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When you’re a kid you’re taught that you could be anything— teacher, doctor, 
construction worker— but as you grow up you learn there is a whole world of jobs and 
careers out there and the standard Fisher Price characters aren’t the limit. 
I’m still learning about the different things people do and all the things you can choose 
to grow up to be. It’s probably something I’ll always be learning. Jobs are changing 
quickly and new job titles are being created all the time as technology progresses. 
The first thing I remember ever wanting to be was a teacher. But as I grew up 
ambitions changed and over the years I’ve found myself wanting to be a director, a 
casting director, a playwright, a TV writer, a writer, an editor, a producer, an event 
planner, a city councilor, a TV writer again, a marketing coordinator, a community 
manager, and a copywriter. 
So, here I am now embarking on the next episode of my life. What do I want to be 
when I grow up? Well, I know I want to work with television scripts and projects. I want 
to help others develop their ideas into great content that audiences will love and I want 
help in some way to shape the landscape and strong tradition of Canadian television.
But what does that look like? A quick search on LinkedIn before starting this report lead 
me to the position of Director of Scripted Content and that piqued my interest. I needed 
to know more about what that meant, if it fit my interests, and how to get there.

“It’s how I was raised  
 and I turned out TV”

Methodology

I took to LinkedIn. I started my search by browsing the employees of Canada’s major 
broadcasters and found right away that television professionals in Canada have job 
titles that are all slightly different than each other from broadcaster to broadcaster. This 
started as a project to research just one job title, but this discovery made me realize 
that wouldn’t be easy to do.
I continued my search, going a little deeper, trying to find people whose titles seemed 
like they might have something that aligned with my current ambitions. I focused first 
on professionals who had been in the industry for a while. As I found them, I took note 
of the positions they held prior to their current one. Doing this gave me the chance to 
learn more about what other positions and careers were available within broadcasting. 
The next step was to get into contact with these professionals to find out more about 
them and what they do. The limits of InMail restricted me to seven messages which 
were sent to employees from Bell Media, Corus Entertainment, and the CBC in 
positions from Programming Coordinator to Director of Original Programming, and all 
the fun stuff in between. 
Three wonderful people responded to my messages and agreed to chat with me. I 
learned about what they do, how they got there, and what it takes to get there.

 
 

Programming
Coordinator

Name

Age

Location

School

Kelly

38

Toronto

Sheridan College,  
Theatre Arts - Technical 
Production

Senior Producer, 
Comedy - Digital

Production Executive, 
Comedy

Name

Age

Location

School

Tyrone

35

Toronto

Loyalist College, e-Journalism 
Queen’s University,  
English Literature

Name

Age

Location

School

Bill

33

Toronto

Ryerson University,  
Radio and Television

Big Break 

Next Step

Character Fabricator at Cuppa 
Coffee Animation / Disney

Production Manager or 
producer, a position that 
creates content

Big Break 

Next Step

Web Journalist (News) at  
Bell Media

Develop traditional format 
shows, help others crystallize 
their ideas

Big Break 

Next Step

Programming Coordinator at 
BBC Canada

Same role, working with 
bigger and bigger shows and 
exporting content internationally

Who are they?

What do they do?

As one of the Programming Coordinators 
at her company, Kelly is responsible for the 
scheduling of two of the company’s channels. 
Kelly works within the rights the company 
has for certain shows from their distributors 
to place them on the schedules for video on 
demand and non-linear scheduling. 
While scheduling for broadcast, Kelly makes 
sure that the episode going to air aligns 
properly with what’s been told to her by 
the distributor. She also works within the 
parameters of holidays, stunts, and special 
events to program things like Christmas 
specials. When working within digital, Kelly 
does much of the same as with broadcast, but 
there is sometimes the added complication 
that only a few episodes of a series can be 
online at a time. 
Recent changes within the company have 
made her position increasingly difficult. 
Assigned responsibilities have changed 
within, and the increasing challenge and 
presence of the digital market is doubling the 
usual amount of responsibility for the position.

Every week Tyrone checks on the analytics of 
the company’s digital comedy properties and 
the website’s performance and leverages the 
numbers with feedback from his team. 
As a Senior Producer, Tyrone is responsible 
for managing a team of five people: a 
program assistant, two interactive producers, 
a managing editor, and a writer. But, Tyrone 
says his position is more about strategy and 
optimization than calling the shots. It’s a mix 
of being creative and intuitive.
Tyrone attends pitch meetings to find 
new concepts for development. The most 
rewarding part of his position is being able to 
give people the means to do what they want 
and to help them develop and get better at 
what they do. 
Some days, Tyronne will be the one writing a 
piece for the website or manually writing out 
the closed captioning for a video. Everyone 
in the department has skills they can be 
depended upon for, but they also will lend 
a hand where needed to make sure what 
needs to get done gets done. But even once 
the content is created, a constant challenge 
is trying to get the content in front of people. 
“The target is always moving and the rules 
are always changing.”

As a Production Executive, Bill is responsible 
for finding, developing, and working on 
projects for the comedy genre across all of the 
company’s channels.
Of the hundreds of pitches that come across 
his desk in a year, Bill narrows it down to 
about 15 projects that will go into development 
to get the idea or script into the best possible 
place for it to go into production. 
On any given day, Bill could be approving 
scripts, approving hires for production, finding 
more hits to help the network grow, and when 
it comes down to it, he’s working to help 
protect the company’s best interests.
It’s a challenge to find the perfect show that 
will hit the sweet spot and resonate with 
Canadians. There isn’t much room for error in 
Canadian television; every show is expected 
to be a hit right off the bat. But, while that can 
be a challenge, it also means the company 
gets 100% behind their shows and to be able 
to offer that full commitment is rewarding. 

What’s needed to do it?

Software
Gmail / G Suite
Omniture / Adobe Creative Cloud
        Photoshop / Premiere / Final Cut
Filezilla FTP
SproutSocial
Chartbeet
Tweetdeck
Facebook (for posting and internally)
Slack
Spotify

Soft Skills
Organized
Patient
Flexible
Desire to learn
Listening

Software
Outlook
Microsoft Office suite

Soft Skills
Relationship building
Listening 
Vision to see potential
Multitasking
Determining priorities

Software
Outlook
Microsoft Office suite
IBIS media and asset management 
S4M traffic system

Soft Skills
Adaptability
Excellent time management
Ability to work in  a fast-paced environment

How did they get there?

Researching positions in broadcast media was tough because of the different titles, 
departments, genres, companies and more. It was difficult to find an obvious pattern 
to the career path of many of the professionals I was coming across. When I mapped 
out the career paths of Kelly, Tyrone, and Bill, it really spelled out the idea that maybe 
there is no one direct path; there is no specific set of jobs you have to hit in your career 
before you make it to where you want to be. Kelly, Tyrone, and Bill are three different 
people working at three different jobs at three different companies, but at some point 
their career shared a commonality with another’s. It’s interesting to see that Kelly’s 
current position is similar to Bill’s starting position, yet Kelly has had a whole career 
before landing this role.

Production Executive

Senior Producer, Digital

Web Producer

Rights Clearance Coordinator

Programming Coordinator

Senior Producer, Digital

Interactive Producer

Interactive Assoc. Producer

Web Journalist

Programming Coordinator

On-Air Promotions Coordinator

Art Department

Character Fabricator

And so...

Some aught years ago, I was lucky to break into television, though ever so briefly. Yet, 
in that brief time, I saw how almost fluid some of the internal career paths were. I had no 
idea what to make of it then, but upon completion of this report, it really does seem your 
career in television is what you make of it. The people working in this field are as diverse 
as the job titles themselves and their career paths just go further to show there is no one 
correct answer. 
Despite all the fleeting career ambitions I had growing up, one thing has held true 
through it all-- that I love television. It’s where I’ve wanted to always be, yet felt I had to 
turn my career dreams elsewhere without an formal education in film and television. 
I am thankful to Kelly. Tyrone, and Bill for taking the time to talk to me, to share their 
experiences and impart their wisdom on me. The information I gathered is invaluable 
and goes far beyond what’s contained here. While a degree in TV isn’t a high priority 
for those wishing to enter into this sort of career stream, I did learn three things that will 
come in handy:
       Be Adaptable  
    Through changing priorities and through the ever-evolving   
   digital landscape

        Be Interested 
    If you are passionate about what you do, it will go a long way.

     Get in the Door 
    Find your way into the building (legally, of course), have   
    gusto, and go for it. You are only as limited as you allow   
    yourself to be.

And you know, I think I might just try.


