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We all know what can be found in a bar: A cacophony of animated chatter, the mingled smell of fresh 
and stale cigarettes, suspiciously sticky floors and lot of alcohol and bloodshot eyes. That's the 'what' of
a typical bar.

But do we really know who we can find in a bar? The stereotypes are the burly, browny, blue-collar 
men hugging icy mugs of beer, dainty ladies politely sipping mixed drinks through a skinny straw, 
bespectacled older gentlemen shroud in tweed jackets calmly sipping brandy, gentle older women 
sampling cordials in a dignified manner and the straight-laced non-drinkers looking down their prim 
noses as the inferior imbibe.

Often heard is the popular adage you are what you eat. But does it stand to reason that you are what 
you drink, too?

Not necessarily.

Statistics show that half as many women as men drink beer. Women accounted for 15 percent of beer 
drinkers in the United States in 1998. According to a 1998 American Demographics report, the average 
American household consumes 22 gallons of beer as opposed to just 2 gallons of wine annually. The 
same study suggested a taste for beer generally declines with age while wine taste increases with age.

But statistics only tell part of the story.

Carl Joseph, owner of Philadelphia Tavern in Manassas, stated why very simply. “To every rule, there 
is an exception,” he said.

Joseph is a cognac drinker. To him, the misconception that certain drinks are meant for certain people 
hold no ground. In fact, Joseph's choice of what to drink is more practical than stereotypical.

“Cognac is my first drink of choice,” he said. “I grew up not being a big drinker, In my family, beer and
wine were always centered around food. And I'm not a sweet drinker.”

Then, Joseph entered the exception.

“The flip side of it is I sometimes like a martini.”

Martini? The drink associated with the pretentious socialite? It all goes to show that conventional 
wisdom can be, well, conventional. In fact, most of the congregation at Brittany's Sports Bar in 
Woodbridge managed to defy convention. One quick look around revealed the majority of the beer 
drinkers were women.

Maybe women are just getting tougher? Maybe Gloria Steinem inadvertently inspired a latent 
movement for women to freely enjoy a good swig of hoppy beverage? Or maybe women are just 
people – trying to save a penny and still have a good time.



Stan Glassman, a brawny sort with a Mr. Clean-like shaved head, agreed.

“The reason women drink beer is because it's cheap,” said Glassman, in his early 30s.

Across town, at Kilroy's Restaurant in Woodbridge, Robert Howell, 34, examined the alternative to this
“penny theory” and explained the benefits of buying a mixed drink instead of a beer.

“A mixed drink is stronger,” he said. “I don't have to drink a six-pack of beer to feel the same thing I 
get from one rum and Coke.”

But both Glassman and Howell shared one opinion about women and their beverage choices. 

“A lot of women [in bars] are younger...they haven't developed a taste for hard liquor,” Glassman said. 

Howell took it further. “Mixed drinks are more of a women's thing...wine and liquor are more dignified,
which is why women drink those more.”

So, what would a women think about that notion? Apparently, not much.

“I don't think that because it depends on what type of mood you're in,” said Ronda Hughes, a 20-
something enjoying a beer. “If I'm in a real good mood...I have more of a taste [for beer].”

If Americans of both sexes enjoy the occasional beer, what about wine? Is the essence of the grape a 
happy medium as well?

Yes – for very different reasons, according to Sue Mosevege, a member of the bar staff at Philadelphia 
Tavern. She believes wine is for connoisseurs.

“Beer drinkers just drink. I like to relax and have wine,” she said. “There's an art to enjoying wine.”

Allen Lynott, a patron at the The Philadelphia Tavern, said he believes female wine drinkers are more 
“dainty” than their beer-loving counterparts. 

“You can't really classify anybody,” he said. “It really depends on the age of the drinker. Older drinkers 
But in this opinion, you never know what you're going that have done their time tend to get drinks of a 
better quality.”

Lynott went on to tell of his personal preference to “finish off with a snifter of Godiva.” That a liqueur, 
by the way – and he highly recommends it.

So what about the bar patron opting for a non-alcoholic beverage? How do they fit in?

Kabin Choi, 26, sometimes frequents Ye Chon, a Korean restaurant and bar in Annandale, VA. Choi 
typically opts for a soda. She sometimes feels she is the odd man out. 

“Sometimes, I feel bad that I'm not drinking,” she said. “But I don't feel excluded or that the spotlight's 
on me.”

So who is likely to drink what? There's no way to know. What is consumed buy the drinker is relative 



only to the drinker. Anyone can assume what another person's libation will be.

However, the bottom line is this: It's a woman's – and a man's – prerogative to change her or his mind.

As Joseph said, every rule has an exception.


