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Storyteller- Dequan Clarke
Dance Performance student participates in 
Pan Am 2015 opening ceremony

School of Communications, Media and Design 
Fall 2015

Professional Writers
Communications students highlight their 
penmanship in program blog

Story Arts Centre tops for Student Satisfaction and 
Graduate Employment

The 2014/15 third party KPI survey was conducted last year and polled students and 
graduates on many factors relating to the college and the program they were enrolled in or 
recently graduated from. When the results were tabulated, the School of Communications, 
Media and Design came out ahead of all the other GTA colleges in student satisfaction and 
graduate employment based on the same MTCU programs. In addition to the taking top 
honours in Student Satisfaction and Graduate Employment, the 2014/15 KPI Survey also 
showed that many of our programs also lead the way when compared to other GTA college 
programs. We are delighted with these results, which reaffirm our belief that our school and 
the programs we offer truly are the best in the GTA. 
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School of Communications, Media and Design takes top honours among 
GTA colleges for Student Satisfaction and Graduate Employment 

As I Like Her
Film produced by Centennial’s Script to 
Screen program selected to play at TISFF
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Industry Night
Story Arts Centre works to build 
relationships with industry partners
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Storyteller Fall 2015 written and produced by CMPW students
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Throughout the summer, the 
Story Arts Centre equipment room 
(165A) received major renovations, 
drastically increasing the size of 
the space and allowing for better 
organization and functionality. The 
equipment room stores a wide range 
of technology available for use by 
Story Arts Centre students. 

The room originally served 
the broadcast and film programs 
exclusively, but over the years has 
grown with the campus, and today 
serves most of the programs located 
at the school. Such a diverse clientele 
requires an equally diverse arsenal 

of tools: DSLR cameras, iPads and 
tablets, audio equipment, set pieces for 
theatre, and much more. 

The biggest overall 
improvement to the equipment room 
is the increased space, which staff 
estimate to be around three times 
bigger than prior to renovations. 
Functionality is also improved; there 
are new shelving areas and a testing 
station to check equipment before 
renting it out. 

“These renovations have 
been a long time coming,” said Gillian 
Edwards, manager of Media Technology 
and Facilities at the campus.  “The size 

of the Story Arts Centre has increased 
exponentially along with demand 
for equipment.  And as technology is 
always changing, we are always getting 
new equipment in.” 

The rental policies of the 
equipment room are assignment-
driven, meaning that the equipment 
is available to students when they 
have assignments requiring specific 
technologies.  The equipment room 
technicians are responsible for 
administerig rentals to students, 
organizing equipment, and teaching 
students how to properly operate the 
equipment.

New programs coming soon

The Product Design and Development program 
is offered in collaboration with Centennial’s School of 
Engineering Technology and Applied Science. This 3-year 
advanced diploma program is designed to meet the 
growing need for graduates with a vision of innovative 
product design and an understanding of the product life 
cycle process. Students enrolled will develop a sense of 
both aesthetic and functional principles of design, as well as 
technical and commercial aspects of product development. 
The program culminates with a capstone project, allowing 
students to showcase their design and development skills.

The Advertising - Creative and Digital Strategy 
program is a 1-year graduate certificate program focusing 
on five key areas: creative strategy, digital storytelling, brand 
engagement, entrepreneurship, and emerging platforms. 
The program is designed to address the high demand for 
content creators in the fields of advertising and marketing. 
Blending digital media with business strategies, students 
will create creative portfolio pieces with an awareness of 
current industry design and writing standards. Graduates 
of the program will be equipped to launch careers in the 
advertising industry as digital art directors, information 
architects, and more.

The School of Communications, Media and Design is expanding its course catalogue with the 
addition of two new programs in the Fall of 2016.

Out with the old: 
Equipment room gets major renovation

http://www.centennialcollege.ca/programs-courses/full-time/product-design-and-development/
http://www.centennialcollege.ca/programs-courses/full-time/advertising-creative-digital-strategy/
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Campus updates feature new video wall and 
campus wraps

Opportunities to ACCEL

 ACCEL assists youth (aged 18-29) entrepreneurs 
who now, more than ever, have a great deal of optimism and 
drive. They understand that the economy is in constant flux, 
and the job market is far from saturated, which provides a 
way to create a personal economy.
 “They are fuelled more by passion and tend to be 
motivated by a vision, so there is a real movement towards 
generating the future. The Ontario Government and those 
of us at ACCEL believe that is where the future lies,” says 
ACCEL Coordinator and Corporate Communications and 
Public Relations program faculty member Jennifer McIlroy.
 The process begins by registering online and 
describing your idea.  When contacted, you will have an 
initial interview and discuss what stage you are at with 
the business. You are then matched with an industry 

professional who mentors you on a personal basis to map 
everything out. The program is flexible but not without 
accountability. You must accomplish goals to get to the next 
step so you can eventually have a fully-fledged business.
 ACCEL thrives on the feeling of sitting across from 
you and being a part of something special. They will host a 
series of free seminars in the new year for aspiring business 
professionals from passionate industry leaders like McIlroy.
 “What I have is knowledge and a need and want 
to share it in a way that changes people’s lives and the way 
they think about themselves and the people around them,” 
says McIlroy.  “I have an unalterable respect for people who 
want to create their own future. I love it. I absolutely love 
it.”

ACCEL (Accelerator for Centennial Community Entrepreneurs and Leaders) officially opened its second zone at the Story 
Arts Centre on November 12.  The provincially funded business incubator is designed to help make business ideas a reality. 
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SARL launches at Story Arts Centre

SARL was founded by dean 
Nate Horowitz in September 2015 in 
order to increase the research capacity 
of the School of Communications, 
Media and Design (SCMD) and 
base any research on the breadth of 
the story/narrative concept. Dean 
Horowitz brought together several 
faculty, support staff and managers who 
had previously had research projects 
both within the SCMD and outside. 
This group became the SARL advisory 
committee. 

Open to all SCMD students, 
faculty and staff, SARL aims to foster 
research and promote storytelling. 
Dr. Gennadi Govorgyan, the Program 

Coordinator for the Bachelor of Public 
Relations program and leader of the 
initiative, says that SARL exists to 
“empower story arts through research 
and inquiry.” 

Dr. Govorgyan hopes that 
participants of SARL will go on to 
serve not only the college, but the 
greater Toronto community: “Long-
term, I see the program’s role as 
that of helping the community—so, 
businesses and organizations—solve 
problems.” 

Equipped with an advisory 
board of volunteers and Centennial 
College faculty, the initiative is founded 
on a mission to “create and identify 

opportunities for the exploration 
of story through interdisciplinary 
scholarship, innovative projects, and 
applied research.” 

If you have a creative, problem-
solving mind, SARL invites you to 
be part of the initiative: “There’s an 
application form, which we use to 
connect students with faculty. Anyone 
who wants to do story-oriented 
research can apply.” 

Interested in putting your ideas into action? We’ve got some news for you:

Script-to-Screen program: Designed to help 
students materialize their dreams

“A lot of people are walking around with ideas, 
they are dreaming a dream. But if you want to make your 
dream a reality, there are certain things you have to do,” says 
Steve Lucas, Program Coordinator of Centennial College’s 
Advanced Television and Film – Script to Screen program.  
The one-year graduate certificate program is in its second 
year of operation with students coming from Mexico, 
Ukraine, Lebanon, Brazil and Nigeria. The program gives 
students the skills they need to develop and produce quality 
feature films and TV shows. 

A 35-year veteran of the industry, Lucas’s credits 
include writing for The Border, co-creating and showrunning 
Blue Murder, and writing documentaries like JFK: The Smoking 
Gun and the Academy-Award-nominated After the Axe. Lucas 
believes there is no other way to learn but by doing and 
this is precisely why the Script to Screen program has a 
completely hands-on approach to show students how to 
make a film. 

During the first semester of the program students 
write, edit, direct, produce and act. While taking courses 
in these five key areas, they also have to write a 10-minute 
script for a short film.  At the end of the first semester 
students and instructors get together and develop the most 
popular three or four scripts, then in January they pick the 
one they feel the strongest about and work on it as a team 
for the rest of the semester.  “It’s all about being able to 
empathise, to collaborate. This industry is about being a team 
player,” says Lucas. 

Last year, the first year of the program, the chosen 
script was As I Like Her, written by Nicholas Paddison. 
This film went on to become an Official Selection of the 
Toronto International Short Film Festival.  According to 
Paddison, his experience in the program was fundamental 
to his success: “The equipment I had access to was great 
and the professors were very helpful, I could call any of the 
professors at any time and they would help me.” Paddison is 
particularly grateful to Steve Lucas:  “Every day I would write 
for four hours and then I would have a one hour phone 
conversation with Steve. In total we went through something 
like 45 to 60 rounds of edits before the final script for As I 
Like Her was ready.” 

Another success story from the inaugural year 
of the program is that of Regan Gillespie, who was 
recently accepted into the Directors Guild of Canada’s 
apprenticeship program. Gillespie, who had never been on a 
film set before the Script to Screen program, went through 
a three-month application process to get accepted as an 
apprentice in the DGC program.  According to Lucas, “Regan 
is bright and enthusiastic, she has an innate ability to imagine, 
to visualize.”

This is ultimately what you need to get into the 
Script to Screen program. Incoming students may not have 
any background in the film or TV industry, but as Lucas 
explains, “You have to have an artistic bone in your body.  
You have to have an ability to tell a story.

For more information, contact 
Dean Nate Horowitz or
Dr. Gennadi Govorgyan.

https://youtu.be/i4lBrQuRTPM
mailto:nhorowit@centennialcollege.ca
mailto:GGevorgyan@centennialcollege.ca
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Centennial College’s kidsmediacentre is a think 
tank that explores youth’s relationships with media. Its 
project #InstaFAME, first released in November 2014, 
investigates youth’s selfie-curated culture. The project has 
garnered national media coverage for the college over 
the past year, most recently in Maclean’s.

The focal point of #InstaFAME was youths 
turning themselves into brands. The team researched 
popular social media platforms based on criteria such as 
functionality, demographics, privacy, and age restrictions, 
among others.

“Kids are always ahead of the curve—they have 
the time to find new apps and platforms,” says Director 
Debbie Gordon. “I was interested in finding out what 
kind of stories they were telling.”

A common thread of popular social media 

platforms is that strangers can contact you. Youth are 
aware of privacy issues, but they cast aside these issues if 
it means they can get famous. Gordon has over 30 years 
of experience in media, and she is concerned about how 
privacy is becoming less important to youth. 

“We’ve created a monster,” says Gordon. 
“Consumer culture has taken over our sensibilities.”

Over the past year, the team has drawn out 
lesson plans on selfie culture. The plans encourage 
studentsto evaluate the messages they are sending out 
and to consider how social media can be used for social 
good.

The kidsmediacentre is currently working on 
Brand of Me, which will be released in January 2016. It 
explores how young people have turned themselves into 
brands, sometimes for a cause.

#InstaFAME was featured in Maclean’s in December 2015. Read the article here.

http://www.macleans.ca/education/centennials-kidsmediacentre-explores-selfie-culture/
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“Silent No More” wins online publishing award

The Story Arts Centre’s architecture earns 
attention from Toronto Modern

You may know the Story Arts Centre as the set of Degrassi High, but 
did you know it was originally the Toronto Teachers’ College? Designed in 1954, 
the building received a Massey Medal for Architecture the very next year.

Centennial College acquired the building in 1978 and used it for 
general-purpose classroom facilities. After undergoing renovations, it reopened 
in 1994 as the Centre for Creative Communications (now the Story Arts 
Centre).

Toronto Modern is a blog that documents Modernist architecture in 
the city. The blog featured the Story Arts Centre in a September 2015 post. 
Click here to learn more about the architectural history of our great building. 

In November, a joint project between Centennial College, the National Post, and Maples Collegiate in Winnipeg 
won silver in the Canadian Online Publishing Awards’ Best News Article or Series category. The “Silent No More” project 
gave 12 aboriginal girls from Winnipeg the opportunity to tell their own story, and shed light on the issue of missing and 
murdered aboriginal women and girls in Canada. 

The project included two Centennial students, Samira Mohyeddin and Jennifer Lee, and Centennial journalism 
professor, Noreen Ahmed-Ullah. The Centennial crew worked with a team of reporters and photographers from the 
Post, one of whom – Tyler Anderson – has since started teaching at Centennial. 

“Our students went not just as journalists, but as teachers,” says Tim Doyle, Program Coordinator and professor 
of journalism at Centennial. “They had a chance to move out of the classroom to tell a story of national importance, and 
not just to tell a story, but to help others tell their stories.”

The project consisted of profiles of 12 aboriginal girls from Maples Collegiate, a high school in Winnipeg. Both a 
journalistic production and a community workshop, the goal was to allow the students the platform to personalize the 
issue of missing and murdered aboriginal women, and to give a face to an issue that is often reduced to headlines and 
statistics.  With cameras donated by Henry’s, the girls documented their experiences. 

The project helped further the relationship between the college and media partners, like the National Post. It 
was also a valuable opportunity for the Centennial students, who were given not just the chance to produce work for 
a well-known media brand, but also to make a connection between an important issue and the people of the affected 
community. 

The stories told over the course of the project have gained meaning with the recent announcement by the 
federal government that a national inquiry into missing and murdered aboriginal women will begin in the coming months. 

Photos from the National Post

https://robertmoffatt115.wordpress.com/2015/09/22/lessons-learned-from-peter-dickinsons-toronto-teachers-college/
http://news.nationalpost.com/silent-no-more
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Centennial College welcomes students 
with their annual corn roast

The school year began on a 
corny note as the Story Arts Centre 
held its 7th annual corn roast in the 
courtyard. 

The tradition started as an 
outside-the-box idea by Game Art 
and Design Program Coordinator 
Philip Krueger as a way to welcome 
students to the college and mingle 
with peers and faculty outside the 
classroom. Krueger also arranged 
to have fresh corn and apple cider 
delivered from a local farm.

The corn was thrown 
on the grill, filling the air with a 
mouth-watering aroma that made 
everyone drop their pencils to claim 
a cob. Fine Arts Studio Coordinator 

David McClyment rocked the cider 
station. The slow-burning cauldron 
of awesomeness brimmed with his 
unique blend of spices suitable for fall.

It wouldn’t be a party without 
music, and the band Apothecary more 
than answered the call to action. The 
Music Industry Arts and Performance 
program performers David Cecavac 
(lead vocals), Rian Cunningham 

(bassist), Mathieu Perrier (drummer), 
and Michael Upshaw (guitarist) played 
a set of 90s alternative covers along 
with a few originals.

The Story Arts Centre is 
known for cultivating creative minds, 
so it will be exciting to see what will 
be cooked up next year (other than 
the corn, of course).

School of Communications, Media and Design 
hosts inaugural Industry Night

On November 12, Centennial College’s School 
of Communications, Media and Design (SCMD) hosted 
its first ever Industry Night at the Story Arts Centre. In 
addition to food, music, and celebration, the night also 
marked the official opening of ACCEL, Centennial’s new 
business incubator on campus. 

“There was one key goal,” said Nate Horowitz, 
Dean of the SCMD. “Use this night as the kick-off for 
building a deeper relationship with cultural industries over 
the next year.” The night involved SCMD program advisory 
committee members and field placement partners. It was 
a night for strengthening networks and blurring the line 
between college and industry. 

The logistics of the night were organized by Scott 
Hosmer, SCMD Marketing and Communications Officer.  
A list of industry contacts and field placement partners 
was prepared by each Program Coordinator,  and the 
invitations were sent out. Industry Night had been a goal 
for the last few years, but in 2015 Horowitz and Hosmer 
were able to bring it into fruition. 

During the speeches, Horowitz spoke about the 
importance of storytelling in the school’s programs and 
urged industry partners to strengthen their relationships 
to the school. 

ACCEL Coordinator, Jennifer McIlroy, spoke about 
ACCEL, a new incubator designed to support and council 
young entrepreneurs. “It’s a place to put the theory of 
entrepreneurship into practice. With a commitment of 
10-15 hours per week we can go from idea to launch in 90 
days,” McIlroy said.

Moving forward, the prospect of an annual Industry 
Night is being considered. “The response has been very 
positive,” said Nate Horowitz. “We’ll look at the response 
from [industry partners] and see if we want to have an 
annual SCMD Industry Night.” 

http://torontoobserver.ca/2015/11/18/college-to-partner-with-industry-professionals/
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On November 11, 2015, 
the Story Arts Centre found its 
library packed with students, staff, 
members of the community and 
veterans for its annual Remembrance 
Day observations. Guests included 
members of the Toronto Police 
Service K-9 Unit as well as veterans 
Eric Marshall, Ronnie Egan and Ed 
Carter-Edwards.

The observations were hosted 
by Ted Barris, who’s been organizing 
them since 1999. His goal was to 
provide a beneficial experience for 
students who might have otherwise 
felt disconnected from Remembrance 

Day.  “I thought the best way to help 
them understand was to show them 
something about the remembrance 
phenomenon,” says Barris,  “Where 
it comes from, why it’s there, who 
veterans are, and some sense of the 
face of it. That’s when I started inviting 
in veterans.” 

The veterans offer something 
tangible to events that may seem 
distant or unfamiliar. Eric Marshall is a 
UN Peacekeeping Veteran who shared 
stories from his time with the Royal 
Canadian Armoured Corps and his 
deployment to Bosnia-Herzegovina. 
Ronnie Egan is a veteran of the 

Second World War who spoke about 
her experience with the Women’s 
Royal Canadian Naval Service as well 
as the Halifax riots.  And Ed Carter-
Edwards, another Second World War 
veteran, shared details of his time with 
the Royal Canadian Air Force and the 
six weeks he was forced to spend at 
Buchenwald concentration camp. 

While their experiences 
varied, the heartfelt way the 
veterans told their stories made 
the significance of remembrance 
overwhelmingly obvious. 

Story Arts Centre observes Remembrance Day 

A message from Ted Barris - 2016/01/07

Those who attended our Remembrance Day observance on November 11, 2015 will remember the vivacious 
Rodine Doris Mary Buckley-Beevers Egan.  A veteran of the Second World War, she dazzled and amused us with her 
memories of wartime in Halifax. 

It breaks my heart to inform you that (my neighbour) Ronnie died last night in our hometown of Uxbridge. I 
was with her in the hours before she died and she was coherent and stubborn to the very end. I hope you’ll find some 
solace in this tribute I wrote before she died. For me it was somewhat therapeutic...

Photos by Joe Marranca

https://tedbarris.com/2016/01/06/an-emblem-of-grace-and-service/
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Advertising students travel to Ad Week in NYC
New York Advertising 

Week, according to its website, is 
“the World’s Premier Gathering of 
Marketing and Communications 
Leaders.” With over 290 events 
hosted at multiple venues by 
world-renowned marketing and 
branding agencies, it’s no secret that 
participation in the event is coveted 
by delegates and spectators alike.

For the past 12 years, groups 
of 20-40 students from Centennial 
College’s Advertising and Marketing 
Communications Management and 

Media Management programs have 
been lucky enough to attend Ad Week.

During the trip, students 
have the opportunity to not only 
network in New York City, the centre 
of world-famous art, culture, fashion, 
and finance, but to also participate 
in over 200 seminars and workshops 
with some of the world’s brightest 
marketing professionals.

Program Coordinator Dean 
Cowell says the experience is unique 
to Centennial College:  “We’re the 
first school in Canada to ever attend. 

It’s a unique experience centred on 
experiential learning…The students 
get exposure to people in the industry 
and access to some really great 
learning that they then use in the 
classroom and in their resumes.”

The trip provides students 
first hand exposure to international 
presenters and establishes their 
credibility in the industry as not only 
enthusiasts, but young professionals.

Ad Week returns to New 
York for its 13th year on September 
26, 2016.

A student in the Dance - Performance program, 
Dequan Clarke has always known his career would be 
based on movement.  “I knew I wanted to dance by the 
time I was in grade 9. I did Hairspray as my first real show, 
and just really liked the rush. In terms of genre, I really like 
African dance—it’s closer to my roots.”

By 2015, Dequan was well on his way to becoming 
a professional dancer. In February, he auditioned to dance 
in the opening ceremony for the Toronto 2015 Pan 
American Olympic Games. After multiple rounds of cuts 
and auditions, he was in.

Between early May and July 10, Dequan recalls 
rehearsing for at least 20 hours each week with hip-
hop extraordinaire Luther Brown—best known for his 
choreography for CTV’s So You Think You Can Dance.

“It was such an amazing experience since he was 
home-grown talent too,” Dequan says in reference to 
Brown’s Torontonian roots. “It was amazing dancing with 
the same choreographer who worked with Jennifer Lopez, 
P-Diddy, Janet Jackson…He was lots of fun to work with, 
and I really admired his ethic: he pushed his dancers to 
strive for something better, to improve—to just do better.”

In just 8 weeks, Dequan and his team were ready 
to dance for an international audience. Performing under 
the Cirque du Soleil company name, Dequan appeared in a 
hip-hop segment during the opening ceremony, complete 
with theatrical stagecraft and fiery pyrotechnics.

“It was such an amazing experience,” he recalls.
Dequan is a monumental force in his college 

program. His current projects include Chapter 1 The 
Intro, a show that will conclude the dance programs first 
semester at Centennial.

When asked about his future, Dequan confidently 
answers, “Travelling the world. I want to teach dance.” He 
reveals he has plans to visit both Los Angeles and London, 
and “put dance on the map” as a growing industry.

“I see the dance industry just getting bigger in the 
next ten years—just growing.” He cites the success of 
Justin Bieber’s Purpose: The Movement as evidence of this 
growth, and the role of the Royal Family Dance Crew in 
putting The Movement together.  “Did you see them on 
Periscope?” he asks, “It just really established dance as 
growing, gaining so much interest.”

To aspiring dancers, Dequan emphasizes, 
“Honestly? Just be yourself. You’re not going to like every 
choreographer you work with, or find yourself as equipped 
as you think you are—so continue to be yourself. There’s 
nothing better than seeing an artist find themselves in their 
work, and showing their all and expressing themselves 
through movement. It’s inspiring, and it inspires me.”

Dance student performs at Pan Am Games

To learn more about Dequan and the students of 
Centennial’s Dance - Performance program, search the 
hashtag #CentennialDance on social media.

http://newyork.advertisingweek.com/about/
http://www.centennialcollege.ca/programs-courses/full-time/dance-performance/
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Game Art and Design students land at major Toronto studios
Game Art and Design at Centennial is an intensive program offering courses on creating 3D art assets, 

environments and characters for games. The goal is to give students the skills to become creators and five grads have gone 
on to do just that at some of the largest studios in Toronto. 

The program aims to prepare students for the ever-changing video 
game industry. Mayorova says,  “I came to the college with zero knowledge of 
any 3D software or game engines, and four semesters later - here I am.” The 
program not only allowed her to build a portfolio, but helped her get her job. 
“Because of my classmate’s referral I got invited to an interview at Arc, and I 
paid it back referring my other classmate.”

Uvarov also values the skills the program provided, “I learned a lot of 
techniques and tricks from our teachers that helped me to be a more fast and 
efficient 3D Modeller.  And I also learned a lot more about texturing process 
for game assets.” 

But Dufgran says what she learned extended beyond technical skills. 
She also learned to take constructive criticism, to be on time, and to work 
hard, which she feels has benefitted her in the work force. When asked what 
else she liked about the program, she says, “I liked that it was short, only four 
consecutive semesters, since I had so many years behind me already. I wanted 
to finish quickly, yet learn a lot, and I got what I needed.”

Where are they now?
Amanda Mundt
Model Artist at Ubisoft Toronto
Elisabeth Kim
Model Artist at Ubisoft Toronto
Zelda Helena Dufgran
2D/3D Art & Design at Arc 
Productions
Yury Uvarov
3D Modelling Artist at Ubisoft 
Toronto
Daria Mayorova
Surfacing Artist with Arc Productions

Music Industry Arts & Performance student records EP in Berlin

Kunle Olorundare is one of 
the many promising young talents in 
the Centennial Music Industry Arts and 
Performance program who continues 
to grow as an artist one guitar riff at a 
time.

In March 2015, Olorundare 
had the opportunity to self-produce an 
EP with audio engineer expert Arian 
Stechert at Marzahan Studios in Berlin. 
Stechert arranged an army of Berlin’s 
finest professional musicians to create 
the unique sound that Olorundare 
describes as “music without 
boundaries.”

“My musical style is acoustic 
folk-soul rooted in Western African 
rhythms and influences from the rest 
of the world,” says Olorundare,  “It 
is something I call ‘music without 
boundaries.’ I do musical fusion 
without losing my Nigerian identity. If 
I’m playing the blues in Nigerian, you 
may not connect with the language, but 
you do with the blues since it’s part of 
North American culture.”

He grew up in Nigeria 
listening to a variety of his father’s old 
records which inspired his particular 
music style. However, he credits 
the intangibles he is learning in the 
Centennial music program for his 
success. 

The music theory class 
makes it possible to write his ideas 
in a language any musician could 
understand, invaluable when he 
collaborated with the classically 
trained musicians from Berlin. He 
networked with guest lecturers that 
led to appearances on the radio and 
the opportunity to play at the Habari 
Africa Festival at Harbourfront Centre.

He looks forward to 

strengthening his knowledge of 
orchestration next semester as he 
aspires to add a string quartet and a 
brass section to his performances. The 
creative possibilities are endless with 
that skill in his back pocket.

The future matches 
Olorundare’s personality: bright, 
optimistic, and unpredictable. He may 
describe his sound as music without 
boundaries, but in Berlin, they just call 
it “fantastisch.”

Check out the EP, Amí N Relé, on iTunes.

http://www.centennialcollege.ca/programs-courses/full-time/game-art-and-design/
https://itunes.apple.com/ca/album/ami-n-rele-ep/id1054622460?app=music&ign-mpt=uo%3D4
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Getting it write: Communications - 
Professional Writing program sets up blog

A brand new program at the 
Story Arts Centre, Communications 
- Professional Writing aims to show 
students how to make a career out 
of writing. The idea is to provide 
students with the tools to become 
versatile communicators who 
understand different audiences and 
can, consequently, adapt their voice to 
diverse projects. 

In the spirit of creating an 
online home for the program, Program 
Coordinator Kelly McConvey opened 
a blog.  “It is a place for students to 
discuss the elusive task of being paid 
for your writing, to see their work 
live on the internet, and to practice 

working with an editor and keeping to 
a content calendar,” says McConvey.  

Every week one student 
presents a blog post discussing 
something related to professional 
writing. The purpose is to have 
students reflect on the process of 
turning their academic or creative 
writing voice into a professional one. 
Students also use the blog to reflect 
on what it means to create meaningful 
content that stands out from the 
information overflow of the digital age. 

The blog includes links to 
the students’ portfolios to help 
them showcase their work. During 
the two semesters of the program, 

they are exposed to a wide range of 
communications disciplines and skills 
such as web copywriting, technical 
writing, proposal writing, presentation 
and speech writing, content 
management, HTML, and information 
design and data visualization. The 
objective is that students finish 
the program with a professional 
and varied portfolio that will show 
employers how they can switch 
smoothly between different tasks.

Be sure to check out the 
Communications - Professional 
Writing blog here.

CCPR students raise $10,000 for local charities

The Corporate Communications 
and Public Relations (CCPR) students 
have been hard at work their first 
semester, raising $10,000 in support of 
local charities. As part of their Project 
and Event Management course, they 
were split into groups that organized 
fundraising events with a starting 
budget of $0.

One group teamed up with 
Dancers for Cancer, an organization 
that uses the passion of dance and 
creative arts to advocate on behalf 
of sick children. The student group 
organized A Little Swan and Dance, a 
ballet-inspired fundraising gala.

“Around 150 people turned 
up and we managed to raise $2,000 
for Dancers for Cancer towards 
SickKids,” says Carli Burr, one of the 
members.  “The Toronto community 
came all out to support this cause. It 
was a great response.”

Another team set up Talk 

is Cheap, an annual social media 
conference organized by the CCPR 
students. Influencers, agencies, and 
individuals were invited to speak 
about and conduct workshops 
on their unique perspective of 
social media’s role in effective 
communications. The event raised 
$800 in support of the North York 
Harvest Food Bank.

Other projects included Beyond 
the Farm, a pop-up farmers’ market 
benefitting Action Against Hunger; 
Back to the 90s, a nostalgia-inducing 
event benefitting The Peer Project; 

and Dear Santa, a musical evening 
benefitting Red Door Family Shelter.

The CCPR students have a 
2-month internship towards the end 
of their second semester.  “We have 
a lot more to learn,” says Burr.  “But I 
feel quite prepared for the challenges 
of my internship and future career.” 

Keep up with the CCPR students’ 
projects by following them on 
Twitter @Centennial_CCPR.

http://communicationsprofessionalwriting.com/blog/
http://communicationsprofessionalwriting.com/2015-2016-students/
http://communicationsprofessionalwriting.com/blog/
https://twitter.com/centennial_ccpr
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Journalism students cover federal election

Throughout the 2015 federal election campaign, 
Centennial College journalism students got involved to add 
their coverage. Students applied the skills and techniques 
learned in the classroom to real-world events, covering 
stories, crafting new angles, and serving local communities 
through journalistic work. 

“We build our curriculum around an election, 
when there is one,” says Tim Doyle, Program Coordinator 
and professor of the Journalism program. “It’s a great 
experience for students. We did the same thing for the 
municipal election last year.” 

With many journalism programs at Centennial 
College, each group was able to add their own expertise to 
the overall election coverage. Some students produced live 
TV broadcasts, and many wrote for The Toronto Observer, 
an award-winning multiplatform news organization staffed 
by students in the journalism programs.

The coverage was not intended to be solely 
a course requirement, but rather an opportunity for 
students to engage with the political issues affecting 
specific communities. Students were assigned specific 
ridings and candidates, and had a handful of responsibilities. 

For many students, election coverage 
responsibilities were extensive, demanding late hours on 
election night, ongoing dialogues with political candidates, 
and quick deadlines. Ultimately, the students gained realistic 
experience and provided quality journalism for Toronto 
communities in the process.

Journalism students visit Canada AM

During the most recent federal election campaign, 
journalism students were given the opportunity to attend 
live broadcasts of Canada AM to meet national party 
leaders, Justin Trudeau, Thomas Mulcair, and Elizabeth May. 

Students sat in the audience and prepared 
questions for the leaders ahead of time. Several students’ 
questions, those selected by the show’s producers, were 
posed to the party leaders. Students met the leaders, 
experienced the production of the show first hand, 
took a tour of the studio, and were required to write a 
news story based on how the leaders responded to the 
questions. 

“It’s important for our students to get exposure 
outside of the classroom,” says Tim Doyle, Program 
Coordinator and professor of journalism at Centennial. 
“We developed a relationship with a media partner, our 
students got some experience, and there are some tangible 
benefits.” 

In addition to the program’s visit during the 
election, four journalism students will be starting their field 
placements at Canada AM in 2016.

FOCUS: Journalism Programs

Check out the Journalism students’ election coverage here.

http://torontoobserver.ca/category/news/canada-votes-2015/%0D
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