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  ABOUT                   MISSION              VISION

Founded in 1994, Old navy became the first retail-
er to reach $1 billion in less than 4 years of oper-
ation. The store was named after a brand restau-
rant in Paris. Old Navy is part of the global fashion 
business Gap Inc, which is comprised of various 
clothing brands: Gap, Banana Republic, Athleta, 
and Intermix.

Imagine walking into a store where your shopping 
experience is fun and filled with energy. Old navy 
is a family environment with a focus on excellent 
costumer service and genuine interaction. Not 
only that, but the prices are so phenomenal, es-
pecially for the variety of clothes the store has to 
offer. Fashionable, casual, active, whatever the 
occasion, Old Navy is dedicated to providing great 
merchandise.

Creating emotional connections with costumers 
and providing compelling costumer service, while 
providing the quality clothing at affordable prices.
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AUDIENCE

Old Navy’s primary audience is women. As a family-oriented store, we aim our advertisement to a fictional customer, Jenny.  Jenny 
is a mother between the ages of 25-35. She goes to old navy to find affordable clothing for herself, her husband and her kids. These 
mothers are typically middle class or higher, earning a moderate income, ranging between 40k to 70k. 

E 
A       
S       
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FFICIENT
CCOUNTABLE
IMPLE
NERGETIC

EASE stands for efficient, accountable, simple, and energetic, 
which is the attitude we provide for our costumers.
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CHANNELS
FLYERS AND POSTERS

• Regularly displayed throughout sections and booths in the store. 
• Use Old Navy color code. Use bright colors and big letters for promotions.
• Place them where costumers can clearly see them

PRICE SIGNAGE

• Use Navy font for the price with white background and red for additional information.
• Use red background and white print for discounts on regular items.
• Use bright red, blue, and yellow for clearance items

BANNERS

• Banners usually go at the front of the store on the main window, where costumers from outside can see.
• Use Old Navy Color code. Use bright colors and big letters for promotional advertisement. 
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LOGOS
These are the main store logos used in our 
retail stores. These logos  appear on price 
tags, store headers, and plastic bags.  The logo 
below is the newest and most standard accross 
stores.
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TONE               RULES
Old Navy is invitational and conversational, acces-
sible and fun. The store branding is relevant and 
cool, so even kids and teenagers could relate to the 
way we communicate. We often promote discounts 
with posters and flyers, but it’s always about the 
costumers benefiting. We are visually focused, with 
many images, especially for families and kids. It’s 
all about family. 

• Use capitals for promotional flyers
• Use non-caps rarely. Use for special promotions 

and small case informational text
• Use only Old Navy typefaces
• Use only Old Navy color palettes
• Use exclamation marks only for special promo-

tions such as “Super cash!” for “New arrivals!” or 
“New!” headings.

• Do not use long sentences in flyers and posters
• Do not underline 
• Do nut use hyphens in body text. Use a full line if a 

word doesn’t fit. 
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COLOURS
COLOURS RGB CMYK (%)

3, 96, 157 98, 39, 0, 38

90, 198, 231 61, 14, 0, 9

181, 225, 240 22, 3, 0, 9

97, 199, 237 59, 16, 0, 7

3, 26, 125 98, 79, 0, 51

195, 229, 248 19, 6, 0, 6

119, 162, 89 27, 0, 45, 36

255, 240, 100 0, 6, 61, 0

239, 123, 51 0, 49, 79, 6

229, 3, 107 0. 99, 53, 10
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TYPOGRAPHY

Ariel and Helvetica are the standard typefaces for print and online 
text. Times is used for more specific purposes such as special pro-
motions or events. Old Navy also hires freelance designers for holI-
day campaigns. 

7

 ARIAL
 HELVETICA
  
  Helvetica

 
 Times
    
   Times


