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Executive Summary 
This Graduate Data report analyzes the results of a survey given to graduates from the School of 
Communications, Media, Arts and Design at Centennial College who graduated between July 4 2014 
and November 30 2015. The survey is based on the KPI Graduate Survey and was conducted to 
determine if graduates are employed, how they are employed, and if their education has helped with 
their career. The survey also reflects attitudes of respondents toward their respective programs. The 
majority of graduates answer positively that not only are they employed, but they are employed in 
industries related to their studies and are able to use the skills and knowledge they gained at school in 
the workplace. Most of the graduates also indicated that they would recommend their program to 
others. While the overall results of the survey were positive, there are some programs that showed red 
flags for their graduate success and satisfaction. The overall sample of the survey was small but, when 
combined with the KPI results, indicates where the college can improve to provide students with a 
great education.  



Introduction 
Are graduates employed? 
 
Do graduates use the skills they learned at school in the workplace? 
 
Would the graduate recommend their program to someone else? 
 
By investigating these questions, we can begin to determine the value of the programs within the School of 
Communications, Media, Arts and Design at Centennial College. The college aims to provide a practical 
learning experience that will equip any student with the tools they need to succeed in today’s workforce, this 
information will help to determine if the school is giving students the learning experience they deserve. The 
KPI Graduate Survey measures if graduates feel they have the knowledge and skills for their future career and 
it measures the program’s quality. The results of this survey and its data will be used to determine the same 
and this information will be used to decide if the results of the KPI surveys are trustworthy, and could also be 
used as an indicator for what programs in the School of Communications, Media, Arts and Design at 
Centennial College need to be reevaluated. 

Methodology 
The data was collected via a survey conducted between April 7 and April 22, 2016. The surveyor 
attempted to contact 504 School of Communications, Media, Arts and Design students who graduated 
between July 4 2014 and November 30 2015. The survey questions were developed with Dean Nate 
Horowitz and Kelly McConvey using the KPI Graduate Employment indicators as a guideline. Two 
attempts by phone and two by email were made to each of the 504 graduates and a total of 108 
complete responses were received giving this survey a 21% response rate.  

  



The Bigger Picture 
There were 108 responses from 15 programs. Program L yielded the highest response rate with 41 high 
and low for O, without knowing the total possible number of graduates who could have been surveyed, 
it is unclear what percent of the programs participants responded. [fig. 1] 
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Of the respondents, 84% were currently employed while 16% were not. [fig. 2] 
 
Of the 84% of respondents currently employed, 66% were in permanent positions, 26% were in 
temporary, and 8% were casual. [fig. 3] 
 
Of the 84% of respondents currently employed, 72% said they were employed in an industry related to 
their program of study while 23% said they were not. [fig. 4] 
 
Of the 84% of respondents currently employed, the largest number were earning $31,000 - $40,000. 
There were a range of salaries recorded respondents earning within each salary bracket. [fig. 5] 
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A Closer Look 
While it is great to know if graduates are employed, 
the position they hold might have no relation to 
their studies at school. The KPI graduate survey 
measures program quality and the usefulness of 
gained knowledge and skills for future careers. The 
following flow of data outlines the results of the 
survey.  
First we look at the asked question, “Would you 
recommend the program?” Although this question 
does not specifically ask about the respondents’ 
satisfaction with the program, it is the primary 
indicator of program satisfaction and quality. Of the 
respondents, 87% said yes they would recommend 
their program, while 13% said no. Two respondents 
chose not to answer. [fig.6] 

 
 
Examining closer by specific programs, only 5 of the 15 programs have respondents who would not 
recommend that program to another. Programs B, E, and K might be cause for concern since the 
amount of yes responses is almost the same as the amount of no responses. Programs L and M are less 
of a concern because the amount of yes responses outweighs the amount of no responses. [fig. 7] 
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Within the data, specific reasons aren’t given for why or why not a respondent would recommend their 
program. The percentage of respondents who are employed is very close to the percentage of the 
respondents who would recommend their program. The following data examines how employment might 
affect the respondents answer for that question. 
 
If a graduate is unemployed or feels like they are underemployed, they might think that their program 
has failed them. Whether a graduate is employed after graduation or not could affect their decision to 
recommend their program. Of the 87% of respondents who said they would recommend their program 
87% are employed and 13% are not. Of the 13% who said they would not recommend their program 
64% are employed and 36% are not. While the percentage of those who are unemployed and who 
would not recommend their program is higher than those who would recommend their program, there 
are still a larger amount of respondents who would still recommend their program even though they 
are unemployed.[fig. 8 & fig. 9] 
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Do the respondents who would or would not recommend their program but are employed feel the 
skills gained at Centennial College match the skills need at their work?  
 
Of the respondents who would recommend their program and are employed, 89% percent feel the 
skills they gained at Centennial College match the skills they need at work. Of the respondents who 
would not recommend their program and are employed, 78% of them felt the skills they gained at 
Centennial College do not match the skills they need at work. [fig. 10 & fig. 11] 
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The respondents who are employed and feel like they do 
not have skills from school that match the skills needed 
for work are likely to be in a position unrelated to what 
they studied.  
 
Those who said they would recommend the program and 
they do not have the skills are from programs D, E, L, M, 
N, and O and have the following job titles: Cashier, 
Freelance, Business Analyst, Data Entry Clerk, Production 
Coordinator, Marketing and Communications, 
Consultant, Quality Assurance Specialist, Account 
Coordinator, and Quality Assurance Analyst. 
 
Those who said they would not recommend the program 
and they do not have the skills are from programs B, L 
and M and have the following job titles: Illustrator, 
Associate Editor, Line Cook, Project Manager, Sales 
Associate, Customer Service Representative, Starbucks. 
 
From programs A – O this trend is still clear when you remove the recommendation aspect of the data 
and just look at whether those who are employed think the skills gained at Centennial College match 
the skills needed at work. Overall, 81% of the respondents think that the skills gained in school match 
the skills needed at work. [fig. 12 & fig. 13] 
  

0

5

10

15

20

25

30

35

A B C D E F G H I J K L M N O

12. Do the employed respondents think the skills gained at 

Centennial College match the skills needed at work?

Yes No

Yes

No

13. According to graduates, do 

the skills gained at Centennial 

College match the skills needed 

at work?



Conclusion 
When evaluating the big picture items - are graduates employed, what type of employment do they 
have, are they employed in an industry related to their program of study, and would they recommend 
their program to others - more than 2/3s of respondents answered positively. Yes, graduates are 
employed in permanent positions. Yes, they are employed in industries related to what they studied. 
Yes, they would recommend their program to others.  
 
Programs B, E, and K might be of interest to investigate further since almost an even number of 
respondents would recommend the program versus those who would not. A red flag in the data is 
program G which is the only program that had no respondents working. However, the sample collected 
is a small sample. While program G had no respondents working, it only had 3 respondents overall.  
 
The entirety of the data skews largely to program L. Of the 108 responses, 41 were from program L and 
15 were from program M meaning 52% of responses came from those two programs alone. Without 
knowing how many graduates there were from each program available, it is difficult to determine the 
weight that can be given to each of the programs and their responses and how they contribute to the 
overall makeup of the results from the survey. To get a clearer picture of how the School of 
Communications, Media, Arts and Design at Centennial College is doing, a larger or at least 
proportional program sample should be used.  
 
Claire, excellent work. Your tone is perfect, the design is lovely, and your visualizations and conclusions 
make sense. Really, really good work. 
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