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Summary/Audience 
Maxine Chapman is the Executive Director of Brand Experience at Cineplex Entertainment. Her 

team was assigned the task of completing the Outlook portion of the 2015 annual company 

report. Maxine is presenting her key information about what happened in 2015 and what the 

company is looking forward to in 2016 to other senior managers at the company. This is part of 

a series of presentations by department heads about the 2015 year before the final annual 

report is compiled and talked about in February at the AGM. 

 

Key Takeaways 
Ticket sales continue to rise and generate a large portion of the annual revenue for the 

company. That is why we continue to focus on the in-theatre experience by offering premium 

seating and theatre atmospheres. 

 

Cineplex is more than just movies. There are several projects on the go that are helping to turn 

Cineplex from being just a movie theatre, to being the leader in entertainment. 

 

Cineplex is partnering and reaching out to other brands to increase awareness and reach of our 

brand.  

 

Script 
Slide One 

2015 was a great year for Cineplex. Our profit margins continue to grow which is allowing us to 

invest in innovation and development across our brand. This year we saw a stunning number of 

exciting initiatives hit the ground running. 

 

Slide Two 

We had another record year for attendance and revenue from ticket sales at our theatres. There 

are a number of factors that contribute to this success. One is the popular blockbuster films that 



have been coming out of the major motion picture studios and the other is the higher ticket 

prices of our premium theatre features. *Click for Transition* These premium theatre features, 

namely UltraAVX, VIP Cinemas, IMAX, and 3D charge a premium ticket price for the premium 

films and events they offer which increases revenue and increases our customer base. In 2016 

we hope to continue to see our customer base grow by continuing to offer these unique theatre 

features and by implementing them into more theatres nationwide.  

 

But, Cineplex is more than just movies on the big screen. There are several other endeavors we 

are working on that are helping transform us from being just a movie theatre to being a 

continuing leader and innovator in entertainment. 

 

Slide Three 

In food service, CPP has continued to grow since its formation in 2003 and we are at record 

food service revenues in 2015. But at Cineplex we don’t focus on the pricing, we focus on the 

operational execution, the promotions, and providing optimal product mix. As we move into 

2016 we will continue to expand our in-house brands OutTakes, Poptopia and YoYo’s and we 

will enhance our services with advanced digital menu board technologies.  

 

Slide Four 

In addition to screening the top blockbuster movies from Hollywood we have seen great 

success in our alternative programming. This includes our Live at the Met series, sports 

programming, concert performances and television programming from HBO Canada. While we 

look forward to the big name theatrical releases coming into our theatres next year, we are also 

looking forward to providing great alternative programming for our customers to enjoy. 

 

Slide Five 

We are also in a great position digitally with our website. To enjoy our programming, customers 

don’t even have to leave their house because we support the widest range of devices in Canada 

on which to watch content. In our Cineplex store, customers can rent, purchase, and view 

popular Cineplex titles from the comfort of their home on the device that they choose. We will 

continue to promote our Cineplex store with the SuperTicket option and throughout SCENE 

loyalty program in 2016.  

 

 



Slide Six 

This year, we acquired Cineplex Starburst Inc. to complete the vertical integration of our gaming 

business. Not only do we now supply the games that fill our theatre lobbies, but we also supply 

this equipment to third party arcades, amusement centres, bowling alleys, and amusement 

parts. 

 

CSI has been a great asset to Cineplex as we launch our new entertainment complex chain 

called the Rec Room. The first Rec Room location is scheduled to open in 2016. These 

complexes raise the bar for how Canadian consumers get their entertainment. Rec Room 

locations will feature casual dining, live entertainment, amusement gaming as well as large 

screens to show big events.  

 

Cineplex Inc is focusing on making entertainment an immersive and interactive experience 

outside of the theatre with Rec Room and *click for transition* by hosting the National 

Championships for online gaming. In 2015 Cineplex acquired 80% of WGN and together will be 

bringing live gaming experiences to theatres. Tournaments of the most popular titles will be held 

in regional division and national divisions. The first tournament set to take place in 2016 will 

feature Call of Duty: Black Ops III. 

 

Slide Seven 

But back inside our theatres, we know that no other medium engages viewers like the cinema 

experience. The theatre audience, comprised of the most sought after demographics as well as 

high-income households and educated populations, is fully focused on the screen during their 

visit. We will continue to leverage new media opportunities including the installation of digital 

poster cases, the Interactive Media Zone, and Timeplay. 

 

We will also continue to enhance our media offerings outside of the theatre setting through 

Cineplex Digital Media Business. Already, A&W and Dairy Queen are signed up for 2016 and 

we expect even more growth to follow and to help take us into the US markets. We plan to 

become a leader in the indoor digital signage industry. 

 

Slide Eight 

The Cineplex brand is working hard to build relationships and partnerships with other brands 

and companies as we move forward first with our Cineplex Digital Media Business but also with 



our SCENE Card loyalty program. The SCENE loyalty program has 7.3 million members as of 

December 2016. Just this year, we announced the 10 year extension of our programs 

partnership with Scotiabank. To grow membership further within the program, we have already 

partnered with SportCheck and their 180 stores as well as Cara who own 800 restaurants 

nationally. These partnerships allow SCENE members to use and to earn points in more ways 

than just with their movies. We hope to bring more earning experiences to our customer base to 

thank them for being loyal customers of Cineplex. 

 

Slide Nine 

With all this in mind, our outlook for 2016 for Cineplex can be summarized by saying that we are 

proud that ticket sales continue to rise and generate a large portion of the annual revenue for 

the company. That is why we continue to focus on the in-theatre experience by offering 

blockbuster movies, premium seating, and immersive theatre atmospheres. 

But, Cineplex is more than just movies. There are several projects on the go that are helping to 

turn Cineplex from being just a movie theatre to being the leader in entertainment and so we are 

partnering with other brands to increase awareness and reach of our brand. 2015 was a great 

year for innovation, and 2016 will see the fruits of these initiates start to grow. Now let’s go have 

some fun. *click for transition* 


