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If you ask me, social entrepreneurship is the 
process of making the world a better place. 
The idea can be big or small, elaborate or 
simple – but it shares the same underlying goal. 
While social entrepreneurship can be reward-
ing based on the results achieved, it can be 
just as demanding as a normal business.

Essentially, we are all social entrepreneurs. You 
likely chose to study at the Beedie School of 
Business to create an impact or make a differ-
ence in the future. You probably don’t even 
realize that you’re currently creating a social 
impact. When you are volunteering your time 
and resources to help others, you are making a 
social impact. 

There are people who devote their lives to 
social entrepreneurship. In this issue, you will 
get to know some of these social entrepreneurs 
and find out information on upcoming events 
and programs in our community. 

Shawn Smith, Founder of RADIUS, sheds some 
insight into the world of social entrepreneur-
ship. The Executive also has the exclusive as 
Chantelle Buffie reflects back on her journey 
into social entrepreneurship as Fusion Kitchen 
closes its doors for the last time.

We are delighted to bring you this issue of The 
Executive. We are passionate about social 
entrepreneurship and we hope to convey that 
spirit through the words in this issue. For myself, 
having run Glee Club for Young Voices (a 
low-cost music program for children), I never 
thought of myself as a social entrepreneur until 
now. But two years ago, I strived to solve the 
problem of the high cost of music lessons to 
allow all children to have access to a music 
education. I guess that makes me a social en-
trepreneur. 

Now, it’s your turn. We want to hear your 
experiences with social ventures by Facebook, 
through Twitter or by email.

“Social entrepreneurship is the process of pursuing suitable 
solutions to social problems.”

We created The Executive for you.

Jade Wong
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Social business is a nice, heartwarming 
concept, but can such a model truly work in the 
real world? Can business without profit motives 
exist over the long term? According to Nobel 
Peace Prize winner Mohammed Yunus, they 
can and, in fact, will be vital to our prosperity 
going forward.

In his book Building Social Business, Yunus 
shares his experiences as founder of numerous 
social businesses such as Grameen Danone, 
which supplies fortified yogurt to poor chil-
dren, and a business partnership to provide 
mosquito nets to villagers in high risk areas of 
Bangladesh. 

Yunus’ journey from economics professor to 
banker for the poor in rural Bangladesh has 
been documented in other books, but this 
one focuses on the practical lessons he has 
learned about social business and the hurdles 
that must be overcome in order to make one 
successful. “Whenever I wanted to deal with 
a social or economic problem, I tried to solve 
the problem by creating a business around it,” 
Yunus writes. 

A key theme of his book is the idea that 
traditional economics and capitalism are 
flawed because they oversimplify and fail to 
recognize that people are not simply 
profit-maximizing machines. Yunus argues 
that this fallacy is at the root of the current 
economic crisis and that the time has come to 
consider new business models as a vehicle for 
solving both the world’s economic and social 
challenges. 

He describes a social business as one that 
focuses on sustainably delivering a product 
or service to people and judging its success 
not on profitability but rather on the impact it 
has on improving people’s lives. This handbook 
for idealists offers a depth of practical advice 

from someone who understands the challenges 
of starting, growing, and maintaining a social 
business. Yunus advises readers that solving 
important social challenges is possible, but 
that it must be done through small steps. “The 
right problem to solve is the one that you can 
handle with ease. Start where you are, making 
use of whatever skills, resources, and other 
advantages you already have.” 

He also recommends focusing on the small 
opportunities within a big sector, finding the 
right partners, being flexible, but never losing 
sight of your central goal, immersing yourself in 
the culture of people you intend to serve and 
questioning your own assumptions.

One weakness of the book, however, is that 
it paints social business as a relatively easy 
model toimplement. This is perhaps due to the 
author’s numerous social business ventures 
and the confidencethat comes from doing 
something repeatedly. To someone who has 
never undertaken the venture, starting a social 
business seems daunting. In reality, there are 
numerous legal, funding, staffing, and 
logistical considerations to starting any 
business, but even more so for a social busi-
ness where profitsare not part of the equation. 

Perhaps the most daunting aspect of the social 
business model is creatively finding ways of 
solving a social need. Can homelessness be 
solved by inexpensive shelters? Can malnutri-
tion be solved by selling low cost, high nutrition 
supplements? Can environmental damage be 
reversed by non-profit cleanup companies? 
These are very real challenges, but creating a 
business plan and model to address them is no 
easy task and implementing one is likely even 
harder. Luckily, the book is full of examples of 
companies that have successfully overcome 
these challenges and serve as evidence of 
what is possible. 

Book Revi ew: 

Author: Muhammed Yunus
Reviewed by: Brendan Munro

Building Social Business

Building Social Business is essential reading to 
anyone who feels inspired to change the world. 
It offers real life stories of individuals and 
organizations that are making an impact by 
using a social business approach and 
highlights how this way of doing business is in 
its very infancy. The book’s strength is that it 
leaves the reader believing that the social 
business alternative to government interven-
tion, corporate profiteering and charitable 
donations may just be the 21st century’s 
best path to tackling world hunger, disease, 
malnutrition, unemployment, low education, 
and a plethora of other conditions that cause 
hardships throughout the world.

All business students…well, most 
business students…alright, fine, some 
business students have the ability to…
OKAY! You win. Few business students 
are brave enough to start their own 
company and let their entrepreneurial 
spirits fly high. Some do this because 
they enjoy the complete work auton-
omy that comes with it, some just enjoy 
the adrenaline rush that comes with 
doing something that is completely not 
thought-through and asking for funds 
on business ideas drafted overnight - I 
have nothing against entrepreneurs; 
in fact, some of my best friends are 
entrepreneurs.

Anyways, entrepreneurship is all about 
finding a gap in the market and 
profiting off that gap by filling it up 
with a well thought-out business plan 
along with a harmonious blended 
human resources, capital and technol-
ogy. Entrepreneurship allows individ-
uals to provide brand new products, 
services and solutions to consumers 
from local bazaars to global markets.

Social entrepreneurship is different 
in the way it provides solutions to 
societal problems. It works on a model 
of triple bottom lines – people, planet 
and profit. And profits are not placed 
last due to alphabetical rules but 
because of its minimal importance in 
the overall scheme of social 
entrepreneurship.We live in a highly 
entrepreneurial which supports people 
from all walks of life to explore their 
interests in this greatly soul enriching 
niche of business.

First off, from October 15th to 
October 20th, participants of Living 
the New Economy Confluence will get 
a chance to listen to Vancouver’s 
leading thinkers and meet change 
makers in the community. Notice how 
it is called a ‘confluence’ but not a 
‘conference’: this underlines the impor-
tance of meeting other participants 
and working together to bring up 
innovative solutions to societal issues. 
Living the New Economy Confluence 
will take place at Performance Works 
on Granville Island. It wouldn’t hurt to 
drop by at least one of the six days.

Ally Baharoon

Enactus, an international organization 
that helps to nurture entrepreneurial 
spirits and provides support through 
its various sub-programs, is hosting its 
6th Annual SFU Entrepreneur of the 
Year (SEY) Competition this year and 
applications are out. Students are 
encouraged to apply online where 
they can submit their ideas with prov-
en ownership documentations. This is 
to show the panel that your idea is 
original (the number one thing about 
being a social entrepreneur – original 
solutions). The deadline to apply is 
11:59 PM, October 7th, 2013 . If you 
would rather watching the competition 
as an audience instead of competing 
yourself, feel free to attend the Finalist 
on  Saturday November 16, 2013 in 
SFU Surrey.

Another great social entrepreneurship 
competition to attend and learn more 
about people bringing changes to 
real lives is ACUMEN. Students from 
different schools in the Greater Van-
couver Area will put the business acu-
men to good use and analyze cases 
to come up with feasible solutions to 
social problems. The finalist will take 
place on November 23, 2013 at SFU 
Harbour Centre.

Social  Entrepreneurship 
starts with You
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Engage the World. 
BE Global.

Experience AIESEC.

 by Tamara Hombrebueno

How AIESEC 
Creates   Global 
Change Agents

       For AIESEC to host this conference in 
Egypt despite the political instability is a 
testament to what AIESEC believes in and 
what we were founded on. As an organization, 
we were created after World War II, when a 
group of youth from various countries in 
Europe decided that they would not stand for 
a world that lacked cultural diversity and 
understanding.  To prevent wars from reoc-
curring in the future, the global internship 
program was born. AIESEC began sending 
students on work and volunteer internships 
across nations to live as locals and truly 
understand new cultures. At our core, we 
believe in world peace, and find that through 
our global internships, we are able to develop 
leaders who are culturally sensitive, and can 
thus better understand the world we live in 
and the issues that we face globally. One 
internship at a time, we are changing the 
world.

         Now, I sometimes struggle in fully relat-
ing with “exchange” because, despite being 
the president of AIESEC and having been a 
Beedie International Project Manager where I 
promoted academic exchanges, I have not 
been on one myself. Over my three years 
spent in AIESEC, and after an incredible coop 
term, exchange has become my passion, and 
there is nothing I love more than providing 
global experiences for others.

    Imagine a room filled with young, passion-
ate, entrepreneurial, global leaders from 124 
countries, talking about world issues, the 
future of global leadership, and how they can 
change the world through empowering and 
developing youth in their respective countries.

      This August 2013, I did just that. As the local 
chapter president of the student-run organi-
zation AIESEC SFU, I had the amazing privi-
lege of attending one of the largest interna-
tional youth conferences: AIESEC Interna-
tional Congress 2013. Hosted in Sharm 
el-Shiekh, Egypt, the 10-day conference was 
the 65th of its kind, and gathered 800 of the 
organization’s top leaders.

Will  YOU
follow in my footsteps?

Never have I felt so connected 
to the world, and the amazing 

people who live in it. 

“
”      Yet, attending this conference has allowed 

me to live an intense and unique international 
experience that not very many people are able 
to have. I met people from countries that we 
never hear about. I met the incredibly strong 
and courageous youth of Egypt, who put on a 
conference despite what was happening in the 
rest of their country. I found that my assump-
tions about different countries and cultures 
were wrong, and that I shouldn’t have made 
them in the first place. I can now put a face to 
the many countries that I used to simply hear 
about. I represented SFU, my beautiful city of 
Vancouver, and the Canadian culture that I am 
so proud of. Never have I felt so connected to 
the world, and the amazing people who live in 
it. More importantly, I am more confident 
about the future of our world after seeing the 
passion these 800 youth have in creating a 
positive impact. We are all entrepreneurs in 
our local entities, running over 2,400 chapters 
and leading over 100,000 members in seeing 
our vision come true. No doubt these mind-
sets will continue to shape the future direction 
of our respective nations. 

     There is no experience like going global. 
Perhaps you will go on an academic exchange, 
or maybe you will go to an international 
conference like me to experience the world. 
Yet, I still believe that AIESEC’s impact is 
unique. If you want to join our movement in 
improving cultural differences and fighting for 
a better world, I challenge you to take on an 
AIESEC internship. Be unconventional. Live 
like a local. 

     Experience the difficult, complicated, but 
beautiful realities of different countries. 
Tackle the social, environmental and cultural 
challenges in your host country. Discover the 
learning lessons that only appear after being 
thrown into situations that you are uncomfort-
able with. Become a new person. Come home 
and challenge your perspective and that of 
your peers. Experience the world differently.

       As I close my presidential term, I know that 
it will soon be in my future to go on my own 
internship. It is finally time to own my promise, 
live my dream, and become a global change 
agent. 
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Simon Fraser University has a longstanding 
relationship with developing entrepreneurs. 
Along with a well-developed ‘Entrepreneurship 
and Innovation’ program in the Beedie School 
of Business, the university also counts such in-
novators as Alan Juristovski (MetroLeap Media, 
Urban Surface Solutions Inc.), Ben Sparrow 
(Saltworks), and Lance Uggla (Markit) among 
its alumni. However, a recent shift has focused 
attention upon firms that combine profits with 
social benefits.

A relatively new initiative, RADIUS, has recently 
emerged with SFU Beedie school of business. 
The acronym is for ‘RADical Ideas Useful to 
Society,’ which can also be described as a 
‘social innovation lab and venture incubator.’ 
The ‘Radical Doers’ of this program is aiming 
to find unique solutions to some of the more 
complex issues the society faces today, by 
utilizing three pillars of activities: Community, 
Innovation, and Ventures.

The Community aspect of RADIUS operates 
through a variety of events that allow new 
social entrepreneurs to get to know each other 
by attending workshops and conferences. For 
instance, the ‘Failure Wake,’ was held in late 
September and featured a variety of talks on 
new venture failures followed by a celebration.

The other two pillars, Innovation and Ventures, 
are still in the growth stage. The former uses 
coursework as well as community partnerships 
to prepare new ideas for their incubation 
support programs. The latter was just launched 
in September this year, manages to get young 
impactful ventures ready for the investors and 
the market. Though still developing, teams 
such as ‘go2gether’, a service that promotes 
car-pooling, ‘Foodavinci’, a service that 

provides recipes tailored towards people with 
unique diets, and ‘Fusion Kitchen’ a service 
that offers cultural cooking classes that are 
hosted by an expert of the region, have all 
gone through courses connected to RADIUS.

Under the direction of Shawn Smith, RADIUS 
employs a team of successful entrepreneurs 
and mentors including Donovan Woollard, 
David Dunne, and David Cameron. Another 
member of the team, Sean Peters, a SFU 
Anthropology/Business alumni and a mentorin-
residence at RADIUS, spoke with The Executive 
about the program. Peters described RADIUS 
as having “two components, on the one side 
there is a human-centred design component 
and on the other side there is a venture com-
ponent.”

He outlined that “the real goal [of the hu-
man-centred design component] is to bring 
the principles of human-centred design to 
solve social problems,” while “the goal [of the 
venture side] is to . . . help entrepreneurs who 
are starting new projects to grow faster, essen-
tially.” “What we’re trying to do on the venture 
side,” he added, “is build a semi-independent 
entity that helps ventures succeed.”

Sean Peters also touched on the interdisci-
plinary nature of the program, stating, “I think 
Business students can really benefit from the 
cross-pollination of ideas that come from other 
faculties.” He continued, “For example, it’s well 
known in other incubators that bringing Engi-
neering and Business students together can 
bring some really interesting results, but what if 
you bring Communication students, or History 
students, or Anthropology students together 
with Business students?”

Peters added that it has been “incredibly 
exciting to see RADIUS evolving into what it 
has become,” and that it has been “really cool 
to see the [social entrepreneurship] community 
develop.” He concluded that he feels within 
the coming years, British Columbia’s lower 
mainland will have an increasingly thriving 
community for new ventures.

The field of entrepreneurship and the RADIUS 
program are both highly accessible. Peters 
described a scenario outlining this, “suppose 
you’re a student coming through and youtake 
a few classes internally, you have an idea that 
you think is worthwhile, it is starting to gain 
traction, but you’re not quite sure if you’re 
ready to move forward with it yet, then you 
would graduate to this incubation program we 
are building to help ventures succeed . . . we 
provide mentorship, office space, a network of 
back-end support.” More information on how 
to get involved with the RADIUS program is 
available at radiussfu.com.

Graham Cook

Interview with

Fusion Kitchen
Kerri Jesson

Chantelle Buffie previously participated in the Social Entrepreneurship Accelerator program, 
leading her to become a co-founder of the social venture Fusion Kitchen. Although Fusion Kitchen 
will be ending in October, it has certainly had success in impacting the lives of many women.

What is Fusion Kitchen?
Fusion Kitchen was intended to be a platform for immigrant 
women to develop transferable skillsets, build their 
self-confidence and gain Canadian work experience through 
teaching cooking classes.

Can you tell us about your overall experience 
in the program?
The SEA program was great, in terms of the networks we built 
from the different speakers and mentors coming in. Also, being 
surrounded by a group of like-minded individuals that were 
supportive and provided constructive feedback to help improve 
each other’s ventures was amazing. I still keep in touch with 
these individuals and love seeing what they’re up to with their 
venture and entrepreneurial pursuits now.

Is there an example you can share of how Fusion Kitchen helped out an individual?
It was during one of our Pakistani cooking classes with our teacher, Shahnaz. In each class, Shahnaz shares her story and 
details about the Pakistani culture. Sonam and I had practiced the presentation countless times with her and had seen her 
present in previous classes. In this particular class, straying away from the presentation, Shahnaz openly shared with the 
students how much her self-confidence had grown and developed simply by being part of Fusion Kitchen. Sonam and I were 
both taken aback as this was the first time we heard and realized how much of an impact Fusion Kitchen had on Shahnaz. 
Hearing her talk about the impact we had made all the hard work, time and energy worth it.

Where did the idea for Fusion Kitchen come from?
Fusion Kitchen was born in Fall 2011 during Shawn Smith’s social entrepreneurship class. The idea stemmed from Sonam 
and I’s interests in empowering others, exploring new cultures and trying new foods.

Has the Beedie School of Business or its faculty been able to assist you with the creation 
and/or running of Fusion Kitchen?
Shawn Smith has been a huge supporter and mentor since day one. You can almost say, he’s been our cheerleader, always 
opening doors and providing opportunities for us. Additionally, the Beedie School of Business has also been a huge support-
er of Fusion Kitchen, all the way up to the Dean and his office. They’re constantly highlighting what we do - as our first start 
up, it’s extremely encouraging to have the support of the Beedie faculty.

What have you learned or taken away from your experience with Fusion Kitchen?
•  Self-reflect and self-aware of your passions, skillsets and experience. This is important in any career, but 
 especially critical as an entrepreneur that’s responsible for all/most functions of a startup in the beginning
•  Be passionate about the social issue/problem, not the solution. This passion will be your energy source through 
 out everything
•  Although you need to keep your social purpose in mind, having a sound business model is fundamental. The 
 business impact is highly correlated to the social impact you have
•  I’m entrepreneurial at heart and will continue my entrepreneurial pursuit
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An Interview with Shawn Smith
Q. How did you first get into social entrepreneurship?
A. Sean Peters and I cofounded Global Agents for Change just as I finished my undergrad. It almost started accidentally. We started 
with a cool idea to do this big fundraising cycling tour from Vancouver to Tijuana. Thought it would be just a few of us but we ended up 
with 21 people and raised $30,000. The responsibility to be stewards of the money over several years, instead of spending it all right 
away, got us thinking about building something with more permanence. We had a bunch of people approach us about doing the 
ride again in the following year and we ended up doing it for six years in a row, launching a tour in Europe, Ecuador and 
Cambodia. A good part of our bike tour was to put people into an immersive community on the road, riding their bikes 
everyday, challenging themselves while asking questions as a community. People were shifting their opinions of the 
world as they went through the trip. We raised half a million dollars in total from those rides. This was really the 
seed that got us into social entrepreneurship. As we raised more money we felt more serious and responsible 
to understand how to have an impact in this space.

A. Social entrepreneurship has to involve building some kind of sustainable, replicable, possibly 
scalable model. It cannot be a project that depends on grants for the rest of its life. You have to 
figure out some sort of business model that will sustain the operations. There is also a degree of 
intentionality. If you have impacted accidentally, you are not a social entrepreneur. You are a 
social entrepreneur if you start your venture or idea with the explicit intention of solving a social 
problem. You identify a problem, take the time to figure out a solution and you build a venture to
 tackle it. A lot of students come up with a business model that will possibly be socially beneficial, 
but at its core it is about making money. There is no harm in making money but it has to be second-
ary 
to the mission. Many social entrepreneurs try to work for the triple bottom line where profit and social 
impact are treated equally but in my experience, when push comes to shove you will have to 
sacrifice one over the other. You can always be more socially impactful by sacrificing on the 
financial side.

Q. How do you personally define social entrepre-
neurship?

Q. How did you get involved in Bus 453 and what do you teach 
in the course?
A. In 2009 I did my MBA with a focus on social entrepreneurship at Oxford, where I was awarded the Skoll Scholarship. Afterwards 
I came back to work with Beedie on designing a course in social entrepreneurship, the first of its kind in Beedie. In the current course, we 
bring a design thinking approach to helping students understand how to solve wicked problems or complex social problems that society has 
had a hard time tackling. Examples could be sustainability, climate change, childhood obesity, broken education systems, and creating 
opportunities for marginalized people on the Downtown Eastside. All kinds of things we struggle with as a society.  This course is about how 
you understand these problems, break them down into pieces you can get your hands around and develop solutions for. This term is all 
about understanding the problem and developing the idea. In the next term many students will continue on to execute the idea and build 
their project.

-

.

Q. What is RADIUS and how are you involved?
A. I am the director of RADIUS. It is an organization intended to be the key home and aspirational community of social entrepreneur-
ship at Beedie and, to a larger extent, SFU. We’re hoping the majority of social entrepreneurship at SFU is connected to or leveraged 
by us. We have two main arms. The first is RADIUS Innovation. This is the education side where we develop courses like Social Venture 
    Accelerator and curate Bus 453, the social innovation class. We are partnered with SEO on supporting the Social Innovation Case
        Competition. We also have a series of workshops and have worked on a graduate internship program for MBA’s based on social
          innovation. Our other main platform is RADIUS Ventures. It is an incubator program for our social ventures, open to the best and brightest of BC.

Q. Why should students care about social entrepreneurship
  and be involved in something like this
    A. Social entrepreneurship offers a way to work in something of value and help society. I think fundamen
        tally many of our systems are mostly broken whether it be economic, education, government or healthcare.
           Most people know the model behind it is broken but it takes someone bold enough to take the risk to 
            fix it. It is going to be on entrepreneurial 
             young minds like the ones RADIUS is 
             supporting to figure out how to make it 
              work better. That requires intentionality 
             to recognize a problem and focus on 
            trying to solve it in a sustainable way. We 
           are lucky enough to be at a time when you
          can do okay for yourself while working in 
        something rooted in your values and 
       beneficial to society.

Q. How can students get involved in 
social entrepreneurship?
A. A big part of RADIUS’ mission is to be of service to the SFU student 
community. If you are interested in getting involved, just reach out and we 
will try to find a way to plug you in.  Other ways to get involved is taking the 
Bus 453 – Social Innovation course, participating in the annual Social 
Innovation Case Competition in the spring, or just coming out to an event.

by Tim Lam
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Social Entrepreneurs are those 
individuals with innovative solutions 
to society’s most pressing prob-
lems. In today’s society, technology 
is a social catalyst that empow-
ers communities at all corners of 
the globe to improve their lives 
and shape their collective future. 
Technology is allowing these social 
entrepreneurs to solve issues not 
only on both national and global 
scales. There are a few things that 
social entrepreneurs must keep in 
mind while creating their business.

Technology has changed the way 
that people think about philan-
thropy and charity. Where previous 
generations would mail cheques to 
their favourite causes, technology 
now allows donations to be sent 
with a click. Micro-lending through 
websites like Kickstarter, have 
allowed social enterprises around 
the globe to thrive. By using Kick-
starter, entrepreneurs are forced 
to look at what social values they 
can provide to communities in or-
der to raise their capital. They are 
forced to look beyond the basic 
bottom line for corporations and 
look at the triple bottom line: which 

means looking at not only the eco-
nomic, but the environmental and 
social impacts of their businesses. 
To be a successful crowd-sourced 
enterprise, creators must prioritize 
creativity, market viability and 
produce a good product before 
all else.

All organizations, especially social 
enterprises, need to consider how 
they will interact with their audienc-
es via mobile devices. In today’s 
society, mobile devices such as 
smartphones are owned by over 
90% of the population. Mobile 
strategy doesn’t necessarily mean 
having a company website; it can 
also be engaging audiences on 
the social media platforms such 
as Twitter, LinkedIn, YouTube and 
Facebook. These platforms allow 
organizations to connect with 
audiences in various ways, whether 
it is through pictures, articles or 
videos. Connecting with audiences 
and being able to differentiate 
who you are and your cause from 
others is the key to successful 
social enterprises.

Tadaaki Sun

with help of 
Muniba Ahmed

As the Vice President of External 
Relations, I have had a lot of 
experience relevant to Social 
Entrepreneurship, includeing the 
Social Entrepreneurship Challenge, 
the Social Venture Accelerator 
Class, and Vancouver for Acumen 
Fund Case Competition where 
I placed as a finalist. From this 
experience working with students 
from various faculties, I realized the 
power of sharing perspectives from 
different fields. All these distinctive 
fields are related with Information 
Technology and therefore fostered 
to broaden my vision for MISA to 
serve everyone who is interested in 
the MIS field.

If you are pursuing or thinking of 
pursuing an MIS degree, the events 
that MISA hosts will expand your 
opportunities in terms of skills and 
network. MISA is now bringing back 
their signature events, CATT Tuto-
rial and MISA Mixer, which will be a 
great opportunity for you to gain 
valuable skills and networks. MISA’s 
CATT Tutorials for the this semester 
will include Introduction to Adobe 
Photoshop & Illustrator, and   

Advanced Excel for those who 
want to develop skills beyond 
BUS 336 Data and Decisions II. 
The theme of the 7th Annual MISA 
Mixer Networking event is “IT 
Development and Involvement”, 
where you can connect with 
professionals in the technology 
companies as well as those work 
in the IT Department at various 
industries. We look forward to 
seeing a few of you at the event, 
the world of IT is growing and we 
want you to be a part of it!
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Will you  be  the 

2013  SFU 
Entrepreneur 
of the Year?
By Cynthia Su, Co-Program Manager

 Six years ago, a small group of students 
envisioned a stage where aspiring student entre-
preneurs could pitch their businesses to estab-
lished entrepreneurs from the Vancouver com-
munity while gaining valuable insight and advice 
for their ventures. 

 Today, SFU Entrepreneur of the Year (SEY) 
is one of the signature programs hosted by the 
not-for-profit student organization, Enactus SFU 
(formerly Students in Free Enterprise). SEY con-
tinues to expand as a program and stepping stone 
for young entrepreneurs; its goal is to inspire, 
support, and develop the next set of Vancouver 
entrepreneurs from SFU through two program 
components: Jumpstart and the 6th Annual Com-
petition.

 Jumpstart is an eight-week accelerator 
that takes a knowledge-based approach to pro-
vide aspiring entrepreneurs with the valuable 
skills, knowledge, and resources to launch a

basic business idea into a successful 
start-up. Weekly sessions are led by local 
entrepreneurs and industry professionals 
and include pitch practices, deliverables, 
and continuous feedback.

 After the eight weeks, Jumpstart 
teams pitch their businesses and prog-
ress during Demo Day to a panel of judg-
es. The goal of Jumpstart is to provide a 
supportive environment and resourceful 
network for Jumpstart teams to launch 
their business with the support of exter-
nal speakers, mentors, and judges.

 On the other hand, the 6th Annu-
al Competition includes four rounds of 
judging. The first two rounds of judging 
are done online whereas the semi-final 
and final rounds take place in person on 
November 16, 2013. During the semi-fi-
nal round, 10 student entrepreneurs will 
present 20-minute pitches about their 
businesses to a panel of judges. The 
judges will then evaluate each business 
and determine the four most deserving 
competitors to enter the final round. 

Beyond the prestigious title of “2013 
SFU Entrepreneur of the Year,” the 
finalists will compete for prizes 
such as $3,000, mentoring sessions 
provided by industry professionals, 
media packages, as well as the op-
portunity to connect with local entre-
preneurs and investors.

 SEY founded inspirational 
student entrepreneurs such as Mi-
lun Tesovic (Founder of MetroLyrics), 
Benjamin Brown-Bentley (Found-
er of Adrenaline Productions), Jor-
dan Gutierrez (Founder of Libreria 
LEO), Matias Marques (Founder of 
Buyatab Online Inc.), and Michael 
Cheng (Co-Founder WittyCookie). 
All five entrepreneurs won the com-
petition in their year and went on to 
win other exceptional titles such as 
ACE Regionals, ACE Nationals, Sur-
rey Board of Trade’s Top 25 under 25, 
Global Student Entrepreneur of the 
Year and The Next 36.

If you are interested watching the An-
nual Competition, look out for ticket 
sales on www.sfusey.com.

“Its goal is to inspire, support, and 
develop the next set of Vancouver 

entrepreneurs from SFU   ”

“ Launch a basic business idea into 
a successful start-up ”
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Bring Out 
the Professional "you"
The fall semester brings cooler days, changing leaves, and an endless stream of networking events. 
For some, networking is synonymous with meeting as many people as possible for personal gain. It’s 
no wonder that networking gets such a bad reputation. However, it’s time to change that thinking.

Have a realistic goal: Why put unnecessary pressure on yourself to collect “x” number of business cards? Make it your goal to 

leave the event having made a few meaningful connections, and you’ll end up reaching out to people in a genuine and curious way.

Research: Find out which companies and representatives will be attending, and do some research on those that pique your interest. By 
preparing some questions in advance, this will help you get the conversation started and ease any nerves.

Know what makes you unique: No two students have the exact same background and experiences. Be able to convey your 

story and who you are to stand out.

Attend a workshop: The Career Management Centre will be hosting Networking and Business Etiquette workshops on October 

17th and November 2nd (RSVP via Beedie Community).

Follow up: Make it a point to follow up with your new connections within 24 – 48 hours after the event. An email that expresses your 
genuine appreciation for the insights this individual has shared and/or comments on the topic you had discussed, can go a long way to 
developing a relationship.

Put your skills to the test at the Beedie School of Business’ first-ever BBA Breakfast Reception. The event will take place on Monday, November 
4th and you will have a chance to meet with representatives from 40+ companies who are interested in hiring BBA students into co-op, full-time 
permanent, part-time, and contract positions. Log in to Beedie Community and go to the “Events” calendar to find out more. Please note that 
this event is open to students with 60+ credits.

Bonus! Career Advisors are always available to speak with you and answer any of your networking or career-related questions. Drop by our 
office (WMC 2329), book a career advising appointment via Beedie Community, or send us a tweet, @SFUBeedieCMC.

Networking should focus on relationship building and making connections with people. This is the key. Here are five ways to showcase your polished 
and professional side at upcoming networking events:

Eunice Koh, BBA Career Advisor (eunice_koh@sfu.ca)
Rochelle Diablo, Manager, MIB & Special Events (rochelle_diablo@sfu.ca)
beedie.sfu.ca/careers

https://beediecommunity.sfu.ca/home.htm
https://beediecommunity.sfu.ca/home.htm
http://beedie.sfu.ca/careers/ugrad/help/advising.php
https://twitter.com/SFUBeedieCMC
eunice_koh@sfu.ca
rochelle_diablo@sfu.ca
beedie.sfu.ca/careers

