


Happy New Year! On behalf of The Executive 
team, welcome to 2014 and here’s to wishing you 
a successful year. As you ease back into the 
routine of school, work and other commitments, 
we want to express our gratitude for your support. 
May this year mark a fresh start, a new beginning, 
in your academic, professional and personal life. 

With that in mind, we have put together an issue 
featuring a series of programs that the Beedie 
School of Business offers its students. You will 
read interviews on Beedie Co-op and Exchange. 
They are opportunities that will enhance your 
experience at SFU. With the start of the New Year, 
we want to share some New Year’s resolutions 
with you and our forecast of the year ahead. 

Another way to make the most of Beedie is to join 
student clubs. And why look further than BASS? 
While the deadline for executive applications has 
passed, you can still be part of the action by 
participating in the BASS elections. Here, we will 
give you the rundown on what you should expect 
in the coming weeks ahead. Due to popular de-
mand, this issue will also feature spring 2014 fash-
ion trends. If you’re looking to give your wardrobe 
a revamp, these subtle pieces are affordable and 
easy to find. Yet, they will enhance your profes-
sional appearance. With that, we look forward to 
the upcoming year and we wish you all the best in 
your studies and beyond.

We created The Executive for you.
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On March 8th 2014, YWiB 
SFU will be hosting its fourth 
annual Women’s Day Con-
ference at Century Plaza 
Hotel in Downtown Vancou-
ver. 

Prepared to welcome more 
than 200 guests, YWiB SFU 
invites all to attend its signa-
ture event on this day to 
participate in the celebra-
tion of women’s contribu-
tions and to remind one 
another of what is still yet to 
be accomplished.  

This year, the theme of our 
event is “Defining Success,” 
built with the goal to 
empower young emerging 
female leaders to pursue 
the paths they are truly 
passionate about.  

With the many inspirational 
speaker presentations and 
networking opportunities, 
we invite everyone to join 
us on this day to share your 
stories and be inspired by 
others.

The event features inspira-
tional guest speakers such 
as Caroline MacGillivray, 
founder of Beauty Night 
Society,Valerie Mason-
John, social psychologist 
and author, and Lien Yeung 
as our host from CBC Van-
couver. 

We will also have a 
well-rounded group of 
panelists and an engaging 
expo featuring local entre-
preneurs and non-profit 
organizations.

For more information and to stay tuned on our conference updates, check our website 
and follow us on twitter at @YWiBsfu or #IWDsfu

INTERNA TIONAL 
WOMEN’S DAY 
CONFERENCE
March 8th 2014

Attendees listening attentively at 
the IWD Conference 2013.

Networking session after the 
conference.

Speakers sharing their success
stories.
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Olivia Phua, SFU Campus Account Manager, CNTAE

CANADA'S NEXT TOP AD EXEC

We all know how cutthroat the business industry is and 
how demanding companies are in regards to their job 
requirements. How can we gain an edge over the other 
business students? How can we surpass and outperform 
the rest? The answer is right before your eyes. Be it if 
you’re a freshman or if you’re a graduating student, this 
case competition is made for you.

  
The Key to Propelling Yourself Forward
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What is CNTAE?
Chevrolet Camaro 2014 - Grand Prize

will also have their resumes sent 
to the notable companies listed 
above, elevating their chances 
in securing an internship or even 
a career. The executives will 
narrow down the 25 teams to 
10 teams and the top 10 will be 
flown over to Toronto for a two-
day gala where they present 
their ideas to a panel of senior 
industry judges. After the clos-
ing dinner, the winning team will 
walk away with the keys to the 
brand new Chevrolet Camaro.

The goal is to ensure that the 
Corvette Stingray is positioned 
appropriately in the Chevrolet 
family and to offer insightful and 
unique ideas that can be incor-
porated into the launch.

The case competition is divided 
into 3 stages. All you have to do 
for phase 1 is to submit a 2-page 
elevator pitch of your idea. The 
top 25 will then proceed on to 
phase 2 where you would have 
to submit a 15-page comprehen-
sive marketing plan. The top 25 

Canada’s Next Top Ad Exec 
(CNTAE) is your chance to win 
a scholarship, a brand new 2014 
Chevrolet Camaro and a shot 
at a career with a few of the 
most reputable companies in 
the world — PepsiCo, Canadian 
Tire, McDonalds, Chevrolet etc. 
The task is to execute a fully 
integrated launch program for 
the 2014 Corvette Stingray in the 
late spring and summer of 2014. 

Chevrolet 
Corvette 
Stingray 2014 - 
Rear View 

  
Are you ready?

The opportunity is knocking; 
the rest is up to you. Register 
and submit your pitch before 
January 27, 2014 for a chance 
at winning prestigious prizes 
and attaining superiority above 
the other business candidates. 
For more information, you can 
find the competition brief on the 
CNTAE website. You can also 
email ophua@sfu.ca if you have 
any additional enquiries.
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Beedie Co-op Program 
Beedie Co-op is a program that helps you build your 
resume before you even graduate! With the support from 
co-op advisors, you are equipped with the skills neces-
sary to apply for jobs. Upon accepting a job offer, you can 
work full-time for a 4- or 8-month work term in the midst 
of your undergraduate studies. 

Visit our page for more information or to start the co-op 
experience:  

http://www.sfu.ca/coop/programs/beedie/home.html

Sterling 
      Testini

An Interview 
          with

2. What was your work placement and what does the company do? 

I have had two work placements. My first work placement was at an environmental consulting firm called 
Dillon Consulting. I was the Media and Public Relations Manager for the Salmon Habitat Restoration 
Program (SHaRP) for the summer of 2012. The purpose of the program was to restore salmon habitat 
within the municipality of Surrey and also educate the community on the importance of salmon. 
My second work placement was at Accenture, a global management consulting, technology consulting 
and outsourcing company. I was a Marketing Analyst on the Accenture Energy Consumer Services team 
based in the Vancouver office. I grew tremendously from both work terms.

3. What were your roles and responsibilities? 

My position at SHaRP was as the Media and Public Relations Manager. I was in charge 
of the marketing initiatives, media relations, the hiring campaign and tasked with the 
creation of a six part video series. It was a management role, so I was also able to grow 
my leadership abilities. 
At Accenture, my Marketing Analyst role exposed me to the marketing and communica-
tions side of a global organization. I was able to partake in creating marketing collateral, 
presentations and research that is used by the company globally. It was an incredible 
experience that I learned so much from.

4. How did you find the entire co-op process? 

The co-op process was great. I was given access to jobs at workplaces that would not have 
been accessible to me otherwise. The co-op program provided enough guidance and support 
to help me be successful, but also allowed me room to learn how to apply for jobs myself. I 
found that it was a perfect balance. The co-op advisors were very supportive and were always 
there for me when I had any questions. 
Taking part in the co-op program was the best decision I ever made at SFU. It has truly help 
me jumpstart my career before I have even graduated.

5. Do you find that you have a competitive advantage over other 
students by completing the co-op program? 

From experience, I know that completing the co-op program gave me a competitive advantage over 
other students. When I finished at Accenture in August 2013, I participated in the consulting recruit. 
My experience help set me apart from other applicants, and ultimately led to me receiving a few 
post-graduation job offers. I am so grateful for the experience I was able attain with the co-op 
program. 

1. Tell us a bit about yourself.

I am in my fourth year with concentrations in Finance and 
Management Science.

The co-op program provided enough 
GUIDANCE AND SUPPORT to 
help me be SUCCESSFUL, but also 

“

”
allowed me room to learn how to apply 
 for jobs myself.

- Sterling Testini
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BEEDIE 
EXCHANGE

With the New Year ringing in a 
chance for newer experiences 
and bolder adventures, we at 
The Executive challenge you to 
take a look at the Beedie 
Exchange program. A good way 
to begin would be to drop in 
during Liana’s advising hours for 
more on how to get ready for the 
road towards an experience of a 
lifetime! 

Exactly one year ago, Joaquim 
Sanvictores, a fourth year fellow 
Beedie student (who has just 
finished off a co-op stint as Proj-
ect Manager at the Student 
Engagement Office) started his 
academic adventure to Copen-
hagen Business School as part 
of the Beedie Exchange 
program. An interview with him is 
on the following page.

An    Interview    with 

Joaquim 
Sanvictores

Q: Why did you choose to go to 
Copenhagen Business School?

A: I chose to go to Copenhagen 
Business School (CBS), a Beedie 
partner school, because of its 
wide course offerings in Market-
ing, one of my degree concen-
trations. Also, CBS has a Buddy 
Program wherein exchange 
students are paired with a 
current CBS student for support 
about student life in Denmark. 

In fact, my Danish buddy actually 
picked me up from the airport 
with a Canadian flag! She, along 
with this program, have been the 
main reasons as to how I was 
able to easily adjust to my new 
environment since I was always 
busy attending events that the 
CBS Buddy Program organizes 
as well as meeting other Danish 
and exchange students.

Q: What have you learned from 
your academic exchange? 

A: The most important thing I 
have learned on exchange is the 
value of being independent and 
the responsibilities that come 
along with it. I can truly say that I 
have become more “street 
smart.”

Q: How did this experience 
shape you? Have you noticed 
changes in yourself since the 
beginning of your academic 
exchange?

A: Going on exchange has 
definitely been the highlight of 
my Beedie experience! I have 
had the opportunity to travel and 
discover different places and 
cultures that I would not have 
imagined visiting. More impor-
tantly, I have gained the appreci-
ation of escaping one’s comfort 
zone and living in a foreign envi-
ronment. Right now, not only do I 
look forward to my next adven-
ture, but I am also considering 
working and living outside of 
Vancouver once I finish my 
degree.

BEGlobal
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Manufacturing domestically rath-
er than overseas is making a big 
comeback. Particularly in the US, 
opening a factory domestically can 
make financial sense because of 
the positive public relations that 
come from the “Made in USA” 
label. A mixture of environmental 
factors and consumer tastes has 
eroded China’s manufacturing dom-
inance. Higher labour and transpor-
tation costs lessen the incentive 
of China manufacturing and con-
sumers are placing greater value in 

Manufacturing Moves Domestic

where a product is produced. 
According to Macleans, Foxconn, 
one of the largest electronics man-
ufacturers, has announced a $30 
million expansion in their US facto-
ries. Walmart has pledged to put 
$50 billion in US-made products 
over the next 10 years. It may still 
seem tiny compared to the man-
ufacturing behemoth of China but 
it signifies a growing movement of 
companies responding to consum-
er pressure to bring manufacturing 
jobs back home.

The pervasive ubiquity of piracy has 
forced the media industry to adapt 
their traditional retail methods of 
entertainment media. Netflix had a 
landmark year with strong growth in 
subscriptions and an ever-growing 
international as well as domestic 
presence. In 2013 they surprised the 
television landscape by introducing 
two original television shows pure-
ly funded and available by Netflix, 
House of Cards and Orange is the 
New Black, to critical acclaim. Spo-
tify and other subscription based 

Entertainment Media Retail Continues 
to Adapt in the Online Piracy Era

music streaming services continue 
to grow in popularity as they offer a 
database of millions of songs for a 
monthly payment. The subscription 
model is important in the new digital 
landscape, where physical posses-
sion and ownership is less neces-
sary to consumers. We can expect 
more innovation in terms of how 
entertainment media will be sold as 
traditional retail will have to adapt 
in order to stay profitable in light of 
mass digital piracy.
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Social networking continues to com-
partmentalize by function, rather than 
aggregate in one service. In 2013 we 
saw the popularity of the simple social 
networking apps, Vine and Snapchat, 
explode. Twitter continues to domi-
nate with its simple 140 character-limit 
Tweets. Consumer trends point toward 
apps that are timely, no-fuss and have 
a simple core function. An approach 

Simplified and 
Compartmentalized Social Networking

far different from Facebook, which 
typically seeks to aggregate social 
media functions (ie. Status updates, 
photo sharing, messaging/comment-
ing) into one site. Though Facebook’s 
purchase of Instagram signifies an 
acknowledgment of their competitor’s 
differing focus. Privacy is a big part of 
this as people start to see the value 
in compartmentalizing the lives they 

share online. You may not want the 
same friends on Facebook to see your 
tweets on Twitter and likewise you 
may not want your Twitter followers 
to see your latest Snapchat. There 
is value in compartmentalizing your 
surrounding social community with the 
most relevant app functions.

ACE THE CASE
LOCAL. NATIONAL. GLOBAL. 

KPMG’s Ace the Case Workshop and Competition is a unique 
opportunity to learn how to plan, write, present and debrief 
a case.

Locally, Ace the Case is a 2-day workshop designed 
for commerce students to improve case-writing, 
analytical and presentation skills -- great assets that 
can be applied to achieving both your academic and 
professional goals. 

Winning teams from each local competition 
will face off against each other, to compete to 
represent Canada at the KPMG International 
Case Competition coming up this April in 
Sao Paulo, Brazil! 

For more information  
and to apply, visit  
kpmg.ca/acethecase.

Rise to the occasion.
Push yourself.
Go beyond.

Connect with KPMGCampusCDN

#KPMGatc

© 2013 KPMG LLP, a Canadian limited liability partnership and a member firm of the KPMG network of independent member firms 
affiliated with KPMG International Cooperative (“KPMG International”), a Swiss entity. All rights reserved. 4252
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When it comes to choosing dress shoes, 
it is easy to pull out a pair of black flats or 
pumps. This year, choose an alternative to 
black, such as cream, which can easily be 
matched with bags or belts. Or, be bold 
and make your shoes stand out by finding a 
shade to match your blouse! 

However, when choosing your new shoes, 
don’t forget to be mindful for some office 
dress codes that look down upon open-toed 
shoes, including peep-toed pumps. Addi-
tionally, stay away from any heel that is too 
high (remember, you aren’t dressing for a 
nightclub!)

Large hoop earrings and long necklaces 
may not be appropriate for business oc-
casions; however that doesn’t mean that 
all jewelry should be eliminated from your 
business look.

By choosing pieces that are conservative, 
such as stud earrings and a single bracelet, 
you can add something to your outfit, while 
reflecting positively upon yourself.

Footwear

Jewelry

New Year, 
New Wardrobe
 A new year has just begun, meaning this is the ideal time to revamp your wardrobe! 
   Here are some business fashion tips to ensure you look your best in 2014.

by Kerri Jesson

Floral prints are a great way to brighten up 
your business attire to wear underneath a 
blazer or sweater. 

As the cold weather is still upon us, you can 
opt for a long-sleeved floral blouse, to en-
sure you stay warm, yet fashionable! For a 
wide range of new floral blouse selections, 
check out your local Mexx store.

Floral Blouses

For Her

by Kerri Jesson
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Tired of seeing your tie lose its neat ap-
pearance throughout the day? A tie clip, 
also referred to as a tie bar, will keep your 
tie in place! Simply fasten the tie bar to your 
tie and your dress shirt.

They are available in a variety of colours 
and patterns, so they can blend right in with 
your tie, or match other accessories such as 
your pocket square or belt.

As a student you may already find yourself 
on a tight budget, and the last thing you want 
to do is ruin your good pair of leather dress 
shoes. 

This is where shoe taps come in: placed on 
the sole of your shoes, at the toe and heel, 
shoe taps will prevent your dress shoes 
from wearing out! This way they will hope-
fully last throughout your university career, 
while remaining presentable

Although collar stays are not visible, they 
are an important piece to add to your over-
all look. In fact, your dress shirt may already 
come with a pair.

If not, just place them into the pockets un-
derneath your shirt collar and you’ll never 
have to worry about a sloppy collar again! 

For the best results, it is suggested that 
you purchase a pair of stainless steel collar 
stays, which are known to be sturdier than 
their plastic counterparts.

Collar Stays

Tie Clips

Shoe Taps

A tie is an essential part of a men’s business 
outfit. However, just because they are a 
conventional accessory does not mean that 
they have to be dull! 

Stores such as Mexx and Nordstrom have a 
huge selection available, from classic plaids 
to exotic prints. Of course for office wear, 
you don’t want a pattern that is unprofes-
sional. However use your tie as a way to 
add colours by matching it with your belt or 
pocket square.

If your suit jacket has a front pocket, you 
have the opportunity to personalize your 
wardrobe even further with your choice of 
pocket squares!

If you are wearing a black suit, chose a pat-
tern and colour other than white to stand out. 
For a uniform look, try to find a pattern that 
matches your shirt or tie. 

You will also want to consider the technique 
you use to fold your squares, as there are 
numerous ways to do so. 

Need help? Use the pocket square folding 
guide at: http://www.samhober.com/howto-
foldpocketsquares/pocketsquarefolds.htm

Ties

Pocket Squares

For Him
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