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WHO WE ARE

About us

Toronto Botanical Garden is a registered educational charity, 
open to everyone free-of-charge, year-round. We operate 17 
award-winning gardens on 4 acres of land, and have big plans 
for expansion. We offer a wide range of programs focusing on 
Education, Conservation, and Inspiration. We attract people 
of all ages and backgrounds.

Our Mission

Our mission is to be Toronto’s premiere urban garden, 
connecting people to nature, and inspiring them to live in 
harmony with the environment. Our guiding principles are 
Conservation, Education, and Inspiration, and our business 
and communications objectives reflect and propagate this 
vision.
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Our Business Objectives

We are committed to expanding the reach and 
the impact of Toronto Botanical Garden within 
the city of Toronto, and around the world. Our 
six primary business objectives guide all of our 
communications.

Education - Educate people and connect them with 
nature
Fundraising - Achieve fundraising goals and attract 
new members and donors
Advocacy - Advocate for the environment and lead 
green initiatives
Community Engagement - Engage with identified 
audiences and attract new visitors
Storytelling - Demonstrate our successes to 
stakeholders
Expansion - Expand awareness of the garden and 
its mission domestically and internationally



5

Our Communication Channels

This style guide is intended for use with all print and digital communications produced 
by and for Toronto Botanical Garden. These may include the following.

Membership and donor communications (invitations, thank you notes, reminders) 
Business forms (registrations, contracts, invoices, purchase orders)
Flyers (courses, events, programming)
Invitations (events, galas)
Garden maps and guides
Social media posts
Funding requests
Trellis magazine
Annual reports
Brochures
Postcards
Emails
   



Our Audience

Our audience encompasses the whole city of Toronto, and beyond. Key stakeholders are aligned with each of our guiding principles: 
Education, Conservation, and Inspiration. Communications may target individual or multiple groups; e.g. wellness practitioners and home 
gardeners may want to learn about Ontario’s native herbs. Engaged couples and conference planners will want to know about our rental 
facilities.
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Educa t i o n Insp i ra t i o nCons e r va t i o n
Teachers
Parents
Children

Gardeners
Health Practitioners

Members of TBG
Ontario Colleges/ Universities

Students
School Boards

Staff 
Volunteers

Environmentalists 
Environmentalist Agencies

Toronto City Council
Toronto Homeowners

Gardeners
Architectural Design Industry

Landscape Designers
Beekeepers

Independent Farmers
Staff

Volunteers

Wedding Industry
Engaged Couples

Businesses
Conference Organizers

Photographers
Tourists (international and domestic)

Wellness Practitioners 
Gardeners

Book Lovers
Independent Musicians

Staff 
Volunteers



All digital and print communications must contain our name and our 
seed logo. Social media must feature our name and seed logo on 
home and landing pages, but it is not necessary in individual posts.

Our primary logo shows our name in grey all caps and our seed logo 
in green, on a white background. 

On a coloured background, our name and our seed logo may be 
shown in white, on a green field. 

Our seed logo cannot be used in place of our name, but in cases 
where our name is clearly stated on a page, the seed logo may be 
repositioned or enhanced.
 

8

OUR BRAND

Our Logo



Our seed logo may be used in other colours and layouts as long as the 
shape is not altered, and the logo is used in keeping with our guiding 
principles: Education, Conservation, and Inspiration. 
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Our Seed Logo



Green
C=44, M=11, Y=100, K=13

rgb (124, 197, 0)
#7cc500

Grey
C=7, M=15, Y=0, K=80

rgb (47, 43, 51)
#2f2b33

Rose
C=3, M=94, Y=64, K=3

rgb (240, 15, 89)
#f00f59

White
C=0, M=0, Y=0, K=o
rgb (255, 255, 255)

#ffffff

Our Typefaces

HEADING 1: QUATTROCENTO ALLCAPS
Heading 2: Quattrocento Sentence Case

Heading 3: Candara Sentence Case

Body: Candara Sentence Case 

On a white background, our name is grey and our seed logo is green. 
On a coloured background, our name and seed logo are white on a green field. 
Rose may be used for accent, but should not be used in our name or seed logo. 
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Our Colours

If Quattrocento is not available, the alternate typeface is Minion Pro. 
If Candara is not available, the alternate typeface is Verdana. 



Our Name

Our name is Toronto Botanical Garden. All communications must 
feature our complete name and our seed logo. When our name 
stands alone, as in labels, headers, letterhead, and signage, it 
should be written in the Quattrocento typeface, in all caps. 
When it occurs in sentences, sentence-case should be used. 
Social media posts may use the forms TBG, #TBG, @TBG, 
#torontobotanicalgarden, @torontobotanicalgarden.

OUR COMMUNICATIONS GUIDELINES

Our Tone

Toronto Botanical Garden is a public meeting place, shared by 
people from all walks of life. Our communications are always 
friendly, and welcoming. The language must be inclusive and 
accessible to all. Because our audience ranges from children to 
tourists, to businesses, to wedding parties, to financial sponsors, 
to politicians, and everyone in between, all communications 
should be professional, but not formal; conversational, but not 
sloppy. We invite everyone to find inspiration in the garden.
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Our Final Tips

* Our name and seed logo 
must be present on all 
communications.

* Our primary typefaces are 
Quattrocento and Candara. 
Alternates are Minion Pro and 
Verdana.

* Our colour palette should be 
used for all copy.

* Body text should be left-
aligned. 

* All copy should follow the 
Canadian Press (CP) Stylebook.

* Images are welcome in all 
sizes, shapes, and colours. 
Images should align with our 
guiding principles of Education, 
Conservation, and Inspiration.



77 Lawrence Avenue East
North York, ON M3C 1P2

(416) 397-1340
torontobotanicalgarden.ca

Photo Credits: Toronto Botanical Garden and Rona McIntyre


