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TOP NEWS

By Waheeda Harris
DUBAI — The desert kingdom of Dubai 
may be known for being home to the 
world’s tallest structure,  and for an 
ever-changing skyline, but it’s the tra-
dition of hospitality that makes this 
Middle Eastern region a worthy desti-
nation for Canadian travellers. 

Emirates style
With three weekly direct flights from 

Toronto Pearson to Dubai Internation-
al Airport, Emirates has been providing 
Canadians access to its Middle Eastern 
home base since 2007, as well as a hub 
to access destinations in the Middle 
East, Asia and Africa. 

Thanks to a codeshare agreement 
with Porter Airlines, travellers flying from 
Billy Bishop Toronto City Airport can also 
access daily Emirates flights from Bos-
ton’s Logan International Airport and 
Washington Dulles International Airport. 

The Middle Eastern hospitality begins 
when passengers come on board, with 
Emirates offering economy passengers 
a distinct level of service such as free 
in-flight WiFi, extensive entertainment 
options via seatback screens and an 
amenity kit (including a special one 
for children). With a commitment to 
being eco-friendly, Emirates economy  

Middle Eastern hospitality, the Emirates way

class blankets are now made from re-
cycled plastic bottles. 

Business and First class passengers 
on the A380 have access to the popular 
inflight bar, with a wide range of spirits, 
vintages, beer and snacks and a place 
to watch live TV on the big screen or to 
socialize with other passengers. 

As the largest purchaser of Dom 
Perignon champagne in the world, it’s 
no surprise Emirates business and 
first class passengers make cham-
pagne their favourite in-flight liba-
tion. First class passengers have a 
premium perk: a multi-course tasting 
menu created with Dom Perignon, 
as well as seats that have privacy 
screens and access to the on-board 
shower during the flight. 

And here’s a note for wine connois-
seurs: Emirates has its own wine cellar 
in Burgundy, France, currently storing 
2.2 million bottles, some of which will 
be ready for consumption on-board 
in 2025. With regular buying trips to 
expand the cellar’s offerings, Emirates 
has invested US$690 million in its wine 
program since 2006. Emirates current-
ly serves wine from 16 countries on-
board, including Australia, France, Chile, 
South Africa, Spain and Italy and offers 
200 wines annually to passengers. In 
2015, economy class passengers con-
sumed 10 million single serve wine  

Visitors to Old Dubai should 
take an abra (water taxi) 
on Dubai Creek to reach 
the spice and gold souks, 
bustling marketplaces 
reminiscent of the city’s 
past as a fishing village 
populated by traders.
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