
{ capitalizing on research }

Two of the university's most important entities for capitalizing  
on research – the Office of Innovation and Commercialization and  
the Center for Innovation and Entrepreneurship – work together  
for the greater good.

Universities have a long history of separate silos headed by separate 
administrators in separate locations, says OIC Director Craig Galbraith, 
all concerned with commercializing student and faculty research, 
products and business plans. Technology transfer offices, innovation 
offices, entrepreneurship centers and incubators are essential pieces in 
the commercialization puzzle, yet most universities have only recently 
started to recognize the need for integration. Galbraith, also a professor 
of entrepreneurship and technology management at the Cameron 
Business School, suggested the two offices work more closely to  
spearhead a new way of thinking about commercializing  
research in a university setting. 

“UNCW has taken a ‘best practices’ approach, and we are one of  
the leaders [in integration],” he said. “In fact, I would say we are the   
leader right now in the U.S. in integrating university innovation,  
from ideation to actual commercialization, under one office.”

Integration has made capitalizing on UNCW’s inventive research 
easier and the intricate process more efficient. When faculty members 
do research, the university legally owns the intellectual property that 
results (except in cases of creative works). At UNCW, the first step 
in commercializing intellectual property is its disclosure to the OIC, 
which triggers a review process. Depending on how the faculty and the 
university want to move forward, several outcomes are possible,  

including instituting a patent or copyright process or 
reverting ownership of the intellectual property to the 
faculty member. 

“At the CIE, we’re building on the academic and  
research strengths of UNCW to develop innovative and 
entrepreneurial solutions to global problems in education, 
human health, and marine sciences,” said Diane Durance, 

CIE director. “In addition to supporting student and faculty entrepreneurs 
in these critical fields and others, we’re preparing students to have the 
skills needed by our region’s fastest-growing firms and providing 
community ventures with media support, prototype development,  
and business-building resources and connections.”

Working with both patentable and non-patentable intellectual property, 
the OIC can help direct faculty researchers toward resources and infor-
mation to set up their own company. OIC can also assist in licensing 
the intellectual property to that company or license it to already existing 
companies. Similar processes can be initiated for students.

“Students can come to the OIC and CIE and get mentoring or advice  
and work in the co-working spaces,” Galbraith said. The OIC also  
provides financial support and office space every spring semester to 
two student-run businesses, one in nonprofit or social enterprise and 
one in a for-profit area. This program is known as IGNITE. Participants 
were initially nominated by faculty members, but Galbraith hopes this 
year to provide open applications and a review committee for the next 
two student entrepreneurs. 

Whether receiving student or faculty researchers, the OIC works closely 
with the CIE to offer a variety of vital resources for commercialization 
and development to bring a product out of the research stages and 
onto the commercial scene. Incubator space, executive suites, mentoring, 
grant writing services, app development, networking, crowdfunding 
and 3D printing services are provided. 
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Fostering new ideas, building cutting-edge  
technologies and creating a holistic, integrative  
environment for industry growth are all direct results 
of UNCW’s collaborative approach to ingenuity.


