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PREPA RING TO M ORROW ’S WORK FORCE TO DAY
Right now, students across the state are starting new programs of study
during the back-to-school rush of fall. There’s never been a more exciting
time to prepare to join Wisconsin’s workforce. As new technologies, like
Foxconn Technology Group’s planned LCD manufacturing facility, begin
to form a future vision of our state’s economy, we all would do well to find
out what we need to succeed. Whether you are in high school or recently
graduated, entering a college program or uncertain of your future, our new
STUFF magazine has something to offer you.
In our work at BizTimes Media with the leaders of Wisconsin’s key
industries, we keep our ears open. And one thing we’ve consistently heard
from the vibrant manufacturing, building and construction sectors is that
they need more workers. Not just bodies for labor, but skilled workers with the desire to learn in an ever-changing, high-tech environment.
In the pages of STUFF, you’ll see some great stories about the manufacturing and building and construction sectors and the stuff they make
and build. Young people are finding great career paths in these industries – whether in production, engineering, sales, marketing, human
resources or IT. Between the stories and the company profiles, this magazine highlights several of them.
We went out and talked to some of the people working on the issue: hiring managers at businesses, school district administrators, the
Wisconsin departments of Workforce Development and Public Instruction, the Wisconsin Economic Development Corp., and more. They
told us that to get these in-demand jobs, a four-year degree is great, but a two-year technical diploma will launch you into the workforce as
well. And you can even do both. We hope the information we provide in our magazine about work and life beyond high school will give you
some ideas and inspiration going forward.
BizTimes gathered the information here to shine a light on the important issue of workforce development in Wisconsin. In the process, we
discovered some amazing resources out there revolutionizing academic career planning and hiring. We now think differently when we hear
“postsecondary education,” extending our definition well beyond a four-year degree.
A special thanks to the manufacturers, contractors, associations and advertisers that supported this publication. Thanks also goes to
publication partner Waukesha County Business Alliance for its support and insights. We could not have created this publication without the
community’s help. The more we can all do to bridge the gap between employers and their future workforce, the stronger we all will be.
Whether you’re a student looking to develop a career or a parent, teacher or business leader looking to learn more, I encourage you to spend
some time with STUFF. You can also access a digital edition of STUFF with direct links to the companies profiled at biztimes.com/stuff. Best wishes
on your learning and career search journey, and let us know what you think of STUFF. Please contact me anytime at dan.meyer@biztimes.com.

Dan Meyer
Founder and publisher
BizTimes Media
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WHO WE ARE

David J. Frank Landscape Contracting, Inc. is one of Wisconsin’s largest
and most diverse landscape contractors. Over 300 professionals reside
in offices in Madison, southeast Wisconsin and four metro Milwaukee
locations with corporate offices in Germantown, Wisconsin, with services
including landscape architecture and construction, renovation,
maintenance, irrigation, interiorscape, holiday and nursery. Almost 100
crews are dispatched every day to residential, commercial and public job
sites. The firm holds over 500 local, state and national awards.

STUFF WE MAKE

We turn yards into architectural masterpieces. No matter
how big or complex the project, our teams are up to the
task. From traditional duties such as de-weeding and
mowing to specialized and custom treatments such as
patios, gardening and more, our company takes pride in
enhancing any outdoor space.

COOL CUSTOMERS

Commercial and residential property projects have included
sites for major sports figures, corporate owners, hospitals,
campuses, malls and more.

FUN STUFF

From picnics to barbecue parties, David J. Frank employees
enjoy a fun and interactive company culture. Innovative
programs like “Breakfast with Dave” allow staff to gather for a hot meal and conversation with the “boss” in a
casual setting. The DJFLCI Creative Studio Publication and weekly newsletter FranklySpeaking recognize employees,
showcase projects and keep the team and clients engaged in the company’s activities. Architect and design teams
frequently win awards for their projects and have been featured on shows like The Morning Blend on TMJ4. All of
these unique programs highlight Frank’s interest in creating camaraderie among peers and an atmosphere for
employee development.

CAREER OPPORTUNITIES/BENEFITS

We offer a wide range of landscaping services for every season, and hire professionals in many disciplines from
landscape architects, crew leaders, technicians, administrative staff and more. Our employees have opportunities
to advance by provided training and continued education through trade organizations. There is a bi-annual in-house
career fair for those who would like to consider other areas of the company. Job postings can be found in the
areas of residential and commercial lawn care, maintenance, design-build, interiorscapes, irrigation, horticulture,
tree care, specialty, snow and ice management services, and holiday décor, just to name a few.

INFO
N120 W21350 Freistadt Rd.
Germantown, WI 53022
(262) 255-4888
davidjfrank.com/

facebook.com/davidjfrank.wi/
linkedin.com/
company-beta/291140/
youtube.com/channel/
UCmSJ5srgD4npTnP9YEDD59Q
@davidjfrank_wi
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Health Insurance

Bonuses

Uniform reimbursement;
HPA; referral bonuses

Dental Insurance

Vacation (paid time off)

Life Insurance

Sick (paid time)

401(k)

Tuition Reimbursement
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BRIAN ROMAGNOLI
LCD CREW LEADER
(LANDSCAPE CONSTRUCTION DEPARTMENT)
WHAT ARE YOUR JOB DUTIES?

I run a crew of 2-4 technicians from start to finish on a project. I oversee and coordinate work, make sure it’s
completed on time, and under or at budget.
WHAT DOES THIS JOB AND WORKING AT THIS COMPANY MEAN TO YOU?

I see a good future in this career. I started off as a laborer and knew a guy who had worked here for 15 years;
he taught me a lot about this role, I took on various tasks and things just grew from there. Honestly, I wish I
would have started in this field right after high school; the detail of the projects and materials we use here are
outstanding. I personally love seeing a space transform. We start out with a visual sketch-up and then bring
the architect’s vision to life. I like dealing with clients and seeing their comments before and after. It’s engaging
work. Everyone seems to just go to a 4-year college, but I was thrilled to see other options and I’d love to
continue advancing to become a Production Supervisor.

THE JOB:

$

REQUIREMENTS

I started with a 2-year Landscape Horticulture associate program at Milwaukee Technical College. On the job, I have
completed ICPI training and received a federal pesticide applicant certification. This job involves training, managing,
and directing a crew of technicians and laborers, and being on-call 24/7 in winter for snow removal.

$

SKILLS

Problem-solving and creativity are huge keys to this role. You have to have very strong communication skills with
both clients and coworkers.

FRANKIE RYAN III

14-16/hr

starter crew leader

17-19/hr

experienced crew leader

$

20-21/hr

expert crew leader

LCD CREW LEADER
WHAT ARE YOUR JOB DUTIES?

I manage and assist big and small crews on commercial and/or residential job sites. I make sure projects are done
safely, on time, on budget and meet high-quality standards.
WHAT DOES THIS JOB AND WORKING AT THIS COMPANY MEAN TO YOU?

I loved this job from the get-go. I started off in college
at 19, playing baseball and hanging with friends. But
after some time there and advice from my dad, I am
so glad I looked into this path. My day-to-day tasks are
never mundane or the same. This includes projects
big and small, from building a huge amphitheater to
paving a new driveway. There is such satisfaction from
turning nothing into something beautiful. My favorite
part is seeing the genuine smile on the homeowners’
faces when they see the finished project. I hope to
become a Senior Crew Leader and eventually a
Production Supervisor.
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PRODUCTION
SUPERVISOR
$

45,000-$70,000
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SENIOR CREW
LEADER
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THE JOB:

$

19-$28/HR

CREW LEADER

REQUIREMENTS

Trained in horticulture and skilled in stonework, patio and
wall construction, and machinery. Must be able to read and
make architectural/engineering calculations. My
company provides additional schooling funds, so I have
also received ICPI Level 1 and Level 2 certifications.

$

14-$21/HR

SKILLS

This position involves being a good planner and making safe,
proactive and aesthetically smart choices for your team and
your clients. Communication is key across the board.

CONTACT US TODAY!
JONATHAN WELLS
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Care
Prod

HR MANAGER

(262) 250-4332
jonathan.wells@davidjfrank.com
facebook.com/davidjfrank.wi/
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