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Cofounder, P! Gallery 

Prem Krishnamurthy’s new gallery in New York’s 
Chinatown is named simply P!, as in the fi rst initial 
of the graphic designer and curator’s fi rst name and 
that of his alliteratively titled studio practice, Project 
Projects, begun in 2004. Krishnamurthy, 34, has done 
work for museums and art institutions, including 
the Cooper-Hewitt’s recent “Graphic Design: Now 
in Production” show, but P!, designed by architec-
ture studio Leong Leong, is Krishnamurthy’s fi rst 
proprietorship. His debut show, which opened in 
September, featured rare works by graphic designer 
Karel Martens, conceptual artist Christine Hill, and 
photographer Chauncey Hare, three disparate art-
ists connected by Krishnamurthy’s particular vision.

What were some of your experiences with curating prior 
to opening P!? 

When I lived in Berlin—that was in the late ’90s, 
supercheap—I used to have events and exhibitions in my 
kitchen. In school [at Yale] I was working as editor of a lot 
of things, but Berlin was probably where I became most 
interested in curating spaces. And then I started Project 
Projects, and for the fi rst several years we were just trying 
to get our footing as a graphic-design studio in New York, 
but I would always try to insert some sort of curatorial 
thing into other projects that were going on.

Is it true that the logo will be redesigned for each show? 

It might be ironic, but there’s a German phrase that means 
“The shoemaker has the worst shoes.” It’s not that it’s the 
worst … I wanted the design of this institution to go as far 
as I could envision pushing it. 

If the logo changes with each exhibition, does that mean a 
graphic designer will be part of every show?

No, not at all. They will be sometimes, but it’s not pro-
grammatic in that way. Anybody can make a logo. A logo 
can be many, many things. I think it will be much more 
interesting when people who are not typically doing that 
sort of work are asked. Also, between every show I want 
to change something architecturally about the space. It 
might be as small as painting the ceiling or the fl oor, but 
it might be as large as ripping out walls or changing out 
the windows. There’s this ongoing transformation that 
happens within the space. 

What else do you envision for the gallery?

If there’s an ambition to this space, it’s to bring together 
di� erent [artists and designers] who wouldn’t otherwise 
come in contact with each other. And to have people who 
would otherwise think, Oh, this is a gallery, this is not for 
me, come in and have some sort of experience or reaction.

How does graphic design fi t into the art/gallery world?

I’ve always felt there’s a lot of a�  nity between graphic 
designers and curators. Both are mediators on some level. 
The thing graphic designers have always known how to 
do is the means of production, how to distribute. I think a 
curator does a similar thing, just with space as opposed to 
other media, and with artists. Interview by Sue Apfelbaum

JOHN CARY
Writer, Curator, TED Prize Advisor 

“Public-interest design is what keeps me up at night 
and gets me out of bed in the morning,” says John 
Cary, the many-hatted Brooklyn-based speaker, 
writer, curator, adviser to the TED Prize, and founder 
of the first annual Public Interest Design Week, to 
debut in March 2013. The six-day symposium at the 
University of Minnesota College of Design—where 
the 35-year-old Cary is also a research fellow—will 
pull in students and practitioners from around the 
world to build skills, share contacts, and encourage 
greater peer accountability.
 A current show at San Francisco’s Autodesk Gallery, 
where he and his wife, Courtney Martin, are the gal-
lery’s first guest curators-in-residence, hints at what 
the event will seek to spark. “We look at products, 
places, and processes: systems and services either 
designed or redesigned for the public good,” Cary says. 
By presenting a social need, followed by the prod-
uct or approach used to successfully address it, the 
exhibit tells the stories behind standard-setting work 
as diverse as the low-cost Embrace infant warmer 
and the parklets of San Francisco that morph park-
ing spaces into public plazas. “People have been really 
afraid of, or told not to criticize, work being done for 
good,” Cary says. “That might have been appropriate 
at some point, but we need to move beyond that to 
hold it to higher standards.”—JULIA COOKE
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Graphic designer and curator Prem Krisnamurthy in his 
recently opened Manhattan gallery space, P!. Portrait: Elsbeth 
Struijk van Bergen. (OPPOSITE) Spreads from Garmento.

JEREMY LEWIS
Editor, Garmento 

Jeremy Lewis, a 26-year-old trend reporter, concept 
developer, and fashion editor, decided two years ago to 
bring his interests together in magazine form. His semi-
annual Garmento, based in New York City, explores topics 
in fashion that he feels haven’t been given proper consid-

eration. Inspired by his former 
mentor, the late fashion designer 
Charles Kleibacker, the fi rst issue, 
published in February, examines 
what it means to be an American 
designer; the second one, pub-
lished this fall, takes on futurism. 
Each issue approaches a theme 
from di� erent angles, drawing 
from contemporary and vintage 
fashion, with broad-minded con-
tent presented with “a certain 
kind of minimalism,” he says. 

—LYDIA EPP SCHMIDT


