
 

W Network 
Multi-Platform Content Assignment 1 

 

 
Social Media Content 

 
Whenever I begin auditing a brand’s social presence, I always start on their website. I find it very 

interesting what channels the brand chooses to highlight and link to from there. W Network links to 
their Facebook, Twitter, Pinterest, and Instagram accounts from their website, but they have 
handles on Google+ and YouTube as well. W Network also offers three different newsletter lists 

for viewers to subscribe to. I was unable to locate an account for W Network on tumblr and 
LinkedIn. It makes sense to not be on LinkedIn because its parent company, Corus Entertainment, 
would be the one using that platform. The tumblr community is largely built on fandoms. It is 
surprising when television brands are nowhere to be found there and W Network could benefit 

from establishing a presence on tumblr. 
 
W Network is engaged on Facebook, Instagram, and Twitter in that, it’s where they post most 
often and most frequently, but the brand does not directly engage with fans very much at all. It 

has been more than four months since they have posted to YouTube and Pinterest. The Google+ 
account has not been active in over three years and likely remains for SEO purposes. 
 
W Network uses Twitter best. This opinion isn’t grounded in stats, but in what is audience 

appropriate. Twitter is a good way to use tune-in messaging that lets viewers know quickly that 
something is going to air and to start putting it in their mind. What works well for W Network, is 
that they were very active during a new episode of Nashville, and the gifs they posted in that 

time did fairly well with retweets and likes.  
 
Ignoring Google+, W Network needs to improve their commitment to Instagram and Pinterest. The 
posting frequency and content on Instagram currently makes it feel like an afterthought. I’ve 

noticed this same pattern with another Corus Entertainment channel as well. It’s one that confuses 
me because, at worst you could cross post content, if you’re not going to take the time to tailor it, 
and at least the updates wouldn’t be spotty. W Network’s Pinterest is very stylized. Every board 
seems to have been uploaded at once, and the pictures within curated very carefully. Because this 

is a lifestyle channel, a lot of what is done within their programming is great content for Pinterest 
DIYers especially because of the shared female demographic. W Network could focus less on 
creating perfectly packaged boards, and focus more on sharing ongoing style tips and sharing 
their articles from their website.  

http://www.wnetwork.com/
http://www.wnetwork.com/
https://www.facebook.com/wnetwork
http://twitter.com/w_network
https://www.pinterest.com/wnetworkcanada/
http://www.instagram.com/w_network
https://plus.google.com/106895235052880688106
https://www.youtube.com/user/OfficialWNetwork/videos
http://www.wnetwork.com/newsletters


 
 
Evergreen Content 

 
The Cast of Nashville Then and Now 

This piece is Evergreen because it doesn’t attach itself to any one moment in time of the show 
Nashville. It does put itself at risk because of the now photos, but until one of the actors makes a 
dramatic change to their look, the content is neutral and will be good to use. Even then, all that 
will be required to keep it current is a simple photo swap. This becomes a low-cost article that can 

be shared repeatedly. Before and after articles do well and are a gimmick used by a lot of click-
bait style websites. This can be shared at any time during the show’s airing to enhance the 
viewers’ connection to the characters. This content will continue to be relevant for as long as the 

show is on air, and can even still be used after that, depending on the interest of the fandom, the 
nostalgia for it, and if reruns are also airing. This content could be widely shared on Facebook 
and Twitter, two places where people often spend a bit more time (as opposed to Instagram) and 
where click-bait style articles do well. These platforms also make the article more sharable.  

 
Meet the Characters of Nashville  
The content creator was smart when they made this piece of content because they focused on only 
the primary cast. This enhances the pieces Evergreenness, if you will. If the content creator had 

included other cast members who appear in only select seasons, it would date the article more 
than necessary. By keeping the content simple, this piece is very cost effective for W Network and 
would require little, if any, updating, mostly if just a primary cast member left the show. This 
article also helps create familiarity between the viewers and the characters and enhance the 

viewers’ attachment to the show and will be relevant for as long as they keep making new 
episodes of Nashville. This piece would do best as a post on Facebook, but I think it could also be 
adapted to a series of posts for Instagram since the pictures are aesthetically pleasing 

promotional photos that could be accompanied by a quick summary caption of the character. 
 
Arnold-Schwarzenegger  
On the Living section of the W Network website, there is a group of bios of celebrities and the 

reason why is very unclear at first. Eventually, I figured out that they are bios of all the 
participants of the current season of Celebrity Apprentice. So, what makes these bios Evergreen 
content? There is no mention why they are written and posted there. These bios could be shared 
with captions that mention the series, but because these are basic bios of the people, they can be 

used at any time for anything that the person could be doing, really. Because the content is not 
overly stylized for the show, W Network has created pages that they can continue using and that 
maybe might need an update every once in a while, but really, these celebrities aren’t known for 
doing much, so they won’t have to be updated that often. That said, without the Celebrity 

Apprentice branding, they are just bios that exist out in the world for anyone to find, but maybe 
if they were branded, the bios would make a bit more sense to a passer-by. However, keeping 
the bios generic could provide SEO opportunities to bring new people to the W Network website. 
Because these bios are not grouped on one piece like the character profiles of Nashville, I think 

they would do best as a series of photos on Instagram. 
 
  

http://www.wnetwork.com/living/cast-nashville-then-and-now
http://www.wnetwork.com/living/cast-nashville-then-and-now
http://www.wnetwork.com/living/meet-characters-nashville
http://www.wnetwork.com/living/meet-characters-nashville
http://www.wnetwork.com/living/arnold-schwarzenegger
http://www.wnetwork.com/living/arnold-schwarzenegger
http://www.wnetwork.com/living


 
 
Time-Sensitive Content 

 
Nashville: Get the Look (S5E3: Maddie's Flirty Bomber Jacket)  

This content is time sensitive because its topic is trendy fashion in the show Nashville. This piece will 
be relevant for as long as the trend is, so likely just one or two fashion seasons. It would do best 
when posted immediately after the episode airs on TV, or as a “related” link next to the episode 
video on the website. A piece like this one might be a good SEO driver for the page. For any 

young woman looking to copycat the character’s fashion, they will be brought to one of the posts 
such as this available on the W Network website. This content would do well on Facebook, Twitter, 
and Instagram. The length of the article lends itself to the attention span of the Facebook and 

Twitter audiences, but the graphic of the outfit and the young target audience make it great for 
Instagram too.  
 
Stocking Stuffers For TV Lovers  

The title of this piece is what makes this content time-sensitive. It is written for the Christmas 
holidays, meaning it can really only be shared for the first couple weeks of December. Like 
above, this piece is great for SEO. A person Googling stocking stuffers might come across this post 
at Christmas time. This post would be best utilized on Facebook, Twitter, or Instagram, but really, 

it is best on the website to drive SEO. The television shows mentioned aren’t part of W Network’s 
programming and the gift ideas aren’t linked to, so the reader has no idea where to find the 
product. The lack of link could very well be on purpose. If you link the reader away from the 
page, they will leave the W Network website, unlikely to return. This strategy keeps the reader 

on the website. Maybe they will venture into the shows section of the website, though they don’t 
find the Simpsons, they might find something else they like. I believe that this piece could be 
shared on most platforms with a lead in of “Gift ideas for TV Lovers” and it might generate the 

same level of traffic from SEO that “Stocking Stuffers for TV Lovers” does. This piece could be 
given a longer shelf life with the change in headline, especially because none of the gift ideas 
are specific to Christmas, so there’s no reason to have the piece so dated. 
 

Finale Recap: Tears, Fears and Cheers  
This piece is time-sensitive because it is written in response to the broadcast of a new episode of 
a reality show. From my quick social media audit, I can see that recap pieces don’t do as well as 
others (mostly on YouTube though) for W Network. Unlike the other posts, I doubt this piece is 

meant to enhance SEO, especially when realizing the headline is very unclear in telling what the 
piece is about. It’s clear that there is financial gain with this post since it is sponsored by Michael 
Hill, who provided the ring for the Bachelorette. I find it an interesting choice to do a recap 
episode of a finale, as it’s something a viewer would likely want to watch instead of read about, 

but if it is mainly for that business purpose it might make a bit more sense. That said, I think this 
piece is a good gif delivery system. W Network uses gifs well on Twitter and I think they could 
promote this piece effectively on Twitter, using a different gif each time. A similar method could 
also be used on Facebook, but it’s success would likely be less than if done on Twitter.  

  

http://www.wnetwork.com/living/nashville-get-look-s5e3-maddies-flirty-bomber
http://www.wnetwork.com/living/nashville-get-look-s5e3-maddies-flirty-bomber
http://www.wnetwork.com/living/stocking-stuffers-tv-lovers
http://www.wnetwork.com/living/stocking-stuffers-tv-lovers
http://www.wnetwork.com/living/finale-recap-tears-fears-and-cheers
http://www.wnetwork.com/living/finale-recap-tears-fears-and-cheers


 
Conclusion 

 
W Network does one thing well that I find a lot of brands struggle with and that’s use platforms 
appropriately. The videos posted to YouTube are not the same as those posed to Facebook, when 

they very well could have been. The Facebook and the Twitter share a lot of the same content, 
but the Twitter also deviates from that to do what it does best, and that’s post in real time while a 
live event is happening. The social team behind W Network has done their research. The content 
they have and are able to share, can be used across platforms, but the W Network is able to go 

above and beyond to incorporate the content into a deeper strategy. I am honestly impressed 
because it’s rare to find that. The big opportunity they are missing, is sharing the content from 
their website to these platforms.  

  



 

  

Facebook 
145,313 likes 
 

5 specialty 

tabs 
 
Menu links to 
Twitter, 

Pinterest, 
Youtube 

Sunday January 22, 7:00pm Video – Hit By Lightning (TV movie) 
“Life as a lonely middle-aged man…” 

1.4k views 
4 likes 

Sunday January 22, 12:30pm Video – Imposters (TV) 
“You will feel many different…”  

2.3k views 
6 likes 

Saturday January 21, 3:48pm Video & Link – Nashville (TV) 
“Rayna’s stalker is taking it to…” 

2.4k views 
19 reactions 

Saturday January 21, 1:05pm Video – Red (Movie) 
“I’m going to break into the CIA” 

4.1k views 
24 reactions 

1 share 
1 comment 

Friday January 20, 5:10pm Video – Knight and Day (Movie) 

“Tom Cruise and Cameron Diaz…” 

2.2k views 

22 reactions 

Friday January 20, 12:22pm Video – Hit By Lightning (TV Movie) 
“With love, there’s always a…” 

4.9k views 
10 reactions 

Thursday January 19, 3:04pm Video – Nashville (TV) 

“Juliette is pushing hard, but she…” 

3k views 

42 reactions 
1 share 
1 comment 

Thursday January 19, 12:24pm Content Link – Nashville (TV) 

“Connie joined the cast of Spin…” 

9 reactions 

1 share 

Wednesday January 18, 4:16pm Video – Knight and Day (Movie) 
“All they can count on is each..” 

2.5k views 
23 likes 
1 comment 

Wednesday January 18, 1:05pm Video – Imposters (TV) 
“Being the perfect wife makes…” 

43k views 
117 reactions 
22 shares 

4 comments 



 

Twitter 

20.8k Followers 

21.8k Tweets 
7314 Likes 
 

1 reply, Jan 19 
4 retweets  
(in timeframe) 

Sunday January 22, 8:35pm Video – Hit By Lightning (TV Movie) 
“Life as a lonely middle-aged man…” 

1 retweet 
3 likes 

Sunday January 22, 4:16pm Video – Imposters (TV) 
“You will feel many different…” 

 

Saturday January 21, 4:40pm Gif – Nashville (TV) 
“Rayna’s stalker is taking it to…” 

1 retweet 
3 likes 

Saturday January 21, 2:39pm Video – Red (Movie) 
“I’m going to break into the CIA…” 

1 retweet 
1 like 

Friday January 20, 4:45pm Video – Knight and Day (Movie) 
“Tom Cruiz and Cameron Diaz…” 

4 likes 

Friday January 20, 1:19pm Video – Hit By Lightning (TV Movie) 
“With love, there’s always a catch…” 

1 like 

Thursday January 19, 10:55pm Gif – Nashville (TV) 
“It never gets old…” 

6 retweets 
9 likes 

Thursday January 19, 10:48pm Gif – Nashville (TV) 
“Oh please, like #Javery…” 

4 retweets 
8 likes 

Thursday January 19, 10:42pm Gif – Nashville (TV) 

“What’d you call me?!...” 

5 retweets 

10 likes 

Thursday January 19, 10:36pm Gif – Nashville (TV) 
“Awkwardly sweet? Or incredibly…” 

6 retweets 
9 likes 

 

  



 

 

Pinterest 

5618 followers 

24 boards 
1917 pins 

Stylized 

This episode aired in June 2016 

Love It or List It Vacation Homes Season 01 
Episode 08 Living 

2 pins 

Love It or List It Vacation Homes Season 01 

Episode 08 Office 

1pin 

Love It or List It Vacation Homes Season 01 
Episode 08 Bedroom 

4pins 

Love It or List It Vacation Homes Season 01 

Episode 08 Kitchen 

12 pins 

 When’s the best time to sell your vacation 
property? Elisa Goldhawke  

1 pin 

 Tips for making storage space both useable and 

stylish from designer Dan Vickery.  

1 pin 

Episode aired May 2016 Dan Vickery and Elisa Goldhawke. Love It or List 
It Vacation Homes Season 1 Episode 2  

1 pin 

 
  

Instagram 
20k followers 

1975 posts 

 
Bio points to 
Twitter and 
Facebook 

 

Thursday January 19 Image – Nashville (TV) 
“We all know THAT look…” 

123 likes 
3 comments 

Thursday January 19 Video – Nashville (TV) 
“On tonight’s #Nashville…” 

1089 views 

Wednesday January 18 Image – Nashville (TV) 
“@clarembee is excited, are you…” 

84 likes 

Wednesday January 18 Video – Bachelor (TV) 
“Put away those dating apps…” 

1200 views 
3 comments 

Wednesday January 18 Image – Nashville (TV) 

“There’s a new voice in…” 

73 likes 

Wednesday January 11 Image – Girlfriends Guide (TV) 
“If this is what divorce looks…” 

1402 views 
9 comments 



 

 

YouTube 
5874 

subscribers 

6,456,464 
views 

29 Playlists 
7 live streams  
(1+ year ago) 
 

7 comments in 
discussion 
 

About page 
links to 
Website 
Twitter 

Facebook 
Pinterest 
Google+ 

September 6, 2016 The Bachelorette Canada – Sizzle Reel 6477 views 
1 comment 

5 likes 
1 dislike 

June 1, 2016 W Network’s Masters of Flip – New Episodes 16, 210 views 
1 comment 

June 1, 2016 W Network’s Masters of Flip – Season 2 38, 853 views 
1 comment 
1 like  

1 dislike 

May 27, 2016 Hockey Wives Season 2, Episode 16 Recap 263 views 
1 like 
1 dislike 

May 24, 2016 Hockey Wives Season 2, Episode 16 Peek 2167 views 
2 likes 

May 20, 2016 Hockey Wives Season 2 Episode 15 Recap 236 views 
1 like 

1 dislike 

 

Google+ 
243 followers 

 March 20, 2013 Image – Logo 5 +1 
1 comment 

2 shares 

March 20, 2013 Image – Logo 1 +1 
1 comment 

February 1, 2012 Text – Undercover Boss (TV) 

“Undercover Boss Canada comes…” 
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