests 
simply make their initial cruise depos-
it and then the balance of their cruise 

Ensemble announces new Marketing VP for 
Canada & U.S.
Ensemble Travel Group has announced the 
appointment of Carl Schmitt to the executive 
position of vice president, marketing, for its 
850 member agencies in the U.S. and Canada. 
Schmitt brings nearly 30 years’ experience in 
global brand strategy, customer relationship 
management, and B2B sales and marketing to the 
role, having served in senior management roles 
at PFP Services (credit union and life insurance 
provider) and Avon Products. In his new role at 
Ensemble, Schmitt will be responsible for creating 
an overall North American marketing strategy, including all 
print and digital marketing initiatives. In addition, he and his team of 10+ 
staff in the U.S. and Canada will create and implement marketing products 
and campaigns that showcase the expertise of Ensemble members as well 
as strengthen the overall Ensemble brand. Schmitt is based in Ensemble 
Travel Group’s New York headquarters office.

PEOPLE

is charged in three equal payments, 
which are taken out automatically on 
the same designated day for three con-
secutive months. 

Guests can either register for the pro-
gram at carnival.com or via the line’s 
call centres. Travel agents can also sign 
up for Carnival EasyPay to process pay-
ments on behalf of their clients. 

Guests must make a required depos-
it on their cruise fare to be eligible for 
Carnival EasyPay. Additionally, the de-
posit due date must be at least 90 days 
before the final payment date. The first 
installment is charged to their credit 

card 30 days from the date of the de-
posit, with two additional monthly in-
stallments thereafter. 

Carnival EasyPay is available at no 
extra cost, however, guests are re-
sponsible for any interest charges by 
their credit card provider. 

Guests are prompted to select Car-
nival EasyPay in the ‘How Would You 
Like to Pay’ section of carnival.com 
when ready to make payment on their 
booking. They can also sign up for or 
cancel Carnival EasyPay after the initial 
deposit is made by visiting the ‘Manage 
My Booking’ tab on carnival.com.

Credit: Katarina Hostovecka / Shutterstock.com
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Trump rolls back 
Cuba policies, 
UNWTO responds
MIAMI — Cuba-bound vacation clients 
worried that the island will soon be 
overrun by American tourists can put 
those fears to rest, for now at least. 
Speaking in Miami on June 16, Presi-
dent announced a revised Cuba poli-
cy restricting individual U.S. travel to 
Cuba in Miami. U.S. airlines and cruise 
ships, however, will still be allowed to 
service the island.

President Trump stopped short of 
a complete reversal of then-President 
Barack Obama’s more open policies 
with Cuba. It’s believed that Trump’s 
new policy is aimed at halting the flow 
of U.S. cash to the country’s military 
and security services while maintaining 
diplomatic relations.

However most U.S. travellers to 
Cuba will again be required to visit 
the island as part of organized tour 
groups run by American companies. 
The rules also require a day-long 
schedule of activities designed to ex-
pose travellers to ordinary Cubans.

Then-President Barack Obama 
eliminated the tour requirement, al-
lowing tens of thousands of Amer-
icans to book solo trips and spend 
their money with individual bed-and-
breakfast owners, restaurants and 
taxi drivers.

In response to the new policy, the 
World Tourism Organization (UNWTO) 
expressed its “firm resentment”, with 
UNWTO Secretary-General Taleb Ri-
fai saying that “this represents a step 
backwards and a strong attack on the 
freedom of travel.” 

He went on to say, “This decision 
will have limited impact on Cuba’s 
tourism development, yet it will sub-
stantially affect the U.S. economy 
and American jobs. Many U.S. com-
panies have started to invest in and 
do business with Cuba in view of the 
immense potential of Cuban tourism, 
which other countries will surely con-
tinue to benefit from.” 

None of the changes will become ef-
fective until the Treasury and Commerce 
departments issue new regulations, 

which could take months. That means 
U.S. travellers currently booked on 
flights to Cuba in the next few weeks or 
months could make the trip.

Clients save on 
Latin America with 
Sunspots & LATAM
TORONTO — Sunspots Holidays and 
LATAM Airlines have teamed up to 
offer a new limited-time promotion 
that includes savings of up to $200 
per person.

In addition to affordable hotel rates in 
South America, clients who add flights 
with LATAM will receive up to $200 off 
their package. This offer is available for 
bookings made by July 8 and for trav-
el up to Nov. 24, and applies to visits 
to four South American cities: Bogota, 

Lima, Cuzco and Medellin.
Packages are available starting from 

$1,009 from Toronto to Bogota, per 
person, with airfare and seven nights, 
breakfast and taxes at the four-star 
Casa Dann Carlton Hotel Bogota. Mon-
treal to Cusco is priced from $1,317 
per person and includes flight and 
seven-night hotel stay at the four-star 
Wyndham Cusco Saqsayhuaman.

Rates are per person, commission-
able and based on double occupancy 
and availability t time of booking. 

Clients can also make it a package 
deal by adding different hotels, tours 
and transfers for these destinations 
and extend their stay too. 

Sunspots Holidays offers commis-
sion on all LATAM Airlines’ destinations 
to or from South America, the U.S. and 
Canada. For more information call 
Sunspots’ Trip Designers at 1-800-657-
8721 or (416) 484-8144. 

Havana
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Maritime Travel has been operating since 1949, with over 116 locations nationwide 

Maritime Travel is searching for Managers 
in our Burnaby & Victoria, BC locations, 
and a Senior Travel Counsellor for our 
New Westminster, BC location
We are searching for sales-oriented team players with excellent communication skills
who enjoy exceeding customers’ expectations. The ideal candidate will have a
minimum of 5 years’ experience with a strong sales background and a good working
knowledge in Apollo, although applicants with Sabre experience are welcome to apply.
As one of the 50 Best Managed Companies in Canada for 19 consecutive years and
achieving 50 Best Platinum status for the past 13 years, Maritime Travel is committed
to a dynamic team environment.  Hiring the best staff and providing them with
attractive compensation packages, including travel and a comprehensive health plan
as well as ongoing formal training, has helped us to build and maintain a highly
educated and experienced team of experts.
If you would like to be part of this winning team, please email or fax your resume to
Sue Vogl at:
Email:  svogl@maritimetravel.ca • Fax: (604) 921-2248
Although we thank all applicants for their interest, only those being considered for an
interview will be contacted.

If you are interested in this 
position, email your resume to
vicki.masters@visiontravel.ca

NOW HIRING
Bilingual

Corporate Travel Advisor

Quali�cations:
• fluent in both spoken and written 
   French
• working knowledge of Sabre and/or 
   Apollo
• thrive in a positive team environment
• proficiency with Office 365
• ability to multi task and work in a fast 
   paced environment

Job Speci�cs:
· home or office based 
· hours are flexible
· competitive compensation package  

Seeing Travel Your Way

Learn more at: 
www.join.nexioncanada.com

CONNECT MORE, 
ACHIEVE MORE

with Nexion Canada

Suntastic Corporate Travel, North York. 
Immediate opening for Corporate and 
Vacation Agent.

Requirements:
•  A minimum of three years corporate 

experience (current)
•  Proficiency in Sabre and Microsoft 

Office Products
• Experience working with VIP clientele.

Please e-mail your resume to  
keith@suntastic.com

Suntastic_Sngl_Mar09.indd   1 03-02-2017   3:54 PM

Senior Leisure Consultant
Full time

l Minimum 5 years experience
l Creative thinker
l Excellent communication skills
l Strong Sabre knowledge mandatory
l Supportive team-player
l �Able to work Monday to Friday in 

our downtown office

Careers@Forbes-Travel.com 
www. Forbes-Travel.com 

Forbes_June22_S.indd   1 06-16-2017   4:48 PM

LOOKING TO  
PLACE A  
MARKETPLACE AD?
Contact us at marketplace@travelweek.ca 
or 416-365-1500

June 29

• Hotels & Resorts

• IPW Roundup

• Active Vacations

July 13

• Luxury Travel

• Faith Based Travel

• Wellness Travel

July 20

• India

• Trendwatch

• Hawaii

UPCOMING
SPOTLIGHTS

Contact your sales representative
416.365.1500

UpComingSpotlights.indd   1 06-09-2017   3:46 PM



expand our route network in the important trans-Atlantic 
market,” said Christoph Debus, CEO, Thomas Cook Group 
Airlines. “As demand for travel to Europe from the U.S. in-
creases, we are pleased to bring Condor’s award-winning, 
three-class service at a value-oriented price to a growing list 
of under-served U.S. airports.”

The Condor route network includes more than 75 destina-
tions with easy connections to more than 230 global destina-
tions through partnerships with other carriers.

All Condor passengers receive complimentary checked bag-
gage, complimentary beverages and meals and complimentary 
in-flight entertainment. Condor’s business class features re-
clining seats (170 degrees), a personal in-seat, premium touch-

screen (15”) entertainment system, 
power and USB ports at every seat and 
gourmet, five-course meals with compli-
mentary wine, beer and cocktails and an 
in-flight, well-being amenity kit. 

Business class passengers also have 
access to priority check-in and business 
class lounges at most airports. Premium 
class features seats with added legroom, 
leg rests and adjustable headrests, a 
premium in-flight, in-seat entertainment 
system with an extended program, USB 
ports at every seat, premium meals 
and complimentary beverages and an 
in-flight, well-being amenity kit. Condor 
passengers can also earn and redeem 
miles in the Star Alliance Miles and More 
frequent flier program.

ondor, part of Thomas Cook Group Airlines and 
the third largest airline in Germany, has solid foot-
ing in Canada with gateways in Vancouver, White-
horse, Calgary, Toronto and Halifax, all offering 

service to Frankfurt, Germany.
Condor is also offering Halifax to Munich service this sum-

mer and into early fall, with once weekly flights operating 
June 27 – Oct. 24. Plus the carrier has excellent connections 
in Canada with its interline partner, WestJet.

Meanwhile, south of the border, Condor is in the midst of 
the largest U.S. expansion in its 60-year history. 

The airline is expanding its route network this summer 
with new, nonstop service from San Diego, Pittsburgh and 
New Orleans to Frankfurt and beyond. It will also add new, 
nonstop service to Munich from existing gateways in Seattle 
and Las Vegas. 

Condor is the only discount carrier operating in the U.S. with 
full-service, inclusive fares in three classes of service. The car-
rier’s other U.S. gateways are Anchorage, Austin, Baltimore, 
Fairbanks, Las Vegas, Minneapolis, Portland and Seattle. 

Thomas Cook Group Airlines has seen a surge in flights to 
and from North America. Passenger numbers from North 
America to Europe have more than doubled in the last three 
years, with nine newly introduced routes within this period. 
More than one million passengers used the airlines’ services 
via the North Atlantic in 2016.

“This is an exciting time for Condor as we continue to 

CONDOR AIRLINES 
SPREADS ITS WINGS 

For more information 
see condor.com

FEATURE THIS
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Discover Germany.

Fly nonstop from Vancouver, Calgary, Whitehorse, Toronto and Halifax to Germany and beyond. 
This year again offering nonstop Halifax to Munich.

Flights begin May 1. through October 31. Offering Business Class, Premium Class and Economy 
Class. Great connections with Westjet to over 30 destinations throughout Canada and over 100 
connecting destinations across Europe. 
Check out our great fares!
 
Contact: reservation_usa@condor.com or call us 1800 524 6975
 

Born to fly.



You can keep the status quo for 
your agency, hoping your phone 

rings with new business or another 
revenue stream becomes available.

Or you can join an organization that provides its 
members with:

CHOOSE TO BE 

TL  
NETWORK

BE A  L E A D E R
T L N E T W O R K . C A  ·  8 7 7 . 3 8 3 . 3 6 4 8

A LEADER

• More than 8,500 qualified leads—closing at
25% with an average spend of $4,700—every
month.

• Corporate travel services that empower you to
profitably diversify your business mix.

• A powerful array of marketing and technology
benefits.

• Higher commissions and exclusive sales
promotions from top suppliers.

T H E  C H O I C E  I S  Y O U R S . 
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