
A Farewell to Entertainment Retail 

Sat, 16 Nov 2013 
  

Ahead of us lies a future where entertainment is at our immediate disposal: musical 

masterpieces, video games with staggering budgets, and literary works from biblical times 

forward, all starting at 99 cents and a few seconds of Wi-Fi connection. I can't help but wonder, 

are we losing something more important? 

I think I've been a retail rat most of my life. When I was young I remember spending summers 

with my grandparents, freely roaming the streets with the other kids from the neighborhood. 

We had the good fortune of spending our young formative years on the Super Nintendo and our 

teens on the Nintendo 64. If the Blockbuster cashiers didn’t know us by name, they certainly 

recognized our faces. At minimum, we walked up the street on Tuesdays to try to grab new 

releases and, if we missed out, the staff would let us dig through the return slot pile to see what 

got dropped off around Friday or Saturday. The mid-nineties were also known for Blockbuster’s 

intense gaming competitions. I thought for sure NBA Jam was going to turn me into some kind of 

Slumdog Millionaire story. I walked away empty-handed, but bright-eyed. It was all I could talk 

about. Later on I would be one of the few customers of the ill-fated Blockbuster by Mail service. 

The eventual news that Blockbuster was shutting down every last one of its stores was no 

surprise. They pushed right on through the Wild West days of pirating and file-sharing, only to 

die off in the shadow of Netflix & Hulu.  

In my later high school years, despite the public education process, the reader in me was 

brought to life. You guessed it: I backed the Borders horse. I had a million interests and I knew 

ahead of time I'd be getting just enough college time to go out and get a job. Reading has 

connected me to almost everything I enjoy today. A friend once joked that all my first apartment 

lacked was a few shelf tags for "technology, video games, writing, and comedy" and I could live 

in a book store like I wanted. We saw how that ended up. Borders is gone, but for the few 

locations that were thinly-veiled and reopened as Books-A-Million stores, leaving me with 

nowhere to buy clearance graph paper notebooks. By the way, have you been in a Books-A-

Million lately? I thought I had to go to a Radio Shack to get hassled by the cashier that hard. 

Sadly, it's all upsells and trinkets at these locations, and something tells me they might go to be 

with Borders in Heaven soon. 

Now comes news that the Xbox and PlayStation consoles are going to be all but insisting on 

digital downloads after this generation. Uh oh GameStop! We knew this day would come. While 

industry analysts are still more or less split down the middle on video game retail (actually 

they're still somewhat in favor), we know the game shop model in its current form isn't quite 

sustainable. Will the future GameStops look more like Apple stores? All hardware and khaki-

wearing specialists? I know they won't look like the old K-B Toys locations of my early teen years 



when, on a good weekend, I might get a chance to root through a clearance bin for sweet new 

Windows 98 games to play. Just as well I guess, I doubt I could sneak the newer Grand Theft 

Autos past my mom. 

In essence, I guess I'm sorry that my kids aren't going to enjoy the "scene" the same way I did. 

There was a certain social element to it all that we're not going to get from the app stores. As we 

download and stream to our hearts' content, I wonder what we're losing by making it such a 

quick, private, nearly thoughtless activity. It all seems a little less exciting. 

But I'm 28 years old. In the web-enabled world I've lived a long, full life. Maybe the kids will 

never know what they missed.  


