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Yes. It’s been a while . . . a long while. The Berlin Wall was still standing the last time new cash registers 
were installed throughout our stores, in 1987. But we’re finally piloting a new point-of-sale system – with 
pizzazz. “The Next-Gen registers are absolutely amazing. They simplify everything,” says Lyn Chapin, 

EXA at our corporate store in Deerfield, where we piloted the registers. 
Chapin rang up the first live sale with the new system. “It was so much fun. There were about 30 people 

standing around applauding and cheering,” she says. “Our store manager started singing ‘Happy Birthday’ 
because it’s the birth of a new generation of registers.”

So what is NextGen all about? We talked to the developers to find out. “The biggest benefit is less 
confusion and a better all-around experience for the customer and the person working the register,” 
says Kim Dascoli, compliance manager in Operations. “Plus, we designed the registers with the ability 
to eventually communicate with other systems throughout our stores, such as photo and pharmacy.” 

We’ll begin piloting the new system and hardware in more stores this year, eventually replacing every 
register in the company. The final version may not look exactly like it does in these photos of the pilot,  
but to save you the suspense, here’s what pilot stores are already saying about the registers. 

– Cathy Cassata

CheCk out our new – and muCh improved – Cash registers.
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Leticia Amaro, service 
clerk at our corporate 
store in Deerfield, Ill.,  
uses the new cash regis-
ters on a daily basis.
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Touch screens
Say hello to a 17-inch touch screen display with state-
of-the-art technology. Compare that to our old 14-inch 
display that allowed only two lines of text. For each 
transaction, an icon pops up on the screen that includes 
directions about how to proceed. That way you won’t 
need to remember special functions and reason codes, 
such as transaction voids, payouts and price look-up 
codes (PLUs). 

For instance, for a check transaction, a picture of a 
check appears and tells you where and when to enter 
information. A help button adds more convenience. “If a 
customer asks about our return policy, you can push the 
help button, and it’ll display the policy,” says Michelle 
Leitch, project manager in Store Operations. 

Hand-held scanners 
Our new system’s scanners can read the barcodes on 
driver’s licenses for age verification. This will speed up the 
process of gathering customer information, such as age for 
the sale of liquor and cigarettes, and eliminate entry errors. 
You can also turn the product’s UPC toward the scanner or 
pick up the hand-held device and scan the UPC, whichever 
is easier – something not available on all front registers 
now. “This feature keeps the lines running smoothly, espe-
cially during our busiest times,” says EXA Lyn Chapin.
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Keyboards for data entry
If an item’s barcode isn’t on file, you no longer  
have to hand-write information about the product. 
Instead, an input prompt pops up on the screen  
and allows you to type all the necessary information 
right on the keyboard. This is also true for most 
forms, including refunds, returns and tax-exempt 
forms. “In states where it’s allowed, information 
scanned from a customer’s driver’s license can be 
used to populate the refund information form,  
and any information not included can be entered 
with the keyboard, rather than customers having to 
manually write in all their information,” says Leitch. 

Bigger customer displays
As items are scanned, larger displays allow customers 
to view multiple items as a scrolling electronic receipt. 
Special offers will immediately appear on the screen as 
well. For example, if a customer is buying a buy-one-
get-one-free item, as soon as you scan the qualifying 
second item, the system automatically groups that 
item on the display receipt next to the first item and 
calculates the sale price. And voided items disappear 
from the electronic receipt since cashiers can scroll up 
and down the screen, highlight an item and press the 
delete button.
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Cleaner receipts
Printed receipts will be easier to read because multiple pur-
chases of the same item appear on one line, and coupons 
are listed below the corresponding items. Once totaled, all 
items on the printed receipt are grouped together with like 
items. The customer can easily read the receipt instead of 
jumping around to find what he or she purchased. And if 
an item has been voided, it won’t appear on the receipt.

“There are no more cryptic codes for products either,” 
says Chapin. “When customers look at their receipt, they 
don’t have to guess what each product is based on just a 
few letters.” The receipt allows descriptions of up to 30 
characters so items are much easier to identify.

Management tasks made easy
“I don’t have to carry manager keys anymore,” says Chapin. 
“I just log on to the register with my Authenticator ID. It’s 
secure, too. Even if I sign on and have to walk away from 
the register, I have to re-enter my Authenticator to perform 
any management function.”  

Currently, managers have to memorize many func-
tion codes that require multiple steps, such as payouts 
and refunds. On the new system, these have been 
reduced to a single button application that does the 
memorizing for them.

5

6

? When do we get ours?

We’re testing the registers at a small 
number of stores so that when we roll 
them out on a larger scale, any bugs will 
already be fixed. When it’s your store’s 
turn to get the registers, installation 
will be done overnight, with the new 
registers ready to go the next morning.

Two weeks before your store is 
scheduled to have new registers 
installed, all team members will be 
required to complete a 10 to 15 minute 
training tutorial in People Plus Learning 
(PPL). The tutorial will explain each 
icon on the touch screen and walk you 
through tendering a transaction. But 
we think you’ll find it a piece of cake.

“Even new team members who don’t 
have prior cashier experience can work 
through the tutorial with no problem,” 
says Chapin. “The system is just that 
user-friendly.”  
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