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What happens when you take a trio of 
expat Scottish creatives with a love of 

storytelling, and add Harris Tweed?  You get a 
Harris Tweed Authority-approved exhibition 
detailing the creation of the cloth and its 
journey into the world, opening in Edinburgh 
with Prince Charles and the Duchess of 
Cornwall in attendance.

‘Clò Mor – Harris to Paris’ kicked off the 
Edinburgh International Fashion Festival on 
June 21st in Edinburgh’s Waldorf Astoria hotel.  
Supporters of the event include CALA Homes, 
Edinburgh Napier University, and Isle of Harris 
Distillers Ltd, who served up a special Clò Mor 
cocktail on the night.

The show culminates more than a year of 
collaboration between fashion photographer 
Martin Scott Powell, art director Malcolm Buick, 
and writer Mike Benson, all of whom harbour a 
love of Harris Tweed and the story that surrounds 
it.  “We’re just telling the story and are really proud 
to let people know where it’s from,” says Malcolm, 
who fi rst encountered Harris Tweed weaving while 
on his honeymoon in Harris.

Included in the show are Harris Tweed creations 
by Belgian couture house Martin Margiela; framed 
images of Harris Tweed and the people who 
make it; and presentation boards with quotes 
from weavers and millworkers, talking about the 
tweed and their connections to it.  Through this 
combination of storytelling and photography, 
Martin says, they are “really trying to get people’s 
imaginations going, experience what it’s actually 
like to be there.”

‘Harris to Paris’ is the result of a busy few months 
of transatlantic work - it was only this spring that 
the trio were given the fi nal go-ahead to put the 
exhibition together.  “It’s been quite an intense 
couple of months, getting ready for the exhibition, 
but it’s been great,” says Martin.  

“It really came together, and it was amazing, 
and at that point, once everything was in place, 
I remember just looking around thinking ‘I can’t 
believe that we’ve done this.’  I was so excited to 
then meet Prince Charles and show him around, 
because I thought I was going to be really nervous, 
but I was so excited, and it came together so well.  
It was really exciting to work on.”

It was Martin who fi rst conceived of the idea of 
telling the story of Harris Tweed, after he visited 
Harris on assignment for a Saks Fifth Avenue 
advertorial in US magazine Departures.

“Once I fi nished that I went back and shot 
another story for another magazine, and really 
thought, you know, this is a story that could be 
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Fashion photographer Martin Scott Powell showing Prince Charles one of his photographs at the Harris to Paris exhibition of Harris Tweed

told.  It’s quite an important story, an amazing 
story,” he remembers.

It was shortly after that, following a chance 
meeting with Malcolm at a playground in Brooklyn 
– the New York borough where they both live 
with their families – that things started to fall into 
place around what Malcolm explains is “a really 
compelling and interesting story.”

Malcolm, who runs the Brooklyn-based design 
fi rm Athletics NYC, knew Mike, of the transatlantic 
branding fi rm Berliner Benson, from their days 
together in Manhattan as Creative Directors at the 
world-renowned branding agency Wolff Olins., 
and the two had stayed in contact after they both 
left to run their own fi rms.  

In New York, they now had Martin on imagery 
and Malcolm on design, while in Oxford they 
had Mike bringing everything together through 
storytelling.

Martin connected them with Anna Freemantle, 
fashion model and Director of the Edinburgh 
International Fashion Festival, which led to 
connections with the Waldorf Astoria and the 
Royals.  The Prince of Wales visited Harris to see 

Tweed in production back in 2011, and coupled 
with his patronage of the Campaign for Wool – 
of which Harris Tweed is a part – his interest in 
the exhibition was unsurprising, and attendance 
eventually confi rmed.

Mike and Martin visited the islands this spring 
to capture the starting point of the Tweed’s 
journey, with the Harris Tweed Authority playing 
an “instrumental” role in their photo shoots and 
interviews.  “We’re super thankful to all the workers 
and weavers and everybody else who we took 
photographs with and interviewed,” says Mike. 
“We really appreciate and respect what they do, 
and appreciate the time of day that they gave us.”

“For us, it’s not just like a museum piece,” he 
continues, describing their interest in the Clò Mor 
story. “The question is, what is it that’s so amazing 
about this cloth that you can make it, by hand, on 
a single width or double width loom, and fashion 
designers from all around the world will literally 
turn up in a rented car at weaver’s shed and order 
two thousands metres of a grey herringbone?  It’s 
mental!”

“I think it’s the fact that it’s very much alive.  

They’ve managed to keep the tradition up.  The 
tradition is kept up because there’s a fashion and a 
business and a furniture imperative – people want 
it.  It’s very traditional in heritage, and yet it’s super 
contemporary.”

It’s this unique story of connections – the warp 
and the weft, the traditional and the contemporary, 
“from croft to couture house” – that ‘Harris to 
Paris’ aims to celebrate.  The exhibition runs in the 
Waldorf Astoria in Edinburgh until August 31st, 
after which the trio plan to follow the thread of 
the tale to its next chapter, in the couture houses 
of Paris, and wherever else the cloth goes – from 
Tarbert to Tokyo, Stornoway to Sweden. 

There are even plans in the works for a book 
and a feature-length fi lm, as well as a continued 
partnership with Tom Hogben, who fi lmed the 
exhibition’s video elements, and Will Flisk, who 
created a soundtrack to resemble the sounds of a 
Hattersley loom.

“We’re doing this because we feel it’s a story 
worth telling, and one that can be done in a 
contemporary way,” says Malcolm.  “Wherever the 
Tweed goes, we’d love to follow.”
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