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The power of digital storytelling  
 
 

"The Universe is made of stories, not of atoms."  
Muriel Rukeyser 

 

Comparing how things are said in different languages is definitely a pastime of 
mine.  Most recently I’ve been fascinated by the English expression “to make 
sense”, which in Spanish, my mother language, is “tener sentido” and literally 
translates as “to have sense”.  
 
The difference between “tener sentido” (to have sense) and “to make sense” is 
quite a decisive one. Philosophically speaking, the approach implicit in the 
Spanish expression is objectivistic: meaning is seen as something that exists 
independently of humans –things have a sense– and our mind’s main function is 
to understand that meaning. The English “to make sense”, on the contrary, seems 
to be underlied by a constructivist intuition: there’s no meaning outside of 
ourselves and our mind’s function is, therefore, not to understand it but to create 
it.  
 
As someone with constructivist inclinations, I love the way in which the 
expression “to make sense” reveals the artificiality of meaning. “Artificiality” 
denoting not that meaning is unreal, but that it is manufactured. I’m fascinated 
by the different ways in which us, human beings, make sense of the world; how 
we fabricate its meaning.  
 
This inevitably leads me to think about storytelling and how we use it to shape 
our world, even if we don’t always notice it. Stories are told all the time about 
anything and everything, and we all have our very own narratives about ourselves 
and our lives. We tell stories about who we are, what we’ve done and how we see 
ourselves in the future. We use stories to communicate with others, but we also 
use them to make sense of our own thoughts and feelings. Everything that 
happens to us is susceptible to being narrated, even those moments where we 
think nothing’s happening.  
 
No wonder, then, it has been argued that our propensity to tell stories and our 
need to do so is what makes us human and that, perhaps, a better name for our 
species would be “homo narrans” (storytelling person), rather than “homo 
sapiens” (knowing person).  
 
I’m interested in how technology has changed the way in which we tell stories. 
We can now combine our written and oral narratives with digital content, 
including images, sound and video. There’s a great deal of professionals, from 
scientists to marketers, from teachers to executives in the non-profit sector, who 



are relying more and more on digital storytelling to create informative and 
compelling content. One of my favourite examples of this is Kurzgesagt, a 
German information design studio that creates explanatory videos in the field of 
education, science and commerce. Their popularity resides mostly in their ability 
to translate very complex, technical information into simple and compelling 
multimedia stories that educate and foster people’s critical thinking skills.  
 
I find that there is a tremendous educative potential in digital storytelling as a 
“world making” tool. Students should be encouraged to create their own digital 
narratives to interpret and reinterpret what they learn. Apart from helping them 
become literate in the use of multiple platforms, the exercise of creating their 
own digital narratives puts them at the centre of their own learning process. 
Instead of passively receiving information they get to make sense of it.  
 
 
 
 

 
	


