Editor’s Note
Well folks, we’re almost there. We’re almost at the end
of another year. The holidays, and finals, are around the
corner. Over at The Executive, this issue marks the last
issue of the year. After this, we’ll be hibernating and
packing on the pounds over the holiday seasons. But
before we get there, we will also be busy studying, like
you, for the upcoming exam period.
Needless to say, this is a busy and stressful time for
everyone. We’ve chosen not to regurgitate another
list of “how-tos” on studying or bracing yourself for
the finals ahead. We think that you are all wise enough
to know that. Even if you haven’t written a university
final yet, the underlying advice at the end of the day is
to study. So instead, we’ve prepared an issue full of
thought-provoking articles that will help you in the
long-term.
As a student at the Beedie School of Business, you
want to look ahead. You want to find out what makes
YOU different and unique from the rest of your peers.
There are so many opportunities for you to make your
own personal brand during your time here. At the end
of the day, you’ve invested in a university education
to build skills and knowledge. In turn, you will become
more confident in yourself as you step into the real
world. The confidence and motivation that you build
through university will carry you on for the rest of your
life – into your career, personal life, and beyond.
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As you get there, you need to invest in yourself.
Investment is a word that is thrown around all the time.
However, there are so many ways of investing beyond
the conventional way of financial investment. While it
may be wise to start investing at this age, let’s face it,
most of us are either too busy earning money to even
think about investing. Fortunately, there are so many
other, simpler ways of investing in yourself.
In this issue of The Executive, we will show you how
to invest in retail with a preview of fall fashion, the
outcome of an investment in a university education,
and investing in your personal brand. Many clubs in
Beedie have contributed to our issue with a focus on
investment. If you missed the Beedie Olympics, here is
a chance for you to catch up on all the exciting action.
With the Student Entrepreneurship of the Year coming
up, we will give you an exclusive insightinto the top 10
rounds going into the competition on November 16.
On behalf of The Executive team, we wish you the
best of luck in your fall studies and a wonderful holiday
season.
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our top 10
Founder: Matthew Lam
About the
Business:

Above The Movement
Clothing is a street-wear
orientated clothing brand
that my partner (Allen Yuan)
and I created in late 2011, offering original, high quality and hip apparel such as t-shirts
and tops such as sweaters and pull-overs. Prior to
starting our clothing company, we noticed that
there was a lack of original street-wear orientated
clothing brands in Vancouver. Instead of creating
meaningless apparel, we have made it our initiative
to set ourselves apart and emphasize on originality.
We strive to lead our own movement of fashion,
rather than to follow others.

Inspiration: I always had a strong interest in
both business and fashion. As it progressively
grew stronger year by year, and noticing the lack
of street wear clothing brands in Vancouver, I
thought It would be a great opportunity for myself
to combine both of my passions into one. I was also
inspired by how much of an impact clothing brand
owners like Ronnie Fieg and Mark Mcnairy, for
example, made in the industry; it made me want
put my stamp on it as well.
Biggest Accomplishment: As our compa-

ny is relatively new, we're proud to say that our
biggest accomplishment thus far is having our
t-shirt collection sell out and getting recognized
by a local online magazine called, The Permanent
Rain Press.

Contact Information:

www.abovethemovement.com
ch.matthew@gmail.com

EnableLife

Founders:
Anil Sharma
Andy Dhaliwal
Jimmy Dhaliwal

Founder: Andrew
Simard

About the
Business:

About the Business:

I develop software that
is used to run commercial
greenhouses, businesses like
tomato and pepper growers as well as forest
seedling nurseries. This software is used in many
aspects of the business, but primarily the administrative aspects like labour management and quality
tracking.

CheapShot presents small businesses the opportunity to reach a greater number of consumers at a
fraction of the cost of traditional advertising methods. In addition to being an effective advertising
medium for small businesses, CheapShot will be
able to provide marketing information that will allow
owners to more effectively and efficiently manage
operations.

Founder’s Current Occupation: I develop software full-time but I"m also half way through
the Management of Technology MBA program at
SFU's Beedie School of Business, in the Segal
building in downtown Vancouver.

CheapShot is the perfect
web-based tool to connect local
businesses and consumers in the same market.
Consumers have the ability to refine search parameters and find the best possible deal local businesses have to offer based on their location, budgetary constraints, and activity needs.

Inspiration: Ever since we were young we
were never satisfied with a mediocre lifestyle, we
always wanted more. At the age of 22 I think we
are in the perfect time to take risks and attempt
our hand at revolutionary success buy starting our
own business; after all we are going to business
school to be businessmen and not just 9-5 workers. We just needed one idea we could chase to
help spark our entrepreneurial futures and CheapShot is that spark.
Contact Information:

takethecheapshot@gmail.com

Inspiration:

I worked as a consultant doing
many odd computer-related jobs for different local
small businesses. I ended up with a few greenhouse clients that all needed an entire suite of
products. So I started work on these different
pieces which eventually grew into a product that
many more greenhouses could use.

Biggest Accomplishment: Winning a con-

tract with the largest produce grower in North
America, Village Farms.

Contact Information:
www.gnumatrix.com
@GNUMatrix
asimard@sfu.ca

Founder: Maryam

Sadeghi

About the
Business:

We offer Molescope which is
a proprietary medical device/
software product designed to enable
earlier and more reliable screening for skin cancer.
Based on four years of research the product was
designed with the assistance of medical professionals. MoleScope combines a compact, affordable
imaging device with a smartphone application that
interfaces with a Patient Archiving and Communication System (PACS) that provides specialists with
the ability to better manage patient care and to
perform remote diagnosis.

Inspiration: Working for 4 years at BC Cancer

Agency and Skin Care Center at UBC, I could feel
the pain the skin cancer patients have to go under
screening every 3-6 months. I had a simple and
affordable solution that could save time, money,
and life for patients.

Biggest Accomplishment:

MetaOptima
was shortlisted for the 2013 BCIC New Ventures
Competition and it was awarded the $40,000
Wavefront Wireless prize.

Contact Information:
www.metaoptima.com
maryam@metaoptima.com
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our top 10
Founder: Kody Baker
About the
Business:

To improve urban
transportation for young
adult city commuters by
overcoming the problems with
riding bikes and driving cars, Perkuna is introducing
a new electric-assist, 2 passenger, enclosed
"VeloCar" and one-way sharing network that
provides short-distance travel in a fun, safe, affordable and comfortable manner. Unlike bikes, the
VeloCar offers weather protection and increased
visibility and safety while not requiring a helmet or
bike lock. Unlike car2go, the VeloCar offers inexpensive one way urban travel without requiring a
drivers license or gasoline.

Inspiration: We were pulled into the market by

customers needing electric vehicles to be
designed and built for them. We enjoy developing
EV technologies, and saw the opportunity to grow
this business.

Biggest Accomplishment:

Our company
has designed, built, tested, and delivered four
different electric vehicle technology platforms
over the past year. Our team has been nimble and
skilled enough to deliver these highly differentiated
and high value systems with great customer satisfaction.

Founders:
Daria Mostowa
Erin Lanel
About the
Business:

Samsara Energy will take
wood waste and convert it to two
main products:
1) Biocoal, a renewable carbon-neutral alternative
to traditional coal, and
2) Biochar, a fertilizer or plant growing medium that
increases agricultural productivity and stores
carbon in the soil. As a byproduct we will also
produce heat and green energy that can be sold
into the energy grid to help power local communities.

Inspiration: We were inspired to start a green
energy business because we want to be part of
the solution in reversing climate change. Coal
accounts for one-third of global carbon dioxide
emissions and releases harmful toxins into the air.
Further, the BC forestry industry wastes millions of
tonnes of wood in the forest, piled up and burned
on site and releasing greenhouse gases. We see a
way to take these challenges and use the wood
waste to produce biocoal, a carbon-neutral alternative to traditional coal. We are confident that this
business model will help us do well with a financially-sustainable business and do good by benefiting
the environment and communities.

Contact Information:

www.perkuna.com
www.facebook.com/Perkuna
www.twitter.com/#!/perkuna
plus.google.com/+Perkuna/
kbaker@perkuna.com

Contact Information:
eslane@sfu.ca
dmostowa@sfu.ca

Salvedge
Bags

Founder: Kevin Cruz

Founder: Austin Lee
About the
Business:

Shield diagnostics is a
start-up company that
develops "smart" glucose
meter that attaches onto a
smartphone in the form of smartphone case. It
is a simple smartphone case that goes onto any
android phones so that whenever a person
needs to check his/her glucose level, they can
do so on their smartphones. They do not need to
worry about manually logging their glucose
level data, or taking that data to their family
doctor once every week.

Inspiration: The inspiration comes from everyday life. The idea of smart glucometer came by
when I was looking at how my dad manages his
glucose level. As an engineer & scientist, it doesn't
make sense to me why my dad bothers to measure his glucose level when he is not intending to
record and keep track of those result. I also know
that it is painful to keep track of the data (it is my
job to keep track of all the data I collect, and yet it
still is tough). Such pain should be addressed not
only to the people with technical background but
also to others. And there was my new Nexus 4,
which I bought last year, and happens to manage
all the information that I use (email, facebook, message, etc.), then I figured out a way to utilize the
smartphones to solve that pain.
Contact Information:

www.shieldiagnostics.com
www.facebook.com/Shieldiagnostics
twitter.com/shield_dx
austin@sheildiagnostics.com

SynAesthetix

About the
Business:

SynAesthetix is developing
an integrated home system
and mobile application that
allows users to control the lighting,
sound and smell of the space that they live in. SynAesthetix is an upscale brand that addresses the
needs of a target market made up of homeowners
living within high end neighbourhoods within Vancouver.
When we connect with a potential customer we
schedule an appointment to go to their home, which
could be already built or currently under construction, to do a full assessment with them to determine
how we can personalize our system to best satisfy
their needs, wants, and lifestyle. (Essentially, we
provide an estimate). If they decide to purchase our
system, we would then have our installation team
come to their home and install the system. The
system would be bought as a one-time purchase
and recurring revenue would come from either
system expansion, or from purchase of oils for the

Inspiration: I saw an opportunity in an interest-

ing and emerging market. Albeit, a fairly obscure
and under-the-radar market, but still definitely
something with huge potential. I'm also extremely
interested in new and innovative technologies, so
that is also a major driver in me starting up SynAesthetix.

Contact Information:
@SynAesthetix
kmcruz@sfu.ca
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BEEDIE
OLYMPICS
On October 26, for the second year, and the first time as an official event of the Business Administration Student Society, the Beedie Olympics were held, pitting teams of undergraduate Business
students against each other in athletic contests. The event drew 125 participants and was run by a
team of around 20 volunteers.
12 teams participated, ranging from student clubs, with some adopting portmanteaus including their
name such as ‘SwagMA’ and ‘SMAckDown,’ to pun-based creations such as ‘Victorious Secret,’ to
eventual tournament champions ‘Back2Back,’ whom one can only assume also won the event last year
as well.
The students-turned-temporary-athletes demonstrated their athletic prowess across common sports
such as Floor Hockey, Basketball, and Handball, in addition to more unusual competitions such as Futsol
and Tchoukball (a combination of Handball, Volleyball, and Squash), as well as famous blood sports like
Dodgeball and Capture the Flag.
Despite the fierce competition and desire to take home the gold, the event also contained a social
component which further aided in building a sense of community amongst the various business clubs
and students, including a barbeque lunch and closing ceremonies. In an email to The Executive BASS
Vice President, Events, Gurleen Tung, stated that the “best part of the event was seeing business
students engaging in friendly competition against each other. It was great to see the teamwork and
enthusiasm all the players put in towards each of the games.”
Tung also added that “next year, [she] would like to see this event grow in its capacity of teams and
number of sports.” She concluded that the “Beedie Olympics was an amazing event to host and it held
a great atmosphere. All the students that came out were very energetic and loud!”
Written by Graham Cook
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Two years ago, The Economist presented a rather
controversial view, reporting that trends in higher
education seem to fit the criteria for an education
bubble. As noted by the magazine, costs of education in North America are rising sharply, with business
schools “relentlessly raising their prices by 6% a year.”
To make matters worse, evidence accumulated from a
variety of sources note that the rewards of receiving a
university education in this era is overrated. Education
in fields that were once thought to be too complex for
automaticity, such as Medicine and Law, are no longer
as valuable with the influx of increasingly complicated
computer software. In fact, The Economist argues
that jobs that are “out of the
firing line” cannot be carried
out through the use of explicit rules, like those
normally found in
the trades.

Contrary to the argument presented by The Economist,
however, CIBC World Markets reports that in order for
university graduates to experience the biggest bang for
buck, students should specialize in professional fields like
Medicine and Law. CIBC’s Deputy Chief Economist,
Benjamin Tal, explains that the primary reason why university graduateare not reaping the rewards of their university
education is that students are not gravitating towards fields
that are high in demand. To Tal, and many other experts,
investing money in degrees in the Social Sciences is less
than advantageous since the skills gained through an
education in the arts do not offer employers with the skillset
the workforce currently needs.

“rewards of receiving a university
education in this era is overrated.”

The Return on Investment on
Post-Secondary Education
Most of us in university are in our final league of education,
and we are beginning to feel the pressure to build a career
for ourselves. Rumour has it that most of us, being born into
a generation known as ‘Millennials,’ feel that we are entitled
to a certain dream career. However, the expectation is
largely unfounded as many Millennials currently graduating
from universities are finding it increasingly difficult to break
into the job market. Coupled with rising tuition costs, the
notion that high school graduates were significantly

increasing their chances of realizing their dreams by
choosing to complete a degree begins to seem like an
overly optimistic sales pitch. A recent survey conducted by
CBC Canada revealed that Canadian University graduates
have begun to settle for jobs that did not traditionally require
a university degree. This begs the question, “What exactly is
the Return on Tertiary Education in Canada?”

So, in terms of educational
bang for buck, where exactly
does a Bachelor in Business
Administration rank in comparison to the various other
forms of education students have chosen to receive? In a
recent study, CIBC World Markets notes that commerce
graduates earn a 74% premium over high school graduates,
compared to humanities graduates, earning only a 23%
premium. Following CIBC’s line of thought, it is not sufficient
for commerce graduates to simply achieve a degree in
general business administration; in order for commerce
graduates to actually secure a job that provides that 74%
wage premium, they should specialize in a particular field
of business that is in demand, such as human resources,
accounting, consulting, and business analytics. Caught in an
economy with a sluggish recovery, most Canadian university graduates have to chart a career path in a demanding
society without much knowledge of what the working world
actually needs. However, as we make our debut into the
workforce, we should realize that we still have time and
alternatives to pursue. The bottom line of the two studies
mentioned above is clear: the problem with graduate unemployment does not lie in receiving an education from
a university. Rather, it lies within the choices we make
while we are at university. Make it your constant
endeavor to discover the current and future needs
of the workforce. This way, not only are you one
step ahead of the competition when it comes
to your job hunt, but as business students,
you will also be keeping yourselves
current with the developments in the
business world.

Justin Ang
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If I can give you any investment
advices, as someone who is finishing their final semester in business
school, it would be: divert a few
hours away from studying each
week and reinvest them in meeting people from the industry you
plan on working in. Invest a few
hours each week to
gain experience in
the kind of work that
you want to do. For
example, if you want
to do accounting,
offer to help with the books of a
non-profit, charity or church. If you
want to do finance, join BEAM or
practice trading on Investopedia
and have an investment thesis (and
evidence of its efficiency) ready to
go, just in case you get to meet a
potential employer.

I was interested in working in
marketing and communications,
so I pitched to the owners of a
company where my friend worked
on a marketing campaign. They did
not ask what my grades were, but
they were interested in my ideas. I
also wrote for The Executive.

If you have a 4.0 GPA, then by all
means, distinguish yourself with
your grades. They will not assure
you a foothold in your desired
career, but they might capture
the attention of a recruiter. For the
rest of us as average students,
there are many ways to separate
ourselves
from the
competitors. Remember,
it’s all about
whom you know, your experience
and then your education. There is
only so much time during the day,
so invest it the right way to get
the maximum possible return.

“ divert a few hours away from studying each
week and reinvest them in meeting people “

Brendan Munro’s
Advice Column
Last semester I took BUS 316

– derivative instruments – and
learned a crucial lesson about
investing. The most valuable
investment lessons you might
expect to gain from such class
would be: how to value and trade
options, futures contracts or hedge
risks, but in fact the most important
investment lesson I learned was the
importance of investing one’s time.
My professor reminded the class
that there are many ways you can
invest your time, but the most efficient investment are the hours you
spent on networking, gaining experience in your craft and pursuing a
solid education, in that order.

This was an excellent investment
of time. The communications skills I
developed here is invaluable. You
may also consider contributing to
The Executive.

“ the most important investment lesson I learned
was the importance of investing one’s time. “
As students, we often believe that
educational investment should be
the top priority, so do our parents,
high school teachers and professors. The challenge, however, is
applying that education to real
world career opportunities. The
piece of paper that you get after
four years is certainly not a guaranteed meal ticket. Nor can the
grades you earned could prove
that you will be the rock star
employee that a company is

hoping to hire. Degrees and grades
do introduce to key decision
makers; networking does. Degrees
and grades do not assure that you
can get the job done, your
experience does.
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Kerri Jesson

Fall Fashion:

An Investment in the Future
I

n the business world, how you present yourself is critical, and the saying “dress
for success,” could not be truer. Whether you are attending a case competition, a
social networking event, or simply a job interview, chances are you will be seen by
business professionals whom one day may impact your future career. During these
circumstances the last thing you want is to be reflected poorly upon due to improper attire.
If you are not convinced, Forbes magazine has suggested that you only have 7 seconds to make a positive impression. Although here comes the challenge: how does a
student already on a tight budget allocate cash for clothes? And what exactly should
one wear? Although your fashion freedom may depend on your specific business
environment, below I have compiled the fall trends for the typical business casual
environment – on a budget.
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Outerwear:
1) Use Colour.

I once heard a co-op advisor mention that an employer commented on how students coming for interviews
“looked like they were going to a funeral.” Some occasions may call for black and white attire, but for daily
office wear try picking one piece that adds a burst of
colour to your wardrobe! Tip: Hues of burgundy, royal
blue, dark green, chrome, and dull gold are in!

As we move into colder weather nothing is
more frustrating than being chilly, and as you
may not want to wear a ski jacket to your
next business event, we’ve got you covered.
Keep warm with a variety of wool coats!

Women:

For a classic look try a double-breasted pea coat.
Choose tones of grey and black to ensure your match all
of your outfits!

2) Wear Prints.

Make a bland outfit pop with the use of prints.
By adding a printed scarf, shoes, or dress shirt
to your outfit you will instantly stand out by making your outfit both bolder and modernized.Tip:
Ladies should try polka dots, thick stripes, and
animal print. Men can opt for subdued animal
prints and thick stripes!

Suggested Items:
Double-button cuff wool pea coat, $90, Smart Set; Double-breasted jacket, $59.95, H&M; Looking for something
more elegant? Then go for a longer coat length that ends
just above your knee. Opt for a cream or coloured style
to make your outfit pop.Suggested Items: Long Cream
Wool Coat, $149, H&M; Coat with Large Lapel. $79.99,
Zara;

Men:

Many of the men’s jackets out there are black, but that
doesn’t mean you shouldn’t try giving other colours a
chance. Your main business attire is likely to already
have black in it, so if possible go for a hue of grey, preventing your outfit from being dull.

3) Accessorize.

Accessories such as watches, belts, scarfs, and ties are the
little details that complete a wardrobe and make it classy.
Additionally, they are the perfect way to experiment with
colour! Just don’t forget one of your most important pieces –
your bag. Carrying around a backpack to work and business
events can be awkward. Instead invest in a satchel or messenger bag for business purposes.

Suggested Items:
Coat in a Wool Blend, $129, H&M; Dark Heather Grey
Wool Coat, $196, Mexx;

Blazers:

For both men and women blazers are crucial to complete any business outfit. The great thing about them is
that they can be purchased from nearly any store, and in
various colours and patterns.

Tip: ALDO offers a wide range of accessories at
student-friendly prices.
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Sharpening

“If you give me six hours to chop
down a tree, I will spend the first
four sharpening the axe.”

Your Axe!

No, this is not an introductory essay on woodcutting. In fact, it is refers to another important life skill
and key concept for anyone willing to reap the
joyful benefits of their hard working years. It starts
with investing in the most reliable and worthwhile
resource – YOU! Recently, I was lucky enough to
attend a workshop by Steve Watt, Marketing manager and LinkedIn Evangelist (as his LinkedIn profile
reads and he truly is) where I realized why most
people end up lost in the abyss of 500 resumes
stacked on somebody’s desk for future job openings. Depressing thought, isn’t it?

Add Rich Media
LinkedIn just recently added this feature which helps make
your profile much more interesting and full of life. This can
include pictures, videos, presentation slides and even reference letters from previous bosses who are not on LinkedIn.

longer an option. Recruiters are searching far and wide
for the best fit. This approach has been described as
being disruptive, but, like Steve says, “being disruptive
is a good thing, especially if what you are disrupting is
not working.” Word!
LinkedIn can be an intimidating and confusing tool
to use if you don’t know where to start. Enter Steve
Watt. Below are some of his handy tips which will help
you stand out and thus help you invest in yourself in a
better way:

Have some recommendations and endorsements
This helps you to validate your skills and abilities. They can be
from people who had seniority and authority over you as well
as people who worked for you.

But there is more depressing news as resumes
will soon be obsolete (definitely not yet though, as
your co-op advisor breathing down your neck for
an improved resume could tell you), but it would not
hurt to make sure that your ‘online resume’ is also
ready to be viewed by the hundreds of employers
scanning the mighty internet for candidates.
To help you escape this shadow of gloom ahead,
start thinking of yourself as a brand not only a
resume. For example, take a look at Redbull - a
popular drink which you probably stack on during
exam period. People rarely look at the ingredients,
which seem like they came straight from a chemistry class, but rather look at what RedBull reminds
them – possibilities, power, and determination. That
is the analogy you can use while dealing with self
investment – your resume is the label of ingredients
but your brand is alive, dynamic and fresh - your
LinkedIn profile!
As you might be wondering ‘why am I reading this
again,’ here is why: Invest in yourself and better
yet your LinkedIn profile. Sharpening your LinkedIn
axe involves knowing what it takes to be found on
LinkedIn, looking good when you are found and
being a valuable and engaged member in LinkedIn
networks? LinkedIn is changing how people are
getting recruited. The best available applicant is no

Start with a Photo and Headline
This will help people make a connection with a real person.
Not necessary to be professionally taken, however it should
be a professional photo with a warm smile.

Write a Summary
Make sure you write in the first person because it will
give recruiters a compelling reason to look further down
your profile.

Engage your Network
Share relevant news and information about your dream job/
industry. Add comments on it to show how you add to the
conversation.

It is incredibly rewarding to invest in yourself.
This is an important concept to understand and
act upon. A good way to start is with a personal brand slogan. I understand it can be a hard
thing to come up with your own striking slogan
but you can also associate yours with the one
which you relate to the most. In my case, I
am an Adidas Aficionado and thus one of my
favourite slogans is “Impossible is Nothing.”
This shapes the way how I live and operate
as a human. It impacts my work ethic and my
relationships on various social levels. Find your
slogan, make up your own, or even imitate
others’, but make sure you relate to what the
slogan tries to embody.
Abraham Lincoln once said, “If you give me six
hours to chop down a tree, I will spend the first
four sharpening the axe.” What Abe the Tree
Slayer was trying to get at is that investing
enough time, effort and preparation in yourself
is a worthwhile endeavour. So, as you finish
reading this article, think of your dream job and
start sharpening your axe!

Ally Baharoon

Join and participate in groups
Find groups that have value and become a value adding
member. Understanding what people are talking about will
help you make friends, connections and add value to the
group. Remember to converse first - let connections and
opportunities follow.
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