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Background 
The wizards at Brew Wizards Board Game Café in Oshawa have put a lot of time, effort, and resources into upholding the “Brew” 
part of their name. In the fall of 2016 they sipped on every cup of coffee they could find before they settled on the beans from 
Deadly Grounds Coffee Canada they would serve daily. Now, in 2017, they’re working tirelessly to switch from cans to having 26 
different beers and ciders on tap. It is very important to the wizards to support local and so among these 26 brews you will find taps 
from 5 Paddles, Beau’s, William Street, and Muskoka Brewery. Brew Wizards currently has 4 types of special event days: Moody 
Mondays, Flight Night (Tuesday), RPG Night (Wednesday), and Boards & Brews (Thursday). Brew Wizards Board Game Café has 
accounts on Facebook, Instagram, Twitter, and Untapped. All accounts are most active on weekdays, and seldom on weekends. 
 

Facebook Instagram Twitter Untappd 

1851 Likes 1006 Followers 107 Followers 28 Friends 

7-9 posts weekly 
 

0-3 posts weekly 
 

15 tweets weekly  
(from Untappd) 

15 updates weekly 
 

 

Campaign and Strategy 
This campaign is being created to promote the two kinds of brew (coffee and beer) available at the café by creating a series of 
visually pleasing and fun content to engage current customers and create new customers by informing them about what Brew Wizards 
has available. For coffee, we want potential customers to know that we carefully selected our grounds and that we offer something 
unique you can’t get at any old Starbucks. For beers, we want to showcase the variety of local and specialized brews to highlight that 
we have something for any palette. Content promoting the coffee will happen earlier in the week, while content promoting beer will 
happen later in the week. For this campaign, we strongly suggest that Brew Wizards procure a domain name that is reflective of the 
business. The website is good, but currently very difficult to find at the URL www.danliscio.ca  



Campaign Content Calendar – At A Glance 
 

   Monday Tuesday Wednesday Thursday Friday Saturday Sunday 

Week 1 
Morning 

Afternoon 
Night 

Facebook 
 
 

Instagram 
Blog 

Instagram 
 

Facebook 
 
 

 
Twitter 

Facebook 
  

Week 2 
Morning 

Afternoon 
Night 

Facebook 
 

Instagram 
Instagram 

Blog 
Instagram 

 

Facebook 
 
 

 
Twitter 

  

Week 3 
Morning 

Afternoon 
Night 

Facebook 
 
 

Instagram 
Blog 

Instagram 
 

Facebook 
 
 

 
Twitter 

Facebook 
  

Week 4 
Morning 

Afternoon 
Night 

Facebook 
 

Instagram 
Instagram 

Blog 
Instagram 

 

Facebook 
 
 

 
Twitter 

  

Week 5 
Morning 

Afternoon 
Night 

Facebook 
 
 

Instagram 
Blog 

Instagram 
 

Facebook 
 
 

 
Twitter 

Facebook 
  



  

Sample Content Plan – Week One Campaign Content Calendar ^ 
  

Monday – Week One 
Headline/Subheader Feature Image Type Owned/Paid Social 

Moody Mondays  
We call it Moody Monday 
but with no table fees and 
$1 premium coffee, we 
don’t have much to be 
moody about. 

 
MugandBeans.png 

Time-Sensitive: 
only applicable 
to Mondays 

This image alone could be used in a 
gallery on the owned website. It could 
also be used effectively as sponsored 
post because it is a clear image with 
little text and Moody Mondays is a 
recurring event. The ad would be run 
around Mondays and be targeted to 
coffee drinkers and students in 
Oshawa/Whitby. 

Facebook 

 

Tuesday – Week One 

Headline/Subheader Feature Image Type Owned/Paid Social 

Brewing Today 
Sinful Delight from Deadly 
Grounds Coffee 

 
CinnBrew.png 

Time-Sensitive: 
Sinful Delight is a 
novelty flavour 
and will be 
alternated with 
other flavours 

This image could be repurposed onto 
the website to accompany the list of 
coffee brews available/that have been 
available. This could become a 
sponsored post on Instagram, but I 
would change the text to be more 
general than focusing on a specific 
flavour. 

Instagram 



  

Wednesday – Week One 
Headline/Subheader Feature Image Type Owned/Paid Social 

Deadly Games with 
Deadly Grounds 
We pair the most popular 
beans from Deadly 
Grounds Coffee with our 
best horror games.  

DeadlyGroundsBags.png  

Evergreen: 
The blog will be 
written with the 
coffee that is 
always in stock. 
Small updates 
might occur if one 
is no longer 
available. 

This content is a blog/page/article to 
be posted to the Brew Wizards website 
first and foremost. To create paid 
content with it, the image should be 
changed to something more generic 
that doesn’t use the owned images from 
Deadly Grounds or any of the board 
games mentioned. 

Blog 
Once live on 
the website, 
can be reused 
on Facebook 
and Twitter.  

 

Live long, prosper, and 
drink lots of coffee. Five 
delicious flavours and 
every single one is 
bottomless.  

 
ChalkSpock.png 

Evergreen and 
Time-Sensitive: 
The novelty is 
that the 
chalkboard 
changes weekly, 
but a chalkboard 
message like this 
can be used 
again, just not 
too close to the 
last time. 

This content could be part of a gallery 
on the website that features the best of 
the chalkboard. The image and post 
isn’t branded specifically enough to use 
it as a paid advertisement anywhere. 

Instagram This 
image and 
text could be 
reused on 
Facebook. 



  

Thursday – Week One     

Headline/Subheader Feature Image Type Owned/Paid Social 

Cream Ale, Winter Weiss, 
Muskoka Chair OH MY! 
Join us for Boards & Brews 
with Muskoka Brewery 
tonight! 

 
MuskokaTaps.png 

Time-Sensitive: 
Boards & Brews 
is a weekly event 
that features a 
different 
brewery every 
week. 

The images and text from these 
posts/events can be used on the 
website to create the list of available 
draft. 
If the brewery was willing to do a 
“sponsorship” and pay for the 
advertisement, this could be made into 
a Facebook ad. Alternatively, if the 
event is made with enough notice, Brew 
Wizards could get advertising space on 
the Brewery’s website or mailing list. 

Facebook, 
Facebook 
Event. Content 
could be used 
on Instagram 
but is primarily 
for Facebook 

     

Friday – Week One     
Headline/Subheader Feature Image Type Owned/Paid Social 

Deadly Games with 
Deadly Grounds 
We pair the most popular 
beans from Deadly 
Grounds Coffee with our 
best horror games. 

 
WakeTheDead.gif 

Evergreen: 
This tweet is from 
an evergreen 
blog created 
earlier in the 
week. 

This tweet links to a blog that is on the 
website. It could be made into a paid 
advertisement if a custom gif or image 
is created for the ad. 

Twitter 

     



 
  

Headline/Subheader Feature Image Type Owned/Paid Social 

We have 26 taps with 
everything from a crisp 
cider to a chocolatey 
porter. How will you fill 
your glass this weekend? 

 
BWGlass.jpg 

Evergreen: 
With no real 
seasonal 
markers, this post 
could be used 
again elsewhere 
and another time. 

This content is unique to social, not for 
owned sites. The text could be used for 
a paid ad on Facebook or Instagram, 
but the image should be given colour to 
help make it pop if that is to be done. 

Facebook 
Could also be 
shared on 
Instagram. 



  

Sample Content Plan – Week Two Campaign Content Calendar ^ 

  

Monday – Week Two 
Headline/Subheader Feature Image Type Owned/Paid Social 

Moody Mondays  
Monday’s are the worst. 
Unless you’re sitting in our 
sunny window, playing 
Blokus, eating a bagel 
and drinking a $1 
bottomless coffee. 

 
MorningBlokus.png 

Time-Sensitive: 
only applicable to 
Mondays and 
sunny days 

This content wouldn’t be featured on 
owned or paid, just on social. 
The image could be used in future blog 
posts, however. 

Facebook 

 
Moody Mondays 
Take your Moody Monday 
to go! $1 Coffee all day 
and five unique brews to 
choose from. 

 

 
ToGoCup.png 

Time-Sensitive: 
only applicable to 
Mondays, but can 
be used as long 
as Moody 
Mondays exist. 

This image could be use on the website 
to promote To-Go options. This could 
become a sponsored post on 
Instagram, but I would change the text 
to include more information about the 
business.  

Instagram 



  

Tuesday – Week Two  
Headline/Subheader Feature Image Type Owned/Paid Social 

Spring hasn’t yet sprung 
but we’re brewing up 
Chocolate Scream Egg 
from Deadly Grounds 
Coffee Canada this week. 

 
ScreamEgg.png  

Time-Sensitive: 
The coffee style is 
seasonal and the 
text of the post 
mentions the 
season. The could 
be use again but 
only in the season. 

This image could be repurposed onto 
the website to accompany the list of 
coffee brews available/that have 
been available. Because the image is 
owned by Deadly Grounds, it would 
not be used for paid. 

Instagram. 
Could be 
reshared to 
Facebook  

 

Wednesday – Week Two 

Headline/Subheader Feature Image Type Owned/Paid Social 

26 fun and delicious 
Board and Brew Pairings.  
We’ve done the hard 
work for you, testing all 
the drinks and playing all 
the games to come up with 
some winning 
combinations. ** 26 fun 
and delicious Board and 
Brew Pairings to please 
your date // to get your 
dice rollin’ // to fill your 
reading week. 

 
CollingwoodCoup.jpg 

Evergreen: 
The content may 
only have to be 
updated when a 
tap line is 
changed, or the 
number of 
pairings could be 
less to make it 
have greater 
longevity.  

The content will be hosted on the 
website. If being used as an ad, I 
would source a stronger image to 
draw attention, possibly with a more 
popular game. It could run as paid on 
Facebook or Twitter. It could even be 
repurposed to be a native post on 
Buzzfeed. 

Blog 
Once live on 
the website, 
can be reused 
on Facebook, 
Instagram and 
Twitter. 



  

Headline/Subheader Feature Image Type Owned/Paid Social 

We are the wizards who 
Knock Knock.  
We’re serving up 
delicious coffee and 
knock-knock jokes all day 
long. 

 
CoffeeBreak.png 

Evergreen and 
Time-Sensitive: The 
novelty is that the 
chalkboard 
changes weekly, 
but a chalkboard 
message like this 
can be used again, 
just not too close to 
the last time. 

This content could be part of a 
gallery on the website that features 
the best of the chalkboard. The 
image and post isn’t branded 
specifically enough to use it as a 
paid advertisement anywhere. 

Instagram 

 

Thursday – Week Two  
Headline/Subheader Feature Image Type Owned/Paid Social 

Come to the Dark side… 
We’re adding a special 
treat to our taps today 
for Boards & Brews 
tonight.  

 
DarkLager.jpg 

Time-Sensitive: 
Boards & Brews is 
a weekly event 
that features a 
different brewery 
every week. 

This content would not serve well on 
owned or paid. It is not branded and 
it is too time-sensitive as the content is 
to promote an event and a special 
feature of the week. 

Facebook, 
Facebook 
Event. 
Content could 
be used on 
Instagram 
but is 
primarily for 
Facebook 



Notes 
The images that Brew Wizards share now are well done. Of the above samples of content, 11/14 of the images are from their existing 
social, one is from my own collection, and the gif is sourced from Twitter’s gif library. All the text content is new but Moody Mondays 
and Boards & Brews are existing events at the business. 

Friday – Week Two  
Headline/Subheader Feature Image Type Owned/Paid Social 

We’ve done the hard 
work for you: 26 fun and 
delicious Board and Brew 
Pairings to get your dice 
rollin’ 

 
BoardGameBeer.png 

Evergreen: 
This tweet can be 
retweeted for a 
long time provided 
the piece it links to 
is up to date. 

This tweet links to a blog that is on 
the website. It could be made into a 
paid advertisement if a custom gif or 
image is created for the ad. 

Twitter 
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