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It’s tme to Reband

BRANDING, BRANDING, BRANDING. With the cacophony of 
locations where your biz can now do business, from a store front to a 
website and social media sites galore, having a strong, clear brand is 
more important than ever. So, how do you know if your branding is 
up there with the Nike swoosh or if you need to toss out your current 
branding like an old pair of sneakers? 

Here are 5 signs it’s tme to reboot your 
business with some new, fresh banding.
1. BRANDING: Do you have a logo for your company? Colors? A 
motto? A specific font family that you use? A mission statement? If 
the answer is nope, then you need a rebrand! Establishing your brand 
will help you determine what exactly your company is (glamorous, 
vintage, modern, etc) and will help you attract and engage the types of 
customers to which you are creating your business to cater.

2. COHESION: One of the most important aspects of your branding 
is whether or not it’s the same across every platform you use to 
market and advertise your company. Does the branding on your 
website and email marketing campaign match the branding on 
your Facebook and Twitter pages, or do you have different looks for 
each? They don’t have to be exactly the same, but they do need to be 
cohesive so that consumers recognize the materials and web pages as 
being a part of your brand. If all of your web pages are not on the same 
page when it comes to the branding, it’s time for an overhaul. 

3. VERBIAGE: Not only should all of your marketing materials and 
web pages have a cohesive look, but they should also have cohesive 

verbiage. If your website purports that your business is or 
does one thing, and your social media sites say something 
different, the business will come across as confused, and 
your customers will certainly be confused. Start with a mission 
statement for your company and go from there. Make sure the 
message is clear, focused and consistent!

4. OLD-FASHIONED: If you have an established brand that’s been 
around for years and is easily recognizable, there is absolutely no 
reason to rebrand. However, if you have a brand that hasn’t gotten 
a lot of traction, you might want to consider if your brand speaks to 
your demographic. You might love your branding, but would a 28 
year-old bride also be drawn to it? If the consumer doesn’t find your 
branding appealing, it just might be time to get with the times.

5. NEW BUSINESS: If you are going to start offering new services 
with your business and want to let the wedding world know, 
rebranding your company to reflect your new and improved business 
will help get the message out to your consumers. For example, if 
you’re a florist that has decided to expand into event planning, your 
original logo, motto, verbiage, etc need to be updated to reflect that 
you are no longer just a florist, but that you are now a full service 
event planning company. 

IF YOU JUST READ THROUGH THESE SIGNS AND THINK IT’S TIME 
FOR YOU TO REBRAND, DON’T WORRY! WE’RE ABOUT MORE THAN 
JUST POINTING OUT PROBLEMS – WE’RE ABOUT HELPING YOU FIND 
SOLUTIONS! VISIT WWW.INSPIRESMARTSUCCESS.COM/MENTORING/
REBRANDING TO LEARN HOW TO GET STARTED ON REBRANDING 
YOUR BUSINESS.
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